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WHEN ENVELOPE SEAMS POP OPEN in humid or wet 


weather there’s double trouble. You’ve got it. The user 
has it. Especially, if the envelope contains securities, bank 
clearances or other valuable papers. 

That’s why a great shout of welcome went up when 
NATIONAL successfully introduced DURA-SEAM. It’s a liquid 
Resyn* adhesive for back seams. It’s weather-proof, 


mould-proof, tamper-proof. 


DURA-SEAM provides envelope security. It’s not only 
humidity-proof, it is actually water resistant. As a result, 
it securely bonds kraft and other normally difficult wet 
strength papers ... prevents tampering because its bond 
strength exceeds that of the paper ... flexes easily if the 
envelope is overstuffed. 


DURA-SEAM handles well in the shop. It is quick tacking, 
fast drying, non-blocking. Highly successful DURA-SEAM 
even holds tight on packaged medical supplies while they 
are being sterilized in an autoclave. It is one of a series of 
specialty adhesives in NATIONAL’S complete line of pre- 
pared and dry gums for high speed envelope making. 
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LOYALTY is faithfulness that won’t wear out or give up. It is a sense of duty sharpened with 


enthusiasm; devotion that seldom forgets . .. and which is seldom forgotten. Loyalty is 
important in the background of successful organizations ... loyalty to principles, to stand- 


ards, and to customers and friends. (Phoenix Metal Cap Co., Chicago 8 and Brooklyn 18. 
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lis a deal 95 
The combination package with its bargain 
appeal is an effective stimulant for old or new 
products, but needs special consideration in 
its selection and handling. 

This month’s Cover Package 99 

Bayer aspirin 100 
New Trenton plant packages over 10 million 
tablets a day in tins and bottles, using new- 
est automatic equipment for speed and 
economy. 


Squeeze bottle for acid 106 
Polyethylene with spray valve proves perfect 
solution for liquid containing hydrofluoric. 
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permarkets as much as 400°. 
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Five-way problem 136 


Its solution in the production of an ethical 
package for prescription salt substitute. 
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BEER BELONGS...IN CANS! 





protect 
BEER From LIGHT 
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__ save spact 
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WEIGH LESS ors 
—tower Freient ©° 


_ HAVE YOU CHECKED COSTS RECENTLY? Cans weigh less—cut operating and k 
shipping costs. These savings, passed on to consumers, mean bigger volume for you. | 


You just can’t beat a Continental can as a package for beer. 


We're confident that our cans are the best containers you 
Cans are light-proof, protect beer flavors, keep beer at its 


can get for beer. We not only make this statement— we're 
best! Cans take up less room, are easy to dispose of, chill pushing full-steam ahead, despite the temporary shortage 
: ; of tin and steel, to provide for more “Flat Top” and “Cap 
faster, won’t break. And, being really non-returnable, cans ; 
; } ‘ Sealed” beer can production than ever before. 
wont get you into a mess of sorting difficulties. For these 


No doubt you're looking ahead too, in which case you'll 
reasons everyone — from brewer to beer drinker—likes the want to plan in terms of cans—the one beer container that’s 
always in demand! 


CONTINENTAL E CAN COMPANY 


100 East 42nd Street New York 17, N. Y. 


present trend toward more beer in cans. 
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AUTHORITY IN THE RIGHT PLACE 


HEN THE Food, Drug and Cosmetic Act of 1938 

branded itself “‘an act to prohibit the movement 
in interstate commerce of adulterated and misbranded 
food, drugs, devices and cosmetics,” it automatically 
took control over the labeling of virtually all such 
products. 


But the enforcement of the law led to conflicts of 
federal and state authority and confusion for the pro- 
ducer. In several recent cases, contradictory decisions 
were handed down. One of these was the Phelps- 
Dodge case. Food in packages was shipped in interstate 
commerce, clearly not adulterated when landed in 
Arizona, but two years afterwards found to be un- 
salable. Suit was brought by the Food & Drug Admin- 
istration, but when the case reached the Circuit Court 
of Appeals, that body ruled in effect that the adminis- 
trative officers had exceeded their authority and that 
their assumption of jurisdiction was clearly erroneous. 

In the Sullivan case, a druggist in one of the Southern 
states opened a package of pills and sold them in his own 
package without the original branding and labeling. 
The case went to the Supreme Court, where the juris- 
diction of the F.D.A. was upheld and their charge of 
misbranding was sustained. 

The Miller Bill (H.R. 4071) was among the laws 
signed by the President after the recent adjournment of 
Congress. It was drawn up to clarify the situation and 
prevent such inconsistencies and contradictions. The 
jurisdiction of the F.D.A. in such disputable cases is 
now clearly established by statute. Many producers of 
packaged goods will welcome this law because, in cen- 
tralizing regulation, it simplifies the producer’s prob- 


lems of compliance. 
She Eaeltab 
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Reverse Tuck 


Select the 
carton type 


Voices Cartoners are outstanding in their 

















ability to load folding cartons of every type. 
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Spot Glue 
Day after day, Jones Cartoners are loading 


millions of cartons—reverse tuck; airplane; 


Airplane 


a straight tuck; spot, single or double glue —for 
nationally famous manufacturers in every field. 


Regardless of carton type, you do not need special, expensive 


carton construction. Jones’ patented mechanisms for opening, 
loading, and closing the carton, compensate for normal carton 
variations. Slight imperfections in scoring or die cutting, gluing, 
etc., will not cause production stoppages. 


With Jones Cartoner versatility, your Sales Department is 


not limited in selecting carton design, and your Production | 
Department achieves better cartoning, faster, at lower cost. | 
Investigate Jones Cartoning, today. Why not submit your | 
requirements for a comprehensive recommendation? 


R.A. JONES & COMPANY, inc. 


B.'O. Box 485. LN € EN NA T't., Oe 
THE MAJORITY OF AMERICA'S CARTONED PRODUCTS ARE JONES CARTONED 
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For nearly every food there is a KVP. paper 
engineered to deliver it to the user in 
Beauty and Safety. 


PARCHMENT » WAXED . GREASEPROOF - LAMINATED 


2A iN AND. FH EOR REO PO Lee eo eee Ss. «ee ey 


PARCHMENT -+§ MICHIGAN 


ASSOCIATED COMPANIES: KALAMAZOO: VEGETABLE PARCHMENT CO., DEVON, PENNA. 
KVP COMPANY OF TEXAS, HOUSTON, TEXAS 
HARVEY PAPER PRODUCTS CO., STURGIS, MICHIGAN 

IN CANADA: KVP COMPANY LIMITED, ESPANOLA, ONTARIO 

APPLEFORD PAPER PRODUCTS LIMITED, HAMILTON, ONTARIO - MONTREAL, QUEBEC 
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HYCAR ‘AMERICAN RUBBER LATEX... 


imparts valuable properties to pulp and paper 








YCAR latex added directly to the pulp in the 

beater or head box, or used as an impregnant 
for paper, imparts valuable properties not other- 
wise readily obtained. 


Tear and wet strength are considerably increased. 
Resistance to oils, solvents and chemicals is ob- 
tained, with retention of good aging properties. 





a The addition of Hycar also insures excellent flex 
ie life and scuff resistance, and in thick papers pre- 


vents separation of the laminations. 


__ Thus, better physical properties may be obtained 
Gu! in high grade pulp. In other cases the use of lower 2 B@S 


— os ie 





grade stock may be permitted because of improved ig 
physical properties obtained by the use of Hycar a 
latex. Paper is made adaptable to fields where it is fe 
not now used. 4 


Present and potential applications for papers of 
this sort range from wallpaper to insoles, from 
gaskets to leather replacement material, from shelf 
liners to packaging papers. 


HYCAR latex is very easy to use. In most applica- 
tions no vulcanization is required. Normal drying 
times are used. And HYCAR latex is an inherently 
safe material to handle. No solvent system is needed. 


We would be glad to work with you on any 
problems relating to the use of HYCAR latex. For 
more information, please write Department HI-4, 
B. F. Goodrich Chemical Company, Rose Building, 
Cleveland 15, Ohio. 


Hy 








cae 


Ameucae Rygher 


e 
B. F. Goodrich Chemical Company THE 2s eanaenranneis 
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Making warm friends for your product is a job that Milprint packaging engineers do super- 
Jatively well . . . using the wealth of creative talent, experience and production facilities 
available to them. Leading packers have successfully used Milprint packages to intensify 


their merchandising or to introduce new brands. If you want to re-design an old package — 





or create a new one — consult Milprint first. Find out for yourself how to “put the heat” 


on sales through self-selling packages. 


MUILPRINT Fee. 


, RY j | Im oOADULDS 
: ’ NVEk o hw ui 7\ . il ¥herPHE RS 
7 ’ ; tVUUTLAT Tk Vv 


MILWAUKEE, PHILADELPHIA, LOS ANGELES, CHRISTIANA, PA. 
SAN FRANCISCO, TUCSON, VANCOUVER, WASHINGTON, STOUGHTON, WIS. 


general offices: MILWAUKEE, WISCONSIN MILLS AT DE PERE, WISCONSIN 





plants at | 
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Here’s A Slitter That Gives You: 


Cccurate Rolle, Fanily Sgoarated, 
CCcase, Dustlere-C..at 100 FIN / 


ONLY THE KIDDER MERCHANT MODEL 
SLITTER HAS ALL THESE ADVANTAGES: 





@ Modern design—completely 


anti-friction throughout. 

@ Shear cut style — surface wind — 
clean, dustless cuts so accurate 
the rolls practically fall apart. 


@ Speeds up to 1200 fom. 


@ Automatic roll diameter setting 
device. 


@ Pneumatic counter balancing 


and top riding roll lifting device. 
@ Water cooled friction brake. 


@ No vibration — frame and parts 


are of heavy, rugged construction. 


@ Widths 42” and 52”. 





For low cost, low maintenance, high 
speed slitting, get the facts on the 
Kidder Merchant Model Slitter. 





KIDDER PRESS COMPANY, INC. 


DOVER, NEW HAMPSHIRE 
Cc. P. ROBINSON MACHINERY SERVICE COMPANY 


Special Representative to Paper Mills on Slitters and Rewinders P. O. Box 33, Los Angeles 11, California 
Graybar Bldg., New York 17, N. Y. 


A. E. MARCONETTI, INC. —1l W. 42nd Street, New York 18, N. Y. 
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STEEL SHELL SUPER-TEX and VELVET COVERED 
QUALITY PRESENTATIONS 


o «© « « F. i. NOBLE « company 


Manufacturers 
559 W. 59th STREET * CHICAGO 21, ILL. 


BRANCH SALES OFFICES 


NEW YORK CHICAGO PROVIDENCE 
15 MAIDEN LANE 29 E. MADISON ST. 111 WESTMINSTER ST. 
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LOOKING FOR AN EXPERIENCED TORTURER? 


The Mead Paper Man has had years of experience in 


“torturing” paper. He is the laboratory of the Mead New 
Products Division. And in order to develop better papers, 
he continually and unceasingly subjects different types of 
stock to rough treatment. The Mead Paper Man exposes 
paper to extremes of heat and cold. He immerses it in soap, 
in soup and other food products; drowns it in water, 
oil, grease, and chemicals. 

If you are looking for opaque functional papers that can 


stand up under hard use ... laminated papers that retain 


flavor or resist moisture-vapor transmission . . . papers that 
are odorless. . . printable papers that can be heat-sealed to 
glassine or cellophane ... call in the Mead Paper Man. 

The Mead Paper Man represents one of America's most 
versatile paper companies, now gaining its second century 
of experience. He has at his beck and call one of the indus- 
try’s most progressive engineering and development groups, 
ready to work with you on the most perplexing packaging 
problems. A telephone call or a letter will bring this 


experienced paper man to your desk. 


NEW PRODUCTS DIVISION 


THE MEAD CORPORATION - CHILLICOTHE, OHIO 


Sales Offices: The Mead Sales Company, 230 Park Avenue, New York 17 « 131 North Ludlow Street, Dayton 2 « 20 North Wacker Drive, Chicago. 6 
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but one saves 


3 Ways: 


1. Faster Loading 
2. Faster Closing 


3. Lower Price 
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88 Green Label Fx wnat : 
C7 . 
\ Examine these two bags. They look alike. They hold the same 
\ quantity. But there is a big difference between them. 
. sain. 1 g 
C. il ECK THE FEATURES \OF The bag on the left is the new Kellogg Green Label open-mouth 
iN MLL IGG GREEN LABEL BAGS expansion bag. The one on the right is the old fashioned satchel- 
\ \ bottom bag. With the Green Label bag you gét faster and easier 
4c LESS KXPENSIVE TO PACK \ loading . . . because the mouth stays open. 
\ at: — 
You save on filling and closing time. | And closing is speeded too . . . because all you do is pinch the 
\ sides and turn under the seal. No rolling the top, no fumbling 


4c LESS EXPENSIVE TO BUY 
Green Label bags cost substantially less \ 
per thousand than other types. ' 


with the hard-to-crease corners. 

Yet, Green: Label bags cost less per thousand than the satchel- 
bottom bag. And since they’re easier to handle, you also save 
$c GOOD PROTECTION AND DISPLAY \ money on packing time and breakage. 

‘ \ 


lophane Shows what it protects, protects Kellogg Cellophane Green Label bags are stocked in 14 to 5 


i shows. ~~ sizes: 150 to a box. 3 thousand to a carton. P-3 


4¢ PROMPT DRLIVERY \ 


| Kags are a stock item in all \ KELLOGG 











ee I i iil OF SIZES 
jare available in 14. 14. 1, CONTAINER 
id sizes. 
RL My D IVI S | 0 N 
= lit § ~ UNITED STATES ENVELOPE CO. 


SPRINGFIELD 2, MASSACHUSETTS 


CONTAINER MANUFACTURER ¢ PRINTING © CONVERTING ¢ ¢ Cellophane @¢ Pliofilm ¢ Glassine 
Foils © Vinyls © Polyethylene ° Rigid and Flexible Acetate °* Coated and Specialty Papers 
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Enjoy these healthful figs 


as a confection between SUN DRIED 
meals and before retir- 
ing. They are delicious to NOT SULPHURED 


eat and good for you. 


Add figs to your favorite 


e cookie and muffin reci- 
12 OZS. NET WT. __ Pes, using about % cup 
of chopped figs for each 


2 cups of flour. 
| a 
6 IS { 
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Tempting used for Raisins, 
in sab&ds-Waldo€, Fruit or 
Cafrot-Reisin.An Raigin Pit 
and CookiG; in Bran 
Cocnmegl Mukfins; inRaisi 
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These are actual cut-out sections of two of the seven Reynolds Reyseal 
carton overwrap labels now being used by Bonner Packing Co., Fresno, 
Cal. With the eye-attracting brilliance of Reynolds Aluminum Foil, they 
add the final impelling appeal to the impulse purchase. And they give 
that maximum protection against moisture loss and gain which only heat- 
sealing Reynolds Reyseal can provide. Let us show you how to make your 
carton moisture-tight and give it the magic that impels impulse buying. 














REYNOLDS METALS COMPANY, RICHMOND 19, VIRGINIA 


Reynolds Aluminum 
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“National Caa is as near as 


Leably Crilainers 


to PROMOTE and PROTECT.... 





Quality products sell better in quality containers... get better pro- 
tection, too. So, for best results from your packages, choose those which effectively 
promote and protect your products. Be sure that the metal is of the best... that 
the shape is proper . . . that the label is lithographed in a distinctive colorful design. 
With these factors your containers will work for you in building sales. 

Here is where National Can may be of very real help to you—in the design of 
the container itself, in the origination and layout of the illustration, in the selection 
of colors, in the photography. All these are created by National Can specialists 
working in personal cooperation, with full realization of your individual sales and 
protection problems. For colorful metal plate lithography and skillful package 
design and fabrication, you can rely on National Can’s long experience in the 
manufacture of metal containers. 

Why not improve your containers—make them worthy of your product, make 
them sell for you—by using the complete National Can package service? For details, 
just telephone our nearest sales office or plant. 


NATIONAL CAN 


¢ Qe Pe ek A 


Executive Offices: 110 EAST 42nd STREET, NEW YORK 17, N.Y. ° 


Sales Offices and Plants in: Baltimore, Md. * Indianapolis, Ind. + Chicago, Ill, « Maspeth, N. Y. » Hamilton, Ohio » Canonsburg, Pa. » Boston, Mass. » St. Louis, Mo. 
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Are you worried ? 


Do you have some packaging problem that’s threatening a real 


bottleneck in your production—or a slice cut out of profits? 


Perhaps you never thought of packing your product in St. Regis 


multiwall paper bags. But they may be the answer! To date, 





over 400 commodities are being packed in multiwalls. 


All kinds of special things can be done with these heavy-duty 
containers! Just outline your needs to our nearest sales office 
and we will come up with ideas. Not only for bags custom-built 


for your product, but with suggestions for a complete packaging 





system. The bags themselves ... and the St. Regis packers to 


fill them. 


This spells an economy and an efficiency that may mean much 


to you. 


SALES SUBSIDIARY OF ‘7% ST. REGIS PAPER COMPANY 


ST. REGIS SALES CORPORATION 
230 PARK AVENUE* * NEW YORK 17, N. Y. 





NEW YORK 17: 230 Park Ave. e® CHICAGO 1: 230 No. Michigan Ave. © BALTIMORE 2: 1925 O'Sullivan Bldg. 
SAN FRANCISCO 4: 1 Montgomery St. ° ALLENTOWN, PA.: 842 Hamilton St. © OFFICES IN OTHER PRINCIPAL 
CITIES —IN CANADA: ST. REGIS PAPER CO, (CAN.) LTD., MONTREAL © HAMILTON ® VANCOUVER 








The Big Little Difference 


that makes Plastafol Cartons unlike 
any others you can buy anywhere 


@ Why do Plastafol Cartons cost less in small sizes than 
any other rigid plastic cartons? 


Why do they ship and store in less space, at less cost, 
than any other comparable cartons? 


Why can you do packaging jobs with them that can’t 
be done with any other cartons? 


Simply because Plastafol Cartons are the ONLY 
plastic cartons that FOLD FLAT. . . that bend without 
cracking. 


This means they can be mass produced by us for a 
price that will appeal to you. It means they come to 
you conveniently packed, 50 or so to the vertical 
inch . . . each one a single strong piece of window- 
clear, top-grade plastic, ready to be set up in seconds. 
Check up on Plastafol Cartons today! 


*Trademark. The Plastafol carton is protected by present and pending patents. 


Write or phone for 
information, technical 
help, ideas and prices! 








f rt acetate, Plastafol Cartons are 

made from a superior, specially 
developed plastic with foldable, 
non-cracking qualities. 


f Proved in use, Plastafol Cartons are 

already used in packaging every- 

® thing from cosmetics to photographic 
supplies. 


of Veriery of designs. Ends may be 
tucked, glued—or locked for extra 


package security. Available in 
large runs. 





Troth ¢ Bright ¢ Page 


INCORPORATED 


Paoli, Pennsylvania. 


Phone Paoli 1846 
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efer CELO-SEAL 


REG. U., 6, PAT, OFF. 


jams and Jell 
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“It's sanitary !’’ Housewives who expressed their preference for 
“Cel-O-Seal” protection give this reason more often than any other. 
Evidence of women’s concern about sanitation . . . reason for you 
to seal with ‘“‘Cel-O-Seal”! 

“insures freshness!’ Second highest on the list of reasons why 
shoppers are attracted by products that are sealed with ‘‘Cel-O-Seal.” 
Seal your customer goodwill with the seal that says quality! 

“Helps make product tamper-proof!”’ Another advantage that 
rates high with shoppers. They like to feel they’re protected against 
sampling and tampering. Insure the genuineness of your product 
with *“‘Cel-O-Seal’’! 

“Helps make product air-tight!’ “‘Cel-O-Seal” does a valuable job 
in keeping primary closures tight. ..and women appreciate the job it 
does! This kind of appreciation pays off... by increasing your sales 
when you seal with ‘‘Cel-O-Seal.”’ 


“— 





GIVE YOUR PRODUCT 
THIS ADDED SALES LIFT! 


A colorful “Cel-O-Seal” band 
means added protection... 
added merchandising appeal 
for your product. It’s the final 
touch of quality packaging 
that makes your product stand 
out at point of sale. 


“Cel-O-Seal” bands come 
in a wide variety of colors and color combinations. 
Can be indelibly printed with your name or sales 
message. Easily applied! 

Take a look at your product sealed with “Cel-O- 
Seal” —and judge for yourself how its looks are im- 
proved! Just send us a sample of your package. We'll 
return it promptly—sealed to sell with “Cel-O-Seal.” 
E. I. du Pont de Nemours & Co. (Inc.), “Cel-O-Seal” 
Division, Wilmington 98, Delaware. 


tJ 








| DU PONT “‘CEL-O-SEAL’’ BANDS 


al. . , . 
oy According to recent nationwide survey among hause- 
wives scientifically selected to represent a sound 
economic cross-section of American consumers. 





BETTER THINGS FOR BETTER LIVING 
..» THROUGH CHEMISTRY 


TENING ¢ 
oe) pen oere’ : 
King LARD . 


LITHOGRAPHED CANS 
FOR ANY PURPOSE 


4 ERE is an idea of the diversified types of litho- to candy .. . potato chips to cookies . . . lard to tobacco, 
graphed metal cans produced by the big Heekin etc. Since 1901 Heekin Lithographed Metal Containers 


Can Company. There are hundreds of other designs ; ; 
and types of Heekin Lithographed Cans produced for have carried famous products to market. We would like 
manufacturers of all sorts of products from chemicals 


™ f. "7 K | LITHOGRAPHED 
CANS Wit# Harmonize 


THE HEEKIN CAN CO. CINCINNATI 2, OHIO 
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4 ETD GLASSINES 


AND GREASEPROOF PAPERS 


are impermeable to the passage of grease, fats, and oils. 
By keeping them in or out, they provide two-way pro- 
tection and are especially adaptable to the wrapping of 
foods, pharmaceutical products and oiled metal machine 
parts. Decorated, they provide advertising identity of 
intrinsic value. Thilco Glassines and Greaseproofs are 
available in bleached white, unbleached, super-transpar- 
ent, opaque and colored papers. Plasticized grades are 
pliable and soft, readily lending themselves to automatic 
forming machinery, or they maybe waxed to provide a 
protective water vapor barrier, 

The “know-how” of our skilled technicians is available 
to converters and industrial users in adapting the wide 
range of Thilco Functional Papers to their specific pack- 
aging problems. We invite your inquiries. 







PULP & PAPER CON, 
HILCO (ofonctional, NAUKAUNA* WIS a4 PAPERS) 


ASPHALT WATERPROOFS @ GLASSINES & GREASEPROOFS ®© WAXED © PRINTED ®© EMBOSSED © SPECIALTY KRAFTS ® CUSTOM BAGS 
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vy will achieve dependable product pro-: 


tection when you seal your products withs! 
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the scientifically designed Anchor C.T. Cap. Its 


ol golelo| angele late (-toMiala-tolo Mel |lohyaMelni) o)(-Mall-Lolgelsla- 
—eliminates wedging and jamming—permits 
smooth spin-on-and-off action. This, plus positive 
knurling of the skirt makes for ease of removal 
and reseal. 








MT. EVEREST—the highest mountain 
in the world. Anyone successful in 
climbing it would indeed reach the 
Peak of Achievement. 


- ws Bacher C.T Cape 


FOR THE PEAK OF ACHIEVEMENT 


deep-rolled thread readily engages the under- 
side of the glass thread and exerts a firm, even — 
sealing pressure on the liner around the complete © 
circumference of the container finish. This assures ~ 
oMoI-1 oX-laloKolol(-Mmellaite lal mmelate MM [-1o] 4 o]gelo) i te] ae 
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t's Glass for eye anneal... 


HOPPERS buy with their eyes .. . 87% of 
all impressions are thus recorded. That's 
why the transparency, brilliance and clarity of 
Anchorglass containers are precious assets for your 
products. Anchorglass displays and emphasizes 


as 
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a the true color, size, texture and quality of your 
products ... stimulates impulse sales. The modern 
2 _ trend in marketing sends Mrs. Housewife herself 


among the shelves to make her own selections. 
- Help make sure she selects your brands— 
ors sta soli Me lily. <a-) oh ifelale] Mb Z-Meel o) ol-to] Mel mme] (kx) 
obva Xero diileMisminelity olele-ulmaUreulelceorsmecll celal en 
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; AND IT’S Anchoralass 


FOR MAXIMUM EYE APPEAL 
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| veach for your product:.. 
in cartons of Coated Lithwit 


GIVE YOUR PRODUCT THE EYE-CATCHING ADVANTAGE SO MANY 
FAMOUS PRODUCTS ARE GETTING IN CARTONS OF COATED LITHWITE. 
IT’S THE QUALITY CLAY-COATED BOARD... PLUS! 





You won't find feet propped on desks in many sales one straight-through operation) is unusually white 
departments, today. Coats are off. Sleeves rolled and bright. Its surface is chalk-free, velvet-smooth. 
up. Every possible way to get a break over competi- Colors come up brilliantly on cartons and packers of 


tion is being explored. Coated Lithwite. Product pictures reproduce with a 


“oe : harp, “ h-for-me”’ ism. -Ri : 
Cartons of Coated Lithwite can give you one. They SO RE HN. ees 


con give you a competitive, eye-catching breck Precision-Engineered craftsmanship means better fill- 


where it counts most, too—right on the dealer's shelf ing machine performance, too . . . less waste . . . 
and counter. , fewer jammers and leakers . . . less down time. 

For this revolutionary clay-coated board (the clay- Worth investigating, isn't it? Write. We'll send a 
coating is filmed on with mechanical uniformity in representative with complete facts. 





WANT MORE SALES DESIGNED 
INTO YOUR PACKAGE? 


Let us show you what a face-lifting job can do to 
an old package design. Or ask us to design a 
brand-new package with greater display value, 
shelf appeal and utility. Or maybe you have 
something new that's never been packaged be- 
fore. Gardner-Richardson’s team of designers, 
artists and craftsmen will be glad to tackle your 
problem on a strictly ‘‘show-you" basis, without 
obligation. Write, today. 











THE GARDNER-RICHARDSON CO. 


Manufacturers of Folding Cartons and Boxboard, Middletown, Ohio 





Sales Representatives in Boston, Chicago, Cleveland, Detroit, New York, Philadelphia, Pittsburgh, St. Louis 





* Reg.U.S.Pat.Off. 
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PF decals will give your product prominence and dominance! With today’s selling tempo 
swinging back to the keen competition of pre-war days, brand recognition is again 


of primary importance. Brand your product with the lasting quality and perpetual 





selling impact of PF decals. A 1-ounce bottle of perfume, or a 10-ton cross-country 


trailer can carry your brand name on a color-bright, long-life PF decal. 








PALM. FECHTELER & CO. 


NEW YORK e+ €E. LIVERPOOL, OHIO e+ CHICAGO 
WRITE FOR NEW FREE BOOKLET! 


16 information-packed pages showing how PF decals can 
advertise, decorate, identify, brand, and pile up sales 
and profits for your product! Send for your free copy today? 
Write Dept. p 220 West 42nd St., New York 18, N. Y. 
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this lustrous paper is 
SLOoLITE FLINT 


\.. produced in 63 new-as-tomorrow 
colors — all of them promptly obtainable 


from stock. Thanks to the newly developed 
coating formulae used in their manufacture, 
GLO-LITE Flints are marked by an unusually 
glossy finish, by light-fast colors of great 


uniformity and by excellent folding qualities. 


They have been successfully tested with 
standard inks and metallic and bronze inks. 
Their “workability” has been proved in ac- 
tual runs on standard types of automatic 


box-making machinery. 


We've just prepared swatch books contain- 
ing samples of all 63 GLO-LITE Flint Papers. 


Write for your copy now ... it’s free. 


KUPFER BROS. CO. 


4 ASTOR PLACE, NEW YORK 3, N. Y. 





e@eeeeveeveeneeeeeeeeeeeeeeeeeeeee eee 


Manufacturers of Surface Coated Papers Since 1845 





KUPFER BROS. PAPER CO, Sevthwest Rep ves EDWARD M. MARKS CO. GRAHAM-JONES PAPER CO. 
145 West Hubberd Street MODERN PACKAGINGS 8334 West Third Street 730 Nerth Myrtle Ave. 
Chicege 10 1214 S. Akard St. Les Angeles 36 Jacksonville 4, Fle. 


lineis Delles 1, Texes California 


Branches in: BOSTON ° PHILADELPHIA °° SEATTLE 






























By topping your package with an 
Armstrong's C-Design Molded Cap you 
transform it from ‘‘just another pack- 
age’’ to a fresh, distinctive, out- 
standing package with buy-appeal // 
he C-Design Cap combines sturdinéss and 
lightness with the simplicity of a / 
smooth, round skirt. Highly 
adaptable to all types of packages 
. available in all standard es / 
exceptionally economical to use. / 





For further information and prices, 
address Armstrong Cork Com- 
pany, Glass and Closure Division, 


5908 Prince Street, Lancaster, Pa. : P LASTI é 


CAPS 
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Four of the six largest 


ready-mixed flour producers 


buy Riegel Papers 
regularly 


Among the producers of ready-mixed flour, and in many other 
fields, you will find that most of the sales leaders are regular Riegel 
customers. They buy from us simply because they know we can 
make packaging and industrial papers that combine technical ex- 
cellence with economy and production efficiency. Their confidence 
in Riegel is an important reason why your company—whether 
large or small—should see if we can also help you. Riegel Paper 
Corporation, 342 Madison Avenue, New York 17, N. Y. 


Riedel Papers We produce over 600 different packaging, printing, converting and indus- 





trial papers. If we don’t have what you want, we can probably make it. 
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Never underestimate the power of a 
package that thoroughly merchandises 
the product it presents to the public. It 
will command attention, identify the brand name in the consumer’s mind, and 
close the sale. 

To produce a package that will be successful from point of sale to point of 
use requires careful attention to all its fundamental features. That means design, 
stock, color and INK must be in proper balance to achieve perfect results. 

Investigate the properties and possibilities of the many types of ink available 
for package printing. You will find that General Printing Ink has a right ink 
for each particular job. 





GENERAL PRINTING INK DIVISION 


SUN CHEMICAL CORPORATION e 100 SIXTH AVENUE, NEW YORK 13, N. Y. 

Offices in Principal Cities CHEMICAL 
GEO. H. MORRILL +© FUCHS & LANG + SIGMUNDULLMAN ¢ EAGLE PRINTING INK CORPORATION 
AMERICAN PRINTING INK © E. J. KELLY +¢ GENERAL PRINTING INK CORP. OF CANADA, LTD. | 
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Now returning to counters everywhere, 

the new Colgate Shave Stick is packaged in a modern 

version of a pioneer among plastics containers. Durez was selected 

for the body of the new package, as it was for the old. Colgate experience 

shows Durez matches good looks with equally fine performance. The rich lustre of this 

container will not dim or discolor with use. The phenolic material is waterproof and non-bleeding, resists 

the action of mild alkalis and acids. It can be screwed up tight without danger of stripping, always opens easily 


Your business too may be benefitted by a talk with the Durez staff—men who have specialized in packaging with phenolics 
for many years. Write Durez Plastics & Chemicals, Inc., 299 Walck Road, North Tonawanda, N. Y. 








JZ 


PHENOLIC RESINS THAT FIT THE JOB 
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2), - You muke the most of your package? 


Your package is your silent salesman. Are you doing all possible to 
give it the natural sales appeal... the lure to sell itself, by dressing it 
up attractively, plus protection that assures freshness and unimpaired 
contents? 
























ALUMINUM FOIL is the only all purpose packaging material that pro- 
vides brilliant, attractive designs while protecting against moisture, odor 
and harmful light ray transmission. 


As Foil Rollers, we serve practically all converters and are also fully 
conversant with the many producers of finished foil packaging. There- 
fore, if you have a packaging problem we would welcome the oppor- 
tunity of recommending the leading package con- 


d 
" cerns best qualified to do your job. We invite 44) FOIL 
5 your inquiries, no obligation is entailed. / BEAUTY PROTECTION 


“ / DISTINCTION 
{BRILLIANCE * ECONOMY 








COCHRAN FOIL COMPANY, INC., LOUISVILLE 10, KENTUCKY 
Sales Offices 
| 3318 East Lake Street 632 Fisher Building Gothic Suite + 527 Lexington Ave. 238 West Wisconsin Ave. 214 Hippodrome Bldg. 
Ainneapolis 6, Minn. Detroit 2, Michigan New York 17, New York Milwaukee 3, Wisconsin Cleveland 15, Ohio 
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This “lush as plush” gift package idea was 
designed by Mr. A. A. Katcher, Paragon Box Corp., 
247 Willoughby St., Brooklyn, N. Y. The top cover, 

divided in half by a raised motif, is cloaked with 
two sheets of Flocked Papers, richly embossed 
and contrastingly colored. The die-cut and 
set-in platform is also faced with Flocked 
Paper. Effect? .. . that of a suede-like 

pillow—a regal cushion 
against which no merchandise 
can fail to sell itself! 


“BOXERS”... note: Flock packs Punch 


Claremont Flocks (cotton, rayon, wool) .. . in 18 brilliant colors are champions in 
their art! Rich, deep-tufted surfaces that pass for velvet, suede or plush pack punch— 
challenge the imagination. In addition to packaging’s use of Claremont Flock on 
box board and papers, it is also sold by weight to processors for application to 
almost any adhesive-prepared surface by spraying, vibration screening or by hand. 
At minimum cost, the results acquire maximum allure. Complete details, color 
cards, samples and prices upon request. Inquiries invited. Write Claremont today! 
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TOP-SEALING YOUR CONTAINERS 


so your profits can’t leak out! 


HOW BOSTITCH AUTOCLENCH 
STOPS TWO COSTLY LEAKS: 


1. LOWERS SEALING COSTS 


On many products shipped in corrugated containers, you 
can beat other top-sealing methods by giving them the 
Bostitch Autoclench touch. Yes! Just touch the container on 
the eutside artd the staple is clinched on the inside. As fast 
and easy as that! No need to insert a sealing blade; the 
staple closes itself. 

Containers may be dusty or clean, hot or cold, damp or dry. Machine weighs only three pounds. 
The sealing is instant; no drying time. It’s sure; no failures. A girl can handle it with ease. 
It’s neat; no staining nor covering up the printing. All these ae, : 
benefits are yours when Bostitch Autoclench does your 
top-sealing. 





2. PREVENTS SHIPPING LOSSES 


On containers suited to this method, you can’t beat 
Bostitch Autoclench for secure fastening. Drum and drop 
tests have proved that. Dampness can’t loosen the seal and 
let the contents spill out. Pilfermg is discouraged — the 
staples can’t be taken out and put back by hand without 
detection. But, you and your customers can take the staples 
out without damaging the container . . . a re-use plus that’s te gpudiee tts de te Chee me, 
worth big money. Bostitch Autoclench “seals them where they are.” 





A DEMONSTRATION WILL CONVINCE 
YOU THAT BOSTITCH AUTOCLENCH 
FASTENS IT BETTER AND FASTER 


See how the amazing Autoclench staple closes itself. Look 
up your nearest Bostitch distributor in your phone book, or 
write BOSTITCH. 


lf your problem is different, ask about the complete Bostitch 
line of top stitchers, bottom stitchers, self-feeding hammers 
and tackers, and other stapling and wire stitching equipment. So quick and so portable— 

it can seal them as they pass by. 
















BOSTITCH ' 

520 Mechanic Street, Westerly, R. I. & 
Please send literature checked: [[] #175 Bag Sealing [] #157 Carding ~ 

() #132 Shipping | 

2 
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LET MR. CELLOPHANE GUIDE YOU 
TO BETTER PACKAGING 


THE QUALITIES you need for successful packaging are engineered 
into Sylvania Cellophane. Every step in its manufacture is care- 
fully checked to assure you of maximum dust, grease and mois- 
tureproofness. This careful control assures Sylvania Cellophane’s 
uniform transparency and strength ... low temperature durabil- 


ity... heat sealing qualities ...excellent printing surface. 








Printed cellophane makes a stand- 
out cup cake package. 2 cakes on a 
board plus smartly designed over- 
wrap adds up to a package that as- 
sures freshness and top salesappeal. 





SYLVANIA DIVISION american viscose CORPORATION 


Manufacturers of cellophane and other cellulose products since 1929 
General Sales Office: 350 Fifth Avenue, New York 1, N.Y. Plant: Fredericksburg, Va. 
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Our New Modern Plant 


..+ Designed for Better Service 


FOLDING CARTONS 
SET-UP BOXES 
CORRUGATED AND SOLID FIBRE 
SHIPPING CONTAINERS 


yt ‘ $7, us 
wD ~ s 
a. 
. 


sf 






™ 


ATLAS -BOXMAKERS, INC. 


5025 WEST 65th STREET, CHICAGO 38, ILLINOIS 
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Artist — James Lockhart, native of Arkansas 


ARKANSAS — annual purchases: $1 billion — mostly packaged. 


CONTAINER CORPORATION OF AMERICA 
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IS YOUR PRODUCT LISTED HERE? 


























ELECTRIC <<ES>=) GAS 
\— |_| RANGES | oe RANGES 
. DEEPFREEZE REFRIGERATORS 
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Al HEATERS FES DESKS 
STEEL FILING | | | 
| BROOMS 
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\ WALLBOARD | <3. MATTRESSES 
\ NX YEESSRS 
RZ 














Bemis’ sturdy kraft paper covers get these and 
many other products to market with easy han- 
dling, low shipping charges, and ample pro- 
tection. 

Bemis covers are slipped over the product in 
a jiffy to seal out dust and dirt. With this scuff- 
resistant cover, the product can be stored for 
months and be ready to go onto the display floor 
sparkling fresh at any time. 


You can probably save substantial sums on 


shipping charges alone by talking with the Bemis 
Paper Bag Specialty Man. 





PAPER SPECIALTY PLANT « 1056 South Vandeventer, St. Louis, Mo. 
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(or if it is even remotely related ) 


Then...see how BEMIS 
can serve you with 


Good Packaging 
at Low Cost 





FILL OUT AND MAIL THIS COUPON TODAY 

















r ‘ 
§ Bemis Bro. Bag Company, Paper Specialty Plant ; 
; 1070 S. Vandeventer, St. Louis 10. Missouri ' 

& 
- How can Bemis help cut packaging costs for our § 
| Products? We manufacture ; 
i 7 
& Name. a 
r « 
: Firm Name = a : 
| | 

r 
: Street = : 
4 4 
a City__ State ® 
4 é 

- 









f r one. ley 


Fanisy Bottle Label G 
POREY BR PCI 


CONSULTING SERVICE ON 
BOTTLE LABELING ADHESIVES 





















There’s a laboratory-developed, tested and cone 
trolled PAISLEY scientifically designed Adhesive 
for every fabricating, manufacturing, product la-. 
beling and sealing operation. Buy your Adhesives 
the scientific way. Send for an Adhesive Operation 
Data Sheet. Fill in and return it to our laboratory 
for analysis and recommendations. Get the ONE 
best Adhesive for the SPECIFIC operation. Also 
send for new Bottle Labeling Technical Service 
Bulletin No. 21.W rite today. There’s no obligation. 


CLOSE-UP VIEW, HIGH-SPEED AUTOMATIC BOTTLE LABELER 


YOUR OPERATION DETERMINES THE FORMULA 


/ 9 HATEVER your adhesive operation “Put it up to Wil EN YOU USK 
' Paisley!” Regardless of (1) the type or speed of ma- ee 


chine or hand operation; (2) kind of materials to be bonded; 
(3) type of container surface to be sealed or labeled, or 
other consideration; you can depend upon our laboratories 
to develop the one best Adhesive for the job. Determining 
the formula and maintaining absolute quality controls in 
each succeeding shipment, will not cost you one penny 
more. We invite you to use this free Paisley Scientific Ad- 
hesive Service. Just send for our Adhesive Operation Data 
Sheet. It’s a very convenient form which you fill in and 
return. Upon receipt, our skilled adhesive engineers will 
quickly study your problem and make specific recommenda- 
tions. If you want better results in your gluing or packaging 
Operations, don’t wait . . write for your Data Sheet TODAY! 


PRODUCTS INCORPORATED 
1770 CANALPORT AVENUE, CHICAGO 16, ILL. PHONE CANAL 2219 
630 WEST 5ist STREET, NEW YORK 19, N.Y. PHONE COLUMBUS 5-2860 


Mlanufjactinors of Utues. » Feaites.-larin Addbarires.- Comenia- and veleded Chemical Produc. 



















SCIENTIFIC 


ADHE 
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A NEW FLAVOR — 
IS BEING ADDED TO 
ICE CREAM SELLING 










ZA 


So: MARATHON 


Marathon’s new, improved carton is another 
first, setting a new standard in packaging. 


Now, we're promoting your industry's product 
in our national advertising! 


For complete information on how the Marathon 
Linerless Carton can boost your ice cream sales, 
ask your Marathon salesman, or write to 
Marathon Corporation, Menasha, Wisconsin. 
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Matchless Moments with Oxford Paper by Tony Barlow 








\ I / 
a 




















AD AGENCY PRODUCTION DEPARTMENT HOLDS 
PARTY IN HONOR OF CATALOG PRINTED 
ON OXFORD POLAR SUPERFINE ENAMEL 











IECES printed by letterpress on stant checks on each run—from pulp and satisfied clients — is the business 
oe Polar Superfine Enamel to finished sheet—assure you of a — of Oxford Paper Merchants. So look 
almost make you feel like throwing a paper you can’t beat for uniformity to them and their detailed knowledge 
party in their honer. And there are and quality — for consistent surface ef alt papers when you plan your next 
plenty of places where Polar is the brightness, smooth level coating and printing job. You'll find an Oxford 
paper to specify. over-all excellence. Merchant near you — in any of 48 key 
Polar is superfine for direct mailings, Assuring you of quality printing— cities, coast to coast. 


catalogs, house organs and school and 
college annuals. It’s ideal tor photo- 
graphic art books, company reports 
and scientific texts, too — anywhere 
you want to reproduce fine illustrative 


detail by the letterpress process. 








With Polar, you can specify 150-line 

Included in Oxford’s line of quality printing and label papers are: Polar 
Superfine Enamel, Maineflex Enamel Offset, Maineflex C1S_ Litho, 
Mainefold Enamel, White Seal Enamel, Engravatone Coated, Carfax 
English Finish, Super and Antique, Aquaset Offset and Duplex Label. 


screen or finer. and get ietterpress 








reproduction that renders the finest 
half-tone copy with jewel-like clean- 


ness and snap. Four-color process 


work, type matter. line art—eve rything 
looks better on Polar Superfine. {) X F O R D PA Pr E R C O M PA N Y 
Here’s why: Oxford’s Polar Superfine 230 PARK AVENUE, NEW YORK 17,N.Y 


Enamel has the “custom-made” touch yyy 7s ay Rumford, Maine WESTERN SALES OFFICE: DISTRIBUTORS 


that makes it a truly fine paper. Con- and West Carrollton, Ohio 35 East Wacker Drive, Chicago 1, lil. in 48 Key Cities 
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Products of endless variety use 
various types of CLEVELAND 


CONTAINERS, of which these 
are typical. 




















HERE ARE PACKAGES 
DESIGNED AND PRODUCED 

TO MEET THE NEEDS OF 
EACH MANUFACTURER! 


That's the keynote of CLEVELAND CONTAINERS. 


You have a product. It requires packaging for one 





or more dominant reasons... 





. - « protection against careless handling, 





in cartridg: 


, . » improved appearance that will mean more sales, 
. . . the segregation of sizes... also for unit sales, 


... minimum weight in transit ...and many more 





, | reasons. 
Biss sam a Then consult ... CLEVELAND 
tect seo ~ CONTAINER CREATIVE DESIGN DEPT. 
leaks, unsich’ ’’ ° . 
Fuel Seals Our men are trained through long experience with 
te app s | 
stone « similar situations to give you correct, constructive 
“4. . . — . 
ing PENNIS : counsel .. . entirely without obligation. | 
CHICAGO, 1 a 





Ask us questions ... and you be the judge....as to 





the value to you of our service. 


Je CLEVELAND CONTAINER ¢. 


6201 BARBERTON AVE. CLEVELAND 2, OHIO 

¢ All-Fibre Cans* Combination Metal and Paper Cans 

* Spirally Wound Tubes and Cores for all Purposes 

* Plastic and Combination Paper and Plastic Items 
* * 





* 
TION PLANTS also at Plymouth, Wisc., Ogdensburg,N.Y., Chicago, II1., Detroit, Mich., Jamesburg,N.). 

wie PLASTICS DIVISION at Plymouth, Wisc. © ABRASIVE DIVISION at Cleveland, Ohio 

SALES OFFICES : Room 5632, Grand Central Term. Bidg., New York 17, W.Y., also 647 Main St., Hartford, Conn. 

CANADIAN PLANT: The Cleveland Container Canada, Ltd., Prescott, Ontario 
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( :OMPL ETE 
FLANGE SEAL 


Post T TONE D PRINT ING 


“Sharp Penal” ronan rane 


A Finer Package - - at less cost! a) Dr 


oe , . et aus y, ~~ # DOU BLE DIAGONAL 
This is possible now, for the creators of Sanitape- bM. 2h ihe CRIMPING 

Sealtite now give you a protective package—an 
attractive package—a convenient package and 


it is produced complete in one operation. 


The new I-L Package gives you 


Positioned printing front and back. A com- 
plete, flanged seal. Double diagonal crimp. 
Rounded corners—all of these patented features 
together with the beauty, utility, cleanliness and 
protection which is the invariable hallmark of 
every Sanitape-Sealtite creation. Yet [+L costs 
less—we welcome the opportunity of giving you 


complete and comprehensive figures. 


For pill, powder, cream, crystal, granule, 
lighter flint or similar product—as mailing 
sample, or small, unit-sale package—I- L is the 
Answer to the Hard-Hitting Challenge of This 
Buyers’ Market. 


A COMPLETE PACKAGE IN ONE OPERATION ; 
88 Special rinsing. 


& hair SOff, lustroys and 





IVERS-LEE COMPANY - 215 CENTRAL AVE - NEWARK: N. J. 


Sanitape-Sealtite is a unique method for packaging pills. tablets, capsules. creams and powders, by which 
each unit or unit-dose is sealed in its own air-tight compartment—assuring complete protection and maintained 
efficacy. Packages, machines and methods fully covered by U. S. and Foreign Patents and Patents Pending. 
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PEDIGREE CERTIFICATE | 


THE AMERICAN KENNEL CLUB 


The Pedigree is Assurance = 


Breed _— Sesten lercier 
Dete Whelped sovember 18, itd 





Sen tome Geed.Book No. *a,0)h_ 
Vel t» Color lark evel ant erate 















Breeder Dee He OOO ce 


of Consistent Performance 


40 boxes Too! 








Zs 
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THE BOSTON TERRIER was bred in Boston about sixty years 

ago from English Bulldog and white English Terrier stock. 

This little fellow is exceptionally lively and bright, and 
truly deserves his title of *‘American Gentleman.” 


¥ 
ae 


(dd 


4 : 
Pie tio” 








CONSISTENT Quality Completely integrated production, under one 
management, in the largest Kraft pulp-to- 
CONSISTENT Service container plant in the world is checked and 
P . re-checked at every step to maintain consist- 

CONSISTENT Farr Povcée ent quality without variation. 


Union containers are backed by 75 years of 

HE pedigree of a Union box goes all the leadership in paper packaging. Five of the 

way back to the trees in the forest. The nine largest paper machines in the world and 

Union shield trade-mark on a corrugated con- four modern box plants give you boxes when 
tainer means nothing has been left tochance. and where you need them. 


UNION Corrugated Containers 


UNION BAG & Paper Corporation 


Principal Offices: WOOLWORTH BLDG., NEW YORK 7,N.Y. 


Corrugated Container Plants: SAVANNAH, GA. +- CHICAGO, ILL. - TRENTON, N. J. > JAMESTOWN, N. C. (Highland Container Co., Inc.) 
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SEALS 
Easy to Apply 


Place your container on any solid 
surface and force circular groove of 
the Tupper Seal down over the lip at 
one point. Hold it in place and with the 
other hand work all the way around 
Seal, forcing the Seal edge down 
firmly on all sides. When the Seal is 
in place, force the trapped air out by 
lifting one edge lightly and pressing 
down on the top. Tupper Seal will then 
hold firmly — air- and liquid-tight. 


and Zuich to Kemoue 


Grip Tupper Seal edge with thumb . 


and forefinger, rolling it up and back 
with a twist of the wrist. Then grip un- 
covered part of container and peel the 
cover off the rest of the way. It’s quick 
and easy. Tupper Seals clean easily — 
can be used again and again. 


tight cover 





A Tupper Seal, 
Air and liquid- 
can 
be designed and 


a 
kn 
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There’s a housewife out in Laramie; there’s one 
in Laredo; one way down on the Florida Keys, 
and thousands in between, that know what we’re 
talking about . . . they’re your customers and ours. 


They use and value their TUPPERWARE Canister 


sets, Refrigerator and Wonder Bowls for many, 


many reasons, but chiefly perhaps, because the 
flexible Tupper Seal, liquid and air-tight covers 
with which those articles are fitted have made 
them so unusually useful . . . spill and dust-proof ; 
vermin tight and sealing out the odors and flavors 
of other foods when placed in refrigerator or 
deep-freeze. 








SH 


Now, while Tupper Seals were engineered and designed 
to become “standard Equipment” with. certain of the 
TUPPERWARE housewares such as those just mentioned, 
it became apparent very quickly that here was a develop- 
ment in covers having an almost unlimited multiplicity of 
applications. 


As a matter of fact, there were so many requests for Tupper 
Seal covers for so many uses, it also became evident that 
it would be impossible to make and stock all the size varia- 
tions asked for, and distribute them as a retail store item. 
So, we have developed the plan of designing and engineer- 
ing these Tupper Seals and other closures for specific 
sales stimulating packaging. 


Any container of any kind possesses infinitely greater buy- 
ing appeal than that same container covered with any type 
of cover other than Tupper Seal air and liquid tight cover. 
Shall we talk about closures for your containers? Of course 
there are a few stock sizes available but others will be 
engineered to fit. 


TUPPER CORPORATION 
FARNUMSVILLE MASS. 


New York Showroom, 225 Fifth Ave. 
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VARN i serving surplus contents 
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POLISH once container has been 
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... Rowell adds exciting charm 


On the Champs-Elysees... Fifth a 
Avenue .. . Wilshire Boulevard te \ 
Ps 


to cosmetic boxes for face and ‘as 
dusting powder. ) 

Ne OA 
Sleek, gay, and attractive, they >» ey, , 
catch the feminine eye and / aiaad 
find their way into the tailleur QL _ 


of the most sophisticated. 





precision 
color 
printing 















pharmaceutical e. 
boxes > 
50 years’ 
experience 


Ko well Co Inc. 


Manufacturers of Fine Paper Boxes 





BATAVIA, N.Y. 
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with definite savings in 
TIME, LABOR, MATERIAL 


Today’s candy-profits come from lower 
costs! Essential to the manufacturer of 
popular priced candy is the most modern 
machinery . . . That’s why the Scandia 
machines have won such a following in 
the candy field. Precision wraps; higher 
wrapping speeds; positive, tight seals, 
and great savings in cellophane 
because only a narrow overlap is 
required! 


POSITIVE PROTECTIVE SEAL... 


MACHINES FOR 
e Multiple Bar Packs e All sizes of Cartons 
e All sizes of Trays e Irregular Shapes 


All types of attachments available; 
Electric-Eye Registration, Opening-tape, 
Automatic Intake Conveyor, etc. 


Write for details! 


Scandia 
MANUFACTURING CO. 
































NORTH ARLINGTON NEW JERSEY 


See Our Exhibit 
BOOTH 311 


22nd Confectionery 
Exhibition 
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GRACELINE 
by 
HAZEL-ATLAS 







































































elly packers are already calling the new 


H-A Graceline Glasses ““OPERATION EFFICIENT?’ 


No traffic jams on the line. The extra 


large bottoms (practically the same circum- 


Available in four 
sizes: 8, 10, I2 and 


16 ounces. 






















a Y thisis one way 
to keep labels on... 


...but STEIN HALL LIQUID ADHESIVES do it 


much more effectively! 


Whatever your bottle labeling problems— 
cold, wet, hot, greasy 
3 or foil... 
N STEIN HALL’S complete line of Liquid Adhesives 


iN assures you of the right answer. 


a 





Write for quotations, samples and consultation. 


285 Madison Avenue, New York 17, N. Y. 


BOSTON + BUFFALO » CHARLOTTE + CHICAGO + CINCINNATI « DETROIT 
LOS ANGELES.» NEW ORLEANS + NEW YORK « PHILADELPHIA « PORTLAND, ORE. 


PROVIDENCE + ROCHESTER + ST. LOUIS « SAN FRANCISCO + TORONTO, CAN. 
Ph 
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PACKAGING BY fiver 


FOR EXTRA 
PROTECTION 


Traver experience in all phases 
of flexible packaging means 
extra protection for your prod- 
uct on its vital trip to market. 
Colorfully printed cellophane 
and glassine bags and over- 
wraps, durable plastic films, bril- 
liant foil, strong crush resistant 
Loxtite partitions. Each plays 
its individual, important part in 
Traver designed packages. On 
your request, we will redesign 
your present package to meet 
the higher requirements of to- 
day's competitive market or 
work with you in developing 
sales producing packages for 
new products you may have 
in mind. 


































Sales Offices in Chicago, New York, 
Philadelphia, Pittsburgh, Cleveland, Kansas 
City, St. Louis, Dallas, Detroit, Oakland 


Write or wire for information. 


Jraver 366 W. ONTARIO ST., CHICAGO 10, ILLINOIS 


CORPORATION 





SONVERTERS AND PRINTERS OF CELLOPHANE, PLASTICS, ACETATES, FOIL AND GLASSINE 
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PUT INTO YOUR 


WILL PUT MORE 


INTO YOUR 


“The Better the Product 
the More Important the PACKAGE” 





PAPER BOX COMPANY 
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Aluminum Tubes Lower Production Costs! 


Women workers can do a man-size job of filling, 
handling, and storing lightweight tubes of Alcoa 











Aluminum. Aluminum tubes are one-third the Packa ge it in Aluminum 
weight of tubes made of other metals—a labor- 
saving, timesaving advantage that can lower pro- NON-TOXIC 


duction costs for you. 


Think it over. SMART APPEARANCE 


Aluminum tubes are being used safely ... 
profitably . . . for packaging drug and food items; G REATER STR EN GTH 
proving ideal for lubricants and heavy com- LIGHT WEIGHT | 


pounds, too. Whatever questions you may have 


about the suitability of your product for pack- FA S Yy D S p F N SA B LI TY 


aging in Alcoa Tubes, the Alcoa Packaging 


Laboratory will help supply the answer. Write to GOOD ECONOMY 


ALUMINUM CoMmPANY OF AMERICA, 2129 Gulf 
Building, Pittsburgh 19, Pennsylvania. 








ALCOA 
sz\eiN 


ALUMINUM 


NaH 
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SCIENCE...GUARDIAN OF QUALITY* 


> 







ERNARDIN 
OL AAAMALTTEY 


Naa ={-5 0 at-V debe a Wim lod (-) alor- Ws at-t-fmbb alot d-T-1-pb ale sham c-0.¢-5 aMMoto) oat 
paat- bate Mb bale lop bale Ma dabbate (MN of-1ac-) at- tate Mb <-1-1(-) aS = (-3 4-SE-(ob 
Sah ob soil aat-) aM \Zoyd-ob ale Mb aM E- Volo) ¢-1 io) al-\- Mis at- 011-4 01-3 o4-1oh (Tol 
Faat-Yod ab bat-\-Mt- bate MB ob 4-Vot slol-\-M 9 at-t ako} ac-vaWRoColb bale aal-34-B-\-(ole} ate (| 
FY Vato @hiphd at aablotdopaat-}oalot-Vm- lolol bc-Coh mang at-t we a-1o ab bb d-\o Ml aloh bb a) 
1 CoMs Coos ab Lo (-3h'am ol-$40) ¢- WEE =1-) oat-b de bb aWed (ol-3bbd-\- ME colol- tame d-3 0) ¢-o 
PX-bah ae bt ->¢-VOb‘ amr Wh sohb baat o} aWiod alle d-\-1-1-0 ol aME- bale MBS ani) ah slosall 
| Siva at-baebb ale oie} a9(- Wl Or- boll Oroy aah ol-tah mam A\7-val-\p00l- MEE balobt-bal-o 


* Pictured—Checking accuracy of a finished 
Bernardin master thread die against tem- 
plate using an Optical Comparator. 


Since 1881— America’s First Manufacturer of Metal Closures 
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Trades: 
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Crademarken Papers 


at approximately 42 the cost 
nf romparahle stork 





This sample is representative of a personalized paper you can obtain 
for your box at no increase in your present cost. 


Because of the process we employ, we can reproduce your trademark 
without your investment in special dies or rollers .... there are no 
such costs with our process. 


When you use our papers you not only get a personalized box cover- 
ing lending constant identity to your item, and eliminating the 
possibility of substitution ... you also have a stronger box because 
our papers are processed on M. G. Kraft base stock. This means 
too, a box that will withstand scuffing and will retain a neat, clean 
appearance much longer. Furthermore, all the wildness has been 
scientifically removed and stock is guaranteed to lie flat for easy 
feeding on any automatic conveyor. 


You can choose from 17 background colors with unlimited color 
combinations for your trademark reproduction, and you can have 
your choice of plain or 5 embossed patterns. 


Call or write us for prices and samples and start utilizing a better 
paper, a personalized paper, at a lower cost. 


Pickwick Papers, Inc. 


Box Papers With Character 


119-121 Wooster Street New York 12, N. Y. 
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THESE FAST-ACTING YY 


SPEED-UP PACKAGING OPERATIONS 


Used the world over . . . endorsed by both large and small operators 
. . . Anderson packaging equipment is the last word in efficiency and 
a sure profit maker. 


The Anderson line includes both manual and power operated machines 
in sizes and capacities to meet a wide range of requirements. 


4 Filler and Capper No. 34F 


Handles automatically any 

size and make of nesting 

aay round cup, with inset lid, 

nnn up to and including pints. 

Speeds up to approxi- 

mately one cup per sec- 

ond. Attachments for 

different sizes of cups are easily changed by 

loosening only three wing nuts and raising or 

lowering table to compensate for different heights 

of cups. All parts that come in contact with product 

core made of either stainless steel or nickel silver. 

Machine is powered by 2 H.P. motor. It handles 

potato salad, baked beans, gelatine, cottage 

cheese, sour cream, ice cream and numerous other 
products. 


Hand Filler No. C-2 > \ M/ Bagger No. 1344 


Designed to fulfill the needs of both large and small plants. _ 4 Low in cost, easy to use, designed to handle 


Very practical for specialty departments in large plants... bagged products with a minimum of effort at a 
for smaller plants, it serves as complete packaging equip- maximum of speed. Simple adjustments for 
ment as it will fill all sizes and shapes of jars, bottles, tubes, i . 7 height . . . tilting forward or backward enables 
and cans. Handles cosmetics, drugs, ice cream, paints, etc. f is Operator to set machine at easiest position. 
No. C-2 is the vertical piston type with high alloy piston i} ver Stainless steel trough with capacity of 200 bags. 
ring which is easy to clean. Stainless steel hopper of 5 » Adjustable to bag sizes. Blower keeps bag 
gallon capacity. Quick adjustment enables an operator to mp __ les alle clean and free from foreign matter. 


set the machine for any volume desired. 


GET ALL THE FACTS ABOUT THIS TIME SAVING EQUIPMENT 
ROCKFORD Use this Handy Coupon Neu! 


BROS. MFG.CO. 





ANDERSON BROS. MFG. CO., ROCKFORD, ILLINOIS 


Please Send Bulletin No. 8-29 
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...a5 in Betner 


Packaging Service 


No pieces missing, all parts present. That's Inquiries invited. Send yours in by mail, 
the big fact about Betner service our picture phone or wire. No obligation; glad to supply 
aims to show. complete details. 


At your service, for instance, all or part: 
Men who know the service conditions a bag 
must meet; artists gifted at making an indoor 
billboard out of a bag; printing presses; bag- 
making equipment. 


Plus, now, Betner’s latest service: Benco 
Bag-loading-and-sealing machinery installed 





by Betner in your plant.* 


*The latest Betner Service, the latest in “load-and-seal.”’ 
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BensuC Betn er Co sevom ” 


BENJ C BETNER CO of CALIFORNIA, LOS ANGELES, CAL. 
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DO YOU WAVE 


Are you faced with a packaging problem because your product: 


eis irregular in shape 


ee-iS @ combination of related merchandise 





...is a luxury item bought on impulse 


ee. needs visual appreciation for sales? 






When you can’t do your product justice with ordinary pack- 

aging, look into the possibilities of custom-made and_ stock 

boxes fabricated from Lumarith* transparent film. Moderate 

incost, they employ eye-appealing transparency tomove goods 
faster ... to create attractive counter displays ... to permit 
examination without soiling . .. to stand out in competition. 
Containers of Lumarith transparent film are obtainable 
in an unlimited variety of sizes, shapes and styles—plain, 
or multi-color printed with product name or other identi- 
fication. For names of container manufacturers write to: 

CELANESE CORPORATION OF AMERICA, Plastics 
‘Division, Dept. P-1, 180 Madison Avenue, New York 16, N.Y. 





TRANSPARENT 
FILM 


ot Celanese Plastic 


*Reg. U. S. Pat. Off. 





SHOWBOXES manufactured by Central States Paper 
and Bag Co.: Curly-Top Paper Dolls, Admiral Replace- 
ment Cartridge, Cocktail Set, Virginia Casting Reel. 
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SATIN..... 


cy Elegantly styled in combination 
. with gleaming plastic 





; VELVET ..... »: 


Softly rich in many shades 





hic 


Colorful and sturdy... 
appropriate for a wide 
variety of merchandise 








PAPER BOXES © PLASTIC MOLDING JEWELRY DISPLAYS 


eo 2 POINT STREET . PROVIDENCE e RHODE ISLAND 
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Mrs. Consumer ‘asked for an 


easy-pouring container... 
























hand—is easy to grasp even wh 
hands are wet. 
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* Oblong shape fits securely ] 





Qas containers 


CAR mana ase. U6. Pat. OFF. 


“Shelfline”’ containers have a new style shoulder 
structure that acts as a funnel—guarantees 
convenient, easy pouring! Surveys reveal this 
is a packaging feature Mrs. Consumer prizes! 

Months of intensive research, designing and 
engineering have produced this new “‘Shelfline.”’ 
It was made-to-order—your orders and your 
customers’! 

Here are some other container advantages 
that consumers prefer and packers demand... 
advantages that the new “Shelfline” offers: 


i Balanced, space-saving proportions...stable 
base ... won't roll on counter, table or shelves. 


2 * Easy-to-grip .. . easy-to-open and recap! 


KJ Wide front and back panels for maximum 
label display . . . as well as adequate space for side 
labeling if desired. 


4 ** Twelve sizes: 2 0z., 34 oz., 1 oz., 2 0oz., 
3 0z., 4.0z., 5 oz., 6 oz., 8 oz., 12 oz., 16 oz., 32 oz.! 


‘5 Only four cap sizes required for all twelve 
sizes of the narrow-neck line. 


C Three colors: amber, flint and emerald green 
to fit every need. 


You will find this new “Shelfline” adaptable to 
high-speed automatic filling and labeling equip- 
ment. It can replace many of your present con- 
tainers, simplifying and securing family identity 
throughout entire lines. Call on us—we can 


fill your needs NOW. 





** The ‘’Shelfline’”’ is a complete line— 12 sizes, 3 
colors ...36 containers to choose from. 


Das CONTAINERS- PROTECTORS OF QUALITY 


OWENS-ILLINOIS GLASS COMPANY ¢ TOLEDO I, OHIO © BRANCHES IN PRINCIPAL CITIES 
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You'll learn how the American Anode process sets new targets in manufacturing 


N: cousin to the clay pigeon or the old wooden 


duck decoy, these are rubber ducks you can 
shoot full of holes—but they won’t sink. To the duck 
that flies the skies, a set of two drakes and one hen 
sitting on the water look very real indeed. And to the 
man who goes duck hunting, here are duck decoys 
that fit conveniently a dozen to the shoe box, won’t 
break off like the old wooden kind and make him 
grateful to the Rubber Products Division of the 
Electric Eye Equipment Company, Danville, Illinois, 
who thought them up. 

Thus another manufacturer is opening up another 
new market thanks to things the American Anode 
process can do that can’t be accomplished any other 
way. The forms for these ducks are intricate—but 


they come out all-of-a-piece from a single dipping, 





G2 


ready to be decorated, packaged and sold. Maybe 


these ducks will give you an idea. 


They also demonstrate characteristics you can get 
with American Anode latices and mixes that stand 
up under heat and cold... resist water, abrasion and 
strain... and that can be sprayed, spread, saturated, 
dipped or brushed. Call on us for compounded 
latices of GEON, HYCAR, neoprene, crude rubber 
and GR-S. For more information about these mod- 
ern materials and proper methods of using them, 
please write Department AC-4, American Anode, 
Inc., 60 Cherry Street, Akron, Ohio. 


AMERICAN ANODE 


INCORPORATED 


CRUDE AND AMERICAN RUBBER LATICES, WATER CEMENTS AND SUSPENSIONS 
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Did you ever consider that 
your product’s best advertising 
may be on its package? 

Well, that’s one reason why 
many manufacturers today are 
choosing the set-up box for their 
packaging requirements. For this 
versatile container delivers mil- 
lions of sales impressions at no 
extra cost. That's because it 1s 
unequalled as a medium for the 
designing and imprinting of ad- 
vertising messages. What's more, 





its many display possibilities 
assure it of the best shelf and 
counter space at the point of sale. 
Then, too, the superb strength 
and durability of the set-up box 
give your product added protec- 
tion. 


Get the best in advertising and 
the most for your packaging 
dollar. Specify set-up 
boxes . . . they make 
for better merchan- 
dising and more sales. 


yy 





FOR 

INFORMAItION OR SERVICE 
CONSULT 

YOUR NEAREST SET-UP 


BOX MANUFACTURER 


NATIONAL 
PAPER BOX 
MANUFACTURERS 





ST ss0ctatiorn 


So 


AND COOPERATING SUPPLIERS 
Liberty Trust Building, Philadelphia, Penn. 
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"Ah. the exact dimensions 
Ive been looking for!” 


Takes only the naked eye to see the good looks 
of lead and tin tubes by Sun Tube! 


But measure the exact dimensions, too! They’re 
right on the button every time! Thanks to smart 
Sun Tube engineering. And more than 20 years’ 
manufacturing experience. 


Result: Sun Tubes are always precisely uni- 
form. Yet they don’t cost a penny more than other 
quality tubes. 


And that’s not the whole story of Sun Tube 
advantages. Take a quick look below and see what 
we mean. And for anything you want to know 
about Sun Tubes, phone or write our nearest 
representative. 
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Variety of linings 


These lead and tin tubes can be 
plated or wax laminated. 
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NS THE EQUIVALENT OF 75% GENUINE PHILLIPS’ MILK O 
pepeccpatel Sonate x WITH CALCIUM AND MAGNESIUM CARBONATES. 
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© Clean "On, Come, ‘p 
@ Flexible "Bion 
@ Durable 


® Cost no more than other quality tubes 


Lead and Tin Tubes by Sun Tube 


Sun Tube Corporation, 181 Long Avenue, Hillside, N. J. 


Chicago 3, Ill. . . . . «James L. Coffield. Jr.. 105 West Adams St. 
Detroit 2, Mich... . . . . Joseph P. Giroux, 2970 West Grand Blvd. 
St. Louis 1, Mo. . ae Acer M. P. Yates, Arcade Building 
St. Paull, Minn. . . . . Alexander Seymour, 1411 Pioneer Building 


Cincinnati 8, Ohio . Ralph H. Auch, 3449 Custer Road 






MODERN PACKAGING 









help us name him! 
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THE “BIG SWEDE” is a giant paper machine, SO... WE NEED A NAME, To find one we are 
named after the boss who was born in Sweden. The running a contest in paper and packaging circles. 
Scandinavian paper industry often confers affectionate But everybody’s welcome. If you think of a good 
names upon its machines. name for the Big Swede’s twin, send it in. You 

; may Win a cash prize. Or, if you want further 
TO THE WORLD of paper and packaging the “Big details; drop us a line. 


Swede” is probably the most famous of paper machines. 
This is partly because it is so enormous (the biggest 
glassine machine in the world). But also because the 
rather novel name seemed to endow the machine 
with a sort of human personality, which caught the 
public fancy. Finally, the ““Swede”’ was dramatically 
born into an America just recently plunged into war 
and in urgent need of the glassine paper this huge 
machine could produce. 


" . . =< | *(Cou e a sister) 
se RHINELANDER PAPER COMPANY 


WELL, there is soon to be another blessed event RHINELANDER + WISCONSIN 


in the Rhinelander family. The “Big Swede’s” oe a 

going to have a twin brother. He’s big, too. like more information. 
© > ’ b , 

(A football field couldn’t contain the two of | would like to submit the following name for the "Big Swede’s" new brother*™ 


them.) By September he will be rolling out 
enough of those fine Rhinelander greaseproof 
and glassine papers to enable us to meet demand. 
NOE UD cS g. hss Gh calsgMAG ia! ria, "0 idm Oana POI Acca gd tS ae 
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let PACKOMATIC help you 


andling! 








TYPICAL PACKOMATIC 
PACKAGING EQUIPMENT 


Shipping Case Gluing 
and Sealing Equipment: 

e Model D Automatic Shipping Case 
Gluers with Compression Sealers 


e Combination Case Loaders & Side 
Sealers 


e Hand Gluers & Compression Sealers. 
Carton Filling & Sealing Equipment: 


e Telescoping Volumetric Fillers 


e Auger Packer-Weighers e Net Weight 
Scales 





Top & Bottom Sealers for individual & 
standard packages 


Automatic Case Imprinters 
e Serial Numbering (Coding) Devices 


Paper Can cutters, gluers, shrinkers, 
cappers and conveying equipment 


In addition to a wide range of standard 


source for specialized packaging counsel, 





unusual carton filling—or shipping case 
1 handling—situations present themselves. 








and semi-standard packaging equipment, 


PACKOMATIC is also a dependable 


design, construction and installation, where 





—_ handling—from carton forming and filling to ship- 
ping case gluing and sealing—ceases to be a problem where 
PACKOMATIC equipment can be adapted to the job at hand. 

In fact, throughout more than a quarter of a century -” 
efficient packaging machinery design and construction, > he 
Ferguson Company has refused to accept a package han ling 
situation as a problem. 

With PACKOMATIC designers, your packaging situation 
is a project to which years of practical experience with some 
of the world’s foremost packaging gocds manufacturers is 
quickly and intelligently applied. 

The result may be an automatic top and bottom carton 
sealer—an automatic telescoping volumetric filler—an auger 
packer-weigher—or a net weight scale. Again, your particular 
situation may call for a PACKOMATIC Model D automatic 
shipping case gluer and sealer, or—if yours happens to be a 
low speed operation, where total volume is small—a PACK- 
OMATIC hand glue belt compression sealer may be adequate. 

Regardless, from your PACKOMATIC packaging consult- 
ant you can be assured of suggestions and recommendations 
that bring the right equipment to the job at hand. 

If your own carton forming and filling—your own shipping 
case gluing and sealing operations—haven’t been effectively 
mechanized, feel free to call on the PACKOMATIC repre- 
sentative nearest you or write Joliet. Consultation involves 
no cost and no obligation to buy. 





PACKOMATIC 


Chicago @ New York @ Boston @ Philadelphia @ Baltimore @ Cleveland @ Denver 





e San Francisco @ Los Angeles 


Seattle @ Portland e@ Tampa e Dallas @ New Orleans 


66 


MODERN PACKAGING 








ius is" DOPLEX BRILLIAY 


: LUSTROUS * SOILPROOF * ENDURING. 
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The sparkle and color intensity of Doplex 
Brilliant lends outstanding attractiveness 


solids or 


Printing in line, halftones, 
gold stamping shows crisp and clear on 
and sales impact for a wide the radiant, smooth surface of Doplex 


uses. 


variety of 
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Box coverings, package wraps, 
labels, menus, catalog and booklet covers 
all gain in appeal from these laminated 
combinations of transparent plastic film 
and paper. 

The color is sealed in, by adding pig- 
ment to the adhesive between the plastic 
and paper. The plastic finish is tough and 
durable. 


It resists moisture, grit and 


grease ... and is easily cleaned. 
*Reg. U.S. Pat. Off. 
Branches in Atlanta, Boston, Chicago, Cincinnati, 


Los Angeles, New York, Philadelphia, Portland, 
St. Louis, St. Paul and Seattle. 


Brilliant...whether for holiday decoration 
or for brand or product identification. 
Available in 20” 


rolls 26” wide. 


x 26” sheets and in 


Ask us for sample book 
and name of nearest distributor. 
The Dobeckmun Company, Cleveland 1, 


Ohio. West Coast Div., Berkeley 2, Calif. 
























| 












- 
e) 
aE 
w» 














CARR-LOWREY Opal Qare- 


Superior quality is the reason why Carr-Lowrey Opal 
Jars are preferred by many of the leading manufac- 
turers of cosmetic and drug products. They are avail- 


able in a complete range of sizes from !50z. to 16 ozs. 


CARR-LOWREY 
GLASS CO. 
















Factory and Main Office: BALTIMORE 3, MD. . New York Office: 500 FIFTH AVENUE * Chicago Office: 1502 MERCHANDISE MART 
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9 film will 
L phil money! 


It’s the sound slide film. you’ve heard so much 
about, “How to Seal It RIGHT with Gummed Tape” 





Thousands of shippers have acclaimed this 
film the best investment in training time they 
have ever made— it has enabled their ship- 
ping room personnel to get a complete train- 
ing in proper packaging and in turn doa 
better packaging job. You should take advan- 
tage of this time and money saving film. 


Your BED STREAK tape dealer will arrange 


4 showing at your convenience...ask him! 





25” x 38” Wall Hanger 


Hangs on the wall in your shipping room, always in plain 
view, tells you how step by step to seal your packages 
RIGHT. Helps you save shipping losses. A supply is avail- 
able for your use. 


Pocket Size Manual 
Tells “What every shipper should know” and gives in- 
formation on how to seal your products RIGHT for safe 
shipment. Every man in your shipping department should 
have one. 


The complete servic ceis FREE! 


A any lead write ous direct 


The Brown: ay Mills Inc, Troy, Ohio 


NEW YORK CHICAGO ST. LOUIS SEATTLE SAN FRANCISCO 
389 Fifth Ave. 608 S. Dearborn 4053 Lindell Blvd. 2416 First St, 420 Market St. 


| SEAL IT gieur WITH CUMMED TAPE 
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actual size 


The new PICK-ETS are abso- 
lutely uniform, perfect 
spheres, each having exact 
maximum melting speed. 
Easier, cleaner to’ handle, 
available in GREEN for cold 
cans, RED for hot cans— AM- 
BER for normal cans —fit the 
color to the temperature! 





ae) | 


BIIGKGEMS 


FINDLEY’S EXCLUSIVE 
HOT PICK-UP CEMENT 


Yes! PICK-ETS have been given new efficiency, new uniformity 
‘and economy. Because they are completely new in formula 
as well as in shape, PICK-ETS melt faster than ever, and 
remain tacky for longer periods of time. Pick-up is smoother, 
faster and more positive whether on tin, glass or fibre. PICK-ETS 














- come ready to use and so easy to handle — just take out a 


handful, like marbles — or scoop out a canful...no chips or 
chunks, no waste powder. 


“Why not get the complete story on this faster, better per- 
forming adhesive —the newest, most streamlined advancement 
in the field of canning adhesives. Write for details and 
samples today. Patent Pending 


THE F. 6. FINDLEY COMPANY + 3045 W. PEMBERTON AVENUE, MILWAUKEE 10, WISCONSIN 


INDUSTRIAL 
ADHESIVES 


PLANTS AT MILWAUKEE AND HOUSTON 
SALES OFFICES : ' 
in Chicago, Kansas City, New Orleans, Dallas, Houston, Louisville, Ky. and Ogden, Utah. — 














RUBNER’S 
Kace Jewel 


CLOTH 


Use this strikingly different package mate- 
rial to create your finest, most successful 
package ....to provide dramatic, eye-com- 
pelling sales appeal for favored products. 
This regal, glittering fabric can be stitched 
as well as glued. Hence its usefulness is 
much greater than that of decorative papers. 
You can use it in combination with almost 
any packaging material. Employ it as a box- 
lining or box wrapper or in small pieces for 
decorative purposes . . . quilt it, pleat it, 
applique it .. . sew it into bags or pouches. 
Lace Jewel Cloth is available for immediate 
delivery in 35 to 36 yard rolls in widths of 


Free Lace Jewel sample book sent 
35"-36". on request on your letterhead. 


RUBNER 
70. 


112 WEST 44th STREET « NEW YORK 18, N. Y. + ME 3-0526 
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ow they got em there without ice 


... might also bring profits to you! 





Back in the 30’s, meat canners were troubled 
about how to get luncheon meat to customers. 


It had to be kept under refrigeration after canning. 
This fact naturally limited the use of the product 
and made things inconvenient all along the line. 
Answer Needed 


Now, of course, anything troubling canners trou- 
bles American Can Company, too. 

So we and they set to work. 

After much consultation and experiments on both 
our parts, a package and product were evolved which 
filled the bill. 

The product, luncheon meat, kept without refrig- 
eration, and was attractive when taken out of the 


package. 


AMERICAN CAN COMPANY new York » 


The package itself could withstand the processing 
needed, looked distinctive, and was easy to open. 


Happy Result 


Everybody was pleased...the consumer ... the 
canner... and American Can Company. 

This, briefly, is a success story of how a package 
maker like ourselves can work with a manufacturer 
for his greater profit. 


And there are other Canco success stories, many 
of them. For whatever the packaging problem— 
whether it requires the improvement of an old package 
or the creation of a new one—Canco experts are used 
to solving them successfully... 


...and have been for 47 years! 


Chicago °¢ San Francisco 
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“to en iey that cool mint flavor. 





: <3 to the clear smooth whiteness - fhe 
“Britone's fine clay-coated printing surface you” 
can almost catch the scent of crisp fresh mint 


e._e oo 
leaves from a glance at a Tendermint carton. — 
n Vi | n (| © Fine multi-color process printing for brilliant | 





competitive shelf or counter appeal is a natural 
result of the qualities developed in this new 
paperboard by The Ohio Boxboard Company. 





lt is another good example of what you can 
expect from our PLANNED PACKAGING —a 
fully coordinated service including 
research, development, design, testing, 
board manufacture, and conversion. 


THE Oun10 BOXBOARD Co. 


r and then inviting every passing anaes 8 























GOOD PACKAGING BEGINS WITH GOOD SEALING 







IN 6 BEGINS WITH 


coon SEA O R kK 


However distinguished the name on a bottle . . . the lasting quality of 
its contents depends on the security of its Cork Closure. 








Nature provides the raw material... 





Mundet, with over 80 years experience in the selection and fabrication 






of Cork, provides Cork Closures so dependable in their sealing service 
as to make them responsible for the good name of the bottled product. 


Mundet Cork Closures are made in types and styles for every sealing 
purpose. Ask for practical suggestions on modern sealing with cork. 
Mundet Cork Corporation, Closure Division, 7101 Tonnelle Avenue, 
North Bergen, N. J. 

























ATLANTA DETROIT 21 LOS ANGELES (Maywood) 
339-41 Elizabeth Street, N.E. 14401 Prairie Street 6116 Walker Avenue 
CHICAGO 16 HOUSTON 1 LOUISVILLE 10 
2601 Cottage Grove Avenue Commerce and Palmer Streets 1416 Arbegust Street 
CINCINNATI 2 JACKSONVILLE 6, FLA. NEW ORLEANS 16 
427 West 4th Street 800 E. Bey Street 315-325 N. Front Street 
DALLAS 1 KANSAS CITY 7, MO. PHILADELPHIA 39 
505 Southland Annex 1428 St. Louis Avenue 856 N. 48th Street 
DENVER SAN FRANCISCO 7 ST. LOUIS 4 
The Stone-Hall Co. 440 Brannan Street 2415 South Third Street 
and 


J. C. MILLETT CO. 
118-32 Sacramento St. 


In Canada: Mundet Cork & Insulation, Ltd., 35 Booth Avenue, Toronto 
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General Mills 
Tray-Lock Machine 


automatically forms lock-type trays 
and cartons from flat, unglued blanks. 
With an over-wrap of cellophane or 
other material, this inexpensive type 
of container is widely used for bakery 
products, fruits and vegetables, frozen 
foods, candies and other products. 
Sizes produced by the machine range 
from 2” to 6” in width, 4” to 13” in 
length, and 1” to 1%” in height. 


Latest units in General Mills’ line of 
cost-cutting packaging machinery 


If you want better cartons produced at lower cost in 
less time, you should know about these new machines 
developed by Frank D. Palmer, Inc. Both produce a wide 
variety of carton sizes automatically, at speeds up to 90 
per minute. Each carton is turned out neatly squared 
with sturdy, straight sides. Changing over from one size 
to another is a simple 10-minute job. 

Write today for full details on how these machines can 
speed up and simplify your packaging operation. We 





Made by one of the worlds largest users of packaging machinery 
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Two new ways to better packaging...at low cost 


7” aa re \ 


General Mills Finished- 
Edge Carton Set-up Machine 


automatically sets up open-top double- 
wall trays or cartons from die-cut 
blanks. It can also form tops and 
bottoms of telescope boxes used for 
packaging and displaying candy, 
gum, pharmaceuticals, cosmetics and 
prepackaged foods. Cartons produced 
by the machine range in size from 14” 
to 7” in width, 4” to 14” in length, and 
1” to 234” in height. 





will also be glad to tell you about other General Mills 
packaging machines (ice cream carton set-up and closing 
machines, Vacuflow powder fillers). Address Dept. MSS 
General Mills, Inc., 1620 Central Ave., Minneapolis 13, Minn. 









Copyright 1948 
General Mills, Inc, 
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It’s so easy to have your favorite sundae right ‘ 

at home! All you need is a few jars of Evans | 

luscious pineapple, creamy butterscotch, walnut, 
or everybody’s favorite, chocolate fudge. It’s 


as simple as that—and think of the 


oe 2. ee ee ee 






variety of desserts! 





E. B. Evans Company of Philadelphia seals these fine 
products with Crown Screw Caps—and for such good 
reasons as Crown’s dependable sanitary coatings, Crown’s 
hermetic sealing Slip Rubber Rings and, of course, the 
famous Deep Hook Thread, which seals tighter with any 
given application force without wedging or scraping 

the jar threads. 


If a metal closure is part of your package, it will be well 

worth your while to get the facts about Crown Closures. 

Crown Cork & Seal Company, Baltimore 3, Maryland. 
World’s Largest Makers of Metal Closures. 
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Alcoa's" do-you-know’ series for nackage buyers 





A PACKAGE MANUFACTURER ASKS: 





QUESTION: “How may foil packages 
be closed effectively?” 
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“How can | get best results 
printing on foil?” 


ANSWER: Special foil, gravure, and analine inks formu- 
lated for metal surfaces are recommended for use on 
Alcoa Foil. Both transparent and opaque inks and lac- 
quers are available to meet design requirements. When 
special conditions require it, improved adherence and 
durability of the ink on aluminum foil may be obtained 


by printing on lacquered or surface conditioned sheet. 


ANSWER: Preferably, foil packages are hermetically 
sealed by the use of thermoplastic coatings or adhesives. 
An effective closure may be obtained by closing a single 
or double fold with mechanical fasteners. Adhesive tapes 


also may be used to close foil packages. 


FREE! Write for complete “‘do-you-know’ series 

Find out more about this quality packaging material! 
Write for complete ‘“‘do-you-know” series for package 
buyers. We will also be glad to furnish you the names 
of leading package manufacturers experienced in working 


with foil. Address: ALUMINUM 





Company OF America, 2129 Gulf 
Building, Pittsburgh 19, Penna. 
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Sharpens itself while running * Turns 
waste paper into resilient paper wool 
packing ° Ideal for disposal of secret and con- 
fidential documents * Will not clog or jam * Easily 
operated by unskilled labour * Output up to one 


ton per day * Clean new paper produces excel- 


lent food packing. 


ASSSSSDSASDSHHQspss> 


Oscar lays 


HIGH SPEED ygceee? MACHINE 
Speeds Lp Container closing! 


SOSA SA SONS SS SO SSS 


Seals Tins, Jars and Bottles by 
mechanical closure whilst under 


ettiiane ; 
vacuum. 
\W- ’ Output per minute:— 
300 one pound jam jars 
1,000 one ounce tobacco tins. 
Easy to operate * Entirely automatic * All con- 
trols and gauges on front panel * Vacuum or all : 


Inert Gas * Also operates with soldering iron 
for tins which require soldering. 


, CABLES 
Oe Mn CO 
LONDON” 


CODES 
e A.B.C. 5th Edition 
¢ and Bentleys: 


17-22 GOSWELL TERRACE © GOSWELL ROAD - LONDON E.C.1 ° ENGLANI 












OXY-DRY means... 


@ “Good-Bye’’ OFFSET WORRIES 
@ Press Operation to Full Delivery 
Capacity 






WOW STOP PRINTING. |, 
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| KEEP RUNNING 


TO FULL CAPACITY OF PRESS DELIVERY e 
WITHOUT FEAR OF OFFSET 
Stopped presses make no money. OXY-DRY 
helps keep presses running—makes you more 
money because (a) Sheets can be stacked to 
full capacity of press delivery without trace 
of offset. (b) Quick drying of ink through 
ozone action speeds handling—helps keep 
delivery clear. (c) One powder-filling of unit 
usually. lasts 24 hours running time. No 
press stoppage for frequent refills. 


NO OTHER SPRAYER 


CAN OFFER ALL THESE ADVANTAGES 


o|- 



































1. UNIFORM OFFSET PRE- danger enables print- 
VENTION .. . Powder er to stack sheets, 
bonds instantly across handle full skid loads, 
printed surface, act- at full press delivery 
ing as uniform spacer capacity. 
between sheets. 5. SAVES LABOR, STORAGE OXY-DRY 
2. STATIC ELIMINATION ... OXY-DRY offset Installs on Every Type 
. assures easy flow prevention speeds de- of Press .. . Works with 
of sheets. No stick- liverv time, saves Any Kind of Printing 
ing or jamming of labor, stops waste. Process. 
paper. 6. HEALTHFUL, ECONOMI- 
3. DRYING SPEEDED .. . CAL... OXY-DRY 
Non-toxic ozone offset powder—a mix- 
created by electrical ture of edible starch 
discharge from high- powders — is a fully- HUNDREDS OF PLANTS, Using Every Kind of Printing 
voltage tube speeds endorsed Health fac- Press and Process, Are Now Successfully Equipped 
oxidation of ink— tor. No dust hazard. with OXY-DRY SPRAYERS. 
quickens drying. No exhaust system We will gladly supply you names of printers in your 
4, FASTER HANDLING .. . required. Small amt. region using OXY-DRY SPRAYERS with the type of 
Removal of all offset of powder needed. printing press or process in which you are interested. 





For further information write Dept. MP. 


OXY-DRY SPRAYER CORPORATION 
a 320 So. Marshfield Ave., Chicago 12, Ill. 
.-. allows stacking of sheets to full press delivery 


capacity without trace of offset. 
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DWIREADY TO SERVE YoU 
with 


THE FINEST IN 


TOGRAVURE 


Better printing at lower cost, ease of operation with utmost dependability and a productive 
capacity that pays handsome profits . . . these are the characteristics built into the Heinrich 
Rocket by America’s foremost press engineers. 

Outstanding among its many printing features is its double unwind and double rewind 
semi-automatic roll splice which guarantees continuous operation during roll changes. It elimi- 
nates waste and assures smooth-flowing production at all times. 

The press mechanism is so accessible that the operator can walk between the printing units 
to change cylinders or make blade adjustments. Built in sizes of 22”, 32”, and 42” paper widths, 
this press is priced within every printer's budget and can be delivered within six months. 

Join those printers and converters who acclaim the Heinrich Rocket for its speed, quality 
and for its sensible economy. 

Write today for complete information. 





INCORPORATED 








This schematic drawing of the Rocket shows the roll 
feed, web travel and delivery. The Heinrich Rocket 
is built by the Inta-Roto Machine Co. Inc., Richmond, 
Virginia. 


200 VARICK STREET, NEW YORK 14 
Telephone: WAtkins 4-6970-1-2 
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Yes, hold everything in one, smart display 
rack. And like Beauty Products, Ltd., which 


offers customers 15 hair rinses in this handsome 


Display rack molded by Yorker and Sons 


rack molded of BAKELITE Phenolic Plastic ... you'll see sales soar! 


Smooth, lustrous finish, plus high mechanical strength, light weight, 
resistance to chemicals, and ease of molding are the outstanding ie 
properties that dictate the use of BAKELITE Phenolic Plastics for display Coo 


racks for counters, windows and shelves. In addition, these plastics 


TRADE-MARKS 


are economical. And their heat and moisture resistance, together with their 
1 excellent electrical properties, offer extra advantages for use in A v q C 
electrically lighted or operated displays. 


If you are looking for beauty, economy of manufacture, and durability, P 4 t N 0 L | C Pp LA S T | C q 
in the display and packaging of your products, write Department 91 
for assistance of Bakelite engineers in applying BAKELITE Phenolic Plastics 


to your specific requirements. 





BAKELITE CORPORATION, Unit of Union Carbide and Carbon Corporation [3 30 East 42nd Street, New York 17, N. Y. 
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| CRCo. : —- E 
| a PG Labeler—"s Pints to Gallons 


UStrial tobelers 










or Other Sotties 
Device 





, ea) Way industrial Accumulating Feed Tables 
= ay Accumutoting and Feeding All Types of Conteiners 


CACO New Way industrial Labelors 
Will Answer Your Labeling 4 
Problems 





jabeire 








The Labeling Machine 


to Solve all Problems 








What are your requirements in a labeler for cylindrica! 
containers? Must it handle tin, glass and fibre? Do you 
need a range from |4 pints to gallons? Must it also 
handle long-neck bottles? Are some of the labels to be 
full wrap-around and some spot? Do you need both 
low and high-speed production? Must it have a low 
operation and maintenance cost? Do you want it for a 


long-time investment? 


CRCO-New Way can meet all of these specifications— 
plus! Without doubt, the CRCO-New Way is the most 


versatile, easiest-to-operate and most economical labeler 





on the market today. Quick change-over, wide range 


and economical, trouble-free operation. 





Write for special Bulletin giving complete details of CASER FOR CYLINDRICAL 
TIN CONTAINERS 
CRCO-New Way Labelers, Casers, Feed Tables and 


other dollar-saving warehouse equipment 


Eis Chisholn-hy er 


eects COMPANY OF PENNSYLVANIA 
EQUIPMENT 
HANOVER. PENNS YLVAWN:. 2X 





FEED TABLE WITH ELEVATOR 









MODERN PACKAGING 








proves THERMO-KOTE unmatched 
for labeling Curved and Flat Surfaces 





Want a clue as to how *Thermo-Kote, Nashua’s new 
delayed action thermoplastic paper, is improving label- 
ing techniques for industry? Just tear out the perforated 
sample of *Thermo-Kote herewith and make this 
simple test: Light a match under the reverse side of the 
paper and note HOW LONG the paper remains tacky 
after activation. This delayed action feature permits in- 
terrupted cycle labeling. Heat and pressure do not have 
to be applied simultaneously! 


*Thermo-Kote BM-1 and CM-1 have many other advantages: 


Instant tack 

Precise registration 

No curl or wrinkles 

No adhesive smears 

High uniform quality 

Shipment and storage stability 

High speed labor-saving economy 

No down time for adhesive clean up 

Takes printing on both sides by any process 

Water-immersion resistance (Applies to *Thermo-Kote CM-1 only) 
Positive adhesion to wet or dry glass, wood, paper, metal, rigid 
molded and laminated plastics 


Write Nashua’s Sales Research Department for complete in- 
formation, and additional samples or advice in solving special 
application problems. 


*Provisional trade name 


NASHUA GUMMED AND COATED PAPER 


COMPANY 
NASHUA, NEW HAMPSHIRE 






D 
74/0 























Tear Off this Sample and Try it... Apply 
Thermo-Kote to Your Toughest Labeling 
eee 





NASHUA 


MAKES PAPER MAKE 
MONEY FOR YOU 
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Collapsible Metal Tubes » Lacquer Linings » Wax Linings » Westite Closures » Soft Metal Tubing * Household Can Spouts * Applicator Pipes * Compression Molding 
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SPORTING EQUIPMENT COURTESY BOB SMITH’S, BOSTON 








». «A $1000 Duck Gun 
Or a pound of any one 
of UPACO’S Adhesives 


To any industrial marksman... with his sights set on higher 
profits .. . the answer is obvious! For he recognizes UPACO as 
a many-count leader and selects this quality line for his particular 
adhesive needs. 

Like Daniel Boone ...UPACO was, and continues to be, a 
pioneer. But unlike Boone, UPACO never found gun-totin’ neces- 
sary to win public favor for its complete line of adhesives. Specific 
examples of this pioneering spirit are the roles UPACO has played 
in the development of synthetic resin adhesives for cellulose 
films, foils, polyethylene, pliofilm and countless other surfaces 
that have become an important part of today’s packaging require- 
ments. And as future adhering problems present themselves, 
Union Paste will continue its research to develop the right adhe- 
sive to meet these new demands. 

Drop us a line on your adhesive problems and we’re willing to 
wager we’ll hit the bull’s eye. 


THE UNION PASTE COMPANY 
1605 HYDE PARK AVENUE HYDE PARK, MASS. 
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DESIGNED BY GENERAL ELECTRIC AT 





NO. 


1 PLASTICS AVENUE 


Original suggestion for packag- 
ing, designed by General Electric. 


o pleade a man witht pipe, dreams 


@ Here’s a pipe mixture package to warm the 
heart and bowl of a pipe smoker! General 
Electric designed it to sell tobacco to the man 
who likes to blend his own smoke. And there’s 
extra sales appeal in the base of the package. 
It’s a handsome plastics pipe rack...as mascu- 
line as an old briar. 

This package is merely a suggested design 
—it is mot a stock item. However, if the idea 
appeals to you, the design may be yours. Or 
whatever your requirements may be, we can 
carry your packaging plans from drawing 


GENERAL & ELECTRIC 


EVERYTHING 
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board to delivery platform. For General 
Electric offers you a complete plastics packaging 
service—facilities for designing, engineering, 
and molding any plastics product. 

What is your packaging problem? Are you 
thinking of marketing a new product, or have 
you an old one that needs a face-lifting? In 
either case investigate this General Electric 
service. It may save you money, boost your 
sales. Write to Section AB-8, Plastics Division, 
Chemical Department, General Electric Co., 
1 Plastics Avenue, Pittsfield, Massachusetts. 


CD48-F4 


IN PLASTICS 
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Coney Island 1890 


Packages get out of date, too 


Is your package smart and up to date? Is — economically by letterpress or offset lithog- 
it styled to give your product 1948 sales —_ raphy, in one or more colors. Our art depart- 
appeal? And does it give good protection? ment will help you create a new wrapper 
We'd like to show you what Patapar design, with new life and sparkle. 
Vegetable Parchment can do for you. We’d Protection. With Patapar you get a wrap- 
like to show you how Patapar can be _ per that really will protect your product. 
exquisitely printed with bright colors and Patapar has high wet-strength. It resists 
appealing designs in the modern manner. grease. 














We do the printing in our own plants, which Make a note now to get in touch with 
are specially equipped for printing Patapar . Patapar. 





Keymark Ideal for: 


When you order printed Butter wrappers Deep freeze wraps 


Patapar you get the extra al Ham boiler liners Fish wrappers 
advantage of the Patapar a ae Milk can gaskets § Cheese wrappers 





Keymark. No extra cost. 


Can line Vegetabl 
This nationally advertised symbol on your 6g : wicca 
p , ; Pie doilies Sliced bacon wrappers 
atapar wrappers will remind people 
that your product is well protected. and hundreds of other uses 





Paterson Parchment Paper Company « Bristol, Pennsylvania 
Headquarters for Vegetable Parchment Since 1885 

WEST COAST PLANT: 340 BRYANT STREET, SAN FRANCISCO 7, CALIFORNIA 

BRANCH OFFICES: 120 BROADWAY, NEW YORK 5, N. Y. « 111 WEST WASHINGTON ST., CHICAGO 2, ILL. 
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TO MINIMIZE YOUR SHIPPING RISKS 


No matter how long or rugged the trip for your products 
from factory to user, Gaylord Boxes are designed to assure 
safe delivery. Their protection reduces damage claims and 


helps you promote greater customer good will. 





GAYLORD CONTAINER CORPORATION, General Offices: ST. LOUIS 


Cael en Gh ie tee O New York + Chicago + San Francisco +- Atlanta - New Orleans - Jersey City 
Seattle - Indianapolis +» Houston - Los Angeles » Oakland « Minneapolis « Detroit 

Folding Cartons @ Jacksonville » Columbus + Fort Worth - Tampa - Cincinnati - Dallas - Des 

Kraft Grocery Bags and Sacks @ Moines - Oklahoma City - Greenville + Portland + St. Louis « San Antonio 
Kraft Paper and Specialties @ Memphis - Kansas City - Bogalusa - Milwaukee - Chattanooga - Weslaco 

New Haven + Appleton + Hickory + Greensboro « Sumter « Jackson + Miami 
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for extra profit 
through smart merchandising 
re-use containers 

of incomparable beauty 

and durability 
custom made 

Molate Mio] Saletolicre 
skillfully designed 
any number 

any shape or any size 
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The h. Smith Company 


2857 N. Western Avenue, Chicago I8 
332 S. La Brea, Los Angeles 
52 Vanderbilt Avenue, New York City 





You’re headed in the right direction 
when you take this approach to 
your packaging problems. Leading 
merchandising authorities agree 
that an effective packaging material 
should have three basic qualities: 


Transparency for sales — because 
shoppers receive 85% of their buy- 
ing impressions through their eyes. 
The transparency of Du Pont 
Cellophane lets your product do a 
better job of selling itself. 


Protection—to protect the quality 
that value-wise shoppers insist on. 
Du Pont research has produced 
over 50 varieties of transparent 
films, chemically tailored to meet 
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a wide range of packaging require- 
ments. 


Low Cost — and here Cellophane 
scores again because it gives you 
real packaging economy .. . trans- 
parent protection at lowest cost. 
And another economy feature: 
Du Pont Cellophane operates with 
high efficiency on automatic pack- 
aging machinery. 

Our field representatives and the 
converters of Cellophane will be 
glad to assist in applying the basic 
steps of effective packaging to your 
product. Write to E. I. du Pont de 
Nemours & Co. (Inc.), Cellophane 
Division, Wilmington 98, Del. 
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Shows what it Protects —at Low Cost 


BETTER THINGS FOR BETTER LIVING 
... THROUGH CHEMISTRY | 
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There are three reasons for the sustained, record 
high speeds delivered by the Model 830 
Bottle Packer. None of the three are secret... 


you can spot them all in the illustration. 





First, note the utter simplicity of design. Like all The third reason lies in the easy accessibility of 
Standard-Knapp machines, Model 830 has no parts for routine upkeep. There are no hard- 
complicated insides to get out of order. It's to-get-at danger points, no hidden lubrication 
designed to do a basically simple job the fittings. Upkeep crews find it easy to lubricate, 
easiest, fastest way. easy toclean. Consequently, there’s no dahger 


of stoppages due to neglected maintenance 


Secondly, mark its massive, rugged construction. routines and there’s greater assurance of peak 


It's solidly built. It has the strength to operate performance all the time. 


at maximum speed without rest, without repair, 


without developing internal stresses or struc- If your about to add to your existing bottle 
tural weaknesses. Over the long haul, year packing equipment, or if you're seeking to 
after year, this machine packs faster because it replace slow, unsatisfactory machines, write for F 
packs with /ess time out for hospitalization. detailed information on the Model 830. G 








Standard-Knapp Corporation 





MANUFACTURERS OF CASE SEALING, CASE PACKAGING AND CAN LABELING MACHINES 
FACTORY and GENERAL OFFICES—PORTLAND, CONNECTICUT 


570 Lexington Avenue 221 North Lo Salle St 145 Public Square 300 Seventh Sreet 
NEW YORK 22, N. Y CHICAGO 1, ILL. CLEVELAND 14, OHIO SAN FRANCISCO 3, CALIF. 
805 North Brand Blvd. 3222 Western Avenue 1412 N. W. 14th Avenue 3615 Olive Street 
GLENDALE 3 CALIF. SEATTLE 99, WASH. PORTLAND 5, OREGON ST. LOUIS 1, MO. 
6 Radcliffe Rd. Lister Bldg., 42 James St. Orlando Windsor House, Victoria St. 


North Hamilton, ONTARIO, CANADA FLORIDA LONDON S. W. 1, ENG. 





ALLSTON 34 (Boston), MASS 
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¢ harming compacts by Elgin American ably meet the public 
A eye in custom-designed Farrington display boxes. 
No ordinary compact, the Elgin American . . . and the 
distinctive showmanship of Farrington Packaging insures that 


it will not be displayed in an “ordinary” way. 


gem ora 


Whether your product be a pen or a pyrometer, a 
gauge ... it deserves a package designed and built for IT 


exclusively. 

Thanks to adequate tooling, large capacity — and over 30 years 
experience in putting America’s fine products on dress 
parade the cost to you for Farrington Packaging will be a 


pleasant surprise. 





FARRINGTON MANUFACTURING COMPANY 


General Offices: 76-P Atherton St., Boston 30, Mass., Canadian Plant: Farrington Mfg. Co., Ltd., 1191 Bathurst St., Toronto 4 
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CARTON-SEAL 
with ITSTIX 
Printed Tape 


Properly Dispensed 
by a NATIONAL 





with Positive *Automatic Moistening Control 


Faulty sealing methods cost industry $200,000- 
000 last year! You can avoid costly claims and lost 
customers by Tayper sealing — featuring Posi- 
tive Automatic Moistening Control. Your cartons 
arrive RIGHT because they're sealed RIGHT! 
Tape’s never too wet, too dry, too short or too long 
and the moisture is even/y distributed. Speedy, the 
National Tayper takes rush hours in stride while 
saving 50% in tape over manual “guesswork” 
dispensing. And like a camel, it thrives on nothing 










STOP 


DAMAGE CLAIMS 
AND PILFERING 


once and for all! 








MODEL 52 


but water! Order Itstix Tape printed with your 
company name or trade mark for quick identifica- 
tion. It will provide protection against pilfering. 

Only Nashua, world’s largest manufacturer of 
automatic tape moistening machines and tape 
offers you a complete sealing service in machines, 
tape and helpful advice. Let our representative 
show you how to assure a safe arrival 





every time from your platform to the 


NASHUA 


customer’ s. 








* Endorsed by the Association of American Railroads 
and the Gummed Industries Association, Inc. 














NASHUA, NEW HAMPSHIRE 


Please send more facts on Nashua’s 3-Point Program for Safe 
Arrival At Destination. 


NATIONAL TAYPER 














The combination package with its bargain appeal 





is an effective stimulant for old or new products, 


but needs special consideration in its handling 


Beverrboty likes a bargain. Business has always 

been quick to capitalize on this human foible. 
Out of it has grown the popular merchandising practice 
known as the “‘deal’’—the limited time offer or the com- 
bination sale at an attractive special price. 

With the return of competitive merchandising, there 
is renewed interest in this method of speeding up sales 
and particularly in ways of packaging the combination 
package so that it will be convenient and sturdy for 
handling, attractive to the impulse shopper and eco- 
nomical to produce. 

First consideration in planning such a _com- 
bination package, of course, is the sales goal to be 
reached by such an offer. The deal may be used fora 
variety of reasons: 

1. Reducing inventory. At certain times of the year 
when sales are slow, manufacturers will often put out a 
combination package of related items to give an added 
sales spurt to slow-moving items. Sometimes a com- 
bination offer may be used to clear out inventory of an 
old package when a new one is contemplated. By com- 
bining two products and offering both together at an 
attractive price, the inventory may be reduced in con- 
siderably less time than if moved through ordinary 
selling methods. Such offers also give a special induce- 
ment to the retailer. 

2. Introducing a new product. Sometimes the deal 

‘an be used effectively to launch a new product. By 
{fering the new product along with an old established 
me at an attractive price for the two, acceptance for the 
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newly introduced product may be built up more quickly. 

3. Rebuilding acceptance of an old product. Many 
firms have long-established products on the market. 
But no matter how good something is, it requires pro- 
motion to maintain its leadership. A special offer of 
such a product, packaged with a related item or a pre- 
mium, can’ often create new interest and many addi- 
tional sales. at 

4. Sampling. The combination package may also 
be used successfully for a sampling campaign. If a 
company has a new product, either a full size or a trial 
size may be included in a combination package with a 
related item to get new users to try this product. Such 
a sampling program may be used nationally or in re- 
stricted geographic areas, depending on what results are 
to be accomplished. 

5. Opportunity for larger unit sale. Every retailer is 
interested in the number of dollars he can ring up on the 
cash register. A combination package of related items 
for a limited time at a special price is one way the manu- 
facturer can offer an inducement to the retailer for in- 
creasing sales while building up dollar volume. 

6. Continuous combinalion package. In some lines 
it has been found advantageous to use a combination 
package as a regular sales unit. In the soap industry, 
for instance, such packages usually contain several bars 
banded together and fair traded at a slightly better 
price for the several cakes than they could be purchased 
separately. This practice is also gaining favor in the 
confectionery field, particularly for multiple-unit sales 
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BANDING solved the problem of a special 
bonus offer of Wrisley’s 


Spruce shave lotion 
and toilet soap. 


The soap carton is placed side- 
ways and fits the depth of the lotion carton to 


for convenience in the banding operation. 


wit 


GLAMOUR COMBINATION—a box of Yardley 
Complexion powder and matching puff for price 
of the powder alone—put up together in a trans- 


parent acetate box, with inner disk to hold puff. 





NEWS-STORY CARTON <shabeaala the als 

“When? Why? What? Which?” promotion of two | 
Dorothy Gray lipsticks for the price of one—a pack-_ 
age without frills that tells bargain story quickly. 














of bar goods in food stores where a slightly better price 
can be offered for a combination package than for the 
single bars. 


Cosmeties and toiletries 


Currently the most active users of combination pack- 
ages are the cosmetic and toiletries manufacturers—a 
definite indication of the recent levelling off of sales in 
this field since the boom days of 1947 and the need of 
greater sales stimuli. 

A review of a few such packages and descriptions of 
how they were prepared will give an idea of the many 
ways in which packaging of the combination may be 
approached to suit various requirements. 

Dorothy Gray dramatized a special offer of two lip- 
sticks for the price of one by putting them in an inex- 
pensive folding carton, using the carton surface to tell 
the special offer ‘Why? What? When? Which?” news 
story at a glance. Carton panels explained: “What? 
Two regular Dorothy Gray lipsticks for $1”; “‘Why? 
It’s a special purchase offer’; ‘“‘When? For a limited 
time only”; ““Which? Your choice of two lipsticks in 
the same shade or two lipsticks in different shades.” 
The ‘““Why? What? When? Which?” was printed in 
striking sans serif lettering, excellent for counter dis- 
play. No special attempt was made at prettiness 
usually associated with cosmetic packaging. This offer 
was definitely a bargain and the package said so. The 
packages were easy to assemble—only a matter of set- 
ting them up and inserting the lipsticks on the regular 
production line which any large cosmetic firm has avail- 
able either in its own plant or through a custom pack- 
aging service. 

A successful user of a special folding tray or boat for a 
summer combination promotion is the Barbasol Co. for 
a combination purchase of its shaving cream and lotion 
deodorant at a combined unit price of 39 cents. The 





DISPLAY BOX, when placed on counter, reveals 
the special offer of a $1.25 shampoo spray ' 
a 75-cent dandruff remover shampoo fi 





fact that the cartons for each product were not the same 
shape necessitated the design of a special container to 
hold the two together. The solution was a die-cut piece 
of board, scored and glued, which could be set up as an 
open display tray to hold the two product cartons, 
showing at a glance the combination sale. Surface of 
the combination container described the offer boldly ina 
minimum of words—‘ Free of extra cost, 25-cent Bar- 
basol shave cream with Barbasol lotion deodorant, 39 
cents, plus tax.”” The container also carried the slogan, 
‘Avoid athletic aroma,” on the front panel and on the 
side panel the statement that the special offer was ** For 
limited time only.”’ This presentation had the advan- 
tage of sturdiness at comparatively low cost for pack- 
aging material as well as effective display potentials. 

Banding is one of the most common methods of pre- 
paring the combination seller. When such means are 
used, care must be taken to see that the band holds the 
items together securely enough to maintain dealer good 
will. Nothing is more troublesome to the retailer than 
combination packages which are difficult to handle. 

A banded “‘deal” currently meeting with success is 
Wrisley’s promotion of Spruce shave lotion and toilet 
soap in a combination unit retailing at $1, the price of 
the lotion alone. Specially printed bands hold the two 
different-sized cartons together, but arranged side by 
side so that, for the banding operation, the width of the 
soap carton placed sideways is equal to the depth of the 


GLUING solved the combination packaging of 
two cartons when Eversharp and Colgate got 
together to promote a dollar Eversharp injector 
razor with 10 razor blades and a tube of Colgate 
Rapid Shave Cream, all offered for 89 cent 





EVERSHARP SPEC(AL/ 


SCHICK *RPEVERSHARE csc. RAZOR 


INJECTOR RAZOR 
with wo BLADES 
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CANADA DRY 


Spur 





COUNTER CARD tells story of the special offer 
of a six-bottle carton of Spur and polyethylene 
bowl—a premium type of combination which 


was designed to create new customers for Spur. 





: 8 
$3 8 
i.e 
2¢, 
if {i 
:% 
iS 
zoe 
perm 


BP. 


Ly LID 


2 EFFECTIVE INGREDIENTS 
'p keep hands face, legs 


ond arms sof 2nd smooth 











SHELF SPACE SAVER is this vertical carton 
for current deal combining a free jar of Jergens 
face cream with a 50-cent bottle of Jergens 
lotion, both for 43°) cents. Many times the 


success of a deal depends on the convenience 


of its form in winning dealer acceptance. 
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shave lotion carton faced forward. Copy on the band 
reads: “Special bonus offer! Spruce shave lotion, 

Spruce toilet soap, $1 plus tax, both for the price of 
lotion alone.” The printed matter is arranged so that 

it must be centered on the face of the package, which 

requires attention to correct placement of the printing 

in the banding operation, but makes for a much more 

attractive package. Salesmen for the company say that 

the package has had excellent acceptance by dealers 
and has held up very well in handling. 

A simple taped combination that conveyed quickly 
the idea of a bargain was recently used by the Durex 
Blade Co., for New York and Philadelphia markets, to 
promote a new combination package of Durex Double 
Edge Gold Blades. The package gave a bonus of five 
blades with the purchase of the regular pack of 15 
blades for 25 cents, attached to the regular package with 
a piece of printed gummed paper tape. The bonus tuck 
carton of five blades was offered with guarantee of re- 
fund of price when the 15-blade package was returned. 
The tape explained the offer. The company claims this 
bonus offer tripled average sales of Durex blades in 
stores where it was offered as a result of the combina- 
tion offer and that the dealer’s profit was 39%. 

An impressive value reputed to have sold in the 
millions was the deal package in which two national 
favorites joined hands—an Eversharp Schick injector 
razor, Which ordinarily retails for $1, with 10 injector 
blades and a large-sized tube of Colgate brushless shave 

~—all three items selling for 89 cents. The combination 

package was prepared by Colgate—a special carton for 
the razor and blades announcing the offer and made to 
the size of the front panel of the Colgate Rapid Shave 
Cream carton. The only further requirement to make 
an easy-to-handle combination package was the gluing 
of both cartons together to form one unit. The entire 
sales story was told on the razor carton so that the 
4s carton could be used for the shave cream. 

F. W. Fitch Co. gave a new sales lift to Fitch’s 
sacle Remover Shampoo when it introduced a $2 
value for $1.19, combining in one package a $1.25 
shampoo spray with a 75-cent package of shampoo. 
The two items were housed in an open display box for 
counter selling when the cover was removed. The box 
was printed with information about the offer. An over- 
all repeated diagonal design on the box read: ‘*Good- 
bye dandruff—$1.19." Said Gail W. Fitch, vice presi- 
dent of the company: 

“Packaging problems of greatest difficulty were: 
(1) securing a method of presentation that would com- 
bine the necessary features of good display, yet handle 
the ‘kinking’ characteristics of the hose and (2) plan- 
ning the handling of a package so that it would not slow 
down unnecessarily the automatic line production em- 
ployed as standard practice for Fitch’s Dandruff Re- 
mover Shampoo and other items.” 

The combination package can also be a glamour 
package. An interesting example is Yardley’s special 
combination featuring a box of English complexion 
powder in one of three (Continued on page 194) 
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This month’s 


COVER PACKAGE’ 


No. 20 of a series 


THE PROBLEM: The supposition is that Zorn Canning Co. (a fictitious 


name) has been revitalized with fresh capital. The new 
investors wish to extend the line of top-quality canned vegetables, fruits and juices to a national 
market backed by national advertising. They will retain the name Zorn, but wish to modernize 
the labels for wider eye appeal. In addition to trade name, product name, description of con- 
tents, net weight and address of canner, the labels are to carry on the face colorful illustrations as 
large as possible appropriate to quality products. The designer’s problem is to create a simple, 
recognizable and easily-remembered device to accentuate the name Zorn and be adaptable to all 
forms of advertising—store and window displays, trucks, small neon signs, letterheads. Labels 
are to be printed in five process colors and designed for cutting from combination sheets, varnished. 


THE SOLUTION: To meet the firm’s requirements, yet not overload the 


front of the label, the designer photographed contents 
in flat pans from a direct overhead shot. These photos were trimmed and wrapped around the 
cans to give the appearance of transparent packaging. In this way as much as possible of the 
product is illustrated without adding another shape to conflict with the trade symbol. Had a 
bowl or plate, filled with product, been introduced, not so much prominence could have been 
given to product illustration. To stress the word Zorn, the designer used a strip of paper cut to 
resemble a letter “Z.’’ This name and description of contents were italicised to the same obliquity 
as the verticals in the “Z.” Bodoni type was selected because it could be extended for words like 
corn, condensed for words like cherries. Product names were kept smaller than customarily used, 
because illustration makes contents apparent. Black shadow line on white “Z” adds emphasis. 
Net weight and canner’s name are accommodated in black bands, top and bottom. These bands 
separate type from illustration, frame contents, make trimming of sheets easier. 


. THE DESIGNER: Karl Peter Koch, whose base of operations is Chicago, 


attributes much of his success in package design to a 
knowledge of manufacturing operations. He took his first job at the age of 12, heating links for 
American Chain Co. at 10 cents an hour, 10 hours a day, six days a 
week. Since then he has worked in almost every kind of factory, 
quitting a job when he was sure he knew the manufacturing process. 
He was graduated from St. Joseph College, Renssalaer, Ind., studied 
at the Art Academy of Cincinnati, Chicago Academy of Fine Arts, 
Art Institute of Chicago and Studio School of Art. Among his clients 
are: Standard Oil (Ind.), Pure Oil, Marshall Field, Lucien Lelong, 
College Inn Food Products, Bullock Ladrade, Ltd., Sears Roebuck, 
Cudahy Packing, Eversharp, International Harvester, Commercial 
Solvents, Helen Harrison Candies, Abbott Laboratories. 





* Brand and company names used in the hypothetical design 
are purely fictitious; the design remains the property of 
the designer who conceived it for this cover illustration. . a GE 
Any resemblance to any existing package is purely coincidental. KARL P. KOCH 
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BAYER ASPIRIN 


New Trenton plant packages over 10,.000.000 tablets 


a day in tins and bottles, using the newest automatic 


equipment for speed, aceuracy and low cost 


fter a year of operation a new plant, like a ship, 
4 winds up its shakedown cruise and settles down 
to steady production. Such shakedowns bring head- 
aches to plant superintendents and F. H. Merry, su- 
perintendent of the new Bayer aspirin tablet plant in 
Trenton, N. J., was no exception, although Mr. Merry 
admits he was in a fortunate position—he had an aspirin 
handy. 
During the year following March 8, 1947, all the kinks 
in both the manufacturing and packaging of aspirin 
tablets have been straightened out at the Trenton plant, 


100 


where all operations have now been consolidated. The 
company officially opened the plant in September, 
1947, but during the previous summer and spring as 
the manufacturing departments were gradually shifted 
from the old plant at Rensselaer, N. Y., to Trenton, 
construction, remodeling and_ installation of new 
equipment was going on for the complete overhaul of 
the tableting and packaging departments. 

Floor plans for the most efficient arrangement of 
packaging lines were studied and modified as the latest 
models of filling and cottoning machines were installed. 
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Equipment engineers were called upon to design special two sizes of bottles—24 and 100—produces over 10,- 
devices called for by the Bayer high-speed production. 000.000 tablets a day. 
And, although millions of tablets are packaged daily at All the packaging is done in a well-lighted room on 
the present time, Mr. Merry has still more equipment the second story adjacent to the tablet-inspecting de- 
on order for testing and installation. partment. Teams of approximately 18 girls work at 
The Bayer Co., division of Sterling Drug, Inc., will sach of the four filling and packaging lines for the 24's 
soon celebrate its golden anniversary. In 1900 the first and 100’s. Between 25 and 30 girls work on the other 
aspirin powder was made by the company according to four lines which package the dozen-size flat tins. Only 
a patent originated abroad. The powder—in paper two supervisors are needed for the entire packaging de- 
packets of one dose each—was sold only with a doctor’s partment—one for the bottling lines and one for the 
prescription. In 1915, just two years before the original tins. 
patent expired, the first aspirin tablet was made. It is The two lines for the 100-tablet bottles are essentially 
interesting to note that the sizes of packages decided the same as the two for the 24-tablet bottles in both 
upon for retailing these new tablets 33 years ago were flow of work and equipment. Cartons of empty bottles 
12, 24 and 100—the same as are sold today. are unloaded by hand at the heads of the lines and in- 
Until 1947 all manufacturing was done at Rensselaer spected before being put onto the endless chain of the 
and from 1942 to 1947 the packaging only was done at tablet counter-fillers. During the remainder of the fill- 
Trenton. In order to make room for additional pro- ing and packaging operation the bottles are never 
duction of war-needed pharmaceutical products, how- handled again manually in the lines for 100’s except for 
ever, manufacture of Bayer aspirin was _ transferred inspection and rejection. 
sections at a time to a plant in Trenton newly erected 
for this purpose. The old plant where the tableting and Tr CORE Ge Cy eee 
packaging were done was remodeled. Two interesting new machines, with a capacity of 
The new $2,500,000 plant has a production capacity 120 per minute, count and fill the bottles automatically 
equivalent to 60% of current United States consump- on the 100’s lines (Fig. 2). These double-hopper 
tion of packaged aspirin tablets. The combination of machines were specially designed for the high-speed 
packaging lines for the tins of a dozen tablets and the Bayer lines, although the manufacturer has recently 





Streamlined layout of Bayer’s new packaging plant. | 
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Bottle filling, cottoning and cartoning 





2. COUNTER-FILLER bottles 


Bottles, in pairs, pause momentarily under 10 heads 


loads progressively. 





which drop 20 tablets at a time. Double hoppers allow 





continuous flow from top; as one empties, the other 





automatically pours tablets onto slide above slots. 

























introduced a similar machine with a capacity of 60 bot- 
tles per minute as a standard model. The Bayer ma- 
chines each have 10 filling tubes, each of which carries two 
As two 
bottles move into position under the first two heads to 


rows of tablets. Filling is done progressively. 
receive their first 20 tablets, the last two bottles are un- 
der the last two tubes receiving their final 20 tablets, 
having paused five times under the tubes so each group 
of 20 tablets can drop. 

The machines have double loading hoppers mounted 
at the back above the filler. As one hopper empties, 
an automatic switch releases the second hopper, allow- 
ing the top layers of tablets to flow onto the inclined 
plane and into the tubes. This switch also regulates 
the flow of tablets from the hopper so the slide is never 
over filled. 

Bulk aspirin tablets are kept at the top of hopper 
by means of a metal plate mounted on a screw which 
gradually elevates the canvas liner of the hopper into 
which the tablets have been poured. To fill the hopper, 
an operator releases a clamp on the-hopper bottom that 
lets the plate and screw drop back and pours the tablets 
into the hopper liner. 

The new counter-fillers have a minimum of exposed 
moving parts, all of which are painted a bright yellow 
for warning. Similarly, all electrical switches on the 
machines are painted red for easy identification. Oilless 
bearings are used throughout these machines. 

The filling operation on the 24's lines differs slightly 
from that on the 100°s due to the tendency the small 
bottles have to topple over and break when conveyed 
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3. COTTON STRIP is torn into correct lengths by action 
of clamping wheel above the grooved disk (left center) in 


the latest-model bottle cartoner. The four revolving stuffer 


heads pluck the strips of cotton off the disk and plunge 
them into the bottle necks, ready for application of closure. 


empty. To overcome this, Bayer came up with the idea 
of using trays. Thirty-two empties are placed in two 
rows of 16 each in shallow metal trays by the girls un- 
loading the bottles. These trays hold the bottles steady 
for filling and cottoning, and breakage has been virtu- 
ally eliminated (see Fig. 5). 

Each line of the 24’s (see Fig. 5) has two 16-head semi- 
automatic fillers of a type different from those used on 
the 100’s. Operators at the fillers slide the trays under 
the heads, then kick a foot pedal which releases the total 
24 tablets at one time into the first group of eight bot- 
A second kick of the pedal releases the tablets into 
the second group of bottles. The tray is turned around 
and the other 16 bottles receive their tablets in two op- 


tles. 


erations. 

The combined output of the two automatic fillers is 
almost as fast as the continuous operation of the auto- 
matic fillers on the 100’s lines. 

As the 24's are being filled, the bottles are agitated to 
settle the aspirin tablets into the bottles. Metal fingers 
behind the filler slots move forward at the end of the 
tablet release and grip the bottle-necks, causing the 
slight vibration necessary. 


Cottoning and capping 


After the bottles are filled, inspectors on all lines 
check them before they are allowed to go to the cotton- 
ing machines. 

On the 100’s lines, the filled bottles continue on the 
endless chain to a star adapter which transfers them to 
the conveyor of the cottoning machine. Latest models 
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_at Bayer Aspirin are completely automatic 





A. 





AT END OF LINE, bottles travel upright through labeler *. FILLERS FOR 24’s are different type. 
(left) which applies front and back labels simultaneously and prints 
code number on back label. Before entering cartoner (right), the 


Trays hold small bottles for filling and cottoning 
_to prevent their toppling. Only major differ- 


bottles are tilted flat into the pocketed conveyor so that circulars ence between this and 100’s line is 16-head, 


may be added and the bottles inserted into shipping 
y £ 


of cottoners are in use on the two L00’s lines and the 
same type has been ordered for the 24’s lines. The 
machine performs three operations: (1) draws a con- 
tinuous strip of cotton wadding from a sanitary con- 
tainer, (2) separates the strip into pieces the correct 
length for the bottle by a clamping wheel which literally 
tears the cotton apart and (3) inserts the piece in the 
bottle in a series of intermittent motions timed to the 
speed at which the four stuffing heads revolve. Details 
may be seen in Fig. 3. Both the cottoning and the cap- 
ping machines on the L0C’s have variable speed motors 
and are synchronized to the output of the counter- 
fillers. 

Bayer was one of the first pharmaceutical companies 
to use cotton in its bottles. A unique cottoning machine 
built especially for the company is still used on one of 
the 24’s lines although it will be retired from service in 
the near future when the new model cettoning machine 
for use on the 100’s arrives. At the present time the 
bottles are cottoned while still in the trays. 

Inspection of the bottles is made after the cottoning 
is finished. On the 24’s lines, the bottles are removed at 
this time from the trays and placed on the intake feed 
for the capping machines. The 100’s continue by con- 
veyor directly to the cappers. 

Four-head capping machines, gravity fed, are used on 
both lines to apply an enameled, threaded metal cap. 
Caps now on order will have a-plastic-coated inner liner. 
"he company believes that these inner liners will assure 

tighter fit. 


\s the bottles move from the cappers to the labelers, 
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cartons. 


semi-automatic filler dispensing 24 tablets. 


girls sample at random bottles from the lines to make 
sure that the caps are attached straight and screwed 
tightly. The labeling machines apply both front and 
back labels simultaneously by means of 10 metal arms 
working in tandem which position the bottles, apply the 
glue and add the labels. The last pair of arms has a spe- 
cially designed code-marking device which prints a code 
number on the back label with rubber type. 

Bayer has a very rigid quality-control procedure 
which starts when the ingredients are first mixed and 
follows through to the final casing of the packaged as- 
pirin. Altogether 93 inspections are made before the 
aspirin is finally shipped. Each lot as it is manufactured 
is given a code number. At any point in the operations 
the code number can be secured either by checking the 
tags on the pails which contain tablets in bulk or by 
checking the code number first added during the label- 
ing operation by the marking device. Samples of a 
day’s production, taken from all departments, are ana- 
lyzed by chemists. 


Cartoning and casing 


The large bottles, labeled and coded, move next to 
an automatic cartoning machine. Each bottle is tipped 
over gradually by the angle of the conveyor chain. 
Metal pushers gently tilt the bottles into pockets of the 


cartoner intake feed. Use-instructions circulars— 


printed in six languages—folded twice lengthwise are 
fitted around the top and sides of the bottles. Finally, 
in one continuous operation, the bottles are inserted into 
cartons as the cartons themselves are formed. Before 
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6. ONE OF TWO tins “lines,’” 
each with four sub-lines feeding 
onto a master conveyor, is shown 
here. Eight fillers on the two 
lines produce as many packages 
of 12’s as the 100’s and 24’s lines 
combined. Inspectors constantly 
sample output of each short line 
as it joins the main stream. 


Opening and filling of pocket tins 


the top flap is sealed, the code number is again impressed 
on the top with a strip of metal type. An automatic 
cut-off device for the carton-feed fingers trips their 
control mechanism so that if there is no bottle in the 
conveyor pocket the carton flat is not pulled out and 
formed. 

The same type cartoning machines are used on the 
24's lines, although the bottles are fed by hand into the 
pockets of the conveyor. 

Individual cartons are packed in paperboard master 
counter-display cartons as they come from the car- 
toner. Both the 100’s and 24's are packaged in units of 
a dozen. 

At the packing table one operator sets up the 
folding cartons—stamping the code number on one 
flap—for the packer. When the packer has loaded each 
carton, a third girl check-weighs the master carton to 
make sure that no empty bottles or cartons have been 
packed, tucks in the top die-cut flap and seals the carton 
with a small paper seal. A fourth girl packs the master 
display cartons into heavy, double-walled, corrugated 
shipping cases, also code marked. 

Each pair of bottling lines converges for case sealing. 
The flow of either 24's or 100’s through the sealer is 
manipulated by one operator throwing the traffic switch 
leading to the sealer which glues the tops and seals them 
as the cases move between two canvas belts under pres- 
sure. 

The finished cases go down a chute to the loading 
department on the ground floor. 

Although the bottling lines have a capacity of 275 to 
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7. TIN FILLER CLOSE UP. Pressure wheel 
and wedge bar open tins. Roll of paper supplies 
bottom liner, stamped with code number, before 


tablets are deposited in three rows of four each. 


300 gross a day, their output is matched by that of 
the eight short lines which produce the packages of a 
dozen tablets in tins. 


Tin lines 


Because the easy-open aspirin tin is used by Bayer, 
the lithographed tins are delivered to the plant closed. 
Therefore, special equipment is necessary at the begin- 
ning of the packaging lines for opening the tins auto- 
matically, 

One girl unloads the closed tins from their shipping 
carton and stacks them one on top of the other in a 
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loading magazine. As the tins drop from the magazine, 
they move under a pressure wheel which pushes against 
the back of the top, springing open the tins. A wedge bar 
on the opposite side gradually forces the tin completely 
open. 

Just before the tins go under the filling tray, an inner 
liner of paper with the code number stamped on it is 
automatically added (see Fig. 7). The filling trays 
were designed for Bayer and first installed in 1936; 
since the original models were made, the equipment 
manufacturer has produced the machines as a standard 
model. 

Traveling in single file on an endless belt conveyor, 
the tins receive 12 tablets. The tablets drop from a 
gravity feed hopper into the slanted filling tray with 12 
channels. Rows of four tablets are dropped at one stop. 
Before the tin moves to the next stop, a metal arm 
pushes the first four tablets from the back of the tin to 
the front. This sequence of dropping the tablets and 
pushing them forward is repeated three times. Thus 
when the last row is dropped, it fits into the remaining 
space in the tin. 

As the tins come off the fillers at a rate of approxi- 
mately 100 per minute, one operator brushes off the dust 
on the tops and inspects each tin to make sure that no 
broken tablets are in it. A single leaf insert with in- 
structions for using aspirin as a gargle is added and the 
tins begin their closing. The same large instruction cir- 
cular used with the bottles is also inserted in the tins, 
but the number of folds it receives is necessarily in- 
creased in order to make it fit in the tin. Triple folds 
bring the circular down to the correct width. Then as 
the tins begin to be closed by traveling between two 
metal bars, the circular gets one fold halving its length. 
When the tin is open only */1. in., the circular is inserted 
by a metal rule which gives, at the same time, a fifth 
fold. 

Each individual line feeds into a master moving belt 
to the packers. When the last line delivers its tins, the 
moving belt has four lanes of tins on it. As each line 
moves onto the belt an inspector constantly samples the 
output of the line, seeing that inserts have been added 
and that the tins snap open and shut easily. 

A dozen tins are packed in two rows of six each in 
shallow display cartons which have been set up and 
glued at a separate machine and brought over to the 
packing table. Both display cartons and the shipping 
cases have the code number stamped on them. 

Plans are now being made, according to Mr. Merry, 
to mechanize the packaging of the tins into the master 


display cartons. The moving belt with its four lanes of 


tins will be diverted from the packing table to the new 
equipment which will pick up the tins and lay them in 
cartons fed in one side, already set up and glued. 

The tablet-inspection room is actually an integral 
part of Bayer’s packaging. In an air-conditioned room 
on the same floor as the packaging department, 16 
women work at eight new tablet-inspecting machines (see 
Fig. 8). The twin loading hoppers on the tablet-in- 
spection machines operate similarly to those of the coun- 
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ter-fillers on the 100’s lines. As the tablets, which have 
been aged for a week before being inspected, pour onto 
the inspection belt moving to the right, one inspector on 
that side scrutinizes the stream. The tablets are auto- 
matically turned over before conveying them to the 
left of the machine for reverse-side inspection. Rate of 
inspection is controlled by variable speed drives, one for 
the hoppers and one for the inspection belt. Rejects 
are removed by the inspectors by means of a vacuum 
nozzle held in the hand which sucks the tablets into a 
disposal box. After the inspection, the tablets drop into 
pails to be moved on their dollies into the packaging de- 
partment. 

The culmination of years of experience in the handling 
of tablets, the new Bayer plant forms a model of effi- 
ciency in this specialized packaging field. 


CREDITs: 100-tablet bottle lines—Fillers, The Lakso Co., 
Fitchburg, Mass. Cottoners, Consolidated Packaging Machine 
Corp:; Buffalo, N. Y. Capper and labeler, Pneumatic Scale Corp., 
Quincy, Mass. Cartoner, F. B. Redington Co., Chicago. Code- 
marking device, The Lakso Co. 24-tablet bottle lines—Fillers, 
Ivers-Lee Co., Newark, N. J. Cottoners, Consolidated Packaging 
Machine Corp. and The Lakso Co. Cappers, Consolidated Pack- 
aging Machine Corp. Labeler, Pneumatic Scale Corp. Cartoner, 
F. B. Redington Co. Tins lines—Fillers, opening device, circular 
insert and closing devices, F. B. Redington Co. 

Bottles and caps, Owens-Illinois Glass Co., Toledo, Ohio. Labels, 
Nevins-Church Press, Bloomfield, N. J. Tins, Continental Can 
Co., New York. Cartons, Nevins-Church Press and American 
Coating Mills, Inc., Elkhart, Ind. Shipping cases, General Fibre 
Box Co., Springfield, Mass. Glues, National Adhesives, New 
York. Scales, Toledo Scale Co., Toledo, Ohio. Seals, Dennison 
Mfg. Co., Framingham, Mass. Case sealer, Standard-Knapp 
Corp., New York. Gravity conveyors, Standard Conveyor Co., 
St. Paul, Minn. Conveyors on tins lines, Container Equipment 
Corp., Newark, N. J. 


8. NEW TABLET INSPECTING machine allows 
operators to scrutinize both sides of each tablet 
as tablets move past woman at right and then 
are turned over automatically and sent back for 
woman at left to inspect other side. Imperfect 


tablets are removed by vacuum nozzles in opera- 
tors’ hands which suck tablets into discard, 
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APPLICATION is facilitated by 
squeeze bottle with tiny orifice 
in polysytrene stopper, per- 
mitting a few drops of powerful 
rust remover to be _ sprayed 
around inside of pots and pans. 


SQUEEZE BOTTLE FOR ACID 


Polyethylene with spray valve proves to be the perfect 


package for liquid rust remover containing hydrofluoric 





| Tse of the recently developed squeezable polyethyl- 
“ ene bottle for consumer items has usually been 
based primarily on two factors—the non-shattering 
character of the container and its dispensing feature. 
This is particularly true in the cosmetic field, where the 
bottle has found ready acceptance for such products as 
deodorant and talcum powder. 

However, in a new application now appearing on the 
market. in a number of Midwestern communities, the 
flexible polyethylene bottle is employed not only be- 
cause of the two features cited above, but also because 
it is one of the very few types of containers which will 
satisfactorily hold the product. Whink rust remover, 
made by Whink Products Co., Eldora, Lowa, is the 
* probleur product” for which polyethylene proved to be 
an ideal packaging medium. 

Formulated to provide instant removal of rust from 
all types of fabrics, bath tubs, sinks, ete., Whink rust 
remover contains LO to 15% hydrofluoric acid. A glass 
container could not be used for the liquid because it will 


attack glass. A metal container was ruled out too be- 
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cause the hydrofluoric acid is also corrosive to metals. 

At the time the company was investigating various 
types of packages in quest of one which would satis- 
factorily contain the product, Robert C. Seggerman, 
secretary-treasurer of the company, ran across an in- 
teresting new type of container in a Chicago retail store. 
It was the squeezable polyethylene bottle developed by 
Dr. Jules Montenier for his Stopette deodorant*. Mr. 
Seggerman was particularly attracted by the dispensing 
feature of the bottle. 

Tracing the container back to its source, the Whink 
firm learned that the polyethylene material of which it 
was composed was ideal for containing hydrofluoric 
acid. Through Dr. Montenier, who controls the rights 
on this particular type of polyethylene container, the 
producers of the Whink rust remover completed ar- 
rangements whereby they could make use of both 
the bottle and its specially designed plastic dispensing 
valve for their own product. 

Mr. Seggerman points out that the squeezable bottle 


* See “Squeezable Bottles,”” MopERN Packacina, Nov., 1947, p. 108. 
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has a number of advantages from their point of view. 
In the removal of rust from fabrics, for example, only a 
few drops of the liquid are required and the package 
permits the housewife to apply this small quantity with- 
out spillage. The company also feels that the eye 
appeal and newness of the package are advantageous in 
merchandising the product. 

Experience with the product to date indicates that 
one of its chief uses will be in the removal of the dark 
stain which accumulated mineral deposits form on the 
inner surfaces of pressure cookers and other aluminum 
utensils. Ordinarily, removal of this stain is quite 
difficult, requiring much time and scouring. With 
Whink rust remover, the housewife can simply spray a 
few drops of the liquid on a clean cloth and rub it over 
the surface, banishing the stain almost instantly. 

Finding a satisfactory package did not solve all the 
company’s problems, however. Because of the corro- 
sive effect of the solution on metal, standard types of 
filling equipment could not be used. In fact, bottling- 
equipment suppliers were unable to offer the company 
much encouragement. 

This difficulty was overcome by means of a specially 
designed filling machine on which all parts that come in 
direct contact with the liquid are of hard rubber, in- 
cluding the filling spouts, conveying tubes and overflow 
tanks. 

The rust remover feeds into the filling unit from 
a hardwood tank. Working on the vacuum filling 
principle, the machine has eight spouts in a straight 
line. Bottles are fed into the unit in groups of eight and 
the filling action itself is almost instantaneous. Present 
production with this machine is about 800 bottles per 
hour, although a maximum fill of 2,000 bottles per hour 
is possible. 

The two-part neck valve insert used in the polyethyl- 
ene bottle is molded to close tolerances of clear poly- 
styrene, providing a tiny orifice through which the 
liquid sprays when pressure is applied to the walls of the 
container. 

The screw cap is made of white urea with a pulp- 
and-vinyl liner. A printed label applied to the bottom 
of the bottle carries the name of the product, stating 
that it contains hydrofluoric acid and cautioning the 
user to wash his hands after using the product. 

Filled bottles are placed in a folding box printed in 
red and black on white boxboard. It is later planned to 
use a black-and-red label on the side wall of the bottle, 
applied by a printing process which is now under 
development. 

Twelve of the cartoned bottles are packed in a wrap- 
around type corrugated shipping carton, along with one 
counter display card which is die cut to hold a sample 
bottle of the rust remover. 


Crepits: Blown polyethylene bottles, Plax Corp., Hartford, Conn., 
by arrangement with Dr. Jules Montenier, Chicago. Dispensing 
valve and cap, Formold Plastics, Inc.. Chicago. Filling machine, 
George Desch Machine Co., Chicago. Folding cartons, Globe Paper 
Bor Mfg. Box Co., St. Paul, Minn. Shipping containers, Con- 
fainer Corp. of America, Rock Island, Ill. 
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COUNTER CARD for use in hardware and house- 
wares departments holds a demonstration pack- 
age of the product, fitted into a die-cut opening. 
Arrow at right points to the ‘‘new squeezable 
bottle”? and suggests that the customer ‘“‘watch it 
spray.’ Price is prominently displayed at left. 


PHOTO COURTESY GEORGE DESCH MACHINE CO. 
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FILLING MACHINE of this type, with all of 


the parts contacting the product being made 


of hard rubber or hard wood, is used to fill the 
new Whink bottle. Eight bottles of the liquid 
are filled simultaneously under vacuum control. 
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FIRST MACHINE of 


model which stretches Pliofilm around citrus fruit and 


its type is this semi-automatic 


seals it with a twist. It has interchangeable heads to 


handle fruits varying in size and irregularly shaped objects. 


Af Dawn Gardens, Phoenix, Ariz., is a grower- 

retailer enterprise which has become highly suc- 
cessful in its gift packaging of citrus fruit and dates for 
the specialty trade and has now turned to protective 
packaging to preserve the lush fruit from its rich land. 
One of the interesting aspects of the operation is the 
first commercial use of a small, semi-automatic machine 
for the stretch wrapping of Pliofilm on citrus. 

Back of the present successful operation lie several 
years of experimental research on the part of Mr. and 
Mrs. Robert Stigler, owners of the Gardens, and L. H. 
Crosson, general manager. Before buying the Gar- 
dens in 1946 the Stiglers had begun tests in pre-packag- 
ing in anticipation of fulfilling a year-around, rather 
than a seasonal, market. 

Results of the protective gift pre-packaging as now 
practiced are impressive. Fruit is often picked, pre- 
packed and stored at room temperature for three or four 
months before sale. According to Mr. Crosson, the 
perishable merchandise suffer- no loss of shape, color or 
flavor in this period. A strong point in favor of wrap- 
ping in protective film is that it makes possible delivery 
of fruit during off-season at premium prices. A second 
is that it permits grower-retailers to have stock in 
readiness for immediate delivery. As Mr. Crosson 
points out, “Fruit is usually picked while still green, as 
are most vegetables and other perishable produce. 
But the use of protective film permits the picking of 
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WITH ONE HAND the operator places a grape- 
fruit in center of a square of Pliofilm which 
has been fed from roll at rear, pre-heated and 
stretched over opening by tensilizing device. 


FRUITS of 


tree-ripened fruit which it preserves at that exact stage 
until ready for consumption.” 

This method may be the answer for citrus growers, 
who say that there is a greater difference between near- 
ripe and ripe citrus fruits than any other. 

The machine used by the Gardens is a semi-automatic 
wrapper with interchangeable heads to handle fruits 
varying in size from tangerines and lemons to grape- 
fruit. Three years of use and observation of the ma- 
chine showed both the Stiglers and the machine manu- 
facturers that certain changes would be advantageous. 
In one instance the fingers holding the Pliofilm in 
tension were made of aluminum. These were discarded 
as being unsatisfactory and stainless steel was satis- 
factorily substituted. The wrapper handles 40 or more 
pieces of fruit per minute. In the future it is antici- 
pated that increased sales of wrapped fruit will neces- 
sitate a machine of greater capacity, although by work- 
ing the present equipment overtime the Gardens have 
been able to meet demands in peak season. 

Operation of the machine is simple. It positions in a 
rectangular open area before the operator a section of 
Pliofilm, gripped on all sides and stretched taut by the 
tensilizing fingers. The Pliofilm, fed from a roll, has 
been pre-heated sufficiently to make it very pliable. 
The operator simply places the piece of fruit in the 
center of the sheet of film and pushes it down gently 
with one hand. With the other hand he grasps the 
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WITH OTHER HAND the operator grasps fruit 
from below and twists it in the film. Cut-off 
sheet shrinks into a tight seal. Speed of the 
operation is about 40 pieces of fruit a minute. 


ARIZONA 


Dawn Gardens extends the life of 
gift citrus fruits by many months 
with stretch wrap applied by this 


new semi-automatic machine 


fruit from the bottom and twists it to make a twist seal 
at the top. The sheet is cut off and shrinks tightly 
around the fruit. 

This small machine is quite different from the massive 
machine which has been developed and used in Florida 
for the Pliofilm wrapping of commercial grades of 
oranges on a mass-production scale.* The new machine 
is of general, rather than specialized, usefulness. It can 
be used for the wrapping of any irregularly shaped ob- 
ject requiring a protective film. 

Dawn Gardens employ a special type of Pliofilm, 
designated as 140N1 clear, which is said to give effective 
results at minimum cost. It has been found that if the 
film used on citrus is impermeable, the fruit cannot 
breathe and the taste is changed. If the wrapping is so 
light as to be very permeable, the film tears, thus losing 
protective qualities as well as detracting from appear- 
ance. The proper film for this purpose, Mr. Crosson 


* See “Second Skin,” Mopern Packaatne, April, 1947, p. 96. 





believes, is 0.0014-in. gauge. It is not only an assurance 
of perfect preservation for six months at room tempera- 
ture, but it has the required consumer appeal, accord- 
ing to the Gardens officials. 

In 1947 two tests were made which convinced the 
Stiglers and Mr. Crosson that the added effort and cost 
were worth while. 

In the first test, 50 boxes of assorted citrus fruits, 
Pliofilm wrapped, were mailed in June to all parts of 
the country. Since stress was laid on extremes of 
climate and humidity, the boxes went to points such as 
Southern Florida, Northern Maine and the Central 
South. The receivers were asked to open and examine 
the boxes and criticize freely. 

Following the inspection, the boxes were mailed back 
to Dawn Gardens, where each was subjected to a 
thorough going over to determine how well the fruit and 
box had withstood an average journey of 5,000 miles. 
With one exception, the results were highly satisfactory. 
A heavy object had apparently been dropped on the one 
carton which was not in good shape. 

The Stiglers have discovered that Pliofilm-wrapped 


UNWRAPPED 


WRAPPED 


COMPARISON of grapefruit, both picked from 
same tree on same day, after 123 days’ storage. 
One on left was wrapped in Pliofilm on the ma- 
chine; other shows normal unprotected shrinkage. 


SHIPPING PACKAGE for wrapped grapefruit. 
Each individual grapefruit is nested in shredded 
cellophane and protected by inner dividers. 



































































fruit will not stand snug packing. Neither can it be 
successfully packed without dividers. Either method 
results in split wrapping. ‘So a standardized box was 
chosen which is a corrugated carton with double outer 
walls and divided compartments. The fruit is nested 
in shredded paper or cellophane. The top of the box 
slips over, with the edges sliding inside the box walls to 
act as additional reinforcement. A heavy brown kraft 
sleeve is then slipped over the entire box, which is taped 
to guard against opening in transit. By the choice of 
suitable dividers, the same box can be used inter- 
changeably for 30 tangerines, 20 oranges or large 
lemons, or 12 grapefruit. 

Last year a second test involved 200 boxes of choice 
tree-ripened grapefruit. This packaging took place in 
May and the boxed fruit was then stored at room tem- 
perature until September. At that time, following the 
hot summer months, it was placed on sale in a premium 
market. According to Mr. Crosson, it was found to 
have held its color and shape perfectly, with less than 


HAND PACKING and grading operation on dates, 9 ‘i 
2% moisture loss. 


showing variety of gift packages used, ranging 
from trays to molded plastic re-usable boxes. Packaging of dates 

Citrus fruits are not the only area of experimentation 
for the Gardens. Last summer they ran a test on dates 
to see whether they could be sold on a year-around 
market. Having the oldest date grove in Arizona and 
being one of the largest growers in poundage in Arizona, 
the Gardens gave some earnest thought to the question. 
Because of their perishable nature, dates always have 
been considered a seasonal food and it has been the 
practice of date growers to operate from September 
(harvest time) until March 15. Thus the only dates 
available on the market during the off months have been 
those imported from Arabia. These varieties are a 
semi-dry and dry date that, on the whole, do little to 
place the fruit on the list of preferred hot-weather foods. 

Believing that through extensive use of cold storage 
dates could be kept and shipped the year round without 
CIGARETTE BOX is ultimate use of this molded 


polystyrene hinged and latched box which serves 










PHOTOS, WESTERN WAYS 
Dawn Gardens as luxury package for dates. 


Note discreet use of trade name molded in lid. 


OPAQUE VERSION of plastic box, showing the 
arrangement of dates in a two-compartment set- 
up. Ribbon is only dress-up on these packages. 
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losing any of their natural delicate goodness, Arizona 
Dawn Gardens last summer set a precedent by remain- 
ing open throughout the year. Business was slow. 
No one knew fresh dates could be bought at that time, 
let alone realize that they could be safely shipped to 
every corner of the world. But experimental shipments 
to England, Australia and India showed results beyond 
all expectations. 

Briefly, the steps used in processing and packaging 
dates are: 

1. Dates placed in a single layer on wire-bottomed 
trays are brought to the processing plant each evening 
and placed in a gas chamber overnight to kill all para- 
site life. 

2. Next morning they are carefully transferred, a 
tray at a time, onto a shaker where the upper portion of 
the conveyor is kept lined with clean, disinfectant- 
soaked white turkish towels. This shakes back and 
forth, causing the dates to roll over and over on the 
towels as they slide slowly down to the conveyor belt. 
Here, as they pass under ultra-violet lamps, experienced 
sorters pick out dates according to degree of ripeness. 

3. From the sorting table, dates are taken to ma- 
turing rooms kept at 120 deg. F. with controlled hu- 
midity. The purpose is to finish the ripening process 
and distribute sugar evenly. 

4. Dates are slowly cooled to room temperature and 
transported to packing rooms. Here experienced 
packers grade as they pack, often working with as many 
as three or four different types of special gift packages 
at the same time. Many of the containers are molded 
plastic boxes, attractive to the buyer because they may 
be used for other purposes after the dates have been 
used. 

5. From the packing tables, gift packages go to 
sealing tables where a clear cellophane overwrap is 
applied and then into mailing cartons. Ready for 
shipment, packages are placed in large, walk-in, cold- 
storage chambers where the fresh goodness of the dates 
is insured for many months. 

While cold storage is a must in year-around date dis- 
tribution, the possibility of room-temperature storage 
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INTRIGUING for re-use is this molded poly- 
styrene container. Handle is removable. With 
the handle in place, it makes a handsome serving 
tray; without the handle, a covered bonbon dish. 





of citrus fruits without loss of quality is a major con- 
sideration with citrus growers who are contemplating 
the use of protective-film wrapping similar to that at 
Dawn Gardens. 

Mr. Crosson, a graduate chemist, sees a substantial 
future for individual wrapping of citrus fruit in pre- 
package sales. He feels it is particularly suited to 
erower-retailers, like Dawn Gardens, who make both 
mail and direct sales to a trade that wants and will pay 
for the best the market has to offer. 


Crepits: Pliofilm wrapping machine. Model SW “Stretch-wrap.” 
Stokes §& Smith Co., Philadelphia. Pliofilm, Goodyear Tire 4 
Rubber Co., Akron, Ohio. Corrugated carton for citrus, Schmidt 
Lithograph Co., San Francisco. Shredded cellophane, Blake, 
Moffitt € Towne, San Francisco. Stapling machine and staples, 
{cme Steel Co., Chicago. Molded plastic boxes for dates, Standard 
Volding Corp., Dayton, Ohio. Redwood bor, Golden State Box 
Factory, Los Angeles. Paperboard bores and trays for dates, 
Schmidt Lithograph Co. 


LESS COSTLY packages are redwood box (left) 
and well designed paperboard window carton. 
Packages are overwrapped with moistureproof 
cellophane and can be held out of season in cold 


storage, enabling year-around selling of product. 
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Lever BROTH 


For Family Wo 


PLASTIC CANDY BOX 


Selection of plastic as the material in which to 
candy box 
used by Robert A. Johnston Co., Milwaukee, Wis., 
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execute the design of the ‘Cameo 


for its chocolates has resulted in a most distinc- 
tive package. The entire box is molded from 
ivory-colored polystyrene. Hinged cover, with 
the delicate cameo head and decorative border, 
is molded in one piece; base in another. The 
treatment of the labeling requirements, such as 
listing ingredients, weight, ete., molded right 
into the border, is an interesting feature in the 
design. A blue ribbon tied in a bow around filled 
boxes adds an accenting touch of color. Boxes 


ance, according to company officials. 


Vilwaukee, Wis., using Monsanto and Catalin polystyrene. 


PRODUCT NAME SUGGESTS PACKAGE COLORS 


are cellophane wrapped for protection from soil- 
age during handling. Since its introduction the 
new box has met with complete consumer accept- 


Crepits: Bozres molded by Monarch Plastics Products Co., 


A striking instance of how words create a mental 
association with colors is illustrated in the design 
treatment for Surf—Lever Bros.’ new soapless 
detergent for heavy-duty washing. Now being 
launched in test areas of the Midwest, the pattern 
of the 18-oz. Surf package unites two tones of 
bright sea-blue with white to suggest in color 
the impression of the name. 

Product use is quickly identified by the line of 
clothes illustrated across the top of the front 
panel, while sales copy below the name, ‘‘Hard 
water suds sensation”’ and ‘‘for family wash... 
for dishes . . . kind to hands,” serves to amplify 
the particular advantages of the detergent. On 
the back panel are small line cuts and ad- 
ditional copy. A spot for prices has been put on 
the box top near the perforated opening flap. 


Crepit: Design, Raymond Loewy Associates, New York. 
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HISTORIES 


TRAVEL GIFT BOXES 


Store buyers, selecting 1948 Christmas gift mer- 
chandise, are being shown these two dramatic 
new Martex towel gift boxes. The pine bough 
design is used for four towel patterns boxed in 
four sizes. Full-color reproduction of a pine 
bough spray on the cover of the two-piece box is 
given the appearance of a framed print by a 
narrow cerise line that separates it from the 
printed border of gold and white strips and solid 
gold. Base is printed in silver and white stripes. 
The other gift box in which a man’s towel set is 
Seing offered for the first time is printed with 
line sketches depicting 15 different sports, done 
in a style resembling the classic toile de Jouy 
fabric prints. Boxes contain a matching gift card. 








Crepits: Designer of pine bough bor, Muller § Barringer, New 
York. Designer of men’s bor, Paul Brown, Garden City, Long 
Island, N. Y. Cartons, Old Dominion Box Co., Inc., Charlotte, 
N.C. Printing, Aldus Printers, Inc., New York. 

















BELLOWS-TYPE DISPENSER 


When Specific Drug Products, Inc., acquired the 
Formula 77 treatment for athelete’s food recently 
the company designed a package with new con- 
venience features. Formerly, the ointment and 
medicated foot powder comprising the remedy 
were contained in twin jars placed in a paper- 
board carton. In the new combination package, 
the powder comes in a bellows-type dispenser so 
RT that it can be sprayed directly between the toes 
ae > without waste or muss, and the ointment is 
packed in a collapsible tube. 


Tube and bellows unit are combined in a paper- 
board sleeve with a flap affording access to the 
ointment. Shaped and designed to resemble the 
foot, the new package has unmistakable recog- 
nition value. 


Crepits: Bellows-type dispenser, W. C. Ritchie ¢ Co., Chicago, 
Collapsible tube and plastic cap, Sun Tube Corp., Hillside, N. J. 
Display carton, Seemar Paper Products Co., Chicago. 
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he variety of ways seven different paint manufac- 





turers have chosen to display the same new 
product—luminous paint provides an interesting com- 
mentary and comparison of display techniques. 

The seven companies are: The Luminous Products 
Co., Philadelphia; Vogel Luminescence Corp., San 
Francisco; Sama Paint & Lacquer Co., Bronx, N. Y.; 
Flexoid Laboratories, Detroit; Glo-Lite Co. and Law- 
ter Chemicals, Inc., both in Chicago, and Devoe & 
Raynolds Co., Inc., New York. Since the war, each has 
brought out a line of luminous paints, all based on 
phosphorescent pigments supplied by The New Jersey 
Zine Co. The accompanying illustrations show the 
different approaches used to package and display the 
paint in order to give each company’s product a dis- 
tinct individuality. 

Wartime uses of the luminous paint have pointed to 
many applications in homes, public places and factories. 
Starting with these same essential sales features, each 
company has expressed the use possibilities of the paint 
in diverse ways. 


Luminous paint has many display possibilities by its 
very nature. 


It contains phosphorescent) pigments 
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I. LUMINOUS EFFECT 
without the use of lumin- 
ous inks is achieved in this 
striking Devoe & Raynolds 
merchandiser. The word 
**Glows”’ is in white and 
pale blue in a gray halo. 


PHOTOS COURTESY NEW JERSEY ZINC CO, 


which absorb energy from light and then emit the 
energy in the dark.* The glow lasts from 30 min. to 10 
hrs., depending on the chemical composition of the pig- 
ment and the length of time the paint is exposed to 
light. Re-exposure to light renews the cycle. These 
facts are presented to customers through information on 
the paint bottles and also on the displays. 

Lawter Chemicals, Inc., has made excellent use of 
these qualities by silk screening with the paint the 
words, “Glows in the dark” and ‘“‘ Luminous paint” on 
its easel-backed paperboard counter display (Fig. 2). 
Thus these words do actually glow in the dark and the 
paint advertises itself (Fig. 3). A bottle of the paint 
slipped into a die-cut opening in the display also shines 
when the lights are out. By daylight or under artificial 
light the Lawter display presents an attractive, infor- 
mative point-of-sale advertising piece. The luminous 
paint then appears white against the midnight blue 
background. Eight use suggestions listed on one side 
are printed in bright yellow. 

* Phosphorescent pigments are distinguished from fluorescent pigments in 
that the former have an afterglow which is excited by natural or artificial 


light, while the fluorescent type glows only during exposure to ultraviolet or 
so-called “black light.” | 
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Although Lawter is the only company to use the 
luminous paint on a display piece, other companies have 
achieved a similar effect on their counter displays by one 
or more means. 

The outline of a cat’s head with the eyes dramatically 
highlighted supports graphically the copy below the 
head in Devoe & Raynolds’ lithographed counter mer- 
chandiser (Fig. 1). Having this panel of the display 
recessed and at an angle increases the illusion that the 
word “‘Glows” does just that. Actually, the word is 
printed, using a combination of white and pale blue 
colors. The gray halo surrounding the individual 
letters adds to this optical illusion. 

In each of the illustrations on the back piece and 








2. IN THE LIGHT, Lawter’s simple but effective 
display card has a glowing quality about it that 
attracts consumer attention to its concise message. 


ONE Coar 


LUMINOUS PAINT 


HARMLESS AS ORDINARY PAINT 
Well ilele) tmey] OuTDOORS 


Apply to 
® Switch Plates 
© Fuse Boxes 
® Door Knobs 
* House Numbers 
¢ Lamp Shades 
® Pictures 
*Toys & Games 


® Stair Risers 
& Railings 


WILL GLOW Ait NIGHT 
IN THE DARK AFTER 
EXPOSURE TO Day LIGHT 
OR ARTIFICIAL LIGHT 
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Packaging and display methods of 


7 different companies introducing 


one new product—luminous paints 


sides of the merchandiser the pale blue simulates the 
glow as it would be seen if used on the actual piece of 
furniture, light-switch panel or stair riser pictured. 
Informative copy at the bottom of the front panel 
points out the salient facts. 

A double-tiered counter display used by Sama Paint 
& Lacquer Co. for its Floress brand of luminous paint 
holds a dozen bottles (Fig. 4). In this case the com- 
pany has chosen to emphasize the name Floress. White 
block letters spelling out the name are given a three- 
dimensional appearance by outlining them with bright 
orange. The same colors are reversed for the word 
‘*Glows”’ so that the irregularly spaced letters are then 
outlined in white against the black background. The 


3. IN THE DARK, Lawter’s display still 
calls the eye to its principal message. The 
words are silk screened with luminous paint. 





LUMINOUS PAINT 
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use of product that it can be emphasized equally or 


FLORESS as a trade name is so suggestive of 


on the display with descriptive word ‘‘glows.”’ 


shining effect is accomplished by radiating lines from 
the white outline. 

The Floress display uses only 13 words to present 
its sales message, yet the careful arrangement of the 
copy and the choice of letter style makes the piece stand 
out well in hardware and artist supply stores (Fig. 5). 
Notice the convenient price spot on the top tier. 

Glo-Lite Co. sells its kits of luminous paint in two 
sizes. Each kit contains bottles of an undercoat, the 
luminous paint and a finish coat. Dealers are supplied 
by the company with large and small easel displays and 
The Glo- 
Lite displays combine many of the features mentioned 
‘the brand name, eyes in the dark and lists 
of ways the paint may be used. However, they are the 
only ones to emphasize in the display card copy the 
waterproof and weatherproof qualities of the paint 
when used with the finish coat. A novel bit of copy at 
ine bottom of the display suggests a use which will par- 


streamers to use with sample kits (Fig. 6). 
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STANDOUT against the usual confusion found in a paint 


art 


display. 


supplies store is the bright white-on-black Floress 
Only 13 words are used to put across its sales points. 


in display cartons so the dealer can use them without 
removing the bottles. In each case the tops of the 
cartons have been die cut so that when they are folded 
to form the riser, the name or sales message will be 
spotted on the cut-out portion. 

Colorlite is made by The Luminous Products Co. and, 
as the name implies, comes in various shades. The 
“Glows in the dark” phrase runs around the 
edge of the die-cut half circle in the riser and focuses 
attention to the name signature immediately below it 
in the rest of the circle (Fig. 7). The paperboard carton 
is printed in blue and orange, using reverse lettering for 
much of the informative copy. 

Repetition of the Flexoid trademark on the bottle 
label, bottle carton and display carton assures high 
brand recognition for Flexoid Laboratories’ luminous 
paint (Fig. 8). The only company in the group to use 
double packages—individual cartons and display car- 
tons—Flexoid conveys its reputation for high quality 
products through the use of immaculate, dignified pack- 
age treatment. Front of the white patent-coated paper- 
board display carton is die cut to allow customers to 
pick out the bottle packages easily. Each individual 
tuck-end carton contains paint and top clear coat. 


familiar 
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Like Colorlite, the Vogel Luminescence Corp.’s Crepits: Devoe ¢ Raynolds merchandiser, Snyder § Black, Inc. 

paints (Fig. 9) come in different shades. Its bottles are New York. Sama Paint § Lacquer Co. ‘‘Floress’’—display, 

’ — ae . 

dressed to match the colorful magenta red and black Triad Silk Screen Co., New 1 ork. Glo-Lite Co.—labels for cartons, 

dis : . ; Overland Printing Co., Chicago; labels for bottles, Albany Press 
isplay cartons by using the same colors on the label. 


St ‘+t lett . for the initial t that Label Printers, Inc., Chicago; bottles and caps, Berman Bros., Inc., 
otencii-type tetters se r U ais suggest a . . . wn “4s o99 
ee 2. a F Chicago. The Luminous Products Co. ‘‘Colorlite’’—cartons, 


particular use of the paint. The die-cut rectangle in the Edwards Folding Bor Co., Philadelphia; bottles and caps, Hazel 
riser, with its black background and white brush Atlas Glass Co., Wheeling, W. Va. Flexoid Laboratories—display 
lettering, is an attention getter. cartons, Carlson Studios, Detroit, Mich.; individual cartons and 

Each of these seven marketers of luminous paints in bottle labels, Bohn Printing Co., Detroit. Vogel Luminescence 
his own way has demonstrated a basic selling point in Corp.—cartons, Andre Paper Bor Co., San Francisco Calif.; 
good packaging—the presentation in a novel and force- labels, Dwight Franklin Co., San Francisco. Lawter Chemicals, 
ful manner of the special qualities of a new product. Inc., “Glows in the Dark” display, Gil-Ted Studios, Chicago. 
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6. PACKAGING IN SETS with undercoat and sealer en- 7. DISPLAY CARTON that serves as a shipper for 
ablesGlo-Lite to play up weatherproof and waterproof qualities. Luminous Products. Colors are blue and orange. 


8. INDIVIDUALLY cartoned in display carton, Flexoid plastic 9. STENCIL LETTERS on Vogel label and display 
paints contain luminescent pigments. Display suggests uses. header suggest product use in stencil applications. 
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I. PACKAGE is a single sheet of heavy, semi- 
rigid aluminum foil—formed, folded, filled and 
hermetically sealed by heat’ sealing. Design 


is pre-printed by rotogravure in full color. 


he confection industry has been keeping a weather 

eye on Sales figures and production cost figures dur- 
ing the past year and a half. The reported slump in 
over-all candy sales during the past 18 months has had 
several exceptions which have encouraged confectioners, 
even as they watched material costs continue a steady 
advance. 

A breakdown of candy sale by types of candy and 
types of retail outlets indicates that one of these ex- 
ceptions is the increasingly popular item of L4- to L6-oz. 
packages of hard candies selling for less than a dollar. 
Grocery supermarkets, chain drug and variety stores 
particularly report continued demand for this type of 
candy. To continue the increase in sales volume of these 
candies, confectioners are looking for the package which 
will give their candy the extra feature, the extra appeal, 
the extra “something” that makes it the customer’s 
choice from the retailer’s shelf or counter. 

But, such a package must also be one with a low unit 
cost for materials, labor and packaging equipment. 
That is why the new operation at Charms Co., Bloom- 
field, \. J., with a machine which automatically forms a 
complete all-aluminum, semi-rigid container from rolls 
of beautifully rotogravure-printed foil at a cost of only 
2'/2 cents per package for material, has aroused a lively 
interest in the trade. 


New machine and a new kind of package 


give Charms a boost in a ‘hot’? market 


for one-pound bulk candy assortments 


The package and the machine are both adaptations of 
those which were first tested some time ago on frozen 
foods.* Certain problems that were encountered at 
that time appear to have been overcome in this applica- 
tion. 

Charms is using the rectangular container as a new 
bulk package for a 1-lb. assortment of its original 
square Charms hard candies. Later, according to the 
company, the same package will be used for the com- 
pany’s gumdrops, sourballs and satin-finish pulled 
candies. 

When filled, the hermetically sealed all-aluminum 
package feels almost as rigid as tinplate. Actually, this 
type of container opens up a new field, midway between 
the rigid and flexible package. Its originators claim 
that it has all of the protection features of a rigid metal 
can, while offering the economy of printing and handling 
a flexible sheet material. In such a field as candy, 
where impulse is a strong sales factor, there is much to 
be said for its novelty appeal. 

The series of mechanical operations by which the 
ingenious machine cuts the container blanks from rolls 
of 0.005-in. pre-printed aluminum foil, forms the con- 
tainer, closes one end and then, after filling, closes the 
other end is the culmination of two years’ engineering 
work in which the machine maker and the foil supplier 
collaborated. 

The machine, which is 22-ft.-long and weighs ap- 
proximately 7 tons, is shown in Fig. 2. The machine 
has its own 5 h.p. motor with Standard Reeves vari- 
able speed drive, reduction unit and clutch which 
powers the complete unit. After the automatic filling 
equipment which Charms has ordered is installed to 
operate with the machine as a complete packaging line, 
the line can be geared to turn out as many as 60 pack- 


* See “Foil for Freezers,” Mopern Pack acinc, April, 1946, p. LOL. 


2. SEVEN-TON MACHINE cuts container blank from 
roll-fed foil, forms the container on mandrels around 
rotary turret and seals one end. Present hand filling will 
shortly be replaced by automatic means. Filling end is 
folded and sealed in straight-line operation at the far end. 
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3. FEEDING UNIT, showing pre-printed 0.005 
foil on roll. As the strip moves through unit to 
the cut-off dies, microcrystalline wax is printed 
along the sealing edges. Cut-off is registered 
by an electric eye. Corners of the blank are 
notched to facilitate the longitudinal fold. 





















ages a minute. At present, because the containers are 
filled by hand, the speed has been reduced to between 
20 and 24 packages per minute. 


Machine operation 


The operation of the machine is continuous, but for 
purposes of description it may be said to consist of these 
three sections: 

1. Blanking. Eleven hundred blanks can be cut 
from each 400-yd. roll of foil 8'/, in. wide. Key to the 
precision indexing of the 13-in.-long blank lies in the 
use of an electric eye that scans the stock as it is pulled 
from the roll by feed rollers. As these photo-electric 
cells register the portions of the foil printed, they acti- 
vate the precision adjusting mechanism in the scanner 
to make an automatic two-way correction——forward or 
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backward —in the pulling speed of the feed rollers. If 


the stock deviates from its feed path sideways, the 
operator can make a correcting adjustment in the posi- 
tion of the roll’s holding spindle by a simple twist of a 
regulatory knob (see Fig. 3). 

Before the blank is sheared off it has received caulking 
wax along both edges, the corners have been notched 
and crease lines have been impressed. Thermoplastic, 
microcrystalline wax is applied to the edges of the blank 
where the package ends will be crimped and folded to- 
gether by two wheels that pick up the wax from its 
heated pan below the first feed roller. Although the 
waxed portion is only '/, in. wide and 4 in. long, its 
addition is an extra safety feature to guarantee the 
air-tightness of the package. 

One of the problems encountered in folding and 
crimping the ends of the container was the accumulation 
of seven thicknesses of foil at the point where the longi- 


f. ROTARY TURRET is the heart of the ma- 
chine. Blank feeds in and is fitted on mandrel 
at upper right; as it moves around the turret 
at high speed, some additional operation of 
crimping, folding or heat sealing is performed at 
each station, until the open-ended container is 
discharged at the upper left, ready for filling. 


tudinal |'/, fold was incorporated. The building up of 
foil layers at this point made it difficult to secure a close 
flat end-fold. It was found that by installing a die sec- 
tion which notched the corners of the blank, the number 
of foil layers at the ends of the longitudinal seam could 
be reduced to two and the end seam was not made 
bulky at this point where the longitudinal seam was 
folded in. 

Creasing lines for the end folds are impressed as the 
foil passes under a spring loaded roller just before a 
rotary knife shears off the blank. Finished blanks, 13 
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in. long and 8'/, in. wide, are then ready to be picked up 
on the intake feed for the forming and end-closing 
operations. 

2. Forming. The aluminum blanks are carried into 
the forming section horizontally and at a right angle 
from the blanking section (Fig. 2). Through openings 
on the sides of the intake table, metal retractable 
fingers attached to a reciprocating drive push the 
blanks gently along the table length. Guide wires 
over the blanks keep them from buckling and hold 
them flat against the table. 

When the blank is correctly positioned on the table, 
it is pressed around a mold into a U-shape, forming the 
container face and its two sides. Then the bottom 
material is creased over and the edges of the foil that 
will be folded into the 1'/2 flat longitudinal seam are 
pressed together. The loose tube, thus formed is auto- 
matically stripped off the mold and onto one of 16 
mandrels mounted on a rotary turret (Fig. 4). 

Faster than the eye can follow, 13 containers—each 
on its mandrel—spin past the stationary parts of the 
machine mounted around the perimeter of the circle. 
During an infinitesimal pause at each station, the con- 
tainer form receives a crease, a press or a fold necessary 
to complete it. 

First, the 1'/, flat longitudinal seam is completed as 
the mandrel stops at the first three stations. The foil 


G. CLOSING after filling. 


by 


Packages are pushed 


from one station to next by metal paddles that 


operate intermittently and hold 


package 


in 


position for each folding and heat-sealing step 


Hood is lifted here to 
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show working parts. 


material is crimped together tightly and the first half 
fold is made. Next the second complete fold is creased 
and laid flat against the container body. 

The end closing starts when a cam-operated pusher 
bar on the inner end of the mandrel strips the form 
off far enough so that 1°/s in. of foil is left free on the 
outside end. From this material the end closing is 
made. 

In the foreground of Fig. 4 the two swinging bars 
‘an be seen as they are ready to pivot in and make the 
tuck in the sides of the gusset. To their left is the 
mounting with two heater blocks (140 to 160 deg. F.) 
which crimp the gusset ends together and melt the 
caulking wax so that it will flow into the minute crevices 
of the seam. 

As the container continues clockwise, the end seam 
is bent 90 deg., laid flat against itself, bent another 90 
deg. and crimped between a second and a third pair of 
heater blocks. Fig. 5 shows a close-up of a pusher bar 
laying the double folded end seam against the end of the 
container on the mandrel as the last operation in the 
revolution. In the foregound, the container can be seen 
being transferred onto the transport line for filling. The 
rubber-padded pivot bars holding the container have 
received it from the discharge plunger which stripped 
the container from the mandrel. The metal guide bar 
on the extreme left is part of the stop motion that stops 


£ 3. DISCHARGE 
S rotary unit 


of formed containers from 
into filling line. Rubber-padded 


i pivot bars strip container from forming mandrel. 



























































the machine in case a poorly formed container is not 
stripped from the mandrel at the discharge station. 
The two inset pieces on the mandrel help hold the 
container steady. A small raised section in the piece 
fits into the creasing line when the longitudinal seam 
is being made. In addition to these insets, rubber 
pressure wheels fall on the mandrel whenever the 
package end is being pulled during crimping so that 
the form will not slip. 

3. Filling and closing. At Charms the 8-ft. length 
of the filling transport line has been set up so that 10 
containers move through it simultaneously. The line is 
designed so that the transport section may be length- 
ened or shortened, depending upon the number of fillers 
in operation. As mentioned before, the containers are 
now being filled manually. Two packages are filled at 
the same time by two girls who pour pre-weighed 1-lb. 
amounts of the candies through funnels into the open 
containers (Fig. 2). 

Before the filled containers enter the closing section, 
an inspector gently tamps the candies with a paddle, 
distributing them evenly in the package. The series of 
operations for crimping and folding the double seam at 
the end are done ina straight line with the moving parts 
above the packages (Fig. 6). Packages are pushed from 
one operation to the next by metal paddles that operate 
intermittently and also hold the package in position 
under the various stations. In Fig. 6 the three pairs of 
heater blocks can be seen where the seam material is 
crimped together before a fold is made. Fig. 7 is a 
close-up of the beginning of the line where the gusset is 
tucked in. 

The plastic shield over the closing section, lifted up 
in kig. 6 in order to show the closing mechanisms 
clearly, protects workers from the moving parts while 
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PHOTOS COURTESY REYNOLDS METALS CO 


@- CLOSE-UP of unit at the 
start of closing line where gusset 
fold is made. With automatic 
filling, line is capable of turn- 
ing out 60 packages a minute. 


assuring complete visibility of the section and quick 
entry into it whenever necessary to make mechanical 
adjustments. 

As the finished packages emerge from the closing 
section onto a packing table, one girl cases them in 
shipping cartons each holding two dozen packages. 


Merchandising aspects 


The merchandising merits of the new package are ob- 
vious. Its design has been planned to enhance the foil’s 
glittering qualities by leaving large areas of the package 
unprinted. 

Reproductions of the Charms squares are printed in 
five vivid colors on the top and bottom of the package 
and are designed so that they form a loose border 
around the yellow name patch, thus making the name 
the focal point of the entire design. The rectangular 
shape of the container is such that it allows the re- 
tailer to stack the packages compactly when shelf space 
is limited and, on the other hand, to make striking mass 
displays when space is available. 

Of equal importance are the cost facts. The new 
package, at 2!'/. cents, is said by Charms officials to 
cost approximately 3 cents less than a vacuum can 
which is used similarly to package |-lb. assortments of 
other hard candies. The storage space necessary for the 
100-yd. rolls of foil from which 1,100 packages may be 
made is much smaller (estimates are !/3oth) than the 
space required to store the same quantity of cans. As 
a corollary, the amount of materials handling is pro- 
portionately decreased. 


Crepits: Forming and closing machine, Wright's Automatic 
Viachinery Co., Durham, N.C. Rotogravure printed aluminum 
foil, Reynolds Metals Co., Richmond, Va. Cellophane, E.1.du Pont 
de Nemours § Co., Ine., Wilmington, Del. 
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VISUAL COMPARISON shows the brilliance of tin coating 
on the inside of the new type of tube (right) as against a 
conventional tin-lined tube illustrated at the left. 


TIN-TOP TUBE 
mal 
longitudinal section. 











Unbroken outer tin lining. 4 








Unbroken inner tin lining. < 








Core of tin-lead composition 





LONGITUDINAL SECTION discloses pure tin nozzle, 


electrically welded to the shoulder, and inside and out- 


side linings of tin on a core of tin-lead composition. 


THE TIN-TOP TUBE 


European users claim that its heavier tin lining and 


welded solid tin nozzle provide it with the qualities 


of a pure tin tube at only three-fourths ef the price 


t has been a long time since American users of collapsi- 

ble tubes have been able even to think about the 

luxury of a pure tin tube—or any tube that uses more 
than a bare minimum of tin. 

Users in Britain and on the Continent, however, who 
are in a more fortunate position in regard to tin sup- 
plies, have lately turned to a new type of tin-lined lead 
tube which is said to provide a virtually foolproof tin 
surface and, in fact, to have all the advantages of a 
solid tin tube at a saving of about 25% in cost. Since 
world production of tin is now slowly growing* and 
American users too may soon be in a position to consider 
tubes of higher tin content, the European development 
is beginning to draw attention here. 

The new tube, first developed in Denmark just before 
the war, uses about 10% of tin by weight, in contrast to 
the present allowance in the U. S. of 3% for tooth 


* See MopERN Packacina, June, 1948, p. 176. 
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paste tubes only, shaving cream tubes being restricted 
to tin that appears in the alloy as an impurity. The tin 
cladding on both inside and outside walls appears to 
be slightly heavier than has been the practice in this 
country and the threaded nozzle, affixed to the body 
by electrical welding (see diagram above), is of solid 
pure tin. From this it has become known as the “Tin- 
Top” tube. 

Americans have had relatively little experience with 
tin-lined lead tubes because of the bugaboo of lead 
“poisoning” which existed until shortly before the war 
despite scientific evidence to the contrary. Even 
though they might have established to their own satis- 
faction that fears of contamination were groundless, 
American manufacturers of pharmaceuticals and toilet- 
ries shied away from lead-content tubes so long as the 
federal food, drug and cosmetic regulations raised the 


spectre of legal difficulties. Expensive as it was, they 
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and shaving cream, respectively, after having been stored for 12 months, ieenllng dieclondibtes aud contamination 


stuck to the use of pure-tin tubes in order to be safe. 

The wartime shortage of tin changed all this. For 
more than eight years now the federal government has 
referred manufacturers directly to lead tubes for den- 
tifrices, shave creams and cosmetic creams, and it is 
said that more than 20,000,000 gross of lead tubes have 
been consumed for such products without a_ single 
proved case of injury to human health. Lead tubes 
with 3° tin linings have been used by Colgate, Pepso- 
dent and Lambert for tooth paste. 

Thus, when our tin restrictions are finally lifted, 
American users will find themselves for the first time 
in a position to consider a tube that combines lead, for 
economy, with sufficient tin for topnotch protection. 

It is not surprising that the first development along 
this line has come from Europe, for the European 
countries, lacking our prejudice against lead, have used 
various types of lead-base tubes for years. By the con- 
ventional method of impact extrusion of a tin-clad lead 
blank, however, it appeared impossible to produce a 
perfect tin lining. Microscopic cracks in the tin would 
permit an electrochemical action between the lead and 
tin and the water and salts usually found in the product. 
This resulted in discoloration, separation and hardening 
of the contents. 

In actual practice, however, it has been found that 
an untinned lead tube often would preserve contents 
longer than a thinly tinned tube, although it was by 
no means a fully satisfactory container. 

In the wartime United States lead tube, of course, 
the corrosion problem has been countered by the devel- 
opment of some ingenious amorphous wax and thermo- 
plastic linings (phenolics and vinyls) and countless 
grades have been devised to suit the large variety of 
products to be protected and to resist’ breakage in 
flexing at various temperatures. 
probably will 


The synthetic linings 
continue to have their place, but ad- 
mittedly there is no single material offering the universal 
compatibility and assured protection of an unbroken 
tin surface. 

The Tin-Top tube, which it is claimed does provide 
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this unbroken tin surface in contact with the product, 
was developed by O. J. Bruun in Denmark in 1938 and 
was first put into production there in 1939. The war 
soon stopped its progress, but it was re-introduced in 
1946 and since has been used, apparently with complete 
success, by a growing list of companies in Denmark and 
Great Britain, including European branches of such 
companies as Colgate-Palmolive-Peet, Pepsodent and 
Lever Bros. 

According to the inventor, his analysis located the 
shortcomings of previous tin-clad lead tubes in two 
points: (1) failure to adapt metallurgy and extrusion 
process to suit two dissimilar metals and (2) failure 
to provide a successful stainless nozzle with a seepage- 
proof joint at the shoulder. 

The original idea was simply to clad a slab of lead 
with tin on one or two sides, as the case might be; 
stamp out blanks from this tin-clad sheet and extrude 
them into tubes with the same tools used for pure tin. 

The resulting tube had the appearance of a pure tin 
tube at about half the cost and it was only after some dis- 
astrous experiences and intensive study that the tin 
surface was found not to be the homogeneous, con- 
tinuous film that it was presumed to be. 

Impact extrusion involves a vast distortion of the 
metal blank in a split second and without special pro- 
visions it would be too much to expect the thin outer 
lining of tin to follow this strain upon the core without 
cracking, metallurgists say. With the conventional 
process, most of the tin is “die-locked”’ on the shoulder 
of the tube during extrusion; the remainder flows up 
the walls, allowing the lead to show through, par- 
ticularly at the crimp end. 

Corrosive reaction with the lead permitted by cracks 
in the interior lining caused tooth paste, for example, 
when the tube was squeezed to come out of the nozzle 
streaked with black. 

Mr. Bruun’s method of forming the tube body is still 
impact extrusion from a tin-clad blank, but he claims 
to have overcome previous difficulties by an entire re- 
orientation of the whole series of production processes. 
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The factors include a special tin-lead composition, 
melting and casting temperatures, rolling, cladding, 
blanking, extrusion, special extrusion tools, proper 
lubrication, etc. By proper attention to all these points 
he produces a tube with a tin-lead alloy core having a 
heavy coating of pure tin (three to four times the usual 
thickness) on the inside and less-heavy tin coating on 
the outside. 

The tinning of the body, however, was only half the 
battle. In previous tin-lined tubes the tinning was 
invariably weak at the nozzle region due to irregular 
flow of the metal in this region during extrusion and also 
to further aggravation during the threading and trim- 
ming process. Since all the tube’s contents have to pass 
out through the nozzle, any contamination there will 
affect every squeeze of paste. 

Numerous attempts have been made to develop a 
stainless tube nozzle of plastic; there are a score of 
patents in Great Britain and the United States. How- 
ever, according to Mr. Bruun, these failed to meet the 
whole problem for several reasons: failure to provide 
an improved tin lining for the tube at the same time; 
failure to achieve a seepage-proof joint between the 
plastic nozzle and the metal shoulder; failure to pro- 
vide efficient high-speed joining machines to fit into 
existing tube-production lines and increased cost. 

With his lining perfected, Mr. Bruun turned to solid 
tin as a nozzle material and devised a method of attach- 
ing the nozzle to the tin-clad shoulder by electric weld- 
ing. With the tin of the nozzle thus integrally fused 
with the tin of the inside tube lining, there is no pos- 
sibility of seepage or loosening, he claims. 

Two high-production machines take care of the noz- 
zle problem in commercial production. One is fully 
automatic and produces the threaded tin nozzles at the 
rate of 120 a minute. The other is a rotary semi- 
automatic electric welding machine which is so designed 
that it will fit into any regular line of tube production 
machines. 

It is not expected that the new tube. will displace the 
aluminum tube, which has won an important place for 
itself in that field of products which is non-alkali and 
compatible with aluminum. Some alkaline products 
(Palmolive shave cream, for example) are now packed 
in aluminum tubes, but in such cases the product has 
an added inhibitor to prevent attack on aluminum. 
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It will not entirely displace the pure tin tube* in cases 
where absolute assurance of protection is necessary and 
cost is secondary. But, judging from the experience in 
Europe to date, it can replace pure tin for a majority 
of alkaline products at a considerable saving in cost. 
And its users say that it appears to be a better solution 
for many products than aluminum with a lacquer 
coating, 

Comparative cost between the new Tin-Top tube and 
the solid-tin tube will vary, of course, with the reciprocal 
relation between tin and lead prices. Before the war 
tin was often as high as 10 times more costly than lead. 

The price of lead has recently been abnormally high 
and tin has not quite followed suit, the relative cost now 
being about six to one. Even so, the current cost of the 
new tube in Great Britain, for a 1-by-5-in. tube, total 
cost of production included, is figured at 24.5% lower 
than that of a solid-tin tube of the same size. The ad- 
vantage of the new tube costwise increases as the size of 
the tube increases. 

The proportion of tin to lead by weight in the new 
tube varies of course with the size of the tube, but for 
the average |-by-5-in. tube the weight of tin is approxi- 
mately 10% of the total weight of tube without cap. 

The new tube has been tested in at least one Ameri- 
can pharmaceutical laboratory, which reports that it 
showed a definitely crack-free lining but had some 
minor smears of “picked up” lead. The manufacturer 
states that these smears were due to burrs from worn 
blanking tools and that this fault is now eliminated. 

The Tin-Top tube is currently being supplied to 
users in several countries by the patentees, Andersen & 
Bruun’s Fabriker, Ltd., Copenhagen, Denmark, and 
their agents for Great Britain and the British Empire, 
Tufoca, Ltd., of Slough, Bucks, England. The tubes 
are made in all conventional sizes and printed with any 
decoration up to five colors. The company states that 
it is prepared to grant manufacturing licenses to tube 
makers or large tube users in this country as soon as 
conditions permit and to furnish complete production 
machinery and technical assistance. 

In the meantime, it is possible for American visitors 
to Europe to visit tube factories and see production 
lines in operation on the improved tube. 


* Most so-called pure tin tubes contain sma!l percentages of copper for hard- 
ness or stiffness. 
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he “upside-down” paperboard box being intro- 

duced by Russell, Burdsall & Ward Nut & Bolt 
Co., Port Chester, N. Y., promises to eliminate an aggre- 
vating feature of nut and bolt boxes that has caused 
stockroom clerks and workers alike to waste tremendous 
quantities of the fasteners through spillage, when, as 
they started to pick up and open the boxes, the bottom 
dropped out. 

This reverse position so simple that company 
officials wonder why it wasn’t thought of years ago—is 
only one result of the careful planning done by the com- 
pany when it began listing things to be accomplished in 
the repackaging of its vast line of nuts, bolts, 
rivets and washers. 

The Port Chester plant of Russell, Burdsall & Ward 
uses an average of 23,000 boxes a day. Three other 
plants located in Coraopolis, Pa., Rock Falls, Tll., and 
Los Angeles use about the same quantity. Nuts and 
bolts that are being packaged in the new upside-down 
boxes range in weight from 3 0z. to 27'/. Ibs. They rep- 
resent roughly 40% of Russell, Burdsall & Ward’s pro- 
duction. The remaining 60%, going to automotive, 
agricultural implement, railroad and heavy industrial 
users, is made in bulk shipments of 200 Ibs. in wooden 
kegs. 

In the conservative hardware industry, 103-year old 
Russell, Burdsall & Ward is noted for its progressive- 
ness. Its repackaging job is one example of why. As 
one of the top producers of nuts and bolts in the United 
States, the company has continuously improved its 
production methods to achieve better fasteners, but 
like the rest of the industry until recently RB&W —as 
it is known in the trade -considered the package as 
serving only to get its fasteners to the user in the correct 
quantities, 

With RB&W as one of the pacemakers, this attitude 
is due for a change. Already two of the industry asso- 
ciations -American Supply & Machinery Mfrs. Assn., 
Ine., and The National Supply & Machinery Distribu- 
tors Assn. —have set up packaging committees. The 
interest in packaging such items as nuts, bolts, brass 
fittings, ete., to give them shelf-display appeal and to 
increase unit sales by offering smaller quantities for 
retail sales is increasing monthly. Many recent articles 
in MopeRN PackAGINnG have pointed to this trend. 

RB&W's new box is outstanding from a merchandis- 


ing standpoint, as well as from a use standpoint. Even 
the photographic comparison of the old boxes with the 
new (see photos) cannot show how drab and undis- 


tinguished the old ones were. The only identification 
on the entire two-piece plain box was the label pasted on 
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one end. This one label had to carry complete informa- 
tion about the contents, identify the maker and give 
the brand name and trademark. 

Since each of the plants purchased its boxes locally, 
there was no uniformity; one plant used solid kraft, 
another chipboard—anything on which the purchasing 
agent could get a good price. 

The point of departure from this dull, unappealing 
box by RB&W goes back to the 100th anniversary 
catalog brought out in 1945. The profusely illustrated 
book was considerably more than a mere price list. One 
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# package redesign program is Indicative ofa 


; trend to good packaging geidtipine eS this long-negleeted field 


of the things most commented on was the cover. A 
dark pine green—selected because it wouldn’t show 
soil—set off bright cherry red, yellow and white colors 
used for copy and the decorative design on the var- 
nished cover. For the companion export catalog the 
colors were reversed, with red as the background. The 
total effect was more like one would expect of a slick 
magazine rather than a nut and bolt catalog. 
Encouraged by the trade’s enthusiastic acceptance 
of the colorful catalog, RB&W took the next step and 
redesigned its packages. By using the same color 


nonentities, 
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scheme on the new boxes as on the catalogs, the com- 
pany has tied together its entire advertising and promo- 
tion program. As is done with countless consumer prod- 
ucts, RB&W now plans to merchandise the new pack- 
ages and family color scheme to create brand conscious- 
ness in the fastener field. 

The new boxes are made of patent-coated paperboard 
printed in the three colors and varnished for protection 
against grease and dirt. Depending upon the weight 
of the contents, the specifications allow the stock to 
vary between 0.025 and (Continued on page 184) 
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CORES of successes in every type of this magic wrap effectively controls the 
S packaging prove —the perfect answer moisture content, keeps the fruit tender | — 
to the moisture problem is Pliofilm. and tasty for long periods. [his 
Pliofilr 
Pliofilm is air-moisture-liquid-proof. If If it’s meat loaf, Pliofilm seals in needed |Ineay p 
you're packaging dried fruits, for example, moisture, prevents weight loss, cuts shrink- ‘hind pi 





Evervthing is better in 










Phot —n. M. The Goodyear Tire & Rubber Company 3-way protection against air, moisture, liquids 
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ie 97% — according to laboratory tests. transparency sets off any product at its best. 


[his matchless moisture control makes If you’ve a moisture problem in packaging, 





'Pliofilm ideal for everything from drugs and put this wonder wrap to work for you. 





neat products to cheese, biscuits, vegetables For full information, write: Goodyear, 


~ find pickles. And Pliofilm’s crystal-clear Pliofilm Dept., Akron 16, Ohio. 
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shows six-bar package can boost candy 








sales in supermarkets as high as 400% 





TT determine the extent by which multiple-unit 
packaging of candy bars would increase the sales 
volume of this type of product in food stores comprised 








































the purpose of a two-month test recently completed in : 
the Chicago area by the Schutter Candy Division of ' 
Universal Match Corp. As a result of this carefully 
documented study, Old Nick and Bit-O-Honey candy SIX BARS are mrad white eo 1 
. . . . simply overwrapped wit ain cellophane. Tests 
bars are now being factory wrapped for the trade in pina PP P ee : 1 
, aie ‘ revealed that six-bar pack of these two Schutter 
cellophane units of six bars each. candies produced greater volume than 4’s or 5’s I 
The “‘super six” package was adopted by the firm : 
as a standard package only after the test had proved ‘ 
conclusively that this unit offered much stronger mer- i _— 
hit ; a wa made under the supervision of William Demme of the 
chandising advantages to the retailer than either four- : a ; fa a ( 
ie : : ; : Cellophane Division of Du Pont’s Chicago office. 
or five-bar units. During the eight-week store test, in ioe Sige ‘ . shir 4 
eine al tela Unie: Chl Mick ouak Wet Besas *aies” Distribution and tabulation of statistics were under the 
N “ ars, « rr i SIACS ee p eye e ° ° e q 
cated“ Soume” les 55% ean’ “Heeee” tes 19%. ln seme supervision of Philip Bernstein, Chicago district ' I 
“ . we c . . ~ 7 . . 
instances individual store volume on candy bars in manager of Universal Match Corp., and his staff. 
Ste h « ‘ « ars a — a r <6 a ‘ 
creased from 350 to 400% : Using 450 MST-52 cellophane, Old Nick and Bit-O- I 
ah Pe O- oe ae . ’ . . P b a , 7 " r . . a 
The tests, conducted in 18 establishments of National wry y bars w — ee" “ 7 ait do — — | 
‘ Ter ne > » Tp ¢ 21¥ 
Food Stores, Jewel Food Stores and Great Atlantic & pine ee anlage ncecarlen tec — * eve ee eee Te t 
ela : each bar. Frequent spot checks in stores conducting 
Pacific Tea Co., revealed that even though the cello- : ; 
; nee ; ; ‘ tests were made by Du Pont representatives and assist- 
phane-packed units containing six bars materially in- o. - ‘ . oun t 
ceiiiesatih eitilee wilaea: tetas Uinwiniiiliiemh ‘smi ts ance was given in tabulation of the statistics and 
ay « 9 « se . ‘ial . . . a 2.6 | 
eek eal siinvage eas eid allies Me une recapitulation with conclusions. Individual store re- | 
< c ak c . caL . . » *y° 
capitulation sheets were used to facilitate records. ’ 


also indicated that the cellophane-wrapped multiple 
units save store labor in handling and provide wide 
opportunity for the use of mass display merchandising. 


Two primary objectives were sought in the store 
tests. To determine consumer acceptance, stores were 
divided into three groups and the designated unit pack- 
ages of both bars were properly displayed and sold as 
follows: 


Results of the two-month investigation are particu- 
larly significant in view of the fact that impulse buying 
of candy far outstrips that of all other unplanned food 
purchases. According to continuing surveys conducted 





ahea 3 Group 1 Group 2 Group 3 
by the Du Pont Market Research Division, of all candy ” ‘ Pe : 

I Lj | cae 2 : First 2 weeks 1's 5’s 6’s 
sold in supermarkets, 71% is bought on impulse, com- aati @ abies 5's 6's ’s 
pared with an average of 32.8% for other foods. Of all Third 2 weeks 6's 1's 5’s 
candy sold in service groceries, 80% is the result of un- 
planned purchasing, compared with 29.9% for other At the end of each period all units were removed, sales 
foods. recorded and the next size unit of both bars was placed 

The Schutter multiple-packaging test, which took on sale. 






place between Feb. 16, 1948, and April 12, 1948, was To determine consumer preference on the multiple 
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units, all units—fours, fives and sixes of both bars— 
were properly displayed and sold for a period of two 
weeks and sales results tabulated. 

Throughout the tests displays were ample in quan- 
tity, not less than one full case being maintained at all 
times. Display positions in stores were good, but no 
promotional material which might have influenced re- 
sults was used. There was no change in price level to 
offer any special inducement. 

As summarized in a report compiled by the Schutter 
Candy Division of Universal Match Corp., detailed 
objectives of the test program included the following 
points: 

1. To determine the number of candy bars—of one 
brand—the consumer prefers for home consumption in 
a self-service unit. 

2. To determine the number of candy bars of one 
brand the consumer will accept in a self-service unit. 

3. To determine the retail price range most attractive 
to the consumer. 

4. To determine the effect, of multiple candy-bar 
units in retail store operation, including: 

A. Will this make it possible for bar-candy sales 

at the check-out counter to be eliminated? 

1. What gain in dollars and cents by saving 
checker’s time? 

2. To what extent will this enable stores to 
absorb increased cost of packaging? 

B. Will elimination of pilferage with multiple- 
unit packaging enable stores to absorb any of 
the added packaging costs? To what extent? 

C. Will multiple units improve the product’s dis- 
play position? 

D. What increases in sales will result from multiple 
units? 

E. Will increased sales further offset increased cost 

of packaging? 
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SALES APPEAL at work. The 
daughter can’t resist the candy 
and her mother can’t resist a 
bargain. Tests were conducted 
in three national food chains. 


5. To determine accurate manufacturer’s cost of 
packaging multiple units. 

Summarized and detailed test results show that for 
the entire period, fours outsold fives by 19% in units, 
but fives outsold fours by 5% in total bars. The four- 
bar units outsold the sixes by about the same per cent 
unit wise, but in terms of total bars contained, the 
sixes topped the fours by 35%. Fives were slightly 
ahead of sixes unit wise, but sixes outsold fives by 19% 
in total bars. 

In actual sales figures, results may be tabulated as 
follows: 


Units Bars Dollar volume 
Fours 2,244. 8,976 $381 
Fives 1,889 9445 397 
Sixes 1,867 11,202 167* 


*Approximately 300 fewer transaction on sixes. 


Sales for the entire period, percentagewise in relation 
to total sales, were as follows: 


Units Bars Dollar volume 
Fours 37.4% 30.3% 30.6% 
Fives 31.4% 32.0% 31.9% 
Sixes 31.2% 37.7% 37.5% 

100% 100% 100% 


When all three units were sold at the same time, sixes 
were a little less than fours and considerably greater 
than fives unit wise, with corresponding dollar-wise 
return. 

On the basis of the tests on which its Cellophane 
Division cooperated, the Du Pont company issued these 
recommendations: 

“Tt is obvious from the foregoing results and con- 
clusions that the six-bar (Continued on page 200) 
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of its special Christmas gift box containing four 
bottles of Virginia Dare wines packaged in a die-cut 
paperboard tray and folding carton. Outer lithographed 
carton features a portrait-type, full-color reproduction 
of the Virginia Dare girl silhouetted against a green 
background with printed red ribbon trim. Carton, Brett 
Lithographing Co., Long Island City, N. Y. 


| Garrett & Co., Inc., has revised the decorative design 


For handy packing in fishing bait boxes and for 
convenient carrying in a jacket, B. F. Gladding Co., 
Inc., puts its silicone line dressing and leader sink in 
collapsible tubes. Lettering and decorative design are 
printed in brilliant red and green with a gold-colored 
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background. Black gear-shaped caps provide easy open- 
ing and closing of the tubes. Tubes, New England Col- 
lapsible Tube Co., Chicago. 


; Three one-dram bottles of Schiaparelli’s Shocking 
® 


perfume pop up like a jack-in-the-box when the 
hinged lid of the box is unsnapped. The container has 
been named ‘‘Shock-in-a-Box. Bottles stand in a frill 
of lace, picking up the theme of the printed lace border 
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on the pink and gilt box. 


A painting, *““The Last Drop From a Stetson,”’ has 

served as the inspiration for the new labels used on 
this box for quality Stetson Western hats. Die-cut label 
is printed in six colors and embossed on heavy white 
stock. Shape is designed specifically to lend itself to the 
shape of a hat box. Leather handle is a replica of a western 
belt, complete with silver horseshoe buckle. Label, 
Richard M. Krause, Inc., New York. 


* The take-home package for the new consumer-sized 
.) jars of Master Brands of America syrup and topping 
produced by S. J. Baron Corp., New York, accommodates 
two jars of different types of chocolate syrup. The pack- 
age is a die-cut, one-piece paperboard sleeve glued and 
stapled into shape. Handle can be folded over for pack- 
ing in shipping cartons. Carton, International Folding 
Paper Box Co., Inc., North Bergen, N. J. Caps and inner 
safety seal, Ferdinand Gutmann & Co., Brooklyn, N. Y. 
Jars, Hazel-Atlas Glass Co., Wheeling, W. Va. 


f Brooklyn Varnish Mfg. Co., Ine., is marketing two 
new lines—enamel and interior wall paint—with a 
new label stressing the use of paint to bring color into 
the home. Emphasis of the label design is on the slogan, 
‘Beauty by the Brushful,”’? rather than on the name as 
on the old labels. Design, Lewis Adler, New York. Labels, 
Brady-Palmer Printing Co., Brooklyn, N. Y. 


New in cosmetic promotion is this practical combina- 
tion wallet and beauty kit introduced by Harriet 
Hubbard Ayer for the new golden plaid compact and lip- 
stick. The Morocco leather wallet comes in red, green 


or black. Kit, Gail Novelty Co., New York. 
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A group of three new packages has been introduced 
( by Norlipp Co., Chicago, to promote the display of 
its rear-view automotive mirrors. One panel illustrates 
the mirror, while the back panel has the mirror spot- 
lighted on an automobile. Adequate space is provided 
for full display of stock numbers. Display package pro- 
motes the sale of two mirrors. Coloring of all packages 
is blue and red, selected for effectiveness under artificial 
store lighting. Design, Richard M. Franz, Milwaukee. 
Cartons, Wisconsin Cuneo Press, Milwaukee. 


y Lentheric’s new mascara case is made of opaque and 
*) transparent plastic. The hinged cover is of shiny 
black molded with ridged edges for easy opening and 
decorated with the trade name hot stamped in gold. 
Base is molded of crystal-clear plastic and compartmented 
for cake of mascara and brush. 


{() **Father’s Box,” an all-in-one package designed by 
Armstrong Cork Co. to provide equipment for wel- 
coming baby and mother home from the hospital, contains 
six §8-oz. nursers, a 4-0z. juice bottle, a 32-oz. graduate, 
a bottle brush, '/2 doz. nipples, '/. doz. caps and a glass 
funnel and strainer. Separate items in the pink and 
blue carton are packed so that the box can be mailed. 
Carton, Hinde & Dauch Paper Co. Sandusky, Ohio. 
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{| Hair preparations for professional use marketed 
| by Admiracion Laboratories, a division of Nopco 
Chemical Co., Ine., are appearing with modernized labels 
with much improved legibility and feminine appeal. 
Illustrated is the quart-sized jug of oil shampoo, featuring 
the new stylized ‘SA’? trademark. Use of a single large 
label instead of the formerly used back and front labels 
has effected economies in labeling operations. Design, 
Lippincott & Margulies, Ine., New York. Labels, L. H. 
Philo Corp., New York. Jugs, Owens-Illinois Glass Co., 
Toledo, Ohio. 


[? Ivory-colored polystyrene is combined with trans- 
® parent acrylic to form this attractive re-use con- 
tainer for Thorens lighters. Lighter rests on an inner 
platform, prominently displaying trade name and price. 
When platform is removed, container becomes a handy 
cigarette case. Molder, Hamilton Art Metal Corp., New 
Ilyde Park, Long Island, N. Y. 


{3 A smart, new design has been adopted by lodent 
eo} Chemical Co. for its tooth paste tubes and pack- 
ages. Thin horizontal bars differentiate the two types of 
dentifrice, red for No. 1 and blue for No. 2. Display con- 
tainers come to retailer wrapped in cellophane to insure 
a fresh appearance. 




























Glasbake glassware made by McKee Glass Co. is 
{4 being packaged in paperboard cartons suitable for 
self-service sale. Appetite-appeal, four-color reproduc- 
tions on top panel emphasize use of product. Patch at 
lower right carries name, number and size of item. Color- 
ing of patch changes with size of item to facilitate packing, 
shipping and inventory work. Design, Clayton M. Butler, 
Cleveland. Carton, Cleveland Cartons Div. of Robert 
Gair Co., Inc., Cleveland. 


a Cards used for the packaging of Designer’s Trim- 
5 ming manufactured by Modes & Fabrics, New York, 
employ the use of a special type of blue ink as the back- 
ground coloring. Under dim or artificial lighting, the 
blue is said to become a more intense shade than under 
daylight. Thus when displayed on store counters, the 
white line drawings and lettering stand out more clearly. 


» A new desk dip-pen set by the Sanford Ink Co. of 
Chicago is gift packaged in a folding carton with 
inner dividers to separate the various items—plastic 
inkwell, pen, two bottles of ink and special fitting for 
use on the inverted ink bottle. Carton, Carton Craftsmen, 
Ine., Chicago. Bottles and molded closures, Owens- 
Illinois Glass Co., Toledo. Metal closures, Phoenix Metal 
Cap Co., Chicago. 
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™ @Oil-cloth covered toy animals made by Atlanta 
li Novelty Mfg. Corp. of New York are packaged in 
pink, blue and white printed cellophane bags which are 
said to have greatly accelerated impulse and gift sales. 
The animals have plastic chains which extend through 
an opening at the top of the bag for use in displaying the 
toys. Bags, Milprint, Inc., Milwaukee. 


» The *De Luxe” line of book matches introduced by 
The Diamond Match Co. for gift sale carries no 


**studio designed covers.’’ Each 


advertising and features 
carton carries an insert with a full-color reproduction of 
an original design made especially for the company by 
prominent artists. Printed on the box top is a repro- 
duction of one of the book matches. 


|! The first cereal to be packaged and marketed under 
1 the Carnation red, white and green design used for 
evaporated milk is this one for Carnation corn flakes 
made by Albers Milling Co., a division of Carnation Co. 
Packaged in 8- and 13-0z. sizes, shells for both packages 
are of single manila lined full bending chipboard. Outer 
wrap is of waxed paper. Carton, Fibreboard Products, 
Inc., San Francisco. ‘*Glosseal’? wrapper printed by 
Western Wax Paper Co., Oakland, Calif. 


s} l} An interesting new way in which to package fishing 
wal equipment is demonstrated by this transparent 
cellulose acetate container for Virginia Casting Reels. 
The package serves as an effective merchandiser and as 
a re-use container. Container made by Central States 
Paper & Bag Co., St. Louis, of Celanese Lumarith. 
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Lithium Chioride, Citric Aci@, Potassium iodide 


Containing 


— association of a new package with a new prod- 

uct was the essential goal of Westwood Pharma- 
ceuticals, division of Foster-Milburn Co., Buffalo, N. Y., 
in introducing Westsal, a salt substitute in liquid form 
for persons who must stay on a salt-free diet. 

To reach this objective, the designer had five prob- 
lems. First, the design had to be translatable to sam- 
pling and all promotional material for the medical pro- 
fession and advertising in medical journals. Second, 
it had to be adaptable to an ethical drug sold by pre- 
scription but later purchased over the counter by 
satisfied customers. Third, the name, Westsal, had to 
be presented so that it would be easy to read and pro- 
nounce. Fourth, the package had to suggest the idea 
of freshness associated with food. Fifth, it had to tell at 
a glance that the product was a liquid. 

The designer’s reasoning behind these five problems 
and his step-by-step solutions, as told in detail below, 
will be particularly interesting to those faced with 
similar package design problems when a new product is 
introduced and consumers must be acquainted with 
its usage. 


Solution 1: It was necessary to plan the Westsal 
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And how 





it was solved by Westwood 


Pharmaeal in the production of an 


ethical package for a prescription 


salt substitute made in liquid form 


INTERLOCKING CIRCLES—one  blue- 
green, one white—provide immediate iden- 
tity and amotif adaptable to all promotional 
matter. Correct pronunciation of “Westsal’’ 
is assured by separating the twosyllables— 
“West”? and ‘‘sal’? in two different colors. 


package so that the design would be readily adaptable 
to all promotional aids—folders, professional adver- 
tising, direct mailings, the sampling vial, the diet card 
on which the sampling vial was to be attached and the 
mailing carton in which samples were to be mailed. 
Quick recognition of anything connected with Westsal 
was particularly essential to create memory value for 
the product. Samples were offered through professional 
advertising so that it was important for the doctor to 
associate the sample with the advertising. It was 
equally important that the patient associate the sample 
vial and diet card with the sales package of Westsal he 
could buy later in the drug store. Thus, a systematic 
plan of identification follow-through was imperative. 
This problem was approached from the standpoint of 
structure and color. The carton was tackled first. The 
name of the product was drawn in two distinctive inter- 
locking circles, with the left-hand circle in green-blue 
against a white panel running the length of the carton; 
the other circle in white against a medium Ben-Day 
panel of the blue. The two principal sales points—‘a 
salt substitute in liquid form” and “tastes exactly like 
salt”’—were printed in the separate columns. A News 
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SAMPLES were mailed in fold- 
ing carton identified with the 
package design. Two vials, each 
one stapled to a diet card and 
placed in the carton face to 
face, provided the necessary 











Gothic type face was selected for its legibility. The 
same design was repeated on the back of the carton and 
was modified for the top and bottom. It also was 
adapted for the presentation of informative data and 
directions on the side panels. Since the product is a 
clear liquid in a glass bottle, the label is kept simple, with 
only essential data on its face. Additional data and 
directions are printed on the reverse side of the label 
and may be read through the glass and liquid. | Adapt- 
ability of this design to the inserts, sample vial, diet card 
to which the vial is stapled, mailing carton, etc., was 
“asy. 

All of these promotional aids follow the package in 
design structure and colors—blue and red. Since only 
two colors are employed in the Westsa] advertisements, 
one of them black, the design elements are simulated in 
the advertisements, but use only the characteristic 
Westsal blue as the color tie-up. 

Solution 2: Westsal is intended for sale by prescrip- 
tion through physicians, but is also being sold over the 
counter, so that patients may purchase additional re- 
quirements as desired. The package, therefore, had to 
have an ethical appearance, but sufficient eye appeal 
for over-the-counter selling. 

The Westsal package combines dignity to satisfy the 
doctor’s sense of propriety, but is conceived with suffi- 
cient shelf projection to compel attention. Simplicity 
and neatness have been blended with design symmetry 
ind color scheme to make the package stand out distinc- 
tively and clearly. 
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protection as well as_ space 
required for informative data. 


Solution 3: The name of the product presented some 
difficulty. Westsal, with its juxtaposition of an “‘s” on 
either side of the “‘t” might have proved difficult to 
pronounce unless correctly divided. 

By separating the two syllables, ‘‘ West” and “‘sal,”’ in 
two colors—white on the blue background for the first 
syllable and red on the white circle for the second— 
there is no chance for the reader to make a mistake in 
pronunciation. 

Solution 4: The advertising agency and the client 
asked that the design convey the feeling of real salt and 
freshness, even though the product is a salt substitute. 
If possible, there was also to be a suggestion of food in 
the design. 

This problem was also solved by color selection. The 
bright blue-green, screened by Ben-Day to sky-blue, 
serves to bring out the suggestion of sea and_ brine. 
The burgundy red, the designer felt, gave the suggestion 
of wine flowing at a table set with food. 

Solution 5: Other salt substitutes are in powder 
form. Westsal is a liquid. Therefore this product form 
had to be indicated on the outside carton. 

A glance at the package shows how effectively this 
was accomplished by incorporating into the design 
drops of liquid which may be seen falling from the “I” 


of Westsal. 


Crepits: Design, FE. Leonard Koppel, New York. Cartons, 
labels, inserts, elc., Savage, Inc., Buffalo, N. Y. Bottles, Owens- 
Illinois Gluss Co., Toledo, Ohio. Closures, Armstrong Cork Co., 
Lancaster, Pa. 
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STANDARD PRE-PACKED UNITS 


Photographic supplies are re-engineered 


amma gaan and increased efficiency in all phases of 

packaging and distribution are being realized by 
Ansco, photographic materials manufacturers, through 
a new standard shipping container program recently 
initiated in the Binghamton, N. Y., plant, according to 
David M. Rush, manager of Ansco’s central planning 
department. 

Previous availability of products demanded that 
small quantities of a large variety of photographic film 
and paper packages be packed in large wirebound or 
wooden cases that weighed 150 to 350 Ibs. when ready 
for shipping. Larger quantities now being produced 
have made it profitable to utilize standard corrugated 
shipping containers with a shipping weight of 35 to 50 
Ibs. 

In initiating the program, thorough studies were 
made of such interrelated factors as package weights 
and sizes, production lots, shipping quantities, com- 
petitive container practices, handling and storage con- 
ditions, packing and shipping materials, as well as labor 
costs. 

Recommendations were solicited from salesmen and 
dealers on the number of packages per container that 
would permit maximum re-use of containers with a 
minimum of rehandling and repacking of the individual 
packages. An evaluation of the data collected on all 
these factors resulted in the establishment of a standard 
shipping container program. 

A striking example of the extent of the standardiza- 
lion program is in the provision for packing approxi- 
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to fit into compact corrugated cases, 


mately 800 standard photographic paper products in 
only 32 different sizes of shipping containers. 

The impact of this standard container program Ansco 
has carried out is being felt throughout the distribution 
cycle, according to Mr. Rush. Packing material and 
labor costs have decreased considerably at the Bing- 
hamton plant and in the district warehouses located 
throughout the country as a result of the re-usable con- 


BEFORE 
4 4 


































































MODERN PACKAGING 





: 
i 
; 
‘ 


Re ae a 





BEFORE 


tainer and the combination of increased speed in pack- 
ing and utilization of less skilled labor for packing opera- 
tions. 

Critical been eased through 
better utilization of cube for bulk storage, replacing the 
more costly bin storage. Handling costs and damages 
have been reduced by the elimination of repeated in- 
dividual package handlings. 


storage space has 


Dealer service has im- 
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CUT ANSCO’S SHIPPING COST 


resulting in substantial savings in handling throughout channels of distribution 


HANDLING 


AFTER 





proved by reducing the time required to fill orders with 
standard pre-packed units. 

The advantages and savings are becoming more pro- 
nounced as the program becomes better publicized and 
all the distributors and retailers concerned in the dis- 
tribution cycle realize the potential economies. For 
example, salesmen can now take orders from dealers to 
conform to standard container quantities whenever 
possible, thereby increasing sales in many instances 
when a normal order by a customer had been habitually 
less than the new standard container quantity. Dis- 
trict warehouse requirements are now expressed in 
terms of standard shipping container quantities to such 
an extent that the use of wirebound and wooden ship- 
ping cases is practically eliminated. 

Although the initial phase of developing and intro- 
ducing the standard container program has been con- 
summated with resultant economies, Ansco is now in- 
tent on achieving its ultimate goal whereby individual 
packages of photographic film and paper will be packed 
in the plant in containers which will not be broken until 
the retail dealer removes the packages from the con- 
tainer in the store. 

Finally, the program will be considered complete only 
when the economies attained can be passed on to the 
dealer in the form of discounts on those items purchased 
in standard container quantities. 


Crepits: Shipping containers, Binghamton Container Co., Inc., 


Binghamton, N. Y., and Stone Container Corp., Philadelphia. 


139 


bi 


I 


VR 2 CeO" eRe 2s 




























































Quic. 
Relief 


SIMPLE yy, 
1S Cones ry 
SCUAR ACHES sepa, 
410 tog SHOW mS 





| This life-sized figure of a girl 
holding astack of Alka-Seltzer 
cartons forms a striking eye- 
catcher when set up as a floor 
stand in dealers’ stores. The 
effect of toppling cartons 
introduces the feeling of 
‘action to compel attention 

of shoppers and focus their 
attention on the product 
packages. Figure and car- 

tons are lithographed in full 
color. Circular patch mid- 
way in. the display carries 
promotional copy. A similar 
display in miniature size 

is made for use on counters. 
Display, Forbes Lithograph 
| Mfg. Co., Boston, Mass. 











The display carton for Bowman 
driving visors is designed to lock 
firmly in position when set up 
so that one of the plastic visors 
can be mounted on the top 
panel. Placed on a_ counter 
with a light in back of the visor, 
the customer can actually test 
it before buying. Ten individu- 
ally cartoned visors fit in the 
display. Carton, Pioneer Fold- 
ing Box Co., Springfield, Mass. 


Convenience in selling is offered 
by this combination counter dis- 
penser-shipping box for Shir- 
Trims ruffling. Box is of 200-test 
corrugated with white sulphite 
laminated to outer liner and two- 
color printed. Ruffling is fed into 
box automatically by gravity feed, 
dispensed through scored die-cut 
opening in side panel. Box, Han- 


kins Container Co., Union, N. 





For every room 


in your boine... 


Use of the product is visual] 
4] presented in this display carto: 
‘ for Compak, a suction snake 
bite kit, featuring a rattler o: 
its riser piece. Introduced fo 
vacation-season promotion, th 
kit contains three suction cups 
knife blade, vial of antiseptic 
tourniquet tape and directior 
sheet. The two larger suction 
cups form the container fo 
enclosing the other equipment 























































Ronson lighters are one of the first 





to use the three-dimensional dis- 
plays made by a new process 
whereby thermoplastic sheet may 
be pre-printed in multiple colors, 
then drawn into contoured shapes. 
This easel counter display is re- 
cessed to hold an actual lighter. 
A cigarette in bas relief dominates 
four-color reproduction at upper 
right. Display made by _ Trio- 
graphic process and produced by 
Stanley Wessel & Co., Chicago. 
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A circular box with detachable lid forms a counter dis- 
play for Tatoo, a new colored bubble gum. Each foil- 
wrapped piece has a wrap-around paper label carrying on 
its inner surface a tatoo design transferable to the skin. 
Dealers are given window streamers and gift certificates. 
Box, Miro Container Co., Inc., Brooklyn. Labels, Bon Ton 
Press, New York. and Lord Baltimore Press, Baltimore. 


The figure of a girl on die-cut circular back piece of this 
display for Dura-Lee polyethylene household bags points 
to consumer use features of these bags. Individual 
cartons feature an oval-shaped die-cut opening enabling 
customer to see and feel product. Rectangular patches 
on each side of back piece provide space for price mark- 
ing. Cartons, Sal-Mar Box Co., Kansas City, Mo. 
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JUST HAND A BOTTLE 10 TE CLERK 
FOR WRAPPING 


This eye-catching counter display for Corby’s 
Reserve serves to stimulate pick-up sales and to 
prevent pilferage. As the purchaser picks up a 
bottle, the bottle directly behind it slides down 
the tailgate of the eight-colored lithographed 
paperboard truck and makes a clinking sound— 
an alarm to the clerk indicating its removal. 
Grinning driver and parrot trademark add a 
touch of humor. Display, Einson-Freeman Co., 
Inc., Long Island City, N. Y. 
























NEW 


Cleaning up trade 


to com 


OLD 


THE TRADEMARK lacked effec- 
tiveness, despite the use of third 
dimensional lettering, because the 
name was hard to read at a glance. 


mark on meat products leads 


plete Pry: rit: and improved package 








MOTIF for the redesigned 
package combines clean let- 
tering withchevronsand fresh 


red, blue and yellow colors. 
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| | Sane of a new trademark designed for ease of 

reading and quick identification has been extended 
into a complete package redesign project for the Luer 
Packing Co., Los Angeles. The new packages cover the 
entire line of Luer’s packaged meats and plans are now 
being formulated to go one step further and redesign 
the associated Luer Canning Co.’s line of canned meats 
to conform to the over-all format used on the wrapped 
and cartoned products. 

The discarded Luer trademark was a red oval on 
which the name Luer was imprinted in three-dimen- 
sional blue and yellow letters. Although the trademark 
had identification value, it was difficult to read and, 
because of the three-dimensional lettering, created con- 
stant register problems in printing. 

\ Los Angeles package designer was called in to 
create a new trademark which would eliminate the dis- 
advantages of the old one. Studying old Luer packages, 
he discovered that in many of the earlier models chev- 
rons were used extensively. He concluded that they 
must have achieved some association with the Luer 
name. With a view to retaining the chevron motif in 
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LUER 


Dually 
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PHOTOS COURTESY LUER PACKING CO. 


the new trademark and to provide further continuity by 
retaining the basic colors of blue, red and yellow, the de- 
signer began experimenting with the new insignia. 

What resulted is a clean, simple oval, usually handled 
in deep blue. Imprinted on this in bold, modern letter- 
ing is the word “‘ Luer” in yellow, with “quality” under 
itin a smaller white script. After testing the placement 
of the chevrons in every conceivable relationship to the 
oval, the designer finally concluded that he could most 
effectively use them in a triple series to form an arrow 
directing attention to the firm name. Accordingly, 
incorporated into the trademark is an arrangement of 
three red chevrons placed at the top and slightly to the 
right of the oval and pointing directly in at the word 
** Luer.”’ 

In order to provide the proper environment for this 
new trademark, it was thereupon decided that all Luer 
packages should be redesigned, with the trademark 
highlighted as the single predominant unit. Basic con- 
cept of the entire redesign job has been to surround the 
boldly colored trademark with large areas of clean white 
space, which has the advantage not only of dramati- 
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cally presenting the trademark, but also of suggesting 
the high level of sanitation which is importantly linked 
to this type of food. In most packages, this white surface 
is combined with bands of a pastel color, usually pale 
green or blue, and pointed up by a decorative row of red 
chevrons. Testing has established that these colors, in 
combination, give the packer a favorable position with 
respect to competition in dealer displays. 

Two of the new packages use the new patented 
wrap-carton* for maximum protection. In the case of 
the '/.-lb. bacon package, this type of package had been 
previously utilized and the only innovation is the re- 
design inspired by the new trademark. The '!/2-lb. 
package of pork links, on the other hand, had previously 
had a simple cellophane wrap. Although a wrap-carton 
pack for pork links has been used by other packers, it 
had not been adopted by Luer because it was produced 
in the 1-lb. size only. Luer experience, according to 
Albert Luer, head of the firm, was that pork links were 
more salable in half-pound units, which gave assurance 
of the freshness of this highly perishable product. 
Coincident with the new packaging program, however, 
a '/.-lb. wrap-carton package was developed for Luer. 
In addition to its adaptation to the required size, it 
features a new tab and slot arrangement for ease of 
packing and ease of opening. 

The package redesign has been carried through not 
only to consumer containers, but to dealer cartons as 
well. Whereas formerly the half-pound packages of 
bacon and pork links were delivered to dealers in 
manila cartons imprinted in one color, they are now 
packed, 12 to a carton, in handsome cartons of white 
patent-coated board which repeat in full color the de- 
sign of the package itself. Both consumer and dealer 


* See ““‘Wrap-Carton,”” MoperN Packacine, March, 1946, p. 138. 


JITTERY DESIGN of an old dealer carton for 
sausage had previously established an association 
between chevron trademark and Luer trade name. 
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BRAND-NEW self-service package for frank- 
furters uses a yellow folding tray overwrapped 
with bright and colorful printed cellophane. 


packages for the bacon are banded in light blue; for the 
pork links, light green is used. 

The new design has been adapted to packages of 
bulk bacon, smoked ham and picnic ham. The dis- 
carded wrap for these products was parchment, which 
Luer felt did not give the clean, white effect desired. 
In addition to the trademark and product information, 
the old wrap was imprinted with an over-all pattern of 
the word “‘Luer” in yellow, which resulted in a con- 
fused, overly busy wrap lacking in display advantages. 
In the new wrap, a specially developed 37-lb., opaque, 
pure white paper with a semi-glossy finish is used. This 
stock yields brilliantly sharp printing results and, be- 
cause of its gleaming whiteness, accentuates the theme 


NEW UNIT PACKAGES for sausage links are improved wrap- 
carton type in unusual }2-lb. size, with easy-opening tab on back. 
Design is repeated on dealer carton. Bacon is handled in same way. 
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IMPROVEMENT in eye appeal is evident in 
the new ham wrap (right) which is pure white, 





semi-glossy paper with sharp color printing. mark as 
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BULK BACON package follows 
new style, plays up Luer trade- 
assurance of quality.”’ 
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SHOULDER BUTT is wrapped 
inambercellophane printed with 
aniline inks for extra brilliance. 

































of cleanliness which is stressed in all of the Luer new 
packages. 

The new wrap carries the same elements contained in 
the other new packages: the trademark, a band of light 
blue or light green and a strip of red chevrons. Each 
wrap is smartly tied with red cord. 

The new design has also been utilized in a new Luer 
The 


franks are packed in special die-cut paperboard trays 


1l-lb. package containing 10 skinless frankfurters. 


which are automatically assembled at Luer’s, hand 
packed from a conveyor belt and then automatically 
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wrapped with printed, heat-sealing cellophane. 


TRADEMARK BUILD-UP is provided by carrying 
it through on all of the company stationery, price 
markers, beef grade tags, signs, trucks, ete. 
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LIVER SAUSAGE 






















trays are yellow, imprinted in blue and red, with the 
newly designed trademark imprinted on the cellophane 
overwrap. 

Although the background oval for the trademark is 
usually dark blue, in the case of the boneless pork 
shoulder butt it is interpreted in brown to provide 
effective contrast with the amber tango cellophane in 
which the product is wrapped. The yellow lettering of 
‘Luer’’ and the use of red chevrons is consistent with 
the other packages. Instead of oil inks, specially de- 
veloped aniline inks have been used on this package for 
added color and brilliance. 

The new trademark is also being used on the cellu- 
lose casings for Luer’s sausages, as well as on casings for 
their meat loaf and similar prepared products. These 
printed casings have been worked out with an over-all 
white basket-weave pattern prominently displaying the 
name Luer. 

Beyond its use in direct relationship to the product, 
the new trademark has been incorporated in all Luer 
promotional material and in dealer aids. It is now be- 
ing applied to Luer trucks and appears on the firm’s 
stationery. Counter markers, foil grade tags and dis- 
tributor signs also feature the trademark. 


Crepits: Trademark and package design, Tinsley T. Jepson, 
Los Angeles. ‘*Mulliniz’’ wrap-carton packages for bacon and 
pork links, Mulliniz Packaging Division, Western Waxed Paper 
Co., division of Crown-Zellerbach Corp., Los Angeles. Trays for 
frankfurters. Bemiss-Jason Co., San Francisco. Tray 
machines. Bryant Machine Works, San Francisco. Dealer cartons, 
Standard Paper Box Corp., Los Angeles. Ham and bulk bacon 
wraps, Kalamazoo Vegetable Parchment Co., Kalamazoo, Mich. 
Cellophane wrap for pork shoulder butts, Shellmar Products Corp.., 
Vit. Vernon, Ohio. Cellulose sausage casings, The Visking Corp.. 
Chicago. *‘Miul-O-Seal”’ casings, Milprint, Ine., Milwaukee 
Foil tags, Pacific Label Co., Los Angeles. Truck decals, E. F 
'womey Co., Inc., Los Angeles. Counter markers, Rickard Pricing 
Systems, Los Angeles. Stationery, Crocker-Union, Los Angeles. 


set-up 
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500-540 SENECA STREET, BUFFALO, N. Y. 
New York City + Philadelphia - Boston - St. Louis - Atlanta - Chicago 
Cleveland - Cincinnati - Los Angeles - New Orleans - Memphis 
Minneapolis - Kansas City - San Francisco, California - Newark, New Jersey 
CANADIAN DIVISION: 
Dominion Paper Box Company Ltd., 469-483 King St. W., Toronto 2, Canada 












































Handsome Packages . . . Flawless Wrapping 
give CARA NOME utmost sales appeal 


If you are looking for the fastest and most economical 
means of wrapping cartons in a variety of sizes, these Cara 
Nome packages will interest you. For they are all wrapped 
on a single FA machine, capable of accommodating as 
many as 12 different sizes. You will notice there is quite a 
difference in size between the smallest and the largest 
package. Yet in spite of this wide range, perfectly-formed 
wraps are obtained. The time required to change over the 
machine for a different size is reduced to a minimum by 
hand-wheel adjustments and the easy substitution of a 
few parts. 

In addition to its extreme adjustability, the FA is adapt- 
able to virtually all types of plain or printed material, thus 
enabling you to wrap your product in thé most appropriate 
and appealing manner . . . The Cara Nome packages, for 
example, are sealed in a new type of delicately-embossed 
cellophane, which adds a definite note of distinction to the 
packages. 

Having a speed of 100 packages per minute with only 
one operator, the Model FA is also a welcome money-saver. 


Consult our nearest office for complete information 
PACKAGE MACHINERY COMPANY 
Springfield 7, Massachusetts 


NEW YORK CHICAGO CLEVELAND ATLANTA DENVER 
LOS ANGELES SAN FRANCISCO SEATTLE TORONTO 





THE QUICKLY ADJUSTABLE 
MODEL FA 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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| carrying out a project of the Research and Market- 
ing Administration entitled “Quality Preservation in 
Pre-Packaged Fruits and Vegetables,” pre-packaging 
tests with broccoli, brussels sprouts and cauliflower 
were conducted at Riverhead, Long Island, N. Y., in 
the fall of 1947. The tests were made in cooperation 
with the Long Island Cauliflower Distributors and the 
Atlantic Commission Co. They were under the general 
supervision of James S. Wiant, Senior Pathologist, who 
assisted with the laboratory observations and with 
interpretation of the results. H. A. Schomer, physi- 
ologist, was a cooperator in the first test. 

Various films for testing were supplied by the 
Celanese Plastics Corp., E. I. Du Pont de Nemours & 
Co., The Goodyear Tire & Rubber Co., and the Syl- 
vania Division of American Viscose Corp. 

Two tests were run. In the first one, on Oct. 15 
and 16, freshly harvested broccoli, brussels sprouts and 
cauliflower were packaged. The master containers 
were held over night in a 42 deg. F. room and on the 
following day were hauled to New York City in a non- 
refrigerated truck. Commodity 
68 deg. F. at time of packaging and averaged approxi- 
mately 55 deg. F. at time of arrival at New York. 

In the second test the same three commodities were 


temperatures were 


packaged on Nov. 12 and the packages placed in master 
containers that were held over night outdoors, in a 
closed automobile, and brought into New York on 
Nov. 13. Commodity temperatures were about 54 
deg. F. at the time of packaging and averaged approxi- 
mately 50 deg. F. at the time of arrival at New York. 
Open-top chipboard trays of I-lb. capacity were used 
for broccoli and brussels sprouts. These vegetables 
were overwrapped with sheets of film in the first test 
and pleced in bags during the second test. All the 
packages were closed with hand heat sealers and an 
attempt was made to seal the packages gas tight. An 
adhesive was used in addition to heat in sealing the 
Cauliflower heads in both tests 
were packaged individually in bags. 


cellulose acetate film. 
Films used were: 


* Assistant Pathologist, Associate Pathologist and Assistant Physiologist, 
espectively, Division of Fruit and Vegetable Crops and Diseases, Bureau of 
‘lant Industry, Soils and Agricultural Engineering, Agricultural Research 
\dministration, U. S. Dept. of Agriculture. 
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PRODUCE-FILM COMPARISONS 





Government tests on packaged produce 


yield data on the quality-preservation 


characteristics of various transparent 


films. By J. KAUFMAN, B. A. FRIEDMAN 


and H. W. HRUSCHKA* 


(1) moistureproof cellophane (300 MSAT 86 in test 
No. L and 450 MSAT 86 in test No. 2); (2) MSAT as in 
(1) except that the film in each package was perforated 
with two holes */j5 in. in diameter; (3) semi-moisture- 
proof cellophane (300 PBDS in test No. lL and 300 
LSAT in test No. 2); (4) cellulose acetate (L00 CA in 
test No. lL and 120 CA in test No. 2); (5) Pliofilm (120 
NF in test No. | and 75 NF in test No. 2); (6) Pliofilm 
as in (5) except that the film in each package was per- 
CA film 
was solvent sealed; all others were heat sealed. Un- 
wrapped checks constituted the seventh lot. 

In each test each of the seven lots consisted of 10 


forated with two holes */i. in. in diameter. 


replicate packages. The sealed packages were placed in 
unventilated master cartons of corrugated paper for 
transportation to New York City. All packages were 
weighed on arrival at the Market Pathology Laboratory 
there. Half of the packages were then placed in a 67- 
deg. F. room, from which two packages of each lot were 
removed after two days and three packages after four 
days. The other five packages of each lot were placed 
in a 42-deg. room from which two packages were re- 
moved after five days, two packages after eight days 
and one package after Il days. 

At the time of removal from the storage rooms all 
packages were reweighed and complete observations 
were made on the appearance of each package, the film 
and the commodity before the package was opened, 
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and on the presence of mold or decay, freshness, color, 


weight loss and slight wilting and yellowing—still re- 















































odor and flavor (both raw and cooked) of the produce mained salable for two days. In both tests the broccoli (Li 
after the package was opened. Determinations of enclosed in CA was either unsalable or only barely sal- - 
carbon dioxide in the atmosphere within the closed con- able after four days because of wilting and yellowing. 
tainers were made in the first tests and of both carbon Broccoli enclosed in perforated MSAT or in perfor- 
dioxide and oxygen in the second tests. Estimates ated Pliofilm, although showing only slight weight loss, 
were also made at the time of each examination as to became unsalable after two days because of some _ 
whether or not the produce in each package was salable yellowing in the packages. - 
without price discount. The best results were obtained with non-perforated ‘a 
Although the consumer must choose fresh fruit and Pliofilm, MSAT, LSAT and PBDS. The broccoli in 
vegetables largely by their appearance, continued these packages remained fresh and green for the full Mi 
acceptance of any type or brand of produce depends four-day holding period. Flavor remained unimpaired Ms 
upon its quality. Retailers must offer high quality as for the two-day period. After four days at this tem- PE 
well as attractive appearance in pre-packaged produce perature (67 deg. F.), however, a slightly sweetish 
if pre-packaging is to succeed. The bases for judging flavor was noted in some packages of each type of film. LS 
salability in these tests were the appearance of package This flavor was associated with a slight “Soff odor, 
and produce and its quality as determined by organo- which was barely detectable but which reduced sala- CA 
leptic tests. bility of the packages. CA 
Although the two tests are not entirely comparable Held at 42 deg. F. Yellowing and wilting of the : 
in all respects, the results obtained from both are dis- broccoli in most of the check (unwrapped) packages Pli 
cussed together. made it unsalable after five days. This was associated 
with heavy loss in weight. Pli 
eee a Sew In the first test broccoli in some packages with per- Pii 
Held at 67 deg. F. The unwrapped (check) broccoli forated Pliofilm or perforated MSAT was orly barely 
which was held for two days suffered heavy loss in salable after five days at 42 deg. because of yellowing of Pli 
weight, was wilted and yellowed and therefore com- buds; in the second test the broccoli in these packages I 
pletely unsalable at the end of that period. That en- held up well for five days, but was unsalable or only Ch 
closed in CA—which in one test showed rather high barely salable after eight days because of yellowing. = 
TABLE I—FILMS USED ON BROCCOLI 
(Loss in weight and gas analyses of pre-packaged broccoli after 2 and 4 days at 67° F. and 5 and 8 days at 42° F.) 
| ©  At67°F. ais se At 42° F. - " 
| +Qdays 4days |  ~—~*Sdays | 8 days _ 
Weight Carbon Weight Carbon | Weight Carbon "4 Weight Carbon a 
Test | loss, dioride, Oxrygen,* | loss, dioride, Oxygen, | loss, dioride, Oxygen, | loss, dioxide, Oxygen, ; 
Film No.| %  % % | % %  % | % %  % | % % % Ls 
MSAT cello- 15 12.8 ie 06 68  .. 0.6 6.0 . | 14 52... aft 
phane 13.2 a: 13.4 ne 6.0 en els 
MSAT 2 0.6 17.0 “i 1.0 11.4 94 | O04 3.0 5.8 | 0.7 8.0 14.0 See 
7.0 oo 13.0 7.0 | 8.6 12.4 | a 
MSAT perforated — 1 0.8 0.2 - 0.5 6.0 a 0.4 1.6 a5 | 86 2.4 
0.2 1.2 er | de 
MSAT perforated 2 | 2.3 1.8 19 1.6 7 03 41.2 oe 2 ob 
1.4 | 0.6 ob 
PBDS cellophane 1 | 1.1 8.4 ; 1.4 10.0 ~ 1.4 1.4 2.5 5.6 a co 
hide a. 4 , 
LSAT cellophane = 2 1.6 7.8 5.9 6.6 11.6 2.3 1.4 = 5 ta 12.4 = 
95 16.8 16 W2 - 
CA acetate 35 0606.8 SS eS 6.5 1.2 9.7 2.4 i lat 
8.0 0.4 ss 
CA acetate 2 8.8 1.3 10.1 3.4 1.7 3.4 fe 8.1 1.8 14.8 dic 
1.8 16.3 6.2 12.4 2.4 19.4 at 
Pliofilm l 0.1 13.8 0.1 10.8 0.8 6.4 0.7 6.8 
15.2 3.6 we 
Pliofilm 2 10 10.5 9.7 12 15.6 0 0.2 15.9 6.0 0.3 11.4 8.6 CO 
12.0 9.6 in 
Pliofilm perfor- l 0.4 1.8 0.5 1.8 0.6 ie | 0.9 1.6 nie Or 
ated > a 
Pliofilm perfor- 2 BT 1.5 2.0 0.8 0.7 b.7 0.9 : WR 
ated 1.8 0.8 : 
Check (unwrapped) 1 11.3 rs.3 ; 9.9 18.5 
Check (unwrapped) 2 23.9 24.8 os 10.6 16.4 WI 
of 





* The carbon dioxide and the adjacent oxygen readings were made from analysis of the same gas sample 
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TABLE II—FILMS USED ON BRUSSELS SPROUTS 


(Loss in weight and gas analyses of pre-packaged brussels sprouts after 2 and 4 days at 67° F. and 5 and 8 days at 42° F.) 





























At 67° F. At 42° F, 
2 days 4 days 5 days 8 days 
| Weight Carbon Weight Carbon Weight Carbon Weight Carbon 
Test | loss, dioxide, Orygen,* | loss, dioxide, Oxygen, | loss, dioxide, Oxygen, | loss, dioxide, Oxygen, 
im No.| % % % | % % % | % % % | % % %o 
MSAT cello- 1 0.5 32.8 0.9 22.4 | 0.8 11.6 | 1.0 7.4 
phane 28.6 4 | 4.8 ‘i 
MSAT 2) 10 €3 3.5 | 1.7 12.2 60 | 05 78 12.2 | 13 7.6 12.0 
| 14.8 §.2 11.6 7.0 7.8 2 | 
MSAT perforated 1 0.4 2.4 es 1.8 2.2 1.0 | 0.7 
MSAT perforated 2 0.5 ES 1.4 £2 0.4 y. | 1.2 2.4 
5.6 | 
PBDS cellophane 1 | 0.7 12.0 | 1.7 18.0 0.9 10.4 } 1.5 7.6 
26.0 2 
LSAT cellophane 2 ..7 5.0 - 2.9 9.8 a 2.8 4.2 oa | 2.5 6.6 11.8 
9.0 1T.2 - 10.4 8.6 6.2 13.2 
CA acetate 1 28 6.0 = 6.2 $7 $2 | 7.5 
| 2.8 - 1.2 oe 4 
CA acetate 2/36 1.0 19.0 | 63 O8  .. 16 20 178 | 62 46 164 
| 4.8 15.6 4.8 13.8 
Pliofilm 1 | 0.5 40.4 0.8 22.4 0.5 40.0 0.4 
| 13.2 35.2 ‘is 12.4 
Pliofilm 2 0.6 38.8 5.8 0.7 60.2 0.4 0.7 40.0 os 0.4 32.4 1.0 
| 31.4 1.4 43.4 0.6 13.2 8.8 
Pliofilm 1 | 03 0.4 1.3 04 0.4 0.7 2 
perforated | i.2 | 1.2 
Pliofilm 2 | ‘O38 4.0 0.7 A 0.2 1.0 0.3 1.0 
perforated | 0.8 es 2.4 | 
Check (unwrapped) 1 | 5.8 a es 15.3 ; OS | 12.6 
Check (unwrapped) 2. | 10.5 a ss 17.5 | 10.1 | 13.9 





* The carbon dioxide and the adjacent oxygen readings were made from analysis of the same gas sample. 


Broccoli enclosed in CA held up well for five days in 
both tests, although rather high loss in weight was 
noted. When held for eight days most CA packages 
were unsalable because of yellowing and wilting. 

In both tests broccoli enclosed in Pliofilm, MSAT, 
LSAT or PBDS was fresh and green when examined 
after each of the three holding periods; namely, five, 
eight and 11 days. No impairment of flavor was noted 
from the use of these non-perforated films in the second 
test. In the first test a slight sweetish flavor was evi- 
dent in the broccoli held eight days and 11 days. Some 
observers thought the sweetish flavor was sufficiently 
objectionable to make the broccoli unsalable; others 
considered it entirely acceptable. However, any de- 
parture from the normal flavor probably should be con- 
sidered undesirable and might reduce the salability of 
later offerings of the same brand. 

The two figures given for each film under carbon 
dioxide in Table I show the results of analyses of 
atmosphere from duplicate packages. In some in- 
stances there is wide variation in the carbon dioxide 
content between duplicates, which indicates differences 
in gas tightness obtained in the heat-sealing operation. 
Only occasional oxygen determinations were made. 


Results with brussels sprouts 


Held al 67 deg. F. 


In both tests some of the packages 


wrapped with MSAT, PBDS or Pliofilm showed—even 
efter two days—high concentrations of carbon dioxide 
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and low concentrations of oxygen. The sprouts were 
inedible and unsalable because of odors and flavors of 
suboxidation. No evidence of suboxidation was found 
with LSAT (used only in the sécond test) nor was any 
found with CA, 

At the two-day examination the sprouts enclosed in 
perforated MSAT or perforated Pliofilm were fresher in 
appearance than those enclosed in CA, while the checks 
had the least desirable appearance. There was a 
marked correlation between undesirable appearance 
and loss in weight. With the exception of a single 
Pliofilm package which in one test was unsalable on 
account of yellowing and decay, all the perforated and 
the CA packages were still salable at that time and de- 
‘ay was of practically no importance. 

None of the films prevented the sprouts from reaching 
an unsalable condition after four days at this high 
temperature. 

Held at 42 deg. F. The sprouts in the unwrapped 
(check) packages were unsalable after five days because 
of shriveling and yellowing of the leaves. This was 
associated with marked loss in weight of the packages 
after both five days and eight days. 

<nclosing the sprouts in CA reduced loss in weight to 
about half of that noted in the checks and maintained 
the sprouts in a salable condition for five days. Sprouts 
held for eight days enclosed in CA were only barely 
salable because of leaf shriveling and yellowing. 

Perforated MSAT and perforated Pliofilm reduced 
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TABLE III—FILMS USED IN CAULIFLOWER 





(Loss in weight and gas analyses of pre-packaged cauliflower after 2 and 4 days at 67° F. and 5 and 8 days at 42° F.) 








Al 67° F. 
2 days | 


Weight Carbon 


Test | loss, dioride, Orygen,* | loss, dioride, 
Film Vo. % % % % % 
MSAT cellophane 1 0.5 28.0 i 1.0 
Hr .2 = 
MSAT 2 0.9 1.0 i £.5 11.0 
11.6 he +6 
MSAT perforated 1 0.8 0.2 1.6 0.0 
0.2 
MSAT perforated 2 0.7 0.4 1.4 0.6 
PBDS cellophane 1 | 1.0 1.4 2.3 1.6 
1.0 
LSAT cellophane 2 LS 6.8 > 2.0 


~~ 
~ 
~ 
— 
~ 


4 days 
Weight Carbon 








| ALGO FF 
we | ee 
| Weight Carbon | Weight Carbon 
Oxygen, | loss, dioride, Oxygen, | loss, dioride, Oxygen, 
% % % % | % %% % 
0.8 2.6 “te Es 2.8 
1.0 Aik 
8.8 0.5 ce 14.2 0.6 bus 16.2 
12.8 6.6 
0.6 1.4 0.0 
0.5 0.4 6.7 0.8 
r 9 6.8 i 2S 4.0 
ie 
1.0 a+ Fo.5 1.8 2.2 i.2 
BT. > eS | 4.6 15.4 
4.3 0.2 | 6.8 
eo iy 0.0 eed 
19.6 | 3.2 4 “| a 
0.6 4.8 oa. SS 2A 
54.8 oe 
PF 0.2 46.2 0.6 0.4 26.8 4.2 
2.0 16.6 ans 14.6 2.0 
0.2 0.0 | 05 2.8 
q.2 1.6 | 0.4 1.4 
Got ies 
8.2 i. 


A 
CA acetate l 5 0.0 a. E.2 
6.0 i.2 
CA acetate 2 4.1 1.6 (Ber 0.2 
Pliofilm 1 0.4 14.0 = | 0.8 44.8 
62.8 
Pliofilm 2 0.4 2 | @.7 60.2 
39.6 | 28.6 
Pliofilm l 0.5 3.2 | 0.4 0.6 
perforated 1.2 fi | 
Pliofilm 2 0.7 0.4 si 0.9 1.6 
perforated 1.0 i, 0.2 
Check (unwrapped) 1 1.5 8.5 
M aa 21.1 


* The carbon dioxide and the adjacent oxygen readings were made from 


moisture loss to a great extent and maintained the 
Yellowing 
of leaves or development of bacterial soft rot, or both, 


sprouts in salable condition for five days. 


made some packages enclosed with each of the two 
perforated films unsalable after eight days. 

Pliofilm suboxidation in 
some packages held five days at this temperature. 


Non-perforated caused 
This was evidenced by the development of abnormal 
odors and flavors and by the low concentrations of 
oxygen and the high concentrations of carbon dioxide 
in the atmosphere within the package. 

MSAT, PBDS and LSAT main- 
tained the sprouts in salable condition for eight days; 
in fact, even after an Ll-day holding period they were 
still salable. From the data in Table [Lit may be noted 
that the oxygen concentration within these packages 


Non-perforated 


was 12% and the carbon dioxide concentration only 
12%. 

Readings of oxygen and carbon dioxide concentra- 
lion made in the MSAT and LSAT packages held 11 
days, although not shown in the table, were essentially 
the same as those determined after having been held for 
eight days. 


Results with cauliflower 


Held al 67 deg. F. 


in Test 


The unwrapped (check) heads 
| retained their fresh appearance and were 
entirely salable at the end of both two-day and four-day 


holding periods. In the other test they were not salable 





150 





analysis of the same gas sample. 


beyond the two-day period because of a wilted appear- 
ance associated with heavy loss in weight. 

Although there was somewhat greater loss in weight 
in CA bags then in either perforated MSAT or perfor- 
ated Pliofilm, there was actually little difference in 
appearance among the three. The cauliflower re- 
mained fresh in appearance and salable in all three 
films through the four-day holding period. 

Some evidence of suboxidation was noted in some of 

the heads enclosed in MSAT, PBDS and LSAT. This 
was associated with a moderate reduction in oxygen 
content of the atmosphere within the packages and 
with a moderate accumulation of carbon dioxide 
gases. 
Pliofilm uniformly developed 
strong odors and strong flavors of suboxidation that 
made the cauliflower inedible. Accumulation of carbon 
dioxide within the packages was very great and the 
oxygen content, where determined, was very low. 

Held at 42 deg. F. The unwrapped heads lost weigh! 
rapidly in both tests. Although somewhat wilted, 
they were salable after both the five-day and the eight- 
day holding periods in one test (No. 1); in the other 


Heads enclosed in 


test they were barely salable after five days and unsal- 
able after eight days because of the wilted appearance 
of the cauliflower. 

Although moderate loss in weight occurred in heads 
enclosed in CA, all remained salable through both the 
five-day and the eight-day holding periods. 
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Heads enclosed in Pliofilm developed markedly ob- 
jectionable odors and flavors indicative of suboxidation 
after a five-day holding period. It will be seen from 
Table III that the oxygen content of the enclosed 
atmosphere was very low and the carbon dioxide con- 
centration very great. 

Cauliflower heads enclosed in MSAT, PBDS or LSAT 
showed no evidence of suboxidation and were salable 
even after eight days. However, equally favorable re- 
sults, as indicated by low loss in weight and retention of 
fresh appearance, were obtained with both perforated 
Pliofilm and perforated MSAT. 


Comparative behavior of films tested 


From the data presented above under results for the 
several commodities, certain facts stand out rather con- 
spicuously. 

Thus, marked differences were noted in protection of 
the commodity from moisture loss. Loss in weight was 
lowest in produce enclosed in non-perforated Pliofilm 
or in non-perforated MSAT cellophane. Perforating 
these two films had little effect in increasing moisture 
loss. 

Although direct comparisons were not made_be- 
tween the two semi-moistureproof cellophane, PBDS 
and LSAT, it will be noted from their relative behavior 
in comparison with the other films that much less loss 
in weight occurred with the former. Of all films tested, 
the greatest loss in weight occurred with CA; for the 
most part this was reflected in the more rapid visible 
drying out of the produce. 

The films differed considerably in their physiological 
effect on the packaged produce. Non-perforated Plio- 
film had the most conspicuous effect, followed by non- 
perforated MSAT, PBDS, and LSAT, in the order 
named. 

All four of the non-perforated films slowed up the 
transfer of oxygen through the films, so that, as the 
produce respired, the oxygen content of the enclosed 
atmosphere became reduced, the carbon dioxide content 
increased considerably and disagreeable odors and 
flavors of suboxidation became apparent. This dele- 
terious effect was most evident with cauliflower and 
least evident with broccoli. It was more pronounced 
at 67 deg. F. than at 42 deg. It should be pointed out 
that although care was taken to seal completely the 
films, the data in Tables I to III suggest that actually 
some of the packages were not tightly sealed at the 
lime gas analyses were made. 

It should also be pointed out that from other unpub- 
lished tests it has been found that machine-sealed 
packages vary greatly in the gas tightness of the seal, 
with high percentages of the packages remaining in- 
completely sealed. 

Up to a certain point there was a beneficial effect on 
broccoli from enclosing it in the four non-perforated 
lilms. This was reflected in the green appearance and 
longer period of salability of the broccoli. Where 
\ISAT and Pliofilm were perforated, there was a tend- 
eney for yellowing of the broccoli and for a reduction 
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in the period of salability on account of poor appear- 
ance. 

On the other hand, the development of slightly 
sweetish flavors and the slight trace of flavors of sub- 
oxidation noted by some observers suggest that broccoli 
should not be packed in gas-tight packages without 
some ventilation. 

There was no evidence of suboxidation with perfor- 
ated Pliofilm, perforated MSAT and _ non-perforated 
CA. In general, the period of salability was greater 
with the first two films than with CA because of their 
effect in reducing drying out of the produce. 

Very little decay developed in any of the commodities 
tested, so that no information was obtained on the 
effect of films on prevalence of decay. 


Commercial considerations 


Although the tests were limited in scope, they do 
indicate that Long Island-grown broccoli, brussels 
sprouts and cauliflower can be successfully pre-packaged 
at time of harvest and held for a reasonable marketing 
period. 

The salable period at from 65 to 70 deg. F. is ap- 
proximately 48 hours and it becomes longer with 
progressively lower temperatures. The results clearly 
show the importance of low temperatures in prolonging 
the market life of pre-packaged produce. Although no 
experimental work is here reported on pre-cooling, the 
results of the present test suggest the advisability of 
lowering the commodity temperatures as quickly as 
possible and of maintaining low temperatures during 
the transit and marketing period. 


Appearanee of films tested 


In all tests CA was the clearest of all films and gave 
the best view of the packaged produce. 

Throughout the tests the three cellophane films, 
MSAT, PBDS and LSAT, showed some “fogging” 
caused by the condensation of numerous, tiny droplets 
of moisture on the inner surface of the film. This 
occurred in both the 67-deg. F. room and the 42-deg. 
room. It was more pronounced in the 42-deg. room 
and was more conspicuous on MSAT (both non-per- 
forated and perforated) than on either of the other two 
films. 

After exposure to laboratory temperatures (70 to 75 
deg.) there was a tendency for the droplets to run to- 
gether to form large drops, many of which fell onto the 
produce and as a consequence the “fogged” appearance 
cleared. 

The degree of fogging varied considerably. Although 
the produce was somewhat less visible when fogging 
occurred, most observers thought that it had little 
effect on the consumer appeal of the packages. 

No fogging occurred on Pliofilm, although large drops 
of condensed moisture were occasionally noted in some 
packages. In both tests the Pliofilm had a slight 
cloudy or smoky appearance that made the produce less 
clearly visible. Most observers considered this to be a 
defect of only minor importance. 
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PENETRATION TEST 


Simple optical means 


for timing transudation 













of liquids through the 











membranes of packages 


is developed in Holland. 


By H. MANLEY, B.Sc.* 














I. PRISM APPARATUS for simplified method of testing the resist- 
ance of wrapping materials to penetration by liquids, which was 
developed by Dr. Julius Bekk. PHOTOS COURTESY A. VAN DER KORPUT. 


Bdeckasins materials are constantly being forced to 

meet more stringent conditions and since the war 
one particular aspect which has come to the fore is 
liquid permeability—as distinct from vapor perme- 
ability—on which much previous work has been done. 
The wartime shortage of protective materials, with its 
consequent necessity for alternatives and replacements, 
has widened the general interest of European packagers 
in the permeability problems of wrapping materials. 
This is evidenced by the recent announcement of the 
Packaging Division of England’s Printing and Allied 
Trades Research Assn. that it intends starting a com- 
prehensive research into such problems. 

Kxhibited at} Czechoslovakia’s recent Prague Fair 
was the new prism permeability apparatus of Dr. Julius 
Bekk of the firm of A. Van der Korput, Baarn, Holland, 
well known manufacturers of paper testing apparatus 
and equipment. 

Dr. Bekk has designed a piece of equipment quite 
outstanding in its simplicity and effectiveness for the 
testing of liquid penetration. The basic principle of 
Dr. Bekk’s apparatus is that a sheet of paper acting as a 
base for a glass prism also reflects some of the incident 
light and when a liquid penetrates up through the paper 
to this paper/glass contact the reflected light beam is 
interrupted temporarily and thereafter much less light 
is reflected. This effect is easy to observe in proper con- 
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ditions where most of the stray light of a room can be 
kept out and thus provides a sensitive detector of the 
instant when a liquid has just penetrated a paper sur- 
face. 

For water and some other liquids a great gain in 
sensitivity is insured by sprinkling powdered chemicals 
at the glass contact which change color when the liquid 
reaches them. 

The apparatus is shown in Fig. 1. A little of the oil 
or liquid is spread over the upper surface of a thick glass 
base plate. A sheet of the wrapping medium is now 
placed over it and the glass prism put on top of the 
sheet, a stop watch being started at the same time. 
When the liquid just penetrates the paper, the amount 
of light observed in the field of view is greatly reduced; 
the change in intensity is usually quite sharp and dis- 
tinct if watched carefully. The time elapsed before 
the liquid penetrates to the upper surface of the paper is 
clearly a measure of the permeability of the wrapping 
material to this particular liquid—the longer the time 
required, the greater the penetration resistance of the 
paper. 

In practice, the liquid is absorbed on a sheet of blot- 
ting or filler paper which is put, when wet and satu 
rated, onto the thick glass base plate and acts as the res- 
ervoir supply of liquid. This blotting paper is cut so 
as to be midway in size between the test sample and th« 
prism base, to avoid spurious edge effects, and is smalle: 
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in area than the test piece but larger than the prism 
base. . 

In this way more consistent results are obtained 
than if the liquid is merely spread or smeared over the 
glass plate. 

The prism usually employed has a contact area of 
10 sq. cms. and, with its clamp, weighs 100 grams, so 
that the pressure during observation is 10 grams per 
square cm. (0.144 lb./sq. in.). Light enters through 
one inclined face of the prism, is reflected at the glass/ 
paper contact and passes out through the other inclined 
face where the experimenter is watching. 

This form of permeability apparatus, while very 
rapid in use, is clearly limited to rather impermeable 
membranes and unctuous liquids, although this is no 
real disadvantage since papers or other mediums which 
are penetrated so quickly that the time interval is too 
short to measure with a stop watch are certainly of no 
value as impervious wrappers and may be discarded 
without further waste of time. 

There is, however, a measure of flexibility in that 
several layers of test material can be put one above the 
other (so that their penetration resistances add together 
—similar to putting resistances “in series’’ in an elec- 
trical circuit) and a more reasonable penetration time 
obtained. For oils and fats a small hand magnifying 
glass helps in deciding when the liquid has just pene- 
trated the surface. 

The virtue of this equipment is its simplicity. For 
instance, if there is any doubt about the relative merits 
of two wrapping mediums for frozen foods or delicate 
semi-wet fruits they can be tested on the production 
manager’s desk while discussion proceeds and before it 
is over the results are there for everyone to see. 

When testing greaseproof and similar wrappings for 
protection against thick oils, greases and fats, it is 
essential to remember that the viscosity of such 
viscous liquids changes rapidly with temperature and 
partly controls the penetration time. The temperature 
and relative humidity should, therefore, be kept con- 
stant if possible. An air-conditioned test room is ideal, 
of course. With suitable control of the atmospheric 
conditions in the test room, the results are quite accu- 
rate and reproducible and the equipment is ideal for 
rapid comparison work. 

Such a delightfully simple system has an almost 
aesthetic appeal and so it is not surprising that it was 
soon adapted to measure transudation at moderate 
pressures, The only addition necessary is that a 
moderate quantity of the test liquid must be available. 

In this case, however, the paper or paperboard sheet 
is clamped over the open aperture of a cylindrical 
metal bowl (see Fig. 2) which is attached by a rubber 
feed tube to a known pressure head of the liquid. The 
detail is slightly more complicated, since the test sample 
is held between a metal clamping ring and a flat circular 
plate-glass disk in such a way that the paper is clamped, 
yet not distorted. The prism is in optical contact with 
ihis glass plate (insured by spreading a drop of xylol 
ver the contact surface). 
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As an aid to accurate timing, there is an air-lock de- 
vice so that the liquid cannot reach the chamber in 
which the test sample is held until the operator is ready 
to begin the test. 

When he removes a small pin connected to a rubber 
seal around the metal disk the liquid enters this little 
chamber and starts its attempt to penetrate the test 
sample. 

In use, the larger apparatus is otherwise similar to the 
simpler version already described with, however, an 
increase in sensitivity obtained by coating the lowest 
glass surface with a dyestuff. In this way, when the 
water penetrates the paper it dissolves the dye and 
instantly floods the field of view with white specks. The 
glass surface is prepared by pouring a filtered solution 
of rhodamine in chloroform over its previously cleaned 
lower working surface. After the solvent chloroform 
has evaporated it leaves a glossy layer over the glass, 
which is the spread of the minute dye particles along 
the surface. 

This particular dye is suitable only for water and 
watery solutions, but a chemist can easily substitute 
dyes appropriate for most test liquids. 


2. MODIFICATION of Dr. Bekk’s apparatus 
for tire testing of liquid permeability of various 
packaging materials at moderate pressures. 
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This consultation service on packaging subjects is at your com- 
mand. Simply address your questions to Technical Editor, Modern 


Packaging, 122 East 42nd St., New York 17, N. Y. Your name or 
other identification will not appear with any published answer. 


Block-resistant paper coatings 


QOUESTION: From time to time we are confronted with 
the problem of manufacturing lacquer-coated labels, wraps 
and closures of various kinds destined for eventual use on 
packages in the Southern part of the United States and in 
Central or South America. Occasionally, blocking 
lroubles are encountered. We would like some information 
on temperature and pressure standards which could be 
used in formulating paper coaling materials that will nol 
block in these hot climates. 


ANSWER: This problem can be easily solved by hav- 
ing your laboratory set up to determine block point and 
to establish values at a level that is known to be safe. 

The method of determining block point as used in 
many government specifications as well as for commer- 
cial application has been established by the Technical 
Committee of the Packaging Institute. This procedure 
was published in MopERN Packaatna, Nov., 1946, p. 
147. The method described gives accurate and repro- 
ducible results and is based upon a great deal of govern- 
ment and commercial experience. 

It is suggested that you set the following standard as 
a level for your labels used in tropical shipment: 130 
deg. F. with a weight of 1'/. lbs. per sq. in. for 24 hrs. 

Since many of your labels will be based upon paper, 
you should run your test in two ways: first, upon sam- 
ples which have been exposed for 48 hrs. at approxi- 
mately 40% humidity before testing; secondly, upon 
samples which have been exposed to 90% humidity be- 
fore testing. This procedure is described in Paragraph 
6 of the Packaging Institute’s test method. 

You can be sure that labels which pass this test and 
do not block at 130 deg. F. will be satisfactory for tropi- 
cal shipment unless they are subjected to exceptional 
hazards of storage or handling. 


Protection of carbon paper in roll form 


QUESTION: We manufacture carbon paper for converler 
use. This paper is furnished to printers in rolls and in 
flat sheets, depending upon the printer’s equipment. We 
are experiencing considerable damage in shipment of the 
roll stock. Being carbon paper, the slightest blow to a pack- 
age will “offset” the sheet below; this is undesirable be- 
cause the printer sometimes prints on the clean side of the 
coaled paper. The second greatest source of damage is from 
split edges, i.e., on the end of the roll, caused by careless 





handling. The third problem is water damage. The rolls 
are nol of standard size, ranging in length from 24 to 40 in. 
and in diameter from 6 to 24 in. We may have one roll to 
an order or a thousand—we never know. Who can besi 
suggest methods of packing and materials best suited to this 
type of shipment? We now wrap the rolls in corrugated pa- 
per and glue the ends, after which we wrap them in heavy 
60-lb. kraft wrapping paper. 


ANSWER: The most satisfactory way of shipping rolls 
of such high-cost and sensitive materials as your car- 
bon paper is by means of tubes made of heavy-walled 
fibreboard. 

These tubes are made in a variety of wall thicknesses, 
diameters and lengths, and with several types of bot- 
toms and closing means. However, all constructions 
are characterized by a great resistance to compression 
and the miscellaneous hazards encountered in shipping 
and handling. 

These fibreboard tubes are used in large volume to 
ship cellophane, coated papers and similar materials in 
roll form to protect their edges and surfaces from 
mechanical damage. 

These tubes are made by winding kraft or a similar 
strong paper and the use of glue as an adhesive. The 
tubes are cut off in various lengths. The bottom is 
formed from a disk of similar material which is glued, 
stapled or clinched into position. The closure is usually 
of a telescope type which slides down on a shoulder to 
make a smooth external surface. The top is secured by 
means of a glued cloth or paper tape at the juncture 
with the body. 

The roll of carbon paper must fit into the tube snugly 
and be secured at both ends so that any free space is 
filled up witha few turns of fibreboard or heavy paper 
and then secured by paper pads or disks. This will 
prevent any mechanical movement of the product 
during shipment. 

Your problem of a variety of sizes and lengths of rolls 
is no different from that possessed by other users of 
these tubes. The answer lies in stocking a variety of 
tube diameters and lengths to fit as nearly as possible 
the particular sizes of rolls to be shipped. 

It is suggested that you contact several makers of 
such shipping tubes, who will be glad to supply you with 
samples and information on sizes and capacities of these 
tubes, enabling you to fit your product to this shipping 


means. 
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DAREX Xeeée ADHESIVES 


The versatility of the newer synthetic resins has brought the answer to many of the tough 
adhesives problems that have arisen with the increasing speed of production. Faster grab. 
Tighter stick to a wide range of surfaces. Weather resistance. Freedom from mold growth. 
Thermoplastic properties. High and low humidity conditions. All these properties are yours 
with Darex Resin Adhesives, and best of all they are made from ae that are in plenti- 
ful supply at reasonable prices. 





— 
HAVE YOU TRIED ANY OF THESE DAREX RESIN ADHESIVES ? 
# 737 # 755-C # 3877 
A fast-setting weather resistant adhe- Similar to 737 and used for textile spool Designed to stick the wraps on var- 
sive for set up boxes, multiwall bag making, carton sealing, labeling metal nished labels with unspared out lap 
seams,. cigar boxes, case sealing, case cans where waterproofness is desired ends. Also for closing wax-treated 
taping, etc. cartons 
# 740 # 665 
Designed to seal wax-treated bag seams A labeling paste for use in pot deven type machines 





for sticking labels to glass and painted surfaces 








These typical adhesives may be modified to suit specific jobs with different application 
and machining characteristics. 

If you use adhesives in your production line, we would be glad to have competent en- 
gineers talk over your problems with you. We do not claim Darex Resin Adhesives can 
solve every problem, but we feel that our knowledge and experience with these newer ad- 
hesives enables us to approach your problem understandingly. We'll welcome the oppor- 
tunity to work with you. 


Darer Retin Adhesives 


Adhesives and Coatings Division 


DEWEY ano ALMY CHEMICAL COMPANY 


CAMBRIDGE 40. MASSACHUSETTS 






AUGUST 1918 





AUTOMATIC BOTTLE CASER 


Bottlers Appliances, Inc., Salisbury, N. C., is introducing a 
bottle caser which feeds bottles and cases in and out auto- 
matically. Both 6- and 12-0z. bottles can be handled in half- 
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depth cases by this machine. Two casers, working together, 
can case 360 bottles per min. and one caser alone can case up 
to 180 bottles per min., according to the company. The casers 
are manufactured in both right- and left-hand feed; standard 
design is for the left hand. The standard model is equipped 
with a 220 A.C., 60 cyele, 3 phase, '/;-hp motor for normal 
operation, plus a '/.-hp motor sufficient to pull a 50- or 100- 
ft. conveyor. Height at conveyor level is 38 in. and is ad 
justable to 42 in. The caser, it is said, can be connected di 
rectly to the chain conveyor line, thus eliminating an accumu 
lating table. The machine is manufactured by Wright’s 
Automatic Machinery Co., Durham, N. C., for the Triple B 
Machinery Corp. of Raleigh, N. C., and sold by Bottlers Ap- 
pliances, Inc. 


CURING OVEN FOR ORGANOSOL COATINGS 


A fusion oven for curing Vinosol (organosol) coatings has been 
developed by American Resinous Chemicals Corp., Peabody, 
Mass., in cooperation with Gehnrich & Gehnrich, Inc. The 
convection unit measures 10 ft. wide, 10 ft. high and 17 ft. 
long, accommodating a web travel of 35 ft. Either gas or elec- 
tricity may be used as the heating medium. Production 
speeds of 10 to 30 yds. per min. may be obtained, it is stated, 
depending upon thickness of fabric coating being fused. 


DUALQFROTARY, HEATZSEALER 


A new type of high-speed heat sealer is being offered by A. C. 
Hills & Co., Newark, N. J., employing two sets of heated rolls 
for heat sealing laminated foil and kraft bags without pre 
heaters, belts or chains. Each pair of rolls includes one pres- 
sure roll that automati- 
cally compensates for 
variationsin bag thickness 
and protects the machine 
against damage from 
foreign material passing 
between the rolls. Pres- 
sure is adjusted by knobs 
located at the front sec- 
tion of the machine. 





STATIONARY STAPLING MACHINE 


The International Staple & Machine Co., Havertown, Pa., 
has introduced a small stationary stapling machine, Model 
UA-SIS, which closes filled fibre or corrugated cartons from 
the outside, tops and bottoms simultaneously. The stapling 
machine operates pneumatically on a retractible anvil princi- 
ple. No adjustment for variable carton heights is necessary 
if the difference in height does not exceed 6 in. Adjustment 
for greater variations takes but 6 sec., according to the 
company. Both staple heads are equipped with solenoid 
valves. When the operator trips the foot treadle, contact with 
the carton is made by the upper head and this contact sets 
both staple heads into action. Speed is 400 cartons per hr. 


CARTON PRESS 


Champlain Co., Bloomfield, N. J., announces its 14-in. rotary 
carton press which, in a single operation, prints carton blanks 
from roll stock, die cuts 
and strips them at the 
hourly rate of 60,000 in a 
minimum size and 13,500 
in the maximum size. 
The punch uses low-cost, 
chase-type steel rule and 
furniture dies and is said 
to be easy to adjust for 
different stock sizes with 
arange of 5 by 7 in. to 14 
by 14in. The press is available with from one to six rotary 
printing units for rotogravure, aniline or letterpress. 





GRAVITY FILLER FOR METAL CANS 


Packer Machinery Corp., New York, is offering a liquid filling 
machine which operates on the gravity principle for 1- and 
2-gal. cans. Noteworthy features of this new unit include an 
automatic overflow to ensure an accurate uniform fill and 
dripless spouts. The machine, available in 5-, 8-, 10- or 12- 
spout models, permitting speeds up to 45 containers per min. 
and is said to be versatile yet inexpensive. 


HAND PUNCH PRESS 


The Leslie Welding Co., Chicago, announces an improved 
press adapted to blanking operations on sheets of any type of 
material. Of all-steel and welded construction, this Model A, 
which has no ram, ways or slides, is said to have the accuracy 
of a leader pin die set. Its large capacity, together with the 
positive alignment feature, it is claimed, makes it practical for 
use in blanking operations which would ordinarily call for 
power press set-ups. 


MATTRESS BAG WITH SELF-SEAL CLOSURE 


Bemis Bro. Bag Co., Paper Specialty Plant, St. Louis, has de 
veloped a new three-ply kraft paper mattress bag which has 
a self-sealing closure at one end consisting of two surfaces of 
latex adhesive. By folding over the end and applying hand 
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WESTERN PACKAGING EXPOSITION 
See the Ross cartoner in operation at Booth No. 1 
San Francisco Civic Auditorium, August 10-13, 1948 


FULLY 
AUTOMATIC 
TYPE 


SEMI- 
AUTOMATIC 
TYPE 


Ross semi-automatic cartoner 
feeds folding cartons from the 
bottom of the magazine; erects, 
tuck seals one end and de- 
livers them ready for hand 


filling or for delivery to a 


filling unit. A code dating 


attachment for printing on 
the side panel can be supplied. 
The operating range is from 


100 to 200 cartons per minute. 


A. H. ROSS COMPANY, INC. 

Subsidiary of Rockwell Manufacturing Company 
Box 998, Dayton 1, Ohio 

Gentlemen: 


Please send me a copy of your latest bulletin describing Ross automatic 
and semi-automatic cartoning machines. 


COMPANY 

STREET S . : 

CITY a ZONE STATE 
YOUR NAME : £2 POSITION 


Ross automatic cartoners save in two 
ways; first, through trouble-free operation 
at high production rates; second, by speedy 
changeover from one size carton to an- 
other, using the exclusive Ross dial con- 
trol method of adjustment. 
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WAYS TO GET CELLOPHANE BAGS 
QUICKLY and CHEAPLY 


(1) USE THE “CHIEFTAIN” BAG MACHINE 


The versatile “Chieftain” makes flat and square bags 
of cellophane, pliofilm or foil at speeds to 10,000 per 
hour! Needs no skilled operator. Has center seam 
gluing and duplex bag making attachment. 


(2) ORDER BAGS DIRECT FROM US 


Printed and plain—also sheetwraps, continuous rolls. 
Complete design and technical service available. 
Strategic West Coast location insures quick deliveries. 


COMBINATION ARRANGEMENT 


; This way combines certain advantages of methods 1 
' and 2. We'll describe it fully at your request. 


WHICH WAY IS BEST FOR YOU? 


Write now for detailed analysis of their relative value 
for your specific operations. 


MODERN CONTAINERS rnc. 


3220 E. OLYMPIC BLVD. 
LOS ANGELES 23, CALIF. 


Represented throughout the WEST by BLAKE, MOFFITT & TOWNE 
with offices in all principal cities. 














FOR BETTER PACKAGING! 


PARTITIONS 


THAT PROTECT AND 
SAFEGUARD YOUR PRODUCTS 
* 

IMMEDIATE ATTENTION 


Given to Requests for Estimates 

BEES 

Prompt Deliveries SoS J 
Guaranteed 


Reasonable Prices 
Assured 


Manufacturers of 
Paper Board 
Partitions 


19-21 HEYWARD STREET 
BROOKLYN 11, N. Y. 
Telephone: TRiangle 5-4033 
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pressure so that the two surfaces contact, the seal is made. 
No heat, clamps or tape are necessary, it is claimed. The new 
bag is said to meet all requirements of the national railroad 
and trucking associations. 


AUTOMATIC BOX SEGREGATOR 


Systematic segregation of containers varying in colors, sizes, 
grades and brands is done automatically with this new ma- 
chine made by Food Machinery Corp., Riverside, Calif. The 
installation shown is de- 
signed to operate with 
stacking units in a lemon 
packing house. The oper- 
ator makes his visual selec- 
tion of the boxes as they 
feed single file onto the seg- 
regating line and then 
presses the button of the 
control panel, starting the 
automatic sorting of that 
particular classification. 
The diagrammatic  illus- 
tration how the 
equipment can sort con- 
tainers (not necessarily the 
same size) into five differ- 


shows 














ent classifications and on three different floor levels. The 
operator has pushed button No. 2 and the container numbered 
2 passing the control station will be automatically stacked 
and then removed by floor conveyor. The operator is able to 
continue selecting, it is said, even though previously selected 
boxes are enroute to their respective diverting points. The 
box segregator can be used in packing houses, canneries, ware- 
houses and assembly lines, according to the company. 


PRINTERS COLOR MATCHING KIT 


The ‘‘Match-Box"’ kit of International Printing Ink is again 
available. Tubes of ink and compounds, mixing and measur 
ing slab, knives, tube-rolling keys and special tube caps are 
assembled in the kit with instructions and chart for use by 
printers in mixing and matching more than 100 colors. 


HIGH-SPEED VEGETABLE FILLER 


The Sprague-Sells Division of Food Machinery Corp., 
Hoopeston, Ill., is now manufacturing a high-speed, 15- 
pocket filling machine said to be suitable for peas, whole ker 
nel corn, beans and diced vegetables being packaged in metal 
cans, glass or fibre containers. The ‘‘Fill-Master’’ comprises 
two sections, brining and filling, both supported by a single 
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61x major specifications in 
this Bulova Display Case 
adequately met by 


askon Molded Color 


HIGH SURFACE POLISH 





RICH, STABLE COLOR / fe 
STRUCTURAL STRENGTH 7 | 

LIGHT WEIGHT y f i ~ 
DIMENSIONAL STABILITY / 


DOES NOT ATTRACT DUST 





Bulova’s smart Molded by 


Consoliaated Molded 





ee watch display case has ~~ | ce Products Corp. 
; \, i 7 been readily achieved with o ~~ ~q j a 
j \ 4 Plaskon Molded Color, because . » / 
| this thermosetting material can be quickly 
% and economically transformed into any practical 


shape or size. A feature of the caseis a precision molded 
slot designed to engage a force-fit metal hinge assembly. 
Specifications calling for close tolerances such as this can be met easily with Plaskon Molding Compounds. 


inmodern packaging, lustrous Plaskon colors open the way to easier sales for many products. Plaskon Molded 
Color is permanent, unfading, and non-electrostatic, essential qualifications for display packages. Its glowing, 
Sthromatic surface is smooth, warm, inviting to the touch. When color and appearance are important in 
the sales appeal of any product, Plaskon offers outstanding manufacturing and merchandising advantages. 


Our experienced technical and field men are available f : 
to help you adapt thermosetting Plaskon Molding a he 
Compounds to your particular packaging needs. oe : 
PLASKON DIVISION Write for ig 


free illustrated 
LIBBEY e OWENS e FORD GLASS COMPANY ack ot Machina” Malded Colas 
2128 Sylvan Avenue, Toledo 6, Ohio 
in Canada: Canadian Industries Limited, Montreal, P.Q. *Reg. U.S. Pat. Off. 
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FOLDED COLOR 
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frame and synchronized for simultaneous operation. A 
| special type of stirrer in the supply hopper, according to the 
| company, maintains the product in a free running condition. 
| Output of No. 2 cans is said to be 350 per min. 
| 
| 
| 
| 
| 


ADJUSTABLE BAG FLATTENER 


The rocker arm connection between the hugger boom and 
lower conveyor on this bag flattener is said to eliminate air 
from bags and distribute contents evenly by a kneading and 
| pressing action. The machine is manufactured by Flex- 


ROUND TUBES AND PACKAGES | 
Auailalle New! 


PACKARD offers spiral-wound round tubes and containers 
in all conceivable lengths and diameters—drum-shape, long, 
thin, flat. Sturdy and light-weight, PACKARD containers 
are perfect for any dry commodity—foods, drugs, chemicals, 
cosmetics, toys, novelties, insecticides, electrical products, 
shipping, textiles. 

And these low-cost containers are available immediately! 
Whether you choose metal-end or paper-cap, plain or | 
labelled—watch your product go ina PACKARD package. | 


PACKARD CONTAINER CORP oveyor Mfg. Co., Denver, Colo. The points at which the 
Ss 












hugger boom is attached to the rocker are adjustable up and 
5811 Park Avenue West New York, New Jersey sat Se i py he 
; down, to handle a bag of practically any thickness, according 
Phone Union 5-5818 eS, deg SOE ; a : 
\ New York City Telephone Lo 4-2348 Sd) to the company. The machine is available with swivel caster 





sien anna il or pneumatic tires or it may be used on skids as shown. 


NET WEIGHER FOR NON-FLOWING PRODUCTS 


Continuous automatic net weighing of non-free-flowing prod- 
ucts such as raisins, dried apricots and prunes may be done 
at high speeds by this Model A-15 net weigher, according to 
Eagle Machinery Co., Ltd., 
San Francisco, manufac- 
turer. The weigher and fill- 
er is designed for filling con- 
sumer package sizes up to 6 
Ibs. It can be set up for 
use in batteries of two, 
four, six or more. The unit 





may be changed from bags 
to cartons by simple ad- 
justments, it is said. This 
new model was developed 
from the company’s auto- 
matic weigher that handled 
institutional-sized packages 
of dried fruits. The ma- 
chine is built of stainless 
steelandaluminum. Elec- 
trical equipment operates 


lies “2 on 110 volts, A.C., 60 cycle. 








150-25. 18th AVE, WHITESTONE, NY 
TELEPHONE + FLUSHING 9-236 





LINERLESS ICE CREAM CARTONS 
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New linerless gallon and half-gallon ice cream cartons suitable 
for factory filling have been introduced by Container Corp. of 
America, Chicago. The rectangular cartons are made of 
heavy paperboard, using one-piece construction. They can 
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IDENTIFIES—INSTRUC ADDS, EYE-APPEAL 


We do not make boxes or confainers, but} MARKEM sQ@me instances aftéy packages are filled; will mark 
equipment does just about every kind of nmjarking on ditectly on the produgt itself — just as you desire. 
boxes, packaging and labels thaf you kan think of. ARKEM method \s extraordinarily versatile and 

Code control numbers, style,/ color} size,} quantity, pefnits interchange 4f variable detail in seconds, 
trade-mark, company name —# these, and} countless thus} keeping box and \abel inventory in balance with 
other details are imprinted, gt top} spee@ by the sale§. MARKEM service\is so complete that it offers 
MARKEM method. Not just fnarked — b printed from\ one source — mathines, inks, equipment — to 



































cleanly and lastingly in cologs that] harm@gnize with meet \your individual reqgirements of speed, material 
your all-over package design.JMARKEM mathines and and pyrpose. If you will send us complete details, our 
inks will print helpful data as,}how, when and engingers will be glad fp make recommendations. 
| where wanted — on container, cartons, boxes, covers, Better yet, send us sampleg which we will mark and 


bottles, etc. And will do the pprinting in the}flat or in return. 


TO MEET YOUR SPEED MATERIAL ‘PURPOSE 
Ee iii 


MACHINE 


COMPANY 
KIZENE, N. H. 
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PETERS MACHINES 


Have you checked up recently on the cost of 
your present method of carton set-up and 
closure? Many plants are still using slow, 
expensive hand methods, when PETERS Semi- 
Automatic and Automatic machines could do 
the same job much better, at lower cost and 
with less labor. 


If you are seeking ways to cut your production 
costs, step up your output and increase profits, 
investigate these machines today. 


Send us samples of the various cartons you 
are now using. We will gladly send specific 
recommendations. 


This PETERS JUNIOR 
CARTON FORMING 
AND LINING MACHINE 
sets up 35-40 cartons 
per minute, requiring 
only one operator. 
After cartons are set up, 
they drop onto a con- 
veyor where they are 
carried to be filled. 
Machine can be made 
adjustable to set up 
several size cartons. 





This PETERS JUNIOR 
CARTON FOLDING 
AND CLOSING MA- 
CHINE closes 35-40 
cartons per minute, 
requiring no opera- 
tor. After cartons 
are filled, they enter 
machine on conveyor 
and are automati- 
cally closed. Can also 
be made adjustable 
to close several dif- 
ferent size cartons. 


PETERS MACHINERY .COMPANY 


GENERAL OFFICE AND FACTORY 
4700 RAVENSWOOD AVE., CHICAGO 40, ILL. 
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be automatically filled without danger of distortion, according 
tothe company. Sizes have been proportioned to fit standard- 
sized ice cream cabinets and for storage in combination with 
each other. 


POLYSTYRENE PRICE CUT 


Monsanto Chemical Co., Springfield, Mass., announces a 
price reduction for its Lustrex polystyrene molding material, 
ranging from 2'/, to 18 cents, according to quantities and col- 
ors. Carload quantities in standard colors will now cost 35 
cents per Ib. and less than 100-Ib. lots, 44 cents per Ib. 


FOR FILLING TAPERED TUMBLERS 


The Hope Machine Co., Philadelphia, has developed an auto- 
matic taper tumbler inverting mechanism (illustrated) which 
can be built as a part of its standard viscous filling machine. 





The infeed conveyor of the six-lane filler air cleans each in- 
verted jar and then spaces the jars to transport them to the 
table of the filler. Pusher bar pins guide the jars into the in- 
verter mechanism which rotates 180 deg., causing the taper 
tumbler to emerge in proper filling position. As the forward 
movement continues, the jars arrive at a rising table where 
they are lifted upward and contact a release valve for the fill- 
ing operation. The machines are built in two-, three-, four- 
and six-lane widths, permitting production of more than 150 
containers per min., according to the company. 

The same company also announces an automatic machine 
which dispenses paper cups, fills them and applies lids. This 
machine is said to have accuracies to hundredths of an ounce 
at rates of production up to 150 cups per min. The machines 
can be equipped with mechanisms for applying date stencils 
to the cups and inserting inner covers before lid is added. 

Another development by the company, in connection with 
its filling machines, is a new method for changing sizes of 
cylindrical containers without adjustment of feeding mechan- 
isms. The standard single pusher and guide rails have been 
replaced by two pusher bars set far enough apart so that they 
can push any sized container forward without displacing it 
from its center line. To correct for center location of different 
diameter containers a zero indexing mechanism has been con- 
structed below the table top. 


PLIOFILM POUCH FOR MARGARINE 


The Goodyear Tire & Rubber Co., Akron, Ohio, announces 
the development of a new type of MW Pliofilm which is said 
to be suitable for fabricating squeeze-color pouches for mar- 
garine packaging. 
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SMOOTH AS SICK 





eeeeeveve2ee2e20e0e0e0ee HAYSSEN WRAPPING 


IT PAYS T0 WRAP 
THE HAYSSEN WAY 


The Hayssen Wrapping Machine places the wrapping material of 
your choice around your carton so smoothly that you are proud of 
the final package appearance. And it rerforms this operation auto- 
matically. The Hayssen can be used as a separate unit, with one 
operator feeding the machine and taking off the wrapped packages— 
or the Hayssen can be hooked into an automatic line conveyor. 
No matter what type of wrapping material you choose to use;— 
heat-sealing clear or printed cellophane, foil, waxed paper, Pliofilm, 
Lumarith or similar Acetate wrappers, there is a Hayssen model to 
meet your requirements. Direct an inquiry to the factory for complete 
information. 


HAYSSEN MFG. COMPANY 
SHEBOYGAN, WISCONSIN 


ELECTRIC E 

















flow? uniform color value? stability under varying weather 
conditions? versatility? All of these and more. That is why 
discriminating printers of packaging containers, labels, 
food and box wraps choose Driscoll’s Coverwell Inks. They 


know that the millionth impression, as well as the first, will 


contained within. 
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MARTIN DRISCOLL & CO. 


BRANCH: 407 E. MICH:GAN ST., MILWAUKEE, WIS. 
Affiliated Concern: Great Western Printing Ink Co., Portland, Ore. 


making a good impression || & 


What are the properties of a good printing ink? smooth 

















make a good impression—will help sell more of the product | 
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The Goodyear Tire & Rubber Co. has announced the 
establishment of a Chemical Division to handle the manu- 
facture and sale of synthetic rubber and its combination 
with other raw chemicals. Herman R. 
Thies, present manager of the Plastics 
and Coating Department, will head up 
the new division. W.H. Aiken, assistant 
department manager, will assume a simi- 
lar position in the new division. All per- 
sonnel of the Plastics and Coatings De- 
partment will become members of the 
new Chemical Division staff. The change 
was made, according to the company, 
because of the rapid growth of the chemical raw ma- 
terial business, plus the desire for greater specialization 
in synthetic rubbers and chemicals, and will enable Good- 
year to offer specialized technical facilities in research and 
development to both large and small manufacturers using 
Goodyear chemicals in their end products. 





H.R. Thies 


Roto Bag Machine Corp., New York, and R. M. Dubin 
Corp., Los Angeles, candy machinery manufacturers, have 
concluded a reciprocal sales representation agreement for 
selling and servicing the machinery made by both com- 
panies. Roto'’s showrooms at 310 E. 22nd St. will have 
models of the candy-making equipment available and 
servicing of Dubir equipment will be made by their 
machine shop. The Dubin organization’s offices at 2500 
S. Petro St. will handle sales and servicing of Roto Bag 
machines for the West Coast. 


George A. Farrah has joined the staff of the Chicago office 
of Container Laboratories, Inc. He was formerly technical 
superintendent of the Manayunk plant of Container Corp. 
of America 


The Packaging Division of E. W. Twitchell, Inc., Phila- 
delphia, now has a complete line of supplies for the set-up 
box manufacturer. The line is using the company’s Seetag 
trademark and includes cover papers, lithos, linings, kraft, 
tape, padding and glassine. N. T. Gates has been named 
division manager of the new line. 


he new mill of Southern Paperboard Corp., subsidiary of 
Robert Gair Co., Inc., in Port Wentworth, Ga., has now 
started operations. It is said to have a rated capacity of 
150 tons of containerboard per day. Roland Wilber is 
manager of manufacturing at the mill. 


E. G. Grab, Jr., former director of the food processing re 
search section of TVA, has been appointed research asso 
ciate in the food research department of The Heekin Can 
Co. Mr. Grab will make his headquarters at the company’s 
home office in Cincinnati, but will spend considerable time 
in the field. 


Henry Dreyfuss, designer, has moved his New York office to 
4 W. 58th St., New York. 


A $1,500,000 national expansion program for the Rossotti 
Lithographing Co., Inc., North Bergen, N. J., was recently 
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announced during a sales conference marking the 50th 
anniversary of the company. Part of the program in- 
cluded the opening of new plants in San Francisco and 
Tampa, Fla., and new sales offices in Seattle, Los Angeles, 
Baltimore and New Orleans. Paul Shilling has been 
named advertising and sales manager for the company. 
As another part of the anniversary activities, the com- 
pany entertained members of the National Macaroni 
Mfrs. Assn. during the association’s convention in Chicago. 


Central Consulting Laboratories, 16 Clinton St., Brooklyn, 
N. Y., has been formed to offer technical testing and re- 
search services to the food, drug and cosmetic industries. 
Under the directorship of A. A. Mabardie, personnel can 
investigate and evaluate the industrial value of new de- 
velopments and their applications in new products, and 
assist in handling market research work, package design 
and labeling, clinical and consumer testing. 


F. L. Sargeant has been appointed manager of the New 
New York Sales Division of the Reynolds Metals Co. He 
succeeds Stuart Smith, who has been appointed special 
representative to the U. S. Air Forces with headquarters at 
the Reynolds office in Dayton, Ohio. Mr. Sargeant will 
handle sales of all the company’s mill products. Also 
moved to the Dayton office is F. F. Tiffany who has been 
manager of the Nashville, Tenn., sales district. Wilfred P. 
Lawless has been named to succeed him. 


Robert D. Handley has been appointed assistant manager 
of the public relations department of American Viscose 
Corp. He continues, in addition, to handle advertising 
for the Sylvania Division of the corpora- 
tion which manufactures cellophane and 
other cellulose products. 3 

A. R. Hitchings, Jr., and V. D. Shaffer 
have joined the New York sales staff of 
Sylvania. 


Sealright Co., Inc., has announced that 
manufacture and distribution in Canada 
of Nestyle ice cream containers has been 
started by its affiliated company, Canadian Sealright 
Co., Inc., Peterborough, Ontario. Machinery is also being 
installed by the Canadian company to manufacture ice 
cream Bulkan boxes. 


R. D. Handley 


A new bag-making plant has been opened at St. Lambert, 
Quebec, by Woods Mfg. Co., Ltd. Cotton, jute and multi 
wall paper bags are being manufactured at the plant. 


Milprint, Inc., packaging material converters and suppliers, 
Milwaukee, announce the appointment of Walter Hullinger 
as district representative for Iowa. He will make his 
headquarters in Cedar Rapids. 


Harry M. Faust has been appointed a member of the tech 
nical sales department of Williamson Adhesives, Inc., 
Chicago. 


The Plax Corp., producer of polyethylene sheeting and 
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NEED 
SMALL PLASTICS IN 


BIG VOLUME? 
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Each plastic inhaler has three precisely-made parts that fit snugly together. 
Order them plain or lithographed. 


Then take advantage of complete molding facilities ready 
to serve you now at Owens-Illinois. 


Good examples of results obtained are the plastic inhalers 
above. Compression molded on high-speed, automatic precision 
machines, each one is strong, uniform . . . dependable on the 
filling line, dependable as a product protector. 

You get this top quality, high-speed production at low 
cost due to careful co-ordination of design with the exactly 
right molding process by O-I’s expert plastics engineers. 

If you need small plastics in big volume, contact 
Owens-Illinois. We're ready and able to serve you now. 


LASTICS DIVISION 
OWENS-ILLINOIS GLASS COMPANY 


OLEDO |. OHIO ANCHES IN PRINCIPAL CITIES 


165 











...have been on our minds for 56 


years. Whether you convert cellophane 
or make cement bags you'll find a 
Potdevin bag machine that'll lower 
your costs—increase your output. 


POTDEVIN MACHINE CO. 


1244— 38th Street, Brooklyn 18, New York 














A NEW MIRACLE 
IN HEAT-SEALING 


No foot control required to 
operate this heavy-duty, all-purpose bag 
heat sealer. The automatic, feather-light touch of the fingers 
as they place the bag in position does the trick! Like magic, 
the machine then folds the top of the bag and heat 
seals it in one swift, sure operation. Speeds up 
production by as much as 50%. This ‘Pacer’ model 
is also available with the following exclusive 
features: Hole Punch, E-Z Open Seal, Date 
Coding, and Name Embossing attachment. 


Automatic and Foot Power Heat Sealers; 
Rotary Heat Sealers; Hand Sealing 
Irons; Bag Making Machines 








Py 


WRITE FOR CATALOG 


HEAT SEAL-IT COMPANY . 
4316 LANCASTER AVE., PHILADELPHIA 4, PA. 
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cellulose films, has opened a sales office at 415 Lexington 
Ave., New York. James Q. Burgess is in charge. 


B. F. Goodrich Chemical Co., Cleveland, Ohio, announces 
three appointments to its advertising department: George 
B. Koch has been named advertising and sales promotion 
manager, John F. Moriarty will handle 
publicity and John F. Amos will do tech- 
nical writing. 


The British Council of Industrial Design, 
London, Eng., has announced that it has 
10,500 photographs in its photograph li- 
brary. Prints of photographs are avail- 
able for press use upon application and in 
addition there is a subscription service for 
other borrowers. Subjects covered in the library range 
from furnishings to engineering and from printing to 
transport. 





G. B. Koch 


District sales offices for the Charlotte, N. C., area of E. I. 
du Pont de Nemours & Co. are now located at 427 Fourth 
St. 


William R. Weill has been named manager of the new 
Pacific Coast office located in San Francisco for Louis 


Dejonge & Co. and The Springfield Coated Paper Corp. 


Announcement has been made of the appointment of R. E. 
Pentz as sales manager of Oneida Paper Products, Inc., 
Clifton, N. J., manufacturers of display and protective 
packaging. 


Alexander Calder, Jr., has been elected a director of Union 
Bag & Paper Corp., New York. He joined the company 
in 1940 and is assistant to Leonard J. Doyle, vice president 
in charge of sales. 


Two promotions have been announced by Acme Steel Co., 
Chicago: Robert A. Morris to assistant to the president 
and F. R. Grove, Jr., to advertising manager. 


The executive board of Forest Products Research Society, 
Madison, Wis., has appointed Charles E. Van Hagan 
secretary-treasurer. Mr. Van Hagan for four years past 
has been with the U. S. Forest Products Laboratory. 


Clifford L. Iorns Co., St. Louis, Mo., has been named ex 
clusive representative for White Metal Mfg. Co., manu- 
facturers of collapsible tubes, in Southern Illinois, Missouri 
and Western Tennessee. 


Harry Levine has been named chairman of the board of 
Commonwealth Plastics Corp., Leominster, Mass., and 
New York. New secretary of the company is Edwin S. 
Lowe, also director of sales. Louis Levine is treasurer. 


Meredith, Simmons & Co., Ltd., Canadian affiliate o/ 
Nationai Adhesives, has completed a large plant in Mon 
treal for the manufacture of a complete line of liquid ad 
hesives, pastes, glues and rubber-base adhesives. 


Recent graduates of the trainee program at The Leeds 


Sales Co., Inc., New York, included Stanley Winkel an 
Seymour Felker. Mr. Winkel has been assigned to th 
sales staff for paper and packaging specialties, while M: 
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W ant to make your 
new package a “Plush 


Job”? 


Use the new Coverings! 


Use the new coverings made with Rayco Flock to 
make your new package pleasing to the eye and inviting 
to the touch. These rich flocked coverings are avail- 
able from your supplier in all colors, on paper, cloth 
and cardboard for all box, wrapper and container pur- 
poses. And remember—to get the really fine effects 
of genuine suede leather, velvet, velour, etc., use the 
Rayco Flock specifically developed and proven for each 
job, specially processed under exclusive methods. 


SUEDE FINISH - - 


“Raymix’”’—a flock of rayon fibres under U. S. No. 
427949 to produce a suede effect of utmost realism on 
any surface. 


“Kingcote”—a cotton flock trademarked under U. S. 
Patent No. 423572, producing a suede effect at mini- 
mum cost. 


PLUSH, VELVET AND VELOUR FINISH 


“Raycote”—a flock composed of uniformly cut rayon 
fibres to produce on any surface a pile effect such as 
velvet, plush or velour. Made under U. S. Patent No. 
2014947. 


AVAILABLE IN ALL COLORS 


REQUEST FREE COLOR CARD 
and FREE WORKING SAMPLES 





- PIONEER PRODUCERS OF: 
WSURFACE-COATING FLOCKS | 


110 Moshassuck St. 
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Pawtucket, R. I. 





- are foils for first-class confectionery designed 


by English craftsmen and superbly printed. They will 
add immeasurably to the sales appeal of your pro- 
ducts. Sterns also specialise in foils for the tobacco, 
dairy, chemical, ice cream, and many other ins 
dustries. Plain, coloured, fancy, waxed or glue paper 
backed sheets, and reels for automatic machines, 


ALUMINIUM FOILS 
Send for assorted parcel £3 or 15$ 


H-C°*STERN 


CRAVEN HOUSE: 121 KINGSWAY - LONDON: ENGLAND 





167 













miniature 


ROTOGRAVURE PRINTER 


attaches to most Bresk-over, 


PACKAGING © 


machines 


Impression Control . ¥ “- 


Plants and People 


Continued) 
















Felker went into sales work in the paperboard and indus- 







trial paper specialties. 


Announcement has also been made of the recent enlarge- 
ment of contract packaging facilities at the paper division 
of Leeds. 
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| Franc-Graham Paper Co., Inc., has moved to larger offices 
Register | at 104 W. 17th St., New York. 








T. H. Mittendorf has been elected vice president of 
Hudson Pulp & Paper Corp., New York. He will have 
charge of sales of gummed tape, kraft wrapping paper and 
bags. The company has opened a Chicago office at 360 N 
Michigan Ave. 










Side 
Register 


Announcement has been made of the change in name of the 
Mechanicville Paper Box Co., manufacturers and distri- 
butors of paper boxes and paper products, Stillwater, 
N. Y. New name of the firm is The Tadex Corp. 


Here’s a complete rotogravure printer which is small Eugene Herdtner has been re-appointed Ohio representa- 

enough to be introduced into the web system of most tive of the Paramount Paper Products Co., Inc., Phila- 
ag making, candy, cigarette and food wrapping delphia, manufacturers of specialty paper bags. 

machines. It prints on all kinds of papers and foils 

up to 10” in width. Because of its miniature size, the Payne & Craig Corp., New York, announces the appoint- 

price of this smooth operating unit is surprisingly low. ment of Lino-Inter Service Co., Detroit, to handle their 


sales exclusively for the lithographic, letterpress and carton 
industries in Michigan and part of Ohio. Cornell & 


* R A ¥ C | S ¢ B i L Be C 0 4 Everett, Kansas City, Mo., has been appointed dealer and 


alaipieh: si Wiasiseins th Winuiliar scalable: ied aie 
O6b Gein Aces |46Vempeed, 1.1, 0 Y. will service and sell Payne & Craig equipment in that city 


Write for literature and specifications today. 


— George R. Brockway, formerly assistant sales manager, 
Here’s REAL ECONOMY has been appointed sales manager of The Rapids-Standard 


time Co., Inc., materials handling equipment manufacturers of 
Daut- Grand Rapids, Mich. Lloyd C. Backart, formerly presi 
. 





dent and sales manager, will continue actively in the com- 
oe r pany as chairman of the board. Richard R. Williams has ff 

been named direct sales representative for the firm’s 
Toledo, Ohio territory. 


Container Laboratories, Inc., Chicago, has named Bradford 
W. Brown as research executive to serve clients in Wiscon 
sin and Minnesota. He will use the technical facilities 
of the Chicago laboratory and work out of Milwaukee. 


Expansion of production facilities for Pliofilm by The 
Goodyear Tire & Rubber Co. has resulted in several shifts 
in sales personnel and additions to the field staff. R. H. 


“*PACE-MAKER” 


LABEL 
PASTER 


Kilgore, sales representative in the Cleveland area, has 
been made Cleveland district manager. Clark E. Hixon, 
Jr., has been named field representative at Cincinnati 
Kenneth W. Dvorak has been added to the field staff at the 





applies hot or cold « STURDY Chicago district office. Richard T. Huffman, field repre 

adhesive to labels te ’ sentative at Chicago, has been named to a similar position 
‘ a . ‘ ‘ ago, ha: ‘ as ar pos 

oe ee PAST! NO "SCRAPER-BAR at Dallas, Tex., and has been replaced in Chicago by 

Built for long years of hard, © TWIN GLUE ROLLS D. R. Warren, formerly of Long Beach, N. Y. Gordon W. 


constant use, with cut gears; Cummins has been assigned to the field staff at Seattle 
cast iron frame; brass and ® ADJUSTABLE PICK-OFFS 


— parts—made e SELF CLEANING FEATURE Edwin W. Fuerst, industrial designer of Toledo, Ohio, has 


been named professor and organizer of a new industrial 


4) a) J ERS EY MAC H i N a design department in the school of fine arts at Ohio State 


University, Columbus. 
omen S20) © Berek, 

















1510 Willow Ave. e Hoboken, N. J. 


Reuben Salwen of Joe Salwen Paper Products Corp., New 


Factory offices in Chicago, Cincinnati, Los Angeles a s 
York, died on June 24 
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Knitwear buyers are quick to note the advantages 
of displaying matched accessories in Kodapak Sheet. 

This sparkling, plastic packaging material shows 
off merchandise at its most attractive best . . . keeps 
it looking fresh, clean, salable. For Kodapak Sheet 
is optically clear, durable, and gives excellent pro- 
tection from shop wear, dust, and handling. 


Kodapak Sheet is supplied in two basic forms: 
Kodapak I, cellulose acetate, in gauges to 20 thou- 
sandths (0.020”); Kodapak II, cellulose acetate 
butyrate, in gauges to No. 200 (0.00200”). 

The extensive facilities of the Kodapak Demon- 
stration Laboratory in Rochester are available to 
show fabrication possibilities and practical uses of 
Kodapak Sheet. Write for an appointment. 


Cellulose Products Division 


Eastman Kodak Company, Rochester 4, N. Y. 


FOR THE DISPLAY YOU WANT...THE PROTECTION YOU NEED 


 Kodapak Sheet 


“Kodapok" is a trade-mark. 








For 





Packaging Institute, Inc., New York, recently completed a 
survey of those projects which its members would.like to 
have carried out. Top 10 projects are, in order of prefer- 
ence: packaging cost accounting, how to increase ‘packag- 
ing speeds, economics of quality control, liaison. with other 
organizations, unit operation studie§;stolerante of Spoilage’ 
how to plan a packaging laboratory , how to planda wfiekag-"" . 
ing line, unsolved problems, in packagin’y., ang... how to 
differentiate problems’ of pac caging. . 

Tenth annual form of the Instiguteis eile ak 
Oct. 14 and 15 at thesHofel Comifigdére, ‘New York® 
a recent meeting of ifle’pdard tof direetots it was decided 
that educational inst#titietis, especi@ify those Where pack- 
aging is taught, arg Bigble tgeduc ationa} membership and 
are entitled to receive: Packaging Abstracts and The Packet 
at the reduced-priég of $36. Other of the Institute’s ser- 
vices A. F. Stevenson 
named genefal program chairman for the 1948 convention. 


were «fot made available. was 


Richard L. Templin, assistant director of research and chief 
engineer of tests for Aluminum Co. of America, was elected 
president of American Sogiety. for Testing Materials at the 
annual meeting held recently in Detroit, Mich. Fifty-two 
new tentati ve specifications and tests were approved during 
the meetitigwltich wasattetded by over 1,775 persons dur- 
PaAPRoyd of General Motors Corp., whpse 
term of office as } iden tagest ended, continues on the 
gt president. L. J. Markwardt, 
U 45. Forest Products Laboratory, 
was elected new vice presMent and will serve with Senior 
Vice President J. G. Morrow.* 









ing four days. 


board of directors 


assistant director of” 


New members to the board 





What’s doing 


Aug. 16—-17-——-TAPPI 
Plastics Committee, 
try, Appleton, Wis. 
17-20-—-TAPPI Fundamental Research Con- 
ference, University of Wisconsin, Madison, Wis. 
Aug. 18-21—National Food Distributors Assn., Sher- 
man Hotel, Chicago. 
Aug. 23-27—-New York Gift Show, Hotels 
New York. 
American Chemical Society, East 
D.C. 
American Chemical Society, Midwest 
St. Louis, Mo. 
American Chemical Society, Western 
Portland, Ore. 


Boston Gift Show, 


meeting 
Institute of 


sponsored by the 
Paper Indus 


Aug. 


New 
Yorker and Pennsylvania, 
30-Sept. 3 
ern Session, Washington, 
Sept. 6-10 
Session, 
Sept. 13-17 
Session, 
Sept. 13-17 
Boston. 
Sept. 27-Oct. 1-—Philadelphia Gift Show, 
er Franklin, Philadelphia. 
Sept. 27-Oct. 1—The Society of the Plastics Indus- 


Aug. 


Hotel Statler, 


Hotel 


try, Third National Plastics Exposition, Grand 
Central Palace, 


New York. 
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Information 


of directors are Leslie C. Beard, Jr., Simon Collier, Theo- 
dore P. Dresser, Jr.. Howard K. Nason and Edgar W. 
Fasig: 


Industriat Packaging EngineersiAssn. of America will hold 
its third annual Industrial Packaging and Materials Han- 
dling Exposition, Oct, 3 to- Z, inpsive at the Hotel Sher- 
man, Chicago. yAs-C ( *McGetat of American Box Board 
Co., is general chairman’ ‘of. the ‘exposition committee. 
Educational feature this yerr will be a packaging and ma- 
terials handling “short course’ arranged and conducted 
jointly by the University of Illinois and I.P.E.A.A. This 
course” Will open Oct. 4 and will consist of 11 sessions. 
Product exhibits of 100 or more companies -have been 
planned to correlate with the subjects of these sessions. 
Session chairmen include: Maxwell A. Goodwin, Prof. 
Norman A. Parker, R. F. Webber, W. B. Lincoln, Jr., A. L. 
Whiton, F. F. Holt, Clay Willingham, Harry M. Reed and 
R. J. Bayer. The association’s annual protective pa¢kag- 
ing competition will include an award for export packages 
for the first time. 


New address of the Textile Bag Mfrs. Assn. is 611 Davis 
t., Evanston, Ill. Telephone number is Davis 3339. 


An informative labeling program is being sponsored, by 
The, Society of The Plastics Industry, Inc., in cooperation 
wigh the consumer relations committee of the National 
Retail Dry Goods Assn. and the National Consumer- 
Retailer Council. Over 30 representatives from the three 
groups—retailer, consumer and industry—attended the 
initial meeting to discuss the formulation of the labeling 
program. Elmer French of The Firestone Plastics Co. and 
Allan Brown of Bakelite Corp. presented the views of the 
William T. Cruse spoke for SPI; 
Harold W. Brightman, chairman of consumer relations 
committee of NRDGA, and Ruth W. Ayres, managing di- 
rector of National Consumer-Retailer Council, outlined the 
views of those two organizations. 


plastics industry; 


Slogan for the Third National Plastics Exposition in Grand 
Central Palace, New York, Sept. 27 to Oct. 1, inclusive, will 

e ‘‘Progress with Plastics.’ The show is being sponsored 
by The Society of the Plastics Industry, Inc. All of the 
fabricating processes—low pressure and cold molding, ex- 
truding, bonding, coating, calendering, low pressure lami- 
nating, cast resins and new applications of infra-red tech- 
niques—will be demonstrated at the show. There will 
also be exhibits of finished products. The exposition will 
be purely a trade show and the general public is not invited. 


For the first time packaging was presented as a topic of one 
of the sessions of the national Washington Conference of 
the American Marketing Assn. 
during the conference was devoted to a panel discussion of 
‘Package and Product Design, 
package designer, Ben Nash; an advertising agency 
Henrikson, Jr., of J. M. Mathes, Inc.; purchasing panies 
Alexander A. McCurry, National Biscuit Co.; package 
manufacturer, John M. Cowan, The Dobeckmun Co. ; 


One of the special sessions 


’’ presenting the views of a 


, Carl 


pro 





MODERN PACKAGING 








T 


ra 


$i: 
to 










































fa 


7 The glossy finishon 
your labels as they come 
toyou from the print 
shop is Just swell... 


how about ») 


abrasion in shipment ? 2 
_: 








“TUN 


If they show scuffing 
and dirt... you need 


ae PIRDKCOTE 


finish forlabels 


(appltea from solution to sheets ox webs) 








> 
If you want abyasion-resistant labels, let us send youalistof label printers Bgxepae geenm se) ieuucg ess 
whoapply Pyroxcote. If you make labels, youcan apply it, or we'll supply a CHICAGO 32,I11, 
we _listof custom finishers who do. 








WIN-FILLER icrownc CAPPER 


THE FILLER . .. Compact, speedy, accu- 


rate. Fits any production set-up. Easily cleaned, 





yr soth YEAR 


quickly adjusted for changes of pack or container 
sizes. Fills products varying from liquids to heavy 


foods. 


THE CAPPER... As handy as filler for 
change-over Automatically timed for smooth 
production always. Built to take varying size 
screw caps and containers. Automatic feed adds 


to efficiency 





Ask any ELGIN user—or write us 
directly for details. 
Relish, Mustard, Peanut Butter, Jams, Jellies, Mayonnaise and similar products, 


ELGIN MANUFACTURING COMPANY, 200 Brook Street, Elgin, Illinois 


i7l 
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CONVERTERS and 
J O e R e R © Here’s the Modern Way to 


Heat-Seal Plastic Film at 
Low Cost.... 


AIR TIGHT 
LIQUID TIGHT 
MOISTURE 
TIGHT 














With the Foot-Operated 
CRIMPMASTER 


Model “B” Heat Sealer 


@ For Extensive Sealing Operations 
@ Operates on 110 volt A.C. or D.C. 








@ Approved by Underwriters Laboratory 








RETAIL PRICE 
CLEVELAND LATHE & MACHINE CO. 


Leaders in Lower-Price Heat Sealing Equipment Since 1936 
676 Broadway Cleveland 15, Ohio 


$59.50 











WE LAMINATE 


POLYETHYLENE 








to 
Paper, Board 
Paper backed Foil 
and 


Most other materials. 


Samples on request 


THE FLOYD A. HOLES COMPANY 
BEDFORD, OHIO 
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duction, E. W. Lowe, Bristol-Myers Co., and the legal re- 
quirements, J. K. Kirk, Federal Food & Drug Administra- 
tion. C. W. Browne, editor in chief, MODERN PACKAGING, 
acted as chairman. 


Mills W. Waggoner, general sales manager of Better Pack- 
ages, Inc., is the author of a new book published by the 
company, ““Gummed Tape User’s Handbook.”’ The hand- 
book takes up moistening problems created by high-speed 
dispensing, heavy tapes, hard and cold water, and by vari- 
ous types of carton surface. Simple moistening tests are 
outlined as well as detailed information on the use and care 
of gummed tape sealing equipment, and application meth- 
ods for various types of cartons, boxes and shipping car 
tons. Single copies are 50 cents and orders should be sent 
to the company at Shelton, Conn. 


The Collapsible Tube Mfrs. Assn., New York, has ap- 
pointed as its advertising agency Badger & Browning & 
Hersey, Inc., New York. J. W. Barndollar and W. L. 
Newton are account executives. 


Applications of uses of E. I. du Pont de Nemours & Co. 
Cel-O-Seal cellulose bands on glass, plastics, tin, brass, 
porcelain, paper, ceramic, cork and other materials as clo 
sures for food, drugs, liquor and cosmetic packages are out 
lined in a booklet just published by the company. Copies 
of “LOL Ways to Use Cel-O-Seal Cellulose Bands’’ may be 
obtained by writing the company in Wilmington, Del., 
c/o Cel-O-Seal Section. 


A new monthly bulletin, ‘Plastics Salesfront,’’ will be dis- 
tributed monthly to buyers and merchandisers in retail 
stores by the Plastics Department of American Cyanamid 
Co. Purpose of the publication, according to the com- 
pany, is to promote a more intelligent use and sale of plas- 
tic products. Written requests for copies should be ad- 
dressed to the company at 30 Rockefeller Plaza, New York. 


‘Packaged Profits—New Trends in Ice Cream Production 
and Merchandising”’ has been published by the Paraffined 
Carton Research Council, Chicago. Most important cause 
behind the new trends discussed, according to the book, has 
been the development of automatic ice cream packaging 
machines. The book terms the factory-filled package as 
the most potential factor in increasing consumption of ice 
cream. Copies of the profusely illustrated book sell for 
$2.50. Orders should be sent to the Council, 111 W. 
Washington St. 


A 28-page, pocket-sized booklet on strapping methods for 
packing and shipping all kinds of products, with explana 
tory illustrations, has been published by Signode Steel 
Strapping Co., 2600 N. Western Ave., Chicago. 
sent to the company for conies should mention the title, 
‘“Answer Book.” 


Requests 


The Wirebound Box Mfrs. Assn., 105 S. LaSalle St., Chi 
cago, has re-issued its publication, “Your Product 1 
Wirebounds,”’ a booklet describing and illustrating the uss 
of wirebound sh pping boxes and crates for industria! 
Originally 
published in 1943, circulation was restricted for some tim: 


products in both domestic and export trade. 


because of the paper shortage. Copies may now be had 
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“CROWN JEWEL” FOR PRINCE 
MATCHABELLI is a typical example 
of Kimble’s ability to reproduce ex- 
quisite creative art in practical con- 
tainers of universal appeal. 

Here is gem-like fine glass... pre- 
cisely matched to the most subtle de- 
tails of the Prince Matchabelli design. 


KIMBLE GLASS rotepo 1. ono 


Division of Owens-Hlinois Glass Company 
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individualized for your product 


Here is the flawless result of dozens 
of Kimble techniques... polished bases 
and facets, ground stoppers, varied 
appliqué of metal and color. Kimble 
craftsmanship in glass containers is 
unexcelled anywhere in the world. 
Such a distinctive package can be 
your best salesman... and quite pos- 





sibly the least expensive! If your prod- 
uct zs individual, it can afford to have 
a Kimble 


individualized glass container. 


. and should have... 


7 es — 
Kimble can now produce your private 
mold containers in any form and 


quantity, on regular schedule. 


SPECIFY KIMBLE FOR ASSURANCE OF CONTAINER QUALITY 
















































[he unique construction of this container* 
assures that the cap stays tightly sealed regard- 
less of the number of times it is opened and 
closed. The container is attractive, protective 
and is made in various lengths and diameters. 
It is perfect for safe packaging of ampules, 
vials, pencil leads, roll film, fountain pens and 
points and many other products. 

We can apply your label to any surface of 
this container or print the container, one color 
ink on white or colored stock. 

Adaptable to automatic filling and closing. 

The box that adds shelf appeal while affording 
perfect protection. 

Ask for samples and prices. 


* Pat. Pending 


MEMAND BROS. Inc 


37-01 35th Avenue Long Island City 1, N. Y. 





for better packaging... 


POLYTHENE 
CLOSURES 


Lumelite plug type, screw type with applicator, 
regular screw type (needs no liner) are recognized for 
these outstanding characteristics. 


Resilience assures tight fit 
Chemically inert 

Non-toxic 

Odorless 

Compatible with most products 
Almost no breakage 

Flexibility makes application easy 


These polythene packaging innovations are custom 
molded to your specifications. In many cases are less 
expensive than other types of closures. 


We have designed and produced many unusual 
closures for various companies. Perhaps we can do 
the same for your product. Write today outlining 
your problem. 


[c LUMELITE CORPORATION 


PAWLING, NEW YORK 
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without charge upon request to the association. Announce- 
ment has been made that the association will soon publish 
new editions of ‘‘The User’s Manual,”’ which is distributed 
by wirebound container manufacturers to customers, and 
the ‘‘WBA-145 Manual” containing official specifications 
for proper wirebound container designing. 


Sherman Paper Products Corp., Newton Upper Falls, 
Mass., has announced the publication of “Speed Packing 
Manual,” a survey of new cost-saving developments in the 


packaging field. Copies are available from the company. 


Detailed information on polyvinyl acetate copolymers in 
solution form for use in laminating compositions for cello- 
phane, acetate, paper, metal and cloth lacquers, heat-seal 
coatings, oil-resistant paints, transparentizing paper, 
caulking compounds and pipe-thread sealant has been | 
made available in a new Technical Data Sheet P-7 released 
by American Polymer Corp., Peabody, Mass. : 





Stockholders of Kimberly-Clark Corp. have received copies 
of ‘‘Four Men and a Machine,” a history of the company, 
which is now celebrating its 75th anniversary. The cloth- 
bound book relates chronological history as well as corpo- 
rate changes and product histories. 


The Acme Steel Co.’s Acme Process News No. 21 has an 
interesting article with illustrations on how prefabricated 
houses are shipped to customers. Copies may be ob- 
tained by writing the company at 2840 Archer Ave., Chi 
cago. 


“Casco Packaging Glues,’”’ Technical Service Bulletin No. 
63A published by the Chemical Division of The Borden 
Co., outlines uses for all Borden adhesives from low-cost 
dextrin types for regular packaging to medium-priced 
water-resistant government adhesives. Army and Navy 
specifications now in effect and adhesives recommended 
are described. Requests for copies should be sent to the 
company’s Liquid Dept., Chemical Division, 350 Madison 
Ave., New York. 


A 12-page booklet, “‘The G. B. Container Album,” on 
packing in shipping containers has been published by 
General Box Co., 500 N. Dearborn St., Chicago. Copies 
are free upon request to the firm. 


Aluminum Seal Co., Inc., Richmond, Ind., has intreduced 
an up-to-date catalog of the different types of closures and 
capping machines the company has available. Specifica- 
tions are included. Copies may be obtained from the 


company upon request. 


Products of the General Electric Co.’s Plastics Division, 
Resin and Insulation Materials Division, Metallurgy Di- 
vision and Compound Division are described, together 
with their industrial applications, in an 18-page booklet, 
No. CDP-576. 
company’s Chemical Dept., | 
Mass. 


Copies may be obtained by writing the 


Plastics Ave., Pittsfield, 


Offices of The Swedish Plastics Federation (Svenska Kons- 
thartsféreningen) have been moved to Karlavagen 43 II, 


Stockholm. 
the same. 





Cable address and telephone numbers are 
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the Product—Wood Displays “MAKE” the Sale 


\ Packages ‘‘MAKE” 
J Ub, 
W. R. Co., INC. 


—— 


FERS 


S ers 


This Wood Display by Jormillion 


Untied a “Small Package” Sales Knot 


Here’s a typical example of how Vermillion wood displays 

help solve sales problems. The W. A. Sheaffer Pen Co. 

found dealers asking for a better way to display and sell 

pencil leads and erasers—two small package items. Ordinary 

display racks took up counter space. When packages were 

stored behind the counter in drawers or cabinets, they were 
‘ hard to handle because of their small sizes. 


A DISPLAY TURNED THE TRICK 


A consultation with Vermillion pro- 
duced the display illustrated above. It 
provided an eye-catching, sales-making 
display for the small packages as well 
as an ideal storage compartment. 


AMAZING DEALER RESPONSE 
In addition, this Vermillion-designed 
display saved counter space over old- 
style flat containers designed to hold 
similar packages. Sheaffer dealers every- 
where enthusiastically agree that these 
Vermillion displays help increase sales 
and make sales easier. 


Immediate Consultation 
Prompt Delivery 


Vermillion also makes wood packages 
that give your product added gift ap- 
peal. Carving sets, silverware and fruit 
cakes are just a few of the many pro- 
ducts that are packaged in wood by 
Vermillion. If you have a packaging 
or display problem, write, wire or 
‘phone. We are available for immediate 
consultation — and we can guarantee 
delivery for the holiday season. 


2201 GRAND AVENUE, KANSAS CITY, MO. 
Plant: Baldwin, Kansas 


Packages for: Silverware, Hollow-ground Cutlery, Kitchenware, Tools, 


Carving Sets, Stainless Steel Flatware. Displays and Dispensers of all kinds. 


ca f° kee 
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OF 3-WAY SAVINGS 


OSE™ CFOR GLASS PACKERS 












...on the ERMOLD 
Semi-Automatic Labeler! 


Saves Time—Chanyeover from one size jar or bottle to 
another is quick and easy. In a matter of minutes, it’s 
ready to go—on another product in your line. 


Saves Equipment— Oze Ermold Semi-Automatic Labeler 
is enough to take care of a wide variety of sizes, styles 
and shapes ... from gallon containers down to tiny 


Saves Maintenance Costs—Simple operation and sturdy 
construction— especially of moving 
parts—reduces machine jamming, up- 
keep and repair bills to a minimum. 


. « « For volume output of standard- 
ized lines, your best bet is the Ermold 
Automatic Multiple Labeler. It labels 
4, 6, 8 or 10 jars or bottles at one time 
... On sizes from splits to quarts... 
at an economically slow speed of 
only 20 cycles per minute. 





Over 68 years of labeling leadership 


EDWARD 


| Sounded 188¢ 


COMPANY 


Incorporated 1912 














| 652 HUDSON STREET, NEW YORK 14, N. Y. 
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have been sold to lick the “cost thief’’ in cutting 
intosheets all kindsof transparent papers and other 
packaging materials. Particularly are the ““ELEC- 
TRONIC-EYE’’ solving the sheeting problems of 
your competitors. Their unfailing performance 
for accuracy and high productions might also be 
the answer to your searching for profit produc- 
ing equipment. 
—NOW? 


May we answer your questions 










ke ena —— 
CHARLES BECK MACHINE CORP. 


13th & Callowhill Streets Philadelphia, Ps. 








MULTIPLE SPOUT 


—— VACUUM 
BOTTLE 
FILLER 


_ EASILY ADJUSTED NO DRIP SPOUTS 
_ ALLOWS OPERATOR USE OF BOTH HANDS 


f 


| TOTALLY ENCLOSED MOTOR UNITS 


The Ertel ESA, in the low price field, is especially 
designed for filling small bottles—speed 50 to 80 
per minute. Constructed from cast sections for sturdi- 
ness and durability, the ESA can be an integral part 
of any modern production line. 


WRITE FOR CATALOG-15, TODAY! 
ERTEL 
ENGINEERING 


CORPORATION 
KINGSTON NEW YORK 






New York City Sales Office: 40 West 48th Street, New York 19, N. Y. 
ASBESTOS FILTER SHEETS @ ASBESTOS SHEET FILTERS 


BOTTLE FILLERS @ PORTABLE MIXERS @ PLASTIC PUMPS 





OVER 1000 BECK SHEET CUTTERS | 





U.S. Patents Digest 









Edited by H. A. Levey 


This digest includes each month the more important patents 
which are of interest lo those who are concerned with pack- 
aging materials. Copies of patents are available from the 
U.S. Patent Office, Washington, at 25 cents each in currency, 
money order or certified check; postage stamps are nol 
accepted. 





Carton, R. M. Dunning (to Waldorf Paper Products Co., St. 
Paul, Minn.). U. S. 2,442,079, May 25. A carton with four 
rectangularly arranged side walls, a panel on one side wall over- 
lapping an adjacent wall and being adhered thereto to lie in- 
wardly, a pair of opposed closure flaps on two opposed side walls 
folded to overlie coplanar flaps and adhered thereto in super- 
imposed relation and a supporting flap hinged to a panel. 


Adhesive Composition, F. M. Hall and R. W. Griffith (to U. 
S. Rubber Co., New York, N. Y.). U.S. 2,442,083, May 25. An 
adhesive composition having an organic solvent medium, a co- 
polymer of isobutylene and a minor portion of a diolefine copoly- 
merizable therewith, a quinone-oximine compound and N-chloro- 
benzamide. 





Method of Making Gas-Filled Flexible Containers, 8S. Berg- 


stein, Cincinnati, Ohio. U.S. 2,442,161, May 25. A method of 
packaging which includes enclosing a product to be packaged 
along with air in a flexible-walled enclosure to form a package, 
forming over all the external surfaces of the package a continuous, 
imperforate gas-tight covering to render said package gas- 
tight, puncturing the covering and flexible wall to effect an inter- 
change opening, replacing the air in package with a desired gas 
introduced through such an opening and then reclosing opening in 
a gas-tight fashion. 


Crown Closure Lining Machine, D. L. Shanklin and R. P. 
Stokes (to Dewey & Almy Chemical Co., North Cambridge, 
Mass.). U.S. 2,422,179, May 25. In a crown-closing machine, 
the combination of a hollow spindle mounted for rotation on a 
vertical axis, a chuck mounted on upper end of spindle and having 
an annular crown seating surface surrounding a central bore in 
alignment with bore of spindle and a compound-applying nozzle 
mounted above chuck and positioned to discharge a stream of 
compound. 


Container Handle, E. O. Then (to American Can Co., New 
York, N. Y.). U.S. 2,442,385, June 1. The combination of a 
container having a handle-engaging surface in a wall thereof and 
a recess disposed in wall, a depending wall of recess at its juncture 
with said container wall constituting a fulcrum and a collapsible 
substantially rigid carrying handle attached at opposite ends to 
container wall in a loose, floating connection. 


Method and Apparatus for Making Groove Caps, L. G. 
Zesbaugh (to John G. O’ Neil, Faribault, Minn.). U.S. 2,442,527. 
June 1. The method of forming a thread on a cap having a cyl- 
indrical flange thereon which consists in forming circumferen- 
tially spaced grooves on flange at circumferentially spaced por- 
tions thereof in one pressing operation by compressing flange 
longitudinally to force it against a cylindrical die having circum- 
ferentially spaced thread-forming means thereon. 


Collapsible Crate, S. J. Johnson (to Bigelow-Garvey Lumber 
Co., Chicago, Ill.). U. S. 2,442,651, June 1. In a three-unit 
crate assembly, a body unit comprising a pair of connecting walls, 
each connecting wall including corner posts and a panel having 
end flanges rigidly secured between the corner posts and sides of 
rigid walls, each connecting wall panel formed with two side- 
hinge portions and an intermediate hinge portion to facilitate 
collapsing of connecting wall panels for positioning between the 
rigid walls when the body unit is collapsed. 


Razor Blade Box, E. A. Locke, Jr. (to The Nevins-Church 
Press, New York, N. Y.). U.S. 2,442,699, June 1. A box formed 
with end and side walls and an intervening partition wall to form 
vertically adjacent chambers, partition wall having a slot near 
its upper edge providing communication between the chambers, 
upper portion of an end wall being separable to expose the ad- 
jacent chamber and said slot, partition wall having an upper flap 
bent over to form a cover for the other chamber. 

Milk Bottle Closure, F. M. Alexander, Denver, Colo. U.S 
2,442,745, June 8. A milk bottle closure comprising a spring jaw 
adapted to be placed on and removed from the neck of a milk 
bottle by a transverse movement, jaw having central portion 
formed into an upwardly extending loop whose top is substan- 


MODERN PACKAGING 














PACKAGE IN 
“SAFEGUARD SET-UP BOXES” 


Kiernan-Hughes develops and produces set-up boxes with 
special characteristics that fit them for packaging fragile, 
delicate articles such as glass ampoules and vials, medical 


instruments, biologicals, cosmetics, jewelry and the like. 


Quality Kiernan-Hughes “SAFEGUARD" construction can 
incorporate dividers, liners, blocks, platforms, shields and 
other special protective features which give added insurance that 


your product will reach its market in saleable, usable condition. 


A letter describing your product and its particular packaging 
problems will bring sample Kiernan-Hughes “SAFEGUARD 
SET-UP BOXES” which may be effec- 
tive in reducing expensive break- 


age to a minimum and in in- Vea ™ 


creasing product sales. 


Write today. ‘el. re = 
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Announcing. “we 


NEW RESINA HIGH SPEED 
STRAIGHT LINE SCREW CAPPER 
Fully Automatic 





Flexible @ Fast @ 


@® Operates at 
speeds up to 250 
containers per 
minute. 


@ Extreme flexibil- 
ity permits cap- 
ping of any type 
of container up 
to one gallon 
size. 


@ Changes over 
between various 
types of contain- 

y a simple 





@ Built-in conveyor, easily coupled to any packaging 
line. Write for full information. 


Dupo INA 


~Outomaye Maa 
Court & Creamer St, Brooklyn 31, New York 
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tially straight, forming a pivot, a closure operating lever pivoted 
intermediate its ends on top of the loop, lever being two angularly 
related arms. 


Bottle Transferring Apparatus, E. H. Schmidt, Mankato, 
Minn. U. S. 2,442,827, June 8. Apparatus for transferring 
bottles from a case to a receiving medium having in combination 
a power-operated shaft, a horizontal elevating platform, case- 
supporting means adjacent the platform. 


Machine for Forming Tubes, L. H. Messinger (to Remington 
Arms Co., Inc., Bridgeport, Conn., a corporation of Delaware). 
U.S. 2,442,856, June 8. A tube-winding machine comprising a 
continuously rotating cage and means to rotate said cage in a 
tube-winding cycle, said tubes being formed on mandrels and 
means to strip tubes from mandrel and eject them from machine. 


Molded Plastic Receptacle ey P. J. Graham (to Trig 
Corp., Worcester, Mass.). U.S. 2,442,873, June 8. A receptacle 
comprising a container and a cover formed of molded plastic 
material, one part having a knuckle and the other part a bearing 
surface for the knuckle which form the sole hinge for the cover, 
one of said parts having axially aligned pivot ‘sockets and the 
other part bifurcated, hinged wall providing a recess which opens 
near the knuckle. 


' Automatic Weighing Machine, A. Siler, Richmond, Va. 


U. S. 2,442,907, June 8. In an automatic weighing machine, a 
supply hopper for material to be weighed, a weighing hopper 
positioned to receive material from the supply hopper, said weigh- 
ing hopper being so mounted to descend when a predetermined 
we eight of material has been delivered thereto, means for causing 
deliver y of material from supply hopper to weighing hopper and 
a power shaft from which delivery means is driven. 


Bag and Method of Making Same, H. A. Rohdin (to Packag- 
ing Industries, Inc., Montclair, N. J.). U.S. 2,442,936, June 8. 
A bag formed of flexible sheet material having its entire inner sur- 
face heat sealable and its outer surface formed of pervious fibrous 
material, said bag having a longitudinal seam formed by over- 
lapping opposed margins “of said sheet material and heat ‘sealing 
the heat-sealable surface of one margin to the pervious surface 
of the opposite margin. 


Apparatus for Making Convolute Wound Tubing, B. Bo- 
goslowsky, Jackson Heights, N. Y. U. S. 2,422,948, June 8. 
Apparatus for making convolute-wound tubing from sheet ma- 
terial comprising a continuously moving conveyor, a plurality of 
mandrels removably mounted on conveyor and rotatable thereon. 


End Structure for Powder Cans, R. Nyden and . K. Dicker- 
man (to F. N. Burt Co., Inc., Buffalo, N. Y.). U.S. 2,442,959, 
June 8. A container body having an enclosing wall and an open- 
ing, a closure member for opening having a skirt flange extending 
entirely therearound and positioned for telescoping within said 
wall in close surface contact therewith. 


Closure for Cylindrical Openings, C. W. Simonsen, Glencul- 
len, Ore. U.S. 2,442,964, June 8. Closure means for a circular 
outlet nozzle provided with an annular two-shoulder groove 
within nozzle portion, inner shoulder being of less diameter than 
nozzle, comprising a circular pressure plate adapted to enter 
nozzle and rest on inner shoulder, a resilient sealing member to 
cover the edge of the pressure plate and rest against the inner 
perimeter of the groove aad means to lock the pressure plate and 
seal it against being forced out through the nozzle. 


Forming Caps, Closures and the Like, J. W. Thomas (to 
Aluminum Co. of America, Pittsburgh, Pa.). U.S. 2,442,965, 
June 8. The method of die shaping a cylindrical blank compris- 
ing gripping the blank internally with expanding pressure without 
exterior radial support of the gripped area, supporting the blank 
axially at one edge while maintaining said grip, die shaping the 
opposite edge to form a bead thereon, releasing the beaded blank 
and supporting it by engagement of said bead. 


Closure, N. M. Nesset (to Baxter Laboratories, Inc., Glenview 
Ill.). U.S. 2,442,983, June 8. In a container for sterile liquids 
and the like provided with an open neck, a resilient plug equipped 
with at least a pair of passages extending partially therethrough, 
ay integral diaphragm extending across each of said passages 
and sealing same, one of diaphragms being of sufficient thickness 
to be substantially self-sealing after being punctured with a thin 
needle and the other being thinner and readily punctured by a dis- 
pensing fitting. 


Web-Handling Means for Bread-Wrapping Machines, C. 
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NEW 


ROTARY TABLET 
PRESS 


New series 200-25 tablet machine embodies years 
of experience in building equipment, incorporates 
refinements giving an entirely new standard of per- 
formance. . 
Special features include new variable lower punch 
pull-down track plus micrometer cell adjustment 
minimizing punch and die wear and practically 
eliminating capping; solid steel tie bar; centrally 
located main drive shaft; lower center of gravity. 
Range of operating speeds is provided by built-in 
variable speed drive. Power transmitted through 
lever operated disk clutch. Special drive materially 
reduces power consumption. Standard speed motor. 
Capacity per minute: 300-800 tablets. Diameter 
of tablet 3/16” to 5/8”, maximum depth of cell: 
11/16”. Floor space: 30” X 36”, height: 60”, 
net weight: 1025 Ibs. 


ARTHUR COLTON COMPANY 


2602 E. JEFFERSON AVE., DETROIT 7, MICHIGAN 

















NE AUTOMATIC Uni-Pak* MACHINE 
Makes and Fills ‘Single Measure Unit’”’ Packages 


The sensational Uni-Pak Machine makes, 
fills and seals individual ‘teardrop’ shape 


eter, from cellophane, diafane, 
aluminum foil and waxed paper. 


packages; These Uni-Paks are ideal for Fi1/;—The Uni-Pak fills 60 of these pack- 


merchandising ‘‘single measure units’ and 
small quantities of powders, flower seeds, 
pills, drugs, coffee, tea, tobacco, nuts and 
bolts and many other products. 


The Uni-Pak is fully automatic. Once set filler. 


ages per minute. 
els operate at twice this speed. 
The machine is equipped with 
either a meter filler or an auger 


Dual-feed mod- 


in operation, it runs for as long as six hours, | Seals—The Uni-Pak closes packages by 


and shuts off when the paper runs out or 
breaks. The Uni-Pak needs no operator 
or attendant. 


either crimping or twisting the tail 
of the ‘‘teardrop"’ which then may 
be heat sealed. The ‘‘teardrop”’ 


shape with tail extended suggests 


Forms—The Uni-Pak makes “teardrop” 
packages 7%” to 1%” in diam- 


a feeling of “pick me up.” 


Write now for details, free samples. 








DISTRIBUTORS WANTED! 


A limited number of profitable dis- 
tributorships are still available. Write 
now for details. 














Crimped Twisted 


1400 Palisade Avenue 


KETCHPEL ENGINEERING CO., INC. 


Automatic Packaging Machine Development 
* West Englewood, New Jersey 
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* Trade Mark, Pat. Applied rot 











HILLS 
ROTARY 
HEAT 
SEALERS 














Seal These 
Famous aga 





View of Model DV-20 


From Below 


CONTINENTAL Foops Div. oF 


Lipton Tea is one of the world's 


largest users of aluminum foil 
bags. For heat-sealing these 


bags, they now use HILLS 
DUAL ROTARY HEAT- 





SEALERS in their various 
plants. 
DO YOU HAVE A HEAT-SEALING PROBLEM? 


Send full tnformation for our recommendations. 
DEALER INQUIRIES INVITED 


A.C. HILLS & CO. 


790 Broad Street * Newark 2, New Jersey 





Protection - Re-use - Display 


hat’s what you get when you package your product in the new 


folded plastic box—the OXBOX. Whether you make 
jewelry or blankets, the OXBOX offers the perfect package for 
your product. And best of all, the OXBOX can be used and 
re-used. It’s never thrown away. 
Formed from rigid cellulose acetate or vinyl sheeting without 
cement or solvents of any kind, OXBOXES are designed to 
specifications in any size or shape. They may be opaque or 
transparent—in combination with decorative papers and in 
unlimited variety of colors. Give your product new sales appeal. 
Put it in an OXBOX. 


Information and samples on request. 


We license and furnish equipment for manufacturers desiring to 
make the OX BOX. 


JOHN H. OXLEY CO. 


Manufacturer and Designer 


8 CHURCH STREET « WATERTOWN, MASS. 
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H. Petskeyes (to Gellman Mfg. Co., Rock Island, Ill.). U.S. 
2,443,011, June 8. A paper web holding and tensioning means for 
use in a wrapping machine comprising a rocker shaft, a table car- 
ried by the shaft, a pressure roller extending transversely of the 
table along one edge portion thereof and between which roller 
and table a web of paper is adapted to be projected. 


Container and Closure and Dispensing Means Therefor, 
W. J. Turenne, Fayville, Mass. U.S. 2,443,086, June 8. Clo- 
sure means for fluid containers, adapted to protect against chemi- 
cal and bacteriological contamination, having in combination a 
resilient bushing removably engageable in gripping relation 
around a container neck and mouth, the cap having a laterally off- 
set basal rim and a pressure-release vent on the circumferential 
wall, vent leading upwardly from rim interior. 


Jar Cap, J. S. Conant, Glenn Dale, Md. U.S. 2,443,095, June 
8. A cap for a container having a fastening portion at its front, 
a supporting ring for said cap, cooperating interfitting slotted 
hinge portions of said cap and supporting ring, a latch on said 
supporting ring in substantially diametrically opposed relation 
to hinge portions and a recess in cap engageable therewith when 
in closed position. 


Crown Cap, C. A. Beeson, Baltimore, Md. U. S. 2,443,181, 
June 15. A cap for bottles comprising a dished, unsevered circu- 
lar body of thin plate having a depending bead-clamping skirt, 
said body having an exterior transverse coin-fitting slot depressed 
in the top of the cap shaped to receive and fit a disk-like article 
and the like insertable therein. 


Apparatus for Filling Containers Employing Vacuum and 
Mechanical Feeders, C. F. Carter, Danville, Ill. U.S. 2,443,- 
182, June 15. A machine for continuously and automatically 
feeding containers with a comminuted material, including sup- 
port, rotatable hopper and a plurality of filling heads spaced 
thereabout, means for rotating hopper and feeding auger extend- 
ing into each head. 


Apparatus for Turning Containers, H. D. Smith, U. 8. 
Army, Richmond, Va. U.S. 2,443,202, June 15. A system for 
simultaneously inverting a plurality of containers comprising up- 
per pallet, lower pallet, means for connecting upper and lower 
pallets together and assembling pallets and containers into a 
composite unit. 


Packaging Receptacle, S$. N. Lebold (to Morris Paper Mills, 
Chicago, Hl.). U.S. 2,443,256, June 15. A packaging recep- 
tacle comprising a blank sheet of material creased for folding to 
form a container having a bottom panel with side panel con- 
joined to each of its side margins and flexible to upstanding posi- 
tion therefrom and end sections conjoined to each of its end mar- 
gins and flexible to upstanding position therefrom. 


Method of Packaging and Machine Therefor, L. L. Salfisberg 
(to Ivers-Lee Co., Newark, N. J.). U. S. 2,443,327, June 15. 
The method of packaging articles that are capable of being de- 
formed without injury thereto, said method comprising securing 
together two opposed layers of packaging material along at least 
one zone, inserting an article to be packaged between layers and 
in contact therewith, deforming article into a different shape and 
holding it so deformed between layers and securing layers to 
gether in zones in bounding relation to article. 


Can, H. Sebell (to Bell Products Corp., Boston, Mass.). UL. 5 
2,443,330, June 15. A can comprising can body, collar element 
positioned within can body near its top, can collar element being 
made of sheet metal bent to present an outer vertical cylindrical! 
wall in engagement with wall of can body, horizontal top wall, 
vertical inner cylindrical wall parallel to but spaced from the 
outer cylindrical wall and a lower wall extending from lower edge 
of inner wall to outer wall. 


Apparatus for Weighing and Discharging Dry Materials, 


H. A. Gilbert, I. L. Tolf and J. J. Thayer (to General Foods 
Corp.). U.S. 2,443,350, June 15. Apparatus comprising ve! 


tical mounting plate, pair of hoppers one on each side of plate op 
posite each other, gates for said hoppers, feeder above the plat: 
discharging a bulk stream into one hopper and having an exten 
sion discharging a dribble stream into the other hopper, weighing 
scale having a bucket below positioned to receive material from 
both hoppers. 


Dispensing Mechanism, L. C. Case (to Cast Co., a corporat: 
= 


of Nevada). U.S. 2,443,376, June 15. In a coin-controlled di 
pensing device for cylindrical objects, casing having such objec!- 
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PAYS FOR ITSELF 





If you use any of the thermoplastic coated 


materials such as Cellophane, Pliofilm, 
Maralux, Diaphane or Laminated Sheets, 
buy your material in plain or printed rolls, 
and make your own bags right under your 
own roof, where you can exercise full con- 
trol over quality, quantity and delivery, 


and substantially reduce your bag cost. 


SIMPLEX HI-SPEED AUTOMATIC BAG MA- 
CHINES make up to 5000 heat-sealed, flat 
or gusset square bottom bags per hour in 


sizes up to 9” in width and 16” in length on 





the Model *1 machine, and 12” in width 
and 20” in length on the Model *4 machine, 
using rolls of 30” maximum width. Why 
not make your own bags and make a profit 
on the bags as well as on your products. 
Write us for details. 


WRAPPING MACHINE COMPANY 


534 23RD AVENUE- OAKLAND 6: CALIFORNIA 
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TYPICAL PRODUCTS 


SUCCESSFULLY MERCHANDISED 


iw LUSTEROID 


| @ Abrasive Powders 


@ Containers for Sampling 


@ Cutting Tools 


| 


@ Dental Accessories 


| @ Dental Floss 


| 


| 
| 
| 


| 


@ Electrical Meter Jewels 
@ Eyeglass Parts 
@ Files 


| @ Fishing Tackle 


| @ Graphite Puffers 


@ Greases 


@ Ink Pads 


| @ Instrument Parts 





@ Lapping Pastes 





VIALS and TUBES 





@ Leads for Mechanical Pencils 


@ Lipstick Refills 
@ Lubricating Oils 


@ Measuring Cups for Liquids 
and Powders 


@ Medicinal Ointments 
@ Pen Points . 

@ Pills and Tablets 

@ Powders 

@ Styptic Pencils 

@ Surgical Powders 

@ Tongue Depressors 
@ Tooth Brushes 


@ Urine Specimens 





Lusteroid vials and tubes are seamless plastic containers 
distinguished by light weight, unbreakability and wide 
range of colors—clear or opaque—providing the ideal 
cylindrical package for product visibility with protection 


and economy. Write for descriptive bulletin. 


LUSTEROID CONTAINER COMPANY, INC. 


10 Parker Avenue, West 
Maplewood, New Jersey 














the 


RODGERS FILLER 


Check these facts about 



















Before you buy new or addi- 
tional paste and powder filling 
equipment, you should know 
that the new RODGERS FILLER 
is the only filling machine with 
all these special features. 


CONTROLLED OPERATION . . . Speeds can be set to 
fill any type of container with charges of 3 ounce to 
10 pounds, and at rates to suit your specific production 
line. 


100% DIAL CONTROL FOR CHANGEOVERS. . . You 
just turn the dials to make the change—no tools, no 
tinkering, no time-wasting. 


CLOG-PROOF OVERDRIVE . . . Motor and all moving 
parts located over fill tube. Hence they can’t clog with 
powder or paste. You save maintenance charges, 
sharply reduce production down-time. 


Since its introduction only 18 months ago, the RODGERS 
FILLER has successfully handled every filling job assigned 
it—from viscous, heavy pastes to fine, flaky powders! 
That’s because we can supply it with automatic special- 
duty attachments and conveyors. 


GEORGE G.*RODGERS ae 


Conveyors ° Stainless Steel 


C '@) M PA N a | | C : Tanks * Tube Clips * Stainless 


Steel Kettles °* Tube & Jar 


| Fillers * Portable Agitators ae 
225 WEST 34th STREET, NEW YORK 1, N. Y. Centrifugal Pumps °* Tube POWDER MIXERS. All steel g 


Closers stainless steel. Capacities from 3 
PHONE: BRyant 9-2040 


Write now for your free copy 
of Bulletin M-3, containing de- 
tailed information about this 
amazing new Filler. 






















pounds to 244 tons. Equipped with 
motor drives, 








JUMBO 


SEE-THRU display dispensers 
make your product 


Keng fe Coir 


Display your product in these giant See-Thru containers and you 





dominate the scene (and the sales). Reveal-all transparency stimu- 
lates impulse buying. Rugged construction protects your product and 


cuts down handling losses. 


THEY CAN TAKE IT! 


Now! Unique Dualoc construction keeps 

sides and bottom permanently wedded 
. - provides protective shoulder at the 

Va: Que: Gta: Ca: tae meeting point of sides and base that re- 

See-Thru Division 

26-15 Fourth St., Astoria 2, LL. N.Y 


Gentlemen: Send us detoils of your SeeThru packaging ! on 





sists knocks. 


interested in rigid, transparent packaging for . rT ° ° ° 
one You can get See-Thru counter display containers in a number 


Your product 


és My See-Thrwuwe Bawisioan 
| Address (Pa) -\ ° KK 26—15 FOURTH STREET, 


COMPANY, INC ASTORIA 2, L. 1, N.Y. 





of jumbo sizes. For full details, clip and mail the coupon today 











City ond State 
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stored therein, shaft extending through case, dispensing means on 
shaft supporting weight of stored objects, cam disk on end of 
shaft having grooves sunk into its edge, cam surfaces rising from 
grooves and lock means engaging one of grooves. 


Carton, R. A. Lambert (to Brooks Bank Note Co., Springfield, 
Mass.). U.S. 2,443,428, June 15. A carton comprising in com- 
bination opposite and adjacent front, rear and end walls, a pair of 
inner flaps hinged to upper edges of end walls for swinging in- 
wardly into overlapping relation, rear flap hinged to upper edges 
of front and rear walls, respectively, for swinging inwardly into 
overlapping relation on inner flaps and having free outer edges. 


Container Structures for Liquid, Semi-Liquid, and Freely 
Flowable Products, Especially Food Products to Be Frozen, 
W. A. Ringler (to Gardner-Richardson Co., Middletown, Ohio 
U. S. 2,443,431, June 15. A folding box formed from a single 
blank and including side and end walls, bellows folds connecting 
side and end walls, foldable inwardly to overlie the exterior face of 
end walle and locking flaps at each end of box extending from 
certain of said bellows folds. 


Receptable and Closure, J. Hohl and E. L. Voight (to Owens- 
Illinois Glass Co., a corporation of Ohio). U. S. 2,443,506, 
June 15. The combination of a container having a neck portion 
formed with an exterior cylindrical wall surface forming a sealing 
surface, a cap comprising a top and a depending annular skirt 
having an interior cylindrical wall surface parallel with, opposite 
to and spaced from sealing surface of container. 


Carton for Ice Cream and the Like, 8S. H. Berch, Beverly 
Hills, Calif. U.S. 2,443,530, June 15. A container for a brick 
of ice cream or the like comprising a sheet of material scored to 
define folds representing bottom and side walls of container and 
folded gusset fields adapted to overlap each other. 


Carton for Food Products, S. H. Berch, Beverly Hills, Calif. 
U.S. 2,443,531, June 15. A container for a brick of ice cream or 
the like comprising a sheet of material scored to define folds rep- 
resenting bottom and side walls of container and folded gusset 
fields adapted to overlap each other on an intermediate side wall 
and disposed exteriorly of intermediate walls, upper edges of 
folded gusset fields agreeing substantially in length with width 
of side wall against which fields are folded. 


Folding Paper Box, W. G. Anderson, Jr. (to American Box 
Board Co., Grand Rapids, Mich.). U. S. 2,443,713, June 22. 
A box structure with horizontal rectangular bottom and upwardly 
extending vertical sides at its longitudinal edges, each of sides at 
upper edge portions being returned upon itself and extended 
downwardly along outer sides thereof for a short distance and 
permanently secured thereto. 


Bottling Machine, R. T. Allen, Kansas City, Mo. (to V. Jack 
Vincent, Lawrence, Kan.). U.S. 2,443,757, June 22. A bottling 
machine comprising closed reservoir, plurality of pipes extending 
from reservoir to a point above bottles being filled and in com- 
munication therewith at top thereof and a conduit interconnecting 
a source of supply with reservoir. 


Lamp Bulb Package, R. T. White (to the Hankins Container 
Co., Cleveland, Ohio). U.S. 2,443,810, June 22. A package of 
the type described including a generally rectangular box having 
cover portion forming top of box when closed, a plurality of elec- 
tric light bulbs disposed therein, each of said bulbs haviag a 
globe portion and a.neck portion, bulbs being nested side by side 
in box with adjacent bulbs reversed end for end and means for 
restricting movement of bulbs in box and keeping them out of 
breakage contact with others by means of cross-section sleeves. 


Means for Cutting Tubes to Produce Tubular Fibrous 
Containers, M. C. Ricciardi (to The Canister Co., Inc., Phillips- 
burg, N. J.). U.S. 2,443,963, June 22.. A machine for severing 
tubing comprising means for rotating tubing to be severed about 
the longitudinal axis thereof, shaft positioned eccentrically with 
respect of the axis of tubing and cutter mounted on shaft and pro- 
jecting therefrom. 


Article Carrier, L. I. Smith, West Hartford, Conn. U. S. 
2,443,967, June 22. In a carrier for articles such as bottles and 
the like, the combination of a base for supporting articles in two 
parallel rows, a plurality of similar uprights generally triangular 
in horizontal section and secured at their bottoms to base along 
center line between the two rows, alternate uprights being posi- 
tioned oppositely to form rows of recesses for receiving portion 
of articles and handle engaging some of uprights. 
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GOOD ADDRESS LABELS 
ARE 


























































Here's how to get advertising value from 
the labels you put on envelopes and pack- 
ages that go to customers and prospects... 












Ask us to submit individualized multi- 
color designs... Take your pick oe 
The design you choose, printed in 2 or 3 
smart colors, will cost just slightly more 
than an ordinary ‘sticker’ that can 
create a poor impression of your company. 
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pad or flat 
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We'll print your labels in roll, 
form on fine paper stock backe 
excellent adhesive. 


Write for samples and prices. 
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* 





——_— 
—— 
we Se 
——_— 
—— 


M UL miller 


4006 PACIFIC AVE. 


MARIETTA ST. 
ee TACOMA, WASH. 


ATLANTA, GA. 


ROTOGRAVURE 


CYLINDERS @ 





A Complete Service 
All Under One Roof and 
One Management Responsibility 


* Cylinder Machining 

* Copper Depositing and Polishing 
* Photography and Art Work 

* Cylinder Engraving 

* Hard Chromium Plating 


CHAMBERS-STORCK COMPANY, INC. 


751 North Main Street 


Norwich, Conn. 
















Whenever evaporation threatens 
the quality of your product it 
threatens, also, the reputation of 
your firm. To prevent evaporation, 
moisture or dir ingress, use a 
modern packaging device —Filma 


seal.“ Cap and seal are applied wT . 
in one operation. Whwa- eat 
CAP AND SEAL APPLIED AS ONE 


FERDINAND 
QWWE COMPANY 


Since 3890 
*Reg. U.S. Pot. Off. 


end abrood 3601- 14™ AVENUE * BROOKLYN, W. Y. 








Prints Gor Every Purpose 

(For Manufacturers Only) 

The Mansell line, imported from England, 

offers you the widest variety, the finest 

quality available in sizes from 2¥%2” x 3%” 

to 12” x 16”. No matter what your print 

need, this comprehensive line will supply 

the answer and we will be glad to discuss 

any particular problem you have. 

A. VIVIAN MANSELL & CO. Ltd., of London 

Exclusive Representatives in U. S. 


Milton A. Bleier, Corp. 


230 FIFTH AVENUE - N.Y. 1, N. ¥. ¢ MUrray Hill 9-1352 




















Nuts and bolts 


(Continued from page 127) 0.030 in. Dark green again 
serves as the background color. The initials, “‘ RB&W,” 
printed in cherry red block lettering, are the primary 
element in the design for the box top, bottom and one 
end. Counterbalancing this red is the brand name, 
‘Empire,’ in reverse with the letters spaced out and the 
word, *‘ Fasteners,” in bright yellow script, which appear 
together in the lower half of the display panel. The 
two sides carry the Empire trademark in reverse white. 
Company name and address are also in reverse white 
lettering. 

As the company says in its advertising, which already 
is featuring the new package, the paste-on labels are 
“eye-dentifiable.” A picture of the product appears 
in the middle of each label. Above the picture is the 
number of bolts and nuts in the package, below the 
item name. On each end of the label the fastener di- 
mensions are printed in big numbers. All printing is 
black on white and big enough so that even in a dim 
corner of a stockroom the label can be read easily. 
Color bands on the top and bottom of the label contain 
the RB&W initials and the company’s brand name in re- 
verse lettering. 

Color on the labels is an idea carried over from the 
old ones which had colored borders. The use of colors 
to help distinguish the contents of the boxes was 
adopted, according to the company, so that items 
likely to become mixed in stockroom handling can be 
watched. The colors are not used to group together 
types of nuts and bolts. Round head stove bolts, for 
example, come in a box with brown bands; a box with a 
green label contains flat head stove bolts. 

Three standard sized labels have been adopted: 
1/5 by Lin., 2°/4 by 15/g in. and 3°/, by 2!/sin. Dimen- 
sions of the smallest label are determined by the small- 
est sized box. On this box the label is placed on the 
side rather than the end. Thumb grips die cut in the 
blanks are transferred from the sides to the ends in this 
case so that the side surface for labeling the box is not 
marred. 

RB&W found out when the repackaging program 
began, that the redesign was only half the job. Worse 
than their appearance was the functional inadequacy of 
the old boxes. The structural qualities of the boxes are 
of great importance. A box of 100 small machine bolts 
'/s> in. in diameter and '/, in. long weighs only 3 oz., but 
boxes of 25 large machine bolts °/s in. in diameter and 
8 in. long weigh over 25 lbs. To handle the weight, the 
old boxes had overlapping side walls. In a complete 
box there were five side thicknesses, yet at the spot 
where reinforcement was needed most—on the bottom 

there was only one thickness. 

Another disadvantage of the old box was that the 
covers were apt to catch on the corners of other pack- 
ages as they were being packed in shipping cases, re- 
sulting in damaged, broken and short packages. 

The new Brightwood-type boxes are stronger struc- 
turally than the old. Equally important, they are ap- 
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LACHMAN-NOVASEL PAPER CORP. 


109-111 Greene Street e New York 
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ARWAX POLYISOBUTYLENE CONCENTRATES 
improve the properties of paraffin wax by eliminating 
the one obvious disadvantage manufacturers find in 
paraffin ... brittleness. ARWAX makes paraffin flexible 

. . imparts qualities to paraffin that make it a better 
coating material for packaging applications. 

While insuring greater flexibility, ARWAX also 
improves tensile strength . . . upgrades partially refined 
paraffin . . . provides maximum bond strength and in- 
creases moisture-vapor resistance. 

ARWAX is economical . . . easy to add to paraffin 
wax . . . requires no additional machinery. Because 
ARWAX is a concentrate of Vistanex Polyisobutylene 
in paraffin wax, it’s easy to handle. Adding Vistanex to 
paraffin wax is painless when you use ARWAX. 


Vistanex — Trade Mark Enjay Corp. 
c Write for complete information TODAY. 
‘AMERICAN RESINOUS 
CHEMICALS CORPORATION 


Home Offices and Laboratories: 


PEABODY, MASS. 
New York, N. Y. Chicago, Il. 


__Menevie, Coll. 
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New design now available for 


spices, powders, teas, grated 


cheese, colfee concentrates in 
jars, cans or car- tons. 1 gram to 
8 ozs. or more at 
from 40 to70 per 
from 100 to 150 


Sametimed cycle 


output speeds 
minute, others 
per minute. 
speed on all vol- 
umes with unit 
1, 
per. Dust collector, settling mechanism if required. Low initial 


pictured above 


filling OZ. canister of pep- 


and operating costs with fullautomaticfast changeover features. 


@ metered simple volume controls; @ no can 
no go feature; @ compact with 50°) fewer 
parts; @ accurate; @ sealed timken filler drive; 
@ patented precision built PAK KING filler; 
@ easily cleaned. 





WEIGH RIGHT AUTOMATIC SCALE COMPANY 


JOLIET - ILLINOIS + U.S.A. 





d 









| proximately 1 oz. lighter in each size. The side walls are 


| 
| 
| 
| 


of single thickness and the end walls of both cover and 
bottom have an outer flap which is glued to two inner 
tabs, giving the necessary rigidity. The new boxes 
cost no more than the old. 

In addition to the saving in weight, there is a sub- 
stantial reduction in the amount of labor required to 


| set them up. With the old boxes, 13 women were re- 
| quired to set up by hand 22,000 boxes during an 8-hr. 


work day. Three women now can produce 40,000 of 
the new boxes in the same period of time, operating two 
machines which set up the boxes and glue the ends auto- 
matically. Each plant now is equipped with two of 
these machines. 

The idea of using the cover as the bottom and the 
bottom as the top—fitting the cover inside the base— 
has advantages that Russell, Burdsall & Ward believes 
will have a great effect on the packaging practice in the 
whole hardware industry: 

1. The problem of the covers catching on other box 


corners during packing is eliminated. 


| box sizes. 


2. Users automatically grasp the base when the box 
is picked up so the bottom cannot drop out. 

3. Paste-on label remains right side up when the box 
has been opened and contents shifted to the top half, 
which can be placed inside the bottom, as is customary 
when packages are used at the bench. 

4. Contents are counted into or scooped out from 
the open package easily. 

After the goals of redesign and box construction were 
mapped out, there was still the task of standardizing 
Forty-one different sizes used with the old 
boxes were reduced to 27 for the new. Smallest size 
now is 1!/s in. wide, 17/s in. long and 1'/s in high. 
Largest box is 5'/s in. wide, 7%/i. in. long and 4 in. high. 
The number of sizes of labels has been reduced from 


_ seven to three. Box blanks are now being shipped to all 


plants by a single supplier, thus standardizing the sizes 


/ and stock. 


It has further been possible to set up blueprint 


| specifications for packing the boxes in wooden shipping 


cases and thereby reduce the number of case sizes from 
36 to Il. 

The arrangement of boxes within the cases has 
been planned so that they are packed solid. By virtue 
of this, cases now can be built with a common end size 
of 15!/. by 10'/. in. and freight-car loading, warehouse 
layout and stacking are simplified. 

Russell, Burdsall & Ward realizes that the new pack- 
age will require an educational program to familiarize 
stock clerks with its advantages. The hundreds of 
distributors who handle the line are armed with book- 
lets and samples of the new boxes for retailers and mill 
suppliers. In addition, copy theme for all the adver- 
tising scheduled for the rest of the year will feature the 
new packages. 


Crepits: Bores, The Warner Bros. Co., Bridgeport, Conn. 
S. Automatic Box Machine Co., Roslindale, 


Labels, The Rye Chronicle, Rye, N. Y. 


Set-up machines, U. 
Vass. 
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Your corrugated shipping con- 


SALESMEN 
WITHOUT 
EXPENSE ACCOUNTS 







tainers become silent, effective 


salesmen when your message is 






created by Matthews Art Design 
Service and reproduced with 
Matthews Rubber Printing Dies. 
Why ‘not take advantage of the 





free advertising space on these 
“Traveling Billboards”? 





is Contact your nearest Matthews 


representative or write for com- 


plete information. 


A PRODUCT WORTH MARKING 
* Is WORTH MARKING WELL 


MATTHEWS & CO. 


Beet 








JAS. Hi. 


3932] FORBES STREET PITTSBURGH 13, PA. 


BRANCH \% o/ PLANTS 









° 
NEW YORK. BOSTON. CHICAG Vi PHILADELPHIA. NEWARK, SYRACUSE 


District Sales Obbices 


CASE UNLOADER 
TRL AB: md UNSCRAMBLER 








SPEEDS PRODUCTION ... CUTS COSTS... 


AUTOMATIC . . . NO OPERATOR REQUIRED 


A-B-C Case Unloader and Unscrambler speeds production . . @ RELEASES UP TO 3 EMPLOYEES 
cuts costs for packers whose containers are received packed in 
‘re-shippable cases. This new machine automatically empties the 
case, unscrambles the empty glass containers and delivers them to 
the conveyor in single file, ready for filling. The empty case can 
automatically be carried to the filling line for repacking. Get new @ REDUCES BREAKAGE 

folder containing complete details. Write A-B-C Packaging © TESTED THREE YEARS UNDER NORM- 
Machine Corp., Dept. M7, Moberly, Mo. AL PACKING CONDITIONS 


Bs (Cea PACKAGING MACHINE CORP. 


MOBERLY = MISSOURL 





@ HANDLES GLASS CONTAINERS OF 
ALL SIZES 


@ AUTOMATIC AND FULLY ADJUSTABLE 





‘OTHER: AsBec pRopucTS 





Jaasal 
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The MASON MAILMASTER.. . 


SAFETY 
WIRE CLASP 
SAVES PAPER, 
TAPE, TIME 







Postal 
Shipments 


No Wrapping — No Tying, 
65 sizes — 1,000,000 boxes in 
stock for immediate delivery. 
—Send for Catalogue. 


CQIORE 20x COMPANY 


MAIN OFFICE NEW YORK OFFICE 
ATTLEBORO FALLS, MASS. 175 FIFTH AVE. 


FACTORIES: ATTLEBORO FALLS AND TAUNTON, MASS. 





MANUFACTURERS OF A COMPLETE LINE OF SET-UP BOXES 








WHITING- 
PATTERSON 


Cellophane—Acetate—Foil—Paper 
Printed by Multicolor Gravure 
Precision folding, slitting and sheeting 


13th and Wood Sts., Philadelphia 7, Pa. 

















Lentherie’s export containers 


Much merchandise for export, especially in glass 
containers, is extremely vulnerable to the hazards of 
breakage. Therefore, the question of export packing 





practices is one of major interest not only to shippers, 
but to carriers and marine insurance companies. 

One cosmetics manufacturer believes the problem 
has been solved, at least for some of its export ship- 
ments, by the use of large welded steel shipping con- 
tainers that eliminate pilferage losses and greatly re- 
duce breakage. In addition, impressive savings are 
reported by this firm in packaging materials, man hours 
and insurance rates, when these containers are em- 
ployed. 

Lentheric, Inc., Long Island City, N. Y., uses steel 
shipping containers for merchandise consigned from 
New York to San Juan, Puerto Rico. The containers 
are part of the customer service program of Atlantic, 
Gulf and West Indies Steamship Lines, New York. 

The system employed by Lentheric was developed 
by W. Leroy Swain, terminal operations superintendent 
of AGWI Lines, and the export traffic department of 
Lentheric. It has resulted in the following tangible 
advantages for the shipper: 

1. Savings in export packaging materials, including 
wooden cases, excelsior, waterproof paper, iron strap- 
ping, etc.—estimated at $120 for every container used. 

2. Savings in man hours necessary for packing. 
marking, weighing and handling export shipments 
approximately 36 hrs. per container. 

3. Reduction in breakage—75%. 

4. Reduction of pilferage losses—100%. 

5. Savings in marine insurance rates—50%. 

The containers used have a bale capacity of 277 cu. 
ft., or a weight capacity of 6 tons. They are equipped 
with double doors that can be either sealed or locked. 

Lentheric’s shipments to Puerto Rico seldom require 
the use of more than two containers at a time. When 
a container arrives at the Long Island City plant, it is 
left on the truck parked beside a loading platform. The 
merchandise, in original domestic packages, is quickly 
loaded into the container by means of a roller conveyor. 
If the packages do not fill the container to capacity, 
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NATIONAL 


PLANTIOS 
EXPOSITION 
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All the significant new plas- 
tics materials, machines, 
products ———only at this 
great exposition can you 
see and compare them, in 
one place, at one time! Here 
the nation's top plastics 
experts, representing every 
phase of the industry, are 
gathered together, for you 
to consult on your own man- 
ufacturing, merchandising 
and sales problems. For 
ideas, for product data, for 


ALL IN ONE quality-boosting, cost- 
PLACE reducing information, for 
ALL AT ONE J the whole current picture of 
TIME plastics — America's most 
x available material — the 
exposition is a must for all 

progressive executives. 

* kkk 

For guest tickets to the show, write on 
your own business letterhead to 
The Society of the Plastics Industry, 
* 295 Madison Ave., New York 17, N. Y. 
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EXPOSITION 


Sponsored by 


The Society of the Plastics Industry 


GRAND CENTRAL PALACE 


NEW YORK CITY 


SEPT. 27th to OCT. 


AUGUST 1948 


Ist 









Checkweighing apples 
in consumer bags in 
Ohio. EXACT WEIGHT 
Scale Model #708-P 
is used. 


Sales 
& 
Service 
from 
Coast 
to 
Coast 


The Heart of a 









Packaging 
Operation... 


Skillful use of present day packaging materials 
in sales appealing color combinations, all de- 
signed and manufactured by the best talent 
available make modern packaging the marvel 
of the age that sells goods in volume never 
before attained. But the heart of the packaging 
operation is still the scale. All the window 
dressing at your disposal will not assure oa 
uniform package. It takes an EXACT WEIGHT 
Scale to do that. The facts are you package 
your profits with the overweight container while 
the underweight package or bag is under fire 
from every quarter. Checkweighing is just good 
it's the heart of your packaging 
. it’s the 


Remember a_ uniform 


business .. . 
operation from a profit standpoint . . 
answer to uniformity. 
package is what it is supposed to be . . . no 
more, no less. Write for full details for your 


business. 








USTRIAL PRECISION 


THE EXACT WEIGHT SCALE COMPANY 


222 W. Fifth Ave., Columbus 12, Ohio 


783 Yonge Street, Toronto 5, Canada 


EL] 

























V's RARFERENT 


Stokes & Smith ‘‘NEVER- 
STOP" Carton Filling & 
Sealing Machine _ in- 
stalled at Dif Corpora- 
tion, Garwood, N. J. 
QUOTE FROM 
CUSTOMER 
“lL am sure you will be 
pleased to know the 
new machine is now 
running very smoothly 
and all of us here are 
very pleased and happy 
about it." 


This machine feeds the cartons from a supply—bot- 
tom seals, fills and top seals—60 to 70 packages 
per minute all on the one machine. Continuous 


motion—High production. 





OTHER STOKES & SMITH 
MACHINES 
FILLING + SEALING 
PACKAGING 
WRAPPING 
“SPEEDS TO SUIT 
YOUR NEEDS” 


Write for complete 
information 








STOK E(X4yMITH © 


PACKAGING MACHINERY PAPER BOX MACHINERY 





Frankford, Philadelphia 24, Pa., U. S. A. 













































bracing is installed to prevent load shifting during the 
trip. Once inside the container, the entire shipment is 
handled as a single unit. 

The amount of Lentheric merchandise that can be 
carried in such a container, it was explained, is the 
equivalent of 30 individual export cases, each holding 
about 250 Ibs. 

A container can be loaded with 7,800 Ibs. of 
Lentheric’s merchandise, packed in domestic cartons, in 
only four man hours. 

There is no extra cost to the shipper for using con- 
tainers, but a small demurrage fee is charged if a con- 
tainer has been in the possession of the shipper over 48 
hrs. 

Mr. Swain of AGWI Lines reported that, besides 
improving customer relations, the steel containers 
facilitate handling of cargo. Instead of having to load 
30 individual export cases of merchandise on pallets 
and swing them aboard ship, one pallet load at a time, 
AGWI Lines only has one container to handle. Turn- 
around time for the vessel thus is improved. Stevedor- 
ing costs are reduced sharply and the pilferage hazard 
is eliminated. 

AGWI Lines’ steel containers containing shipments 
from New York are reloaded at Puerto Rico with such 
merchandise as rum, mail, express goods and other 
articles for the return voyage. 


Crepit: Containers, Dravo Corp., Pittsburgh, Pa. 





Simplified can sizes 


The Standing Committee in charge of reviewing 
Simplified Practice Recommendation R155-40, Cans for 
Fruits and Vegetables, has approved a revision of this 
recommendation and copies have been mailed to the 
canners, can manufacturers and a representative group 
of distributors of canned foods for approval or com- 
ment, according to an announcement by the Com- 
modity Standards Division of the National Bureau of 
Standards. 

The proposed revision of the simplified list of stand- 
ard sizes was approved at a meeting of the Board of 
Directors of the National Canners Assn. on Jan. 18, 
1948, and the Commodity Standards Division was re- 
quested to submit the list of revisions to the industry for 
acceptance. 

The recommended list as promulgated in 1940 in- 
cluded 41 standard sizes. The proposed revision now 
before the industry for consideration includes a simpli- 
fied list of 32 recommended sizes of cans for fruits and 
vegetables. 

Thirteen of the sizes that were formerly recom- 
mended as standards are eliminated and four new sizes 
have been added. 

Mimeographed copies of the proposed revision may 
be obtained on request to the Commodity Standards 
Division, National Bureau of Standards, Washington 
oS, D.C. 
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Now, you can meet 
increased consumer demand 
for your product by faster, 
more practical packaging with 
the Campbell Wrapper. 
Old-fashioned wrapping 
bottlenecks are eliminated, for this 
modern mechanical wizard delivers up to 
150 units per minute—fully glued or heat 
sealed. Adaptable too, it handles all types 
of package wraps... and all kinds of shapes 
or sizes. Also available with hopper feed 

for high speed cylindrical wrapping #74 
such as stick candy and similar §& 
shaped products. For low cost, 
faster production — investigate 
the Campbell Wrapper today. 


Wraps products of all shapes. Write for illustrated brochure. HUDSON-SHARP MACHINE CO. + GREEN BAY, WIS. 


SAVES LABOR 
. only two 
Operators are 
needed for 
each machine 
— one feeder 
and one packer. 






























SHORT CUT TO INFORMATION - : 
- ~ - =| Fabricators 
é MODERN PACKAGING POLYETHYLENE 
e Readers’ Serwice 

ae eee ee ee DRUM LINERS 

- ca kaemaiae those who use materials and | Any Size Any Shape 

Working from an extensive reference file, it answers the 

ee ee oe ee 

etney-+ Pong | Promptly Attended To 
HOW TO USE READERS’ SERVICE | 

L Ly - PAGE KAGE 
MA 
een cinc  —P__ |KAGECO.MANCHESTER, CONN. 


ate a, 
WHAT READERS’ SERVICE IS 8 A G S, 
equipment, materials and services. Reades’ Service serves 
WHAT READERS’ SERVICE DOES 
1. Write us. 2. Phone us. 3. Visit us. | FOR DIFFICULS POLYETHYLENE PROBLEMS 
122 East 42nd Street New York 17,N. ¥. MUrray Hill 3-0655 | 
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MANHASSET 


MULTI-COLOR 
ANILINE 
PRESSES 








This press has most of 
the essential features 
of our larger presses: 


Model AP-224 





@ Prints on all kinds of film. 

@ Can be used as a roll press. 

@ Can be used in combination 
with converting machines. 


MANHASSET MACHINE CO. 


255 EAST 2nd STREET - P.O. BOX 231 - MINEOLA, N. Y. 


We also manufacture 
bag machines, 
slitters and rewinders 








FAST e ACCURATE 
QUIET « INEXPENSIVE 
renowned WHIZ-PACKER 


fills from the tiniest container up to 10 
Ibs. Speeds up to 104 per minute. 
Accuracy within 1/32 to! ¢ oz. '4H.P 
Motor. 





The well 


POPCORN CRYSTALS 

FROZEN FOODS’ CEREALS 

POWDERS SPICES 

CANDIES SEEDS 

NUTS NOODLES 
BEANS, ETC. 


Immediate Delivery 


ORDER THE ORIGINAL 
WHIZ-PACKER 


DO NOT ACCEPT SUBSTITUTES 
Send us your samples for quotations 
SOLE DISTRIBUTORS 

EASTERN STATES 














WESTERN STATES 
Amsco Packaging Machinery, Inc. Simplex Wrapping Machine Co. 
31-31 48th Ave., Long Island City, N.Y. 534 23rd Ave., Oakland, Calif, 


MID-WESTERN AND SOUTHERN STATES: Miller Wrapping and Sealing 
Machine Co,, 18 Clinton St., Chicago, Ill. 


MANUFACTURED BY 


nazter & Sou 


m 334 CORTLANDT ST., BELLEVILLE 9, N.J. F 








| 










Ford packing saves millions © 


An excellent example of how the use of corrugated 
wrapping paper in place of crating and cartoning for 
certain automotive parts has effected savings of $1,000,- 
000 annually in Ford plant packaging costs was re- 
ported in the July 1948 issue of Purchasing Magazine. 

Packaging products for delivery to Ford plants, for 
interplant shipments and for protection in handling is 
an important element of cost and a fertile field for 
achieving economies, the article stated. 

Packaging methods are specified by Ford on most 
items and a great deal of attention has been given to 
this item. The new procedure, with far-reaching re- 
sults, was instituted by the comment of a sales repre- 
sentative of a paper company in an interview with the 
buyer of packaging materials in the MRO Supplies 
Purchasing Department. He was introduced to the 
Packaging Department and given permission to make 
surveys and recommendations regarding packaging 
methods currently used in various divisions of the 
organization. Over a six months’ period these studies 
covered the Press Shop, B Building, J Building, Tractor 
Division, Mercury Division, Truck Division, Michigan 
dealers and several major suppliers. 

The proposed method of wrapping was found to be 
well suited to a variety of items, such as hoods, fenders, 
tire covers, grilles, hub caps, panel trim, back deck lids, 
clutch plates, running boards, emergency brake handles, 
etc. Typical cost savings developed through these 
studies are quoted from the article: 

Packing of bumpers, reduced from 12 to 4 cents each. 

Packing of fenders, reduced from $2.50 to 50 cents 
each. 

Packing of hoods, reduced from $4 each, crated, to 75 
cents wrapped. 

Packing of instrument panels, reduced from = 15.9 
cents (five to a carton, at 79.5 cents) to 4.79 cents each, 
wrapped. 

“As in the case of all production parts used in quan- 
tity, these unit savings are multiplied because of the 
large number of units involved,” the article said. 

“In the case of the instrument panels, for example, 
the saving of 11 cents per unit is multiplied by a produc- 
tion volume of 3,600 units per day, so that a conserva- 
tive estimate of the savings to be achieved is in excess of 
$100,000 annually. 

“Because of the success of these initial applications, 
Ford paper and packaging engineers carried the study 
on to cover all Ford and Lincoln branches and parts 
depots, and an educational program was instituted 
among pertinent branch plant personnel. The corru- 
gated wrapping was adopted as the standard packaging 
instruction on many specific parts and a special design 
was developed, imprinted with the Ford trade name and 
with matching royal blue tape. The latter feature is 
recognized by the Sales and Advertising Department as 
having a distinct though intangible sales value especially 
desirable in dealers’ stocks. 

“Other incidental advantages have accrued. 


For 
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PLASTIC CLOSURES 


MILLIONS 


WARREN PLASTICS 


makes them RIGHT! 


WARREN PLASTICS 
gives you WHAT YOU WANT! 
Send your closure requirements 
to us today for a quotation! Your 
problems ALWAYS receive CARE- 
FUL ENGINEERING ATTENTION 

and we can ship immedi- 
ately from stock all standard 
sizes. Write TODAY..... You'll 


be pleased you did! 





WARREN PLASTICS CORP. 


1901 IRVINE ST. 
WARREN, PENNSYLVANIA 


Canadian Plant: World Plastic Corp., Ltd, Hamilton, Ont 


New York Office Jesselson Sales Company Inc. 347 Fifth Ave. 
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One of America’s Leading 


FLOCK PROCESSORS 


of Rayon & Cotton Papers 
and Textiles 


Available in 


27” BOXWEIGHT — 54” BOXWEIGHT 
17 COLORS — PROMPT DELIVERY 
FROM ADEQUATE STOCK 


 Competitivel 
Priced / 


Sold thru Distributors and 
Paper Merchants from 
Coast to Coast 
* 


Send for Sample Booklet 
and name of supplier 
nearest to you 


EMBOSSING CORPORATION 


598 BROADWAY, 


NEW YORK 12, N. Y. 














the 4 
MULTIPRESS 


IMPRINTS 
FOR Batch Numbers 
Blockout 
Folding Cartons meas 
Flavors 
Paper Products Colors 
Prices 
Booklets Sates 
Labels Dates 
Sizes 


On imprinting problems consult 


B. VERNER & CO... INC. 
PRINTING PRESS MANUFACTURERS 


| 52 Duane St. N2w York 7, N. Y. 









NO W 
IS THE TIME TO PLAN 
A GOOD LOOKING 
CHRISTMAS PACKAGE! 
2 


Weinman Transparent 
acetate boxes make good 
products sell better. Give 
this 


sales advantage this Fall. 


your merchandise 


See the new novelty and 


seasonal design covers. 


Send for samples, catalogue and packaging 


suggestions. 


WEINMAN BROTHERS, INC. 
325 N. Wells St. Chicago, 10 


(Experienced Packaging Salesmen Write) 

















example, 10 wrapped fenders occupy the same space as 
three fenders crated by the former method in the Parts 
and Accessories Department. Small but appreciable 
savings in labor are also reported. 

“In a memorandum of progress in January, 1948, 
the purchase analyst estimated the savings from this 
program as approximately $1,000,000 annually. Since 
that time the estimate has been exceeded by a comfort- 
able margin as the wrapping has been applied to 1949 
parts and negotiations with vendors have resulted in a 
sharing of the savings.” 





It’s a deal 


(Continued from page 98) summer shades with a match- 
ing puff in the same shade as the powder, both offered 
for the price of the powder. The box of powder and the 
puff are housed in a transparent acetate container 
made sufficiently deep to hold the box of powder, a disk 
platform of decorative paperboard above it on which 
the puff rests. This package not only makes an inter- 
esting display unit, but offers the consumer a handy 
container for keeping powder and puff on the bathroom 
shelf. 

Many times the success of a combination deal depends 
upon the convenience of its form for counter and shelf 
placement. An interesting example is the vertical carton 
being used for a special offer of a jar of Jergens face 
cream with a 50-cent bottle of Jergens Lotion both for 
13 cents (see illustration, page 98). The purpose of the 
deal is to sample the face cream. From experience with 
other deals, the company learned that dealers prefer 
packages that take up little shelf space. The vertical 
carton with the lotion in the bottom, separated by a 
piece of corrugated board to hold the face cream jar on 
lop, takes up much less shelf space than a horizontal 
type package, is easy for the dealer to promote in small 
space and is less likely to be broken up for the items to 
be sold separately. 


Food combinations 


High demand for food products today does not make 
the combination package so necessary as an inducement 
offer in the grocery store. However, indications are 
that such methods can be used successfully, particularly 
the multiple-unit candy bar package.* ‘@he combina- 
tion offer is an excellent way to get shoppers to try new 
food products. 

Notable was the recent “deal” offered by Iglehart 
Bros., Evansville, Ind., to popularize its prepared 
mixes—combining a package of Swansdown  ginger- 
bread mix at a special price with the purchase of a pack- 
age of Swansdown instant cake mix. This company 
claimed it cut the cost of combining consumer deals in 
half by the use of a specially developed conveyor sys- 
tem, four bundlers and pressure-sensitive tape. This 
packaging line is estimated to save the company thou- 
sands of dollars a year. By this method two packages 


* See “Selling in Multiple Units,” p. 130, this issue. 
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IT PAYS 


to buy from one 
source of supply 


. . . particularly when that “source of supply” is pre- 
pared to design and furnish a complete line of quality 


packagings for their specific field . . . promptly. 





BEAUTY-PAK YOUR PRODUCTS 


A complete line of packagings serving the Hosiery and 
other Textile Industries, including plain and printed 


wraps, folders, inserts, envelopes and box covers. 





BE SURE WITH PAKSURE 


A complete line of wrappings, bags, envelopes and 
boxes, etc., for all food packaging including candy and 
frozen foods. Stock or original packagings designed 


by specialists for sure protection and “eye appeal.” 











SET UP YOUR BOXES WITH SEETAG 


Supplies for the set-up box manufacturer which help 
make-up the finished package he produces including 
glassine, Kraft, tape, cover papers, lithos, linings 


chocolate board, padding, etc. 


PACKAGING DIVISION ery runic tesger ares 


>» Philadetphia 6, Pa 





E. W. Twitchell Incorporated 
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Tests specimens with bursting strengths 
above 200 pounds per square inch. Note 
two gauge-mounting by use of manifold 
for testing materials of widely different 


strengths. 


Especially designed for testing corrugated 


as well as other materials. Conforms to 


ASTM and TAPPI standards. 


Send for booklet illustrating and describing 


the entire Perkins line of Testers. 


B. F. PERKINS & SON, Inc. 


Engineers and A‘\anufacturers 


Holyoke, Massachusetts 





Cans of Distinction 


Here are “customer - catch- 
ing'’ cans—designed and 
made exclusively for your 
product. These lithographed 
containers combine easy 
brand identification with ideal 





product protection. 


We also manufacture a com- 
plete line of round cans with 
stock designs for candies 
cakes and cookies.’ 


Write today for our illustrated 
catalog. 








‘No other container protects like the can” 
Empire Can Corp. 
220 Ashford St. Brooklyn 7, N. ¥. APplesate 7-4701 
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Because we've just installed the most modern, auto- 
matic machinery, we now can supply you with round 
and oval acetate containers of any size at low cost... 
and in quantities to permit volume sales. 


Despite the low cost of these containers, you don't 
sacrifice one bit of quality. Made of heavy acetate 
sheeting, these containers have snug fitting lids and 
bottoms that won't push through. 


Send us your requirements today. We'll quote and 
let you be the judge. 


TRANSPARENT 
CONTAINER CORP. 


OR 3-4740 
251 Third Avenue, New York 10, N. Y. 















are joined together as a single unit with four bands 
of automatically applied tape, two strips of half-inch 
transparent cellulose tape and two strips of one-inch 
green acetate fibre tape which can be imprinted with 
information about the offer in black. The printed tape 
is placed near the top of the package with the trans- 
parent tape near the base. The tape is applied by semi- 
automatic methods at the rate of 23 finished combina- 
tion packages per minute. Equipment consists of a 10- 
ft. conveyor equipped with a 22-ft. belt and 15 sets of 
double cleats. One operator at one end loads the pack- 
ages two at a time into each set of steel cleats. The 
cleats grip the packages tightly while four arms apply 
the tape operating from four bundlers. 

This ingenious procedure for banding two packages 
together is said to save the work of eight operators 
applying water-activated tape by hand. It is a most 
efficient operation for large-scale production warranting 
installation of a specialized mechanical line for produc- 
ing combination packages. There will be more of this 
type of installation as merchandising conditions de- 
mand. 


The combination display 


Occasionally there are deals of the premium type 
which do not require the combination package but do 
necessitate a combination display. A case in point was 
the Canada Dry campaign recently to increase the 
acceptance of its Spur Cola. Capitalizing on the popu- 
larity with housewives of the new polyethylene plastic 
bowls, this company offered such an item in combina- 
tion with a six-bottle carton of Spur—an 89-cent value 
for 53 cents. Obviously there was no need of packaging 
the two items together. Preparation for the promotion 
included the designing of a counter display card with a 
die-cut opening to hold the bowl, in front of which 
could be placed the six-bottle, Handi-pak carton of 
Spur. The special offer was described on the card. 

With 40 Spur bottlers participating initially, the 
company said that within three weeks’ time the initial 
supply of 20,000 bowls was gone and 25% of the bot- 
tlers had re-ordered, bringing total shipments to 75,000. 
Canada Dry could not be sure how many of the Spur 
carton sales were to new customers, or how many were 
repeat sales to customers who wanted another set of 
bowls, but they felt sure that, either way, a lot of 
people were getting well acquainted with Spur through 
this premium-deal sampling campaign. 

Many combination packaging problems can be solved 
simply by the production department in the plant. 
Often banding and gluing equipment used for other 
operations can be adapted for the special package. 
And carton loading can often be done by hand. When 
automatic production is necessary, many firms supply- 
ing equipment of this type—conveyors, bundlers, 
taping devices, etc.—can be called into consultation to 
help develop the operation. In such planning the four 
“‘musts”” to remember are: convenience, sturdiness, 
attractiveness for counter display and economy of 
production. 
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SOAPIN 


RY FLAKES 


20 MULE TEAM BORAX 


© 


ARE PACKAGED 


by PNEUMATIC machines 


With production running into many 
millions of packages yearly, America’s 
leading makers of soaps and detergents 
can’t afford anything less than the most 
efficient—and most economical — pack- 
aging method. 

To the great majority of these famous 
companies that means — Pneumatic ma- 
chines! Pneumatic’s experience in the 
making of equipment for the packaging 
of dry, free-flowing materials in cartons, 
dates back to the first days of automatic 
packaging. Pneumatic engineers and the 


Pneumatic organization have been spe- 


cializing on this type of machine design 


PNEUMATIC. 





AUGUST 1918 


and construction ever since. As a result, 
Pneumatic machines do their job with a 
smoothness, speed, accuracy and “lower 
cost per container’’ operation. This has 
led them to become the Number One 
choice of the country’s leading manufac- 
turers and merchandisers of practically 


every kind of packaged goods. 
* * * 


PNEUMATIC SCALE CORPORATION, 
Lrp., 82 Newport Ave., North Quincy 
71, Massachusetts. Branch Offices in New 
York, N. Y.; San Francisco, California; 
Chicago, Illinois; Los Angeles, California. 


WHITE KING 


MAGIC WAS 


Installation of Pneumatic 
equipment in operation at 
Swerl Products Division of 
Allied Chemical & Dye Cor- 
poration, Buffalo, New York. 
Swerl is distributed by the 
H. J]. Heinz Company. 


NOCTIL 
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PACKAGING 


AND BOTTLING MACHINERY 


Over ninety different machines for the packaging of dry, free-flowing products and the cleaning, filling, capping and labeling of containers for liquids and semi-liquids 
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PHOTO- me eee SCANNER 


| Sturdy bottle carrier 






STRIKER DRAW ROLL | 
~ “ “ ~ * “ % “ ‘“ “ “ x “ | / " - : . . i é eet . : 2 ase. é 
CONTROL a | A sturdy new multiple-trip beverage bottle carriet ‘ 
_ ee MOTOR i a | has been adopted by the Pepsi Cola Co. Basic struc- 
DIRECTION FINDING evra te a : 
q 0 SMITE O RSE ture is a wire frame which protects the bottles securely 
=: 


POWER DIFFERENTIAL | 
ANUAL eam OPERATION CENTRAL CORRECTION | 
_ Switcn MECHANISM 


| 
Automatic “ELECTRIC EYE” | 


2-WAY REGISTRATION CONTROL 


All component parts needed for perfect registration control. 


Guaranteed faultless operation on YOUR equipment. 





Applicable to any machine using draw rolls to feed the web 


Savings pay for equipment many times over because—it 
eliminates hand labor . . . permits faster machine operation 
. stops material waste. 


@ Set-up time radically reduced—because of auxiliary hand 
control switch. 


Write for descriptiue literature COMPONENTS of bottle carrier used for Pepsi Cola 
t Dues ‘ Adué include wire frame and printed paperboard blank, die cut 


and scored, for folding into position around the frame. 
9 n 


2057 North Hoyne Ave. Chicago 47, Ill. when carried from store to home and for the return trip. 

(Factory ASHLEY, OHIO) Brand identity is provided by paperboard blanks, 
printed with the traditional Pepsi-Cola red and blue 
trademark, which may be folded into position around 
the wire frame in a jiffy. Each printed piece will give 
several strips, because it is made of white jute, hard- 
sized to prevent moisture absorption. The blanks may 
be replaced easily. Side slots in the metal frame per- 
mit handles to be slid down so carriers may be stacked. 




















MANUFACTURERS OF eed | Crepitr: Carrier, Waldorf Paper Products Co., St. Paul, Minn. 





FOLDING CARTONS > 4 


WINDOW & COUNTER DIS- @ . 
ee «ee con Malcolmson to AMA post 


BOX BLANKS -« PAPER CAR- -x ; J. D. Malcolmson, technical director of the Robert 


:. RIERS - 2 PC. FLATS FOR “a Gair Co., Inc., has been chosen as the American Man- 

BR rITCHED OR METAL EDGE a agement Assn. vice president for the Packaging Division 

to succeed the late Edgerton A. Throck- 

morton, who died suddenly in Chicago 

on June 8. 

Mr. Malcolmson has been with the 

Robert Gair Co. since 1922. He was 

oe graduated from the University of Kansas 

<a * BAKERY CARTONS - and was a Fellow of the Mellon Institute 

— _ PARCEL POST SHIPPERS - of Industrial Research, where he carried 

PARTITIONS OF ALL TYPES - ge: on the first technical study ever made 

aS | on corrugated boxes. In 1944 Mr. Mal- 

colmson organized the Technical Section of the WPB 

WESTERN CARTON COMPANY Paperboard Division and served as its chief. He has 

Lis «wake way also been chairman of the U. S. Dept. of Commerce 

lamar ii as simplification committees on boxboard calipers and on 

' canned goods containers. He has long been active in 
the AMA Packaging Division. , 


- CARTONS « DIE CUT IN. 
SERTS FOR TANGIBLE 


MERCHANDISE + SUIT & 
MILLINERY CARTONS 





Folding Displays 








CREATORS — DESIGNERS OF DISTINCTIVE PACKAGING AND SPECIALTIES 
CHICAGO SALES OFFICE - 737 NORTH MICHIGAN AVE PHONE SUPERIOR 3038-3039 
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Elizabeth Street, Toronto, Canada 


A. M. Bojanower New York 7. N.Y Bensing Brothers & Deeney, Inc. in Ill. 
2785 E. Slauson St., Los Angelesl1,Cal. New York 7, N. ¥. 2358 N. Seeley Avenue, Chicago 47, Ill. 


Largest Manufacturers of réniline Ink in U.S. 4. 
Bensing Bros. & Deeney 


HOME OFFICE 
AND PLANT 





For Printing on Foil 


FOIL BRITE is a BBD ink devel- 
oped specifically for printing on metallic foils. 
Because of its special formula, FOIL BRITE has 
all the ‘‘plus” qualities printers look for in a foil 
ink. 


FOIL BRITE dries tmstantly yet remains flexible. 
When dry, it has a smooth, high gloss. It will not 
crack or chip. Colors are strong and_ brilliant. 


Moreover, because it binds tightly to metallic 
surfaces, FOIL BRITE doesn’t peel or flake off. 


FOIL BRITE is produced in a variety of high- 
visibility colors and shades. After you’ve used it, 
you'll agree with printers everywhere that no finer 
foil-type ink was ever made. 


Distributors Associated Manufacturing Plants 


Export Division 


Manton Brothers “ae i Bensing Brothers & Deeney, Inc.,in Mass. 
McLaurin-Jones Co. 81 Albion Street, Wakefield, Mass. 


150 Nassau Street 


WRAPS BY CRYSTAL TRANSPARENT CORP. 


To print these attactive aluminum foil 
candy wraps, Crystal Transparent) Cor- 
poration of New York chose BBD FOLL 
BRITE Inks. 








( 





FOIL BRITE 




















401 N. BROAD STREET, PHILADELPHIA 8, PA. . 





WRAP -ADE.......... 


Continuous Sealer 


SEALS FAST 
SEALS TIGHT 








HE Wrap-Ade Continuous Sealer heat 
seals as many as 75 thermoplastic coated 
bags per minute. Each bag receives a uni- 
form, moistureproof heat seal. The unit is 
ideal for all bags packed on a conveyor 
system which automatically carries the filled bag into the 
sealing rollers. 


Nearly five feet long to provide sufficient heat-dwell for perfect 
sealing, the Wrap-Ade Continuous Sealer may easily be 
raised or lowered to allow for bags of various sizes. A device 
is available to give the bag an extra fold before it is sealed. 


Write today for complete specifications. 


WRAP-ADE MACHINE CO., INC. 


778 Bergen Street Brooklyn 16, New York 
Phone: NEvins 8-8052 










FILLED BY 


GRAVITY 


| 

| 

| 

| 

! 

| 

| 

1 

I 

1 

| 

1 

1 

; RAPID 
| ACCURATE 
ECONOMICAL “ 

THE PACKER GRAVITY FILLER has been designed 
to answer the requirements of manufacturers filling 
two-gallon, gallon, quart and pint cans. Speeds 
\ up to 40 containers per minute, depending on the 
| size of container and consistency of liquid. Will 
| also fill glass containers in similar sizes. 

| VACUUM fillers also available in 3 to 12 spout 
| models. Change from one method to the other 
| quickly and easily. 

IMMEDIATE DELIVERY e¢ MODERATELY PRICED 
Write for free descriptive {iterature. 
{ 






i? A Clk BR 


MACHINERY COMPANY 
30 IRVING PLACE, N. Y. GR 5-8223 









| 
| 
| 
| 
| 





CCNY packaging course 


A new course in Packaging and Packing to be given 
for the first time during the 1948 fall term in the man- 
agement program of the Evening and Extension Divi- 
sion, City College School of Business, New York, has 
been announced by Dr. Robert A. Love, director of the 
division. 

The course is in answer to the need for skilled person- 
nel to handle and ship merchandise in today’s expand- 
ing foreign and domestic markets. The course will 
stress the functional aspect of the packing and packag- 
ing of materials. It will cover the objectives and prin- 
ciples of packaging, legal requirements, packing methods 
and equipment, methods of damage and corrosion pre- 
vention, packing for shipment, cost factors in packag- 
ing, methods of closure and production-line techniques 
applicable to packaging and packing. The class will 
meet every Tuesday evening from 8:45 to 10:25 P. M., 
starting Sept. 28 and continuing for 15 weeks. 

Instructor is R. D. Elwell of McKinsey & Co., con- 
sulting management engineers, a man with more than 
20 years’ the packaging field. Mr. 
Klwell developed methods of using corrugated board, 
extensively utilized today in the packaging of glass- 
ware and other fragile material, and he was formerly in 
charge of merchandise preparation at 
Ward. 

Registration for the course will be held in the Audi- 
torium of the City College School of Business, 17 
Lexington Ave., New York City, on the evenings of 
Sept. 16, 17, 20 and 21, from 6:00 to 8:30 P. M. 


experience = in 


Montgomery 





Selling in multiple units 


(Continued from page 131) unit is the package to be pro- 
duced and promoted because in addition to the demon- 
strated proof that it produces more sales in both bars 
and dollars, it accomplishes the following purposes: 


‘*A. Greater sales are produced with fewer trans- 
actions. 
“*B. There is demonstrably less labor in handling the 


six-unit package from the time of receipt, marking, 
shelving and sale. 

“C. There should be less pilferage experienced on 
the larger package. 

“DPD. There is a savings in check-out time and labor 
by making it possible to ‘shelve’ this multiple unit at 
any location in the store. 

“KE. The multiple-unit package increases sales on 
candy bars, not only in total, but increases the propor- 
tion of total sales on the multiple-unit bar against all 
others not so packed. In one case Old Nick and Bit-O- 
Honey sales for two weeks were 346 bars in multiple 
units from segregated location as against 590 of all 
other bars sold singly at check-out counter. In another 
case the figure for multiple Old Nick and Bit-O-Honey 
unit sales, also for a two-week period, was 331 bars as 
against 288 of all bars sold singly.”’ 
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ALL DRESSED UP... 


give your package the dressed up look that adds 








merchandising emphasis and makes sales builders. 


CARTONS WITH 


HIGHER “EYE-Q” RATINGS : . 
For your next redesign job call 


CHICAGO CARTON COMPANY 


4200 SOUTH CRAWFORD AVENUE « CHICAGO 32, ILLINOIS 


AUGUST 19418 201 


















All classified advertisements payable in ad- 
vance of publication. Rates: $5.00 up to sixty 
words; enclosed in border, $10.00 per inch. 








WANTED SALESMEN—Packaging salesmen now selling allied lines to 
sell Weinman Transparent Plastic Boxes, Cans, Counter Dispensers. 


(See Display Adv. this issue) Commission Basis. Mention experience, 
territory covered and lines now selling. Weinman Bros., Inc. (Est. 1919), 
325 N. Wells St., Chicago 10, Il. 


WANTED MANUFACTURERS’ agents throughout the U. S. who are now 
selling packaging and filling equipment. e manufacture a competi- 
tive line of automatic and semi-automatic liquid bottle fillers. We pay 
best deal in industry. In replying give territory you cover, lines now 
handling, number of men in your Organization, and length of time in 
Schaffner Industries, Schaffner Bldg.. Pittsburgh 2, Penna. 











PAPER ESTIMATOR: Permanent position with old established folding 
box manufacturer. Must have at least five years estimating experience 
in folding box or printing field. Reply stating experience, age, and 
salary desired. Box 711, Modern Packaging. 


WANTED: MECHANICAL engineer with wide experience in wrapping 
and packaging machine design. Permanent position with old estab- 
lished firm located in attractive residential community. Box 695, 
Modern Packaging. 






WANTED: DESIGNING engineer with experience in wrapping or packag- 
ing machinery. Permanent opportunity for qualified person with old 
established midwest machinery manufacturer. State experience, age, 


and qualifications in your reply to Box 706, Modern Packaging. 








— Bright 
5 Ib. 


358 W. 


SPECIAL OFFERING 5,000 Ibs. 3% —_ rolls 
Aluminum Foil Wax mounted to 12 
Above offered subject to prior sale. 


Ontario St., Chicago 10, Il. 





ri 4/ of 
TR AV E R “c JORPOR A’ T ON 





SALESMEN: PREFERABLY with experience selling laminated and 
coated products such as are listed in our advertisement in this issue of 
Modern Packaging. Excellent territories available to right parties. 
State qualifications. age, experience and territory covered in first letter. 
Also if interested in salary or commission and amount. Floyd A. Holes 
Company, Bedford, Ohio. 








FOR SALE: One Simplex Hi-Speed 
No. l. Offering immediate delivery. 
Avenue, Cleveland 5, Ohio. 


tic Bag Machine Model 
Miles 


Autom 
King Nut Company, 15112 








WRAPPING MACHINES: Two New Corley-Miller Model MPUS heavy- 
duty cellophane wrapping machines complete with underlap mecha- 
» 24” automatic sheeter, adjustment range one running glue 
flexible hold down shoes, 6 extra roll shafts, d 2', H.P. 110 volt 
One machine still in crate, other tested but never in pro- 
Contact J. W. Mazouch—United Wallpaper, Inc., Merchandise 
Chicago, for any additional data and price. 









Mart, 


SAL ES REPRE — AT TON. require od by designers and manufacturers 

fi lustries. We 
’ ng them ata price to meet all 
requirements. You should this ability with “A Know How” 
in this field and with cont: Sideline permissible. Cardboard, 
acetate and wood, electrical advertising and point of sales displays. 
Chests, novelty packaging. Flocked and sprayed laminated blocks, etc. 
Garlock Box Manufacturers, 350 Hoover Ave. Bloomfield, N. J. 























MANUFACTURER WANTED to take over manufacturing and sales of 

machine for folding tuck-end carto Have model machine and patent 

coverage. ngineering assistance in development. Wide 

possibilities as machine can be made inexpensively. Reply directly to 
E. Hamilton Company, L118 Oak Ave., Evanston, HUlinois. 








SARAN FILM, Type M, 225 gauge x 16” x 100’, unslit, 3500 Ibs. 
$0.50/Ib.; Ethyl cellulose strippable, hot-dip, metal-sealing lg 
6,000 Ibs., $0.08/Ib.; Sheet rubber, 1/64” x 36”, 900 yds., $0.55/yd.: = 
prene cloth, 1000 yds., $1.00/yd.: Black vinyl, 13.800 Ibs., $0.25 /Ib. ry 


Rubber, uncompounded, 5000 Ibs., $850. Box 722, Modern Packaging. 












WANTED—Package Machinery Co. wrappers. Can use any of the fol- 
lowing—FA, FA2, FAQ. ease state age. condition and lowest cash 
price Box 713, Modern Packaging. 











FOR Seale Co. 


tic Carton 


AVALLABLE immediate delivery: Pneumatic 
Automatic Cartonir ' consisting of Autom 
Feeder, Bottom Sealer, Rotary Filling Machine, 





Top Sealer and 
Interconnecting Conveyors. Standard Knapp 429 Carton 
Sealing Machine. Pneumatic Scale Co. Straightline Bottle 





oe Machine, labels front and back. New Jersey Labelrite 
tic Labeling Machine. Stokes & Smith Model 
Gl Powder Filling Machine Bagby Piston Type Filling Ma- 
chines. Karl Kiefer Rotary Type Visco Filling Machine. We 
have everything in pz skaging and filling equipment. Tell us 
your requirements. Union —— Equipment Co., 318-322 
Lafayette Street, New York 12, N. Y. 



























. never used, 


FOR SALE: One Ross Automatic cartoning machine, new 
to 6” For further infor- 


built in 1947, adjustable for carton sizes 2°,” 
mation write P. O. Box 1255, Stamford, Conn. 














Publication reserves the right to accept, re- 
ject or censor a classified copy. 











BAG PLANT production manager available thorough experience 
in cellophane, thermoplastic coatings, polyethylene, kraft and 
aniline printing. Would like to make change. Prefer west 
Good record in personnel 


Reply Box 716, Modern 


coast but will consider other location. 


management and labor relations. 


Packaging. 











CELLOPHANE 


converter, 


SALES broker wanted—to represent small mid-west 
Liberal commission. Write Box 715, Modern Packaging. 





WANTED: CHEMIST. 


Graduatewith four to six years prac- 
tical experience, preferably in a paper or plastic film converting 


plant, to supervise Laboratory under an experienced director, 


and assist in development for a converter of paper, films and foils. 


Small Midwestern town. Men now holding these positions 


know of this ad. Box 717, Modern Packaging. 











SALESMANAGER—CELLOPHANE & paper specialties: Leading paper 
converter has challenging opportunity for man thoroughly cap- 
able of selling and directing sale of printed and converted cellophane. 
glassine specialties, foil and laminated papers principally related to 
food packaging. Company operates several plants with national dis- 
tribution. Men with outstanding record in sales promotion and direc- 
tion invited reply in strictest confidence to Box 721, Modern Packaging 





WANTED: SUPERINTENDENT. A converter of waxed, lami- 


nated, heat seal, printed papers, foils and plastic films, employing 
over one hundred, wants man with ability to plan and manage 
efficient operation, capable of suggesting and supervising im- 
proved running methods. The man we are seeking should have 
a successful record of accomplishment and may be now situated 
where there is no immediate opportunity to head this depart- 
ment. He must be willing to work and plan constantly, get 
along well with good rural employees and be paid on the basis 


of results. Our key personnel know of this advertisement. 


Box 718, Modern Packaging. 











NEWLY FORMED SALES AGENCY contacting confectionery, bakery. 
and beverage manufacturers. Will consider exclusive representation 
in Chicago area. Our personnel have years of technical and practical 
experience in the food industries. Box 719, Modern Packaging. 





SALESMEN CORRUGATED BOX: 


We have a few more open- 


ings for salesmen with corrugated box experience. Qualified 


persons interested in making application for these positions 


F. M. BRAZIER, UNION BAG 


should send detailed resume to: 


& PAPER CORP. 235 BROADWAY NEW YORK 7,N. Y. 











PRODUCT DEVELOPMENT engineer: Leading paper converter ha: 
exceptional opportunity for man capable of directing and expanding 
development work already in progress. Position offers unlimited op- 
portunity for exercising imagination and leadership. Only applicants 
with proven record of achievement in paper converting need apply. 
Reply in strict confidence to Box 720, Modern Packaging. 








PRIVATE LABEL manufacturing service: West coast (Cali- 
fornia) cosmetic manufacturing plant offers a complete 
service to the cosmetic, drug and allied industries. New building 
embracing 35,000 square feet available for manufacturing, ware- 
housing, and drop shipments. Skilled finishing personnel. 
Exceptional chemistry staff. All modern equipment. Products 
made in conformity with the pure food, drug and cosmetic act. 
Products liability insurance carried. Facilities for large runs. 
Steady shipments preferred. Box 714, Modern Packaging. 











FOLDING BOX Salesman wanted, 


who would appreciate con- 


nection with well-rated progressive company in the East. Manu- 


facturing every type folding box. Liberal commission arrange- 


ment affording lucrative position. Box 673, Modern Packaging. 
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ATTRACTIVE 
, COLORS: 


NATIONAL RED 
NATIONAL BLUE 
AZURE BLUE 
FORREST GREEN 
APPLE GREEN 
NILE GREEN 
CANARY YELLOW} 
PEACH 

ORCHID 

BLACK 

OR WHITE 





Beautify Your Package with Cushioned Protection 


SHIELD-PAK as liners and pads in your set-up and folding 
cartons gives your product eye-appealing, SALES appealing 
color attractiveness PLUS corrugated-cushion protection. 
SHIELD-PAK is a single-faced corrugated paper produced 
in two distinctive designs and in a sufficiently wide variety 
of standard colors to comply with the established color 
schemes of most manufacturers. If, however, you desire a 
special color, we can meet your requirements. Send for 
complete sample kit today—there’s no obligation, of course. 


WRITE FOR INFORMATION THAT MAY SOLVE 
YOUR PACKAGING PROBLEM 
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Market-wise users or producers of containers know 
that attractive shapes and designs are a vital link in 
merchandising a product. 

It is a simple function of the Knowlton Automatic 
Convolute Paper Can Winder to produce containers 
in wide variety and at a rate that keeps their costs 
at rock bottom. One operator will turn out as many 
as 150 can bodies per minute on this machine which 
winds and labels 5 ata time. Further adaptability 
s demonstrated in the broad variations in can body 
sizes and strengths: round or ir- 
regular shapes 1°4” to 8” in diameter 


or across diagonals, in 3 to 6 plies. 


Today new avenues to handsomer 
packaging at lowered costs are being 
opened by the Knowlton Automatic 
Convolute Winder. Believe us, your 
phone call or letter will bring quick 
response in the form of its applica- 
tions to your packaging problems. 
ie 
AUTOR 
PAPE] 















Pacific Coast Representatives 
637 “a oa A BROOKLYN CHICAGO TORONTO, CAN. H. W. BRINTNALL CO. 
(ARLINGTON) — 45-53BeaverSt. 9 $. Clinton St. 260 Richmond St..Wf. 1. ancetes, Son Francisco, Seattle | 


ROCHESTER, NEW YORK 
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No matter what you sell, it’s almost certain that 
a plastic container...your original design or one 
already in existence ... will make it sell faster. 

It’s been proved time and again on the busi- 
est counters in America . . . that plastics’ bril- 
liant colors, or crystal clear full views, their 
extra protection, re-use possibilities and light 
weight ... can do an unexcelled selling job. 
(Actual tests prove that merchandise in Vue- 
pak, Monsanto’s transparent packaging ma- 
terial, outsells the same product in “blind” 
opaque packages SIX TO ONE!) 

With modern high speed production these 


MONSANTO CHEMICAL COMPANY, PLASTICS DIVISION 


(C) f am enclosing my requirements for the package I’m planning or want to 


improve. 





I wish information on injection molded boxes of Lustron and Lustrex. 


ANI ON S AN ‘Ke) a sa — special information on Vuepak for ——- % 


Firm 





Am 


CONDIMENTS 


WSS 


sO 


super-selling plastic containers, that can be 
molded economically from Monsanto’s Lustron 
or Lustrex, or fabricated from Vuepak, pay for 
themselves over and over. It’s possible today 
to get a plastic container almost any shape, size 
or color with almost any type closure or hinge 
device with embossing or printing... 

See your box supplier today . . . or send the 
coupon below for full plastic container infor- 
mation. Monsanto has just completed an in- 
dustry-wide survey of plastic containers ready- 
to-use .. . to help you get an economical start 
with a plastic container. vuepak & Lustron: Reg. U. 8. Pat. Off 


Dept. MPKP$8, Springfield 2, Mass. 


* 9 


CHEMICA LS “4 PLASTICS Type of business 
nena 
City oa State 
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SERVING INDUSTRY... 
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very day thousands of hands reach for 
Shredded Ralston on grocers’ shelves all over America — 
hands impelled by the familiar, attractive red, white 
and blue checkered box. We know because we’ve made millions 
of Ralston Cartons annually — have been making them, 
as a matter of fact, for the past twenty-five years. Ralston 
is just one of the many large manufacturers of 
nationally known products who depend on Michigan 


Carton for packages that are colorful and sales 


compelling. We have the experience ahd facilities to 
‘tad oe 


handle your carton work too. For large quantity, high 
quality production — call on Michigan Carton. 


Michigan Carton Company, Battle Creek, Michigan 








." 
o> ay Son 


and the re-use packages keep them that way 


Boyle-Midway, Inc., are proud of their high quality, 
luxuriously soft dust and oil mops. To protect these 
fine products they sought a package with more than the 
usual properties _.. one that would continue to serve 
long after the original purchase. The answer was a 
durable, printed Pliofilm bag designed and produced 


PACKAGE MANUFACTURER - PRINTER - LAMINATOR - CONVERTER . . 


. CELLOPHANE - 


by Shellmar. The package carries printed instructions, 

“Keep in bag when not in use”’ for either the ee 
mop or dry dust mop can be snail anywhere in the 
protective e bag. In addition to this sales-building re-use 
feature, the package makes the product completely) 
visible and gives prominent display to brand identity. 


SHELLMAR 


MOUNT VERNON, OHIO 


SOUTH GATE, CALIF. «© ZANESVILEE, OO 
MEXICO CITY. MEXICO #¢ MEDELLIN. COLOMBIA 





PLIOFILM - ACETATE - SARAN - VINYLS - FOILS - PAPERS - COATING’ 
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MODERN PACKAGING 


INDEX TO VOLUME 21 


SEPTEMBER 1947 TO AUGUST 1848 





GENERAL ALPHABETICAL INDEX 


A 


A-B-C- Packaging Machine 
Unloader and 
cases 


Corp 


unscrambler for glass-container-tilled 


ACL (applied color labeling) 
A. P.. W. Products ‘Co., Inc. 
Companions in use; wet-strength paper towels and 


holder 


ABRASIVES 
Service packaging for dealer and distributor conveni 
ence Behr- Manning 
Ace Mfg. Co. 
Bottle caser. 


ACETATE 

Box consisting of acetate dome or cover 
board base; Plastic Artisans, Inc. 

Boxes for gift packaging in chain stores 

Heat-sealing film data; Celanese Corp. of America 

PermaHues (glass tumblers) in acetate-topped box; 
J. H. Cristil Co ‘ 

Picture pack candies; colorful designs under 
covers; Howe Products Inc 

Pre-packaged hosiery in acetate tube with paperboard 
ends; B. Altman & Co 

Samplers; candy in acetate box; Sperry Candy Co., 

Swim caps in transparent cylinders 

Tomato boats, machine-wrapped; 
American Stores Co 

Wright's ruffling in folding paperboard box with 
acetate cover 


and box 


acetate 


static eliminator; 


ACRYLICS 

Acrylic holder for perfume bottle; Maison F. Melikov 

Acrylic silver chest for display or home use; Inter 
national Silver Co. 

Chutes and hoppers in tr: insp: irent "weigher 
for potato chips 

Color effects on acrylic; 
Calabro 

Filling equipment for corrosive 
peroxide); Parke, Davis & Co 

Fluorescent acrylic (Daylight Fluorescent 
self-illuminating; Rohm & Haas 

Gift containers; Steiner Mfg. Co 

Wrist watch container 


ADHESIVES 
A.S.T.M. Standards on 
can Society for 
Animal glue in semi-solid form; 


and filler 


special lacquer; Anthony D 


liquids (hydrogen 


Plexiglas), 


Adhesives; booklet of Ameri- 
Testing Materials 


Swift & Co 


Casco Packaging Glues—uses, etc bulletin of The 
Borden Co 5 ae 

Flowing glue for automatic case sealers; Paisley 
Products, Ine 


Heat-seal papers; what the packager should know 
about thermoplastic labels. H. W. Taylor 

How to Use and Prepare Glues; National Adhesives 

How to Use and Prepare Pure-Pak Adhesives (book- 


let); National Adhesives 

In-plant training; labeling courses at National Ad 
hesives Division, National Starch Products, Inc 
John C. Clay 


Outlook for '48 

Ihe Story of GP Adhesive; 
Products Co 

3M_ Adhesives in Industry; 
Mining & Mfg. Co 

Unusual Adhesive 
Products Corp 


booklet by The Gummed 


booklet by Minnesota 


Products; booklet; Adhesive 


and ‘ 


Waterproof adhesives 77 78’; Grasselli 
Chemicals Dept. (du Pont de Nemours) 
Waterproof paste for vanrished labels; Dewey & 


Almy Chemical Co 
SDVERTISING 
Consumer help; service through package 
Display Gallery See Table of Contents, 
Modern Packaging, each month 


page 2 of 


False and misleading advertising; effect of Lanham 
Act 

Inserts. Merle D. Penney 

Point-of-sale tag attached to each inflated ball; 
W. J. Voit Rubber Corp 

Promotional inserts 

AIR CARGO 

Air cargo angles; United Air Lines research Glyn 

Johns 
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Act of June 


5, 1934, at E 


oo for flowers; 
‘alifornia, Inc 

A Fr, actual Study of en 
Airlines a yr 


United Wholesale Florists of 


booklet of American 


ALCOHOLIC BEVERAGES 


Alclad beer barrel; Aluminum Co. of America 

All throwaways; Carling’s packaged brew; Brewing 
Corp. of America 

Applied color labeling; 

Beer label elegance; 
Meister Brau labels 

rm ge iy bottles; half-section plastic replicas 

Gift package for Four Roses whiskey , Frankfort Dis 


beer bottles 
Peter Hand Brewery Co.'s 


tilleries : 

Gift packages; wines and liquors 

One-way Duraglas beer bottle campaign; Jwens 
Illinois Glass Co 

Private glass or stock? A surve y 


Roll-on capper for wine bottles; 
Taylor Wine Co 
Whisky bottle containers of molded pulp 
Wines (California); packaging 
All-State Welding Alloy Co 
Packaged alloy wire 
Altman, B. & Co 
Pre-sealed hosiery 


aluminum closures; 


considerations 


ALUMINUM 
Aluminum and Aluminum Alloys in the 
try; report of British Dept 
trial research cited 


Indus 
and Indus 


Food 
of Scientific 


Aluminum cans for food; Norway experience D 
Nickelsen F , : 

Closures for wine bottles; roll-on capper; Taylor 
Wine Co sla ki gck ‘ 

Color motion picture showing production of alumi 
num (Pigs and Progress); Reynolds Metals Co 

Dispenser for alloy wire; All-State Welding Alloy 


Co 
Metal-clad cigarettes, 
Williamson Tobacec 
Outlook for '48 
Aluminum foil. Sec 
American Airlines 
A Factual Study of Airfreight; 
American Cyanamid Co 
Monthly bulletin, ‘Plastics Salesfront”’ 
American Management Assn 
American Business and Industrial Design; 
survey (reviewed). 
Lawrence A. Appley, new president 
Attendance at conferences limited to me mbers 
Marketing study 
Packaging Show 
position 
Pamphlet; 
lems 
Poll showing shift to buyer’s market (ed.) 
American Stores Co 
Pre-packaged fresh fruits and vegetables 


machine wrapped; Brown & 


o Corp 
Foil. 


booklet 


report on 


See Packaging Conference and Ex 


Modern Management Practices and Prob 


Static eliminator device for tomato wrapping ma 
chines 
Waste and spoilage survey 


American Viscose Corp. (Sylvania Div.) 

Technique for shipping wet cellophane 
Animal Foods See Feed. 
Ansco 

Standard pre-packed units cut shipping cost 
Arden, Elizabeth 

Plastic hearts; containers for perfume flacons 
Arizona Dawn Gardens 

Pre-packaged citrus fruits; 
Armour & Co, 

Cooperative enumeeseeth with 

for babies 
Packaging and self-service selling; F 


fresh dates 
Gerber; meat products 


W. Specht 


Self-service merchandising of meats; survey 
ASPHALT : 
Asphalt-laminated pape rs; proofing M. L. Downs 


Associates of the Food & Container Institute; 
study group 
Athletic goods See Sporting Goods 
Atlantic Fertilizer Corp 
Burlap bag with paper-sleeve valve - 


package 


AUTOMOBILE SUPPLIES AND PARTS 
Flame-sealed visibility for brass fittings in poly 
ethylene bags; E. Edelmann & Co 
Pa 1936 
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Food packing saves millions 

Pocketed plastics; compartmented envelope 
acrylic hood ornaments for 1947 Ford car; 
Felsenthal Sons 

Re-design of anti-freeze and cooling-system produ 
packages; Commercial Solvents Corp 


for 
G 


cts 


Re-use shippers for industrial truck and tractor oil 


washed air cleaners; Donaldson Co 


Road map to design; Penetone Co.’s automotive 


products 


Simplified procedure; packaging program of Victor 


Mfg. & Gasket Co 
Spark-plug stockings; Electric Auto-Lite Co 


Swedish folding cartons for automotive replacement 


parts 
Ayer, Harriet Hubbard 


Transparent folding carton for perfume (‘‘Yu’’) 


flacon 


B 


BAG MAKING MACHINES 


Cellophane bag for ground coffee; La Flor de Tibes 


(Cuba) 


High-speed machine handling various types of paper, 


foil webs, ete.; Manhasset Machine Co 
Polyethylene bag maker; Heat Seal-It Co 


Pouch forming machine for olemargarine bags; Shell 


mar Products Co 


BAGS 
Adjustable bag flattener; Flexoveyor Mfg. Co 
Mesh bags for apples 
Mesh bags for oranges 
Polyethylene envelopes See Polyethylene 


Sewing machine clinic in a bag plant; Bemis Bro. Bag 


Co 


Vinyl package is re-use knitting bag; Wool Novelty 


Co 
Zipper bag of printed vinyl film for automatic elect 
blanket; Swartzbaugh Co 


ric 


See also Cellophane Bags; Paper Bags; Textile 


Products 
Baked Goods See Food Packaging— Bakery Product 
Bakelite Corp 
Booklet: “‘Vinylite Resins and VPlastics’’ 
Baker, Walter 


Package modernization of yrocery-store chocol: 
items 
BARRELS 
Alelad beer barrel; 4° minum Co. of America 


See also Drums 
Barton's Bonbonniere 


Ss 


ite 


“Wrapping paper’ store front (simulating Bonbon 


niere packaging) 


BASKETS 


Folding paperboard basket with polyvinyl chloride 
handle for polyvinyl chloride clothesline; Indus 


trial Synthetics Corp 
Battelle Memorial Institute 
Study of steel container 
Bayer Co 
Bayer aspirin; Trenton plant 


BEADING 

Plastic cylinder beader; Taber Instrument Corp 

Sheet Plastic beader; Taber Instrument Corp 
Beardsley, J. W. Sons 

New mustard package outsells old by LO™ 
Beatrice Creamery Co 

Bright-striped cup; “‘Fillup’’ ice cream package 
Beatrice Foods Co 

Nitrogen pack for Magic Freeze G. C. North 
Beer See Alcoholic Beverages 
Behr-Manning Corp 


Service pack: wing for dealer convenience; abrasives 


Bemis Bro. Bag Co 


Booklet describing uses of waterproof laminated tex- 


tile bags in packing, storage and shipping 


Booklet; How to Get Best Performance from Bemis 


Paper Bags 
Mattress bag with self-seal closure 
“Sewing machine clinic’ in a bag plant 
Women choose feed-bag prints 


BEVERAGES ; 
Applied color labeling of containers 
Automatic beverage inspection machines 
Bottle c user 
Bottling equipment and accumulating table 
Cliquot Ginger Ale 
Canned juice vendor, “Tele Juice” 


for 


Doorstep orange juice (Cal-Grove brand) delivered 


daily by milkman 


Plastic machine parts cut bottle breakage; Glacier 


Springs Bottling Co 
Private glass or stock? A survey 
Sturdy bottle carrier; Pepsi Cola Co 
Waterproof can label; Paramount Canning Co 
See also Alcoholic Beverages 
Birds Eye Snider Division (General Foods) 


Colorful birds; redesig ned frozen poultry pack: ges 


Side-seam opening of fibre metal-end can used for 
frozen food (rhubarb) 
BOOK REVIEWS AND COMMENTS 
American Business and Industrial Design Amer 
Management Assn 
A Brief Manual on Produce Pre-Packaging; The 


Dobeckmun Co 

Champion Kromekote; The Champion Paper & Fi 
Co 

Che Chemistry and Pechnology of Waxes Albin 
Warth (Crown Cork & Seal Co.) 
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Chicago's $1,200,000,000 Food Market; Bob White 
Organization si 

Control Charts Ed. Smith Sahatecateraion mie 

Design for Business (reviewed). J. Gordon Lippin 
cott " : 

‘Elvanol’ ‘Polyvinyl Alcohols; E. I. du Pont de 
Nemours & Co 

Ethocel Hotmelts for Paper Coatings; Dow Chemical 
Co 

Furniture Packaging ; sats 

Gummed Tape User s H: indbook. Mills W. Waggoner 

International Industry Yearbook 

Literature Search on the Preservation of Foods by 
Freezing; Spec. Rept. No. 25 of State Engineering 
Exper. Station, Ga. School of aay 

Marketing by Manufacturers. Chas Phillips, ed 

Modern Management Practices si Problems; 
American Management Assn ‘ ; ; 

The New Trade Mark Manual Daphne Robert 

Packaged Profits—New Trends in Ice Cream Produc- 
tion and Merchandising; Paraffined Carton Re 
search Council ; ee eee ror 

Packaging and Display Enyclopaedia (edited by E. 
Molloy) : 

Planning the Product D. M. Phelps... 7 

The Plastics Industry—-What It Buys and How to 
Sell It; Modern Plastics Magazine 

Publicité et Arts Graphique 

Trademark Record; Toilet Goods Assn 

Borden Co., The 
Mince meat at high speed A. F. Stevenson 
Bottle caser (automatic); Bottlers Appliances, Inc 


BOTTLE CLEANING 
Plastic machine parts cut bottle breakage; Glacier 
Springs Bottling Co. 


BOTTLES 
Adaptation to a convenience. 
All throwaways; Carling’s brew; Brewing Corp. of 
America picasa a iar ol arate nat ee ec 
Beverage bottle, ‘‘Wedg Wall”: “The itcher Glass Co. 
Carbonated beverage bottles; Simplified Practice 
Recommendation NEA wane hee erere eins 
Ceramic color labeling : sopseenaiizars 
Cosmetic and toiletry bottles (‘‘Foster’’ and 
“*Forbes’’); Foster-Forbes Glass Co an 
Glass bottles as low-pressure aerosol containers... .. 
Machine labeling ‘ nied 
Non-spillable India ink bottle (plastics) ‘ ae 
One-way Duraglas beer bottle campaign; Owens 
Illinois Glass Co 
Outlook for '48 ; = ee 
Private glass or stock? A survey. Rie OLE Sie Seine 
Private-mold bottle for Four Roses whiskey y; Frank- 
fort Distilleries : eda 
Rope design bottles for Woodbury toile tries; Andrew 
Jergens Co . . mbeke earn 
“Shelfline’’ for drug , cosmetic and household items; 
Owens-Illinois Glass Co.. , : 
Shell-shaped bottles for cologne; Mary Dunhill 
Squat bottle, easy to grip; Pluto Corp...... : 
Squeezable bottles (blown plastic); pre 
characteristics ae 
Standardization for liquids, tablets and ‘drugs: Rexall 
OU IIS. Sd Shenson 5) bi: & SA ELE Seals Ao meat RN ONa show 
Stock bottles for toiletries: Dur: aglas line of Owens- 
Illinois Glass Co path of ates Rietiore 
Stock bottles with speci il stoppers, etce.; Maison F. 
Melikov (perfume) ae : : ; 
Wine-bottle types 


BOXES 
Acetate box with boxboard base; Plastic Artisans, 
Inc ; sie ay ack ' . . ha 
Boxboard and container board; passing of sellers’ 
market (ed.) : ae 
Cosmetic containers; gift items. 
Metal-edge boxes for m: uiling samples 
Metal-edge, paperboard boxes for garden hose equip 
ment; Scovill Mfg. Co. Srarlete 
See also Folding Boxes and Display Cartons; Plastics; 
Polyethylene; Polystyrene; Set-up Boxes; Ship 
ping Containers; Transparent Containers; Wood 
en Containers 
Brand Names Foundation; citations 
Brands. See Trademarks and Brands 


BRASS 

Outlook for "48 
Brewing Corp. of America 

All throwaways; Carling’s packaged brew 
Bristol-Myers Co 

Do pallets cut shipping costs? David M. Daly 
British Printing, — uging and Allied Trades Research 

Assn. (PATRA) 

Package researc a program 
Brown & Williamson Tobacco Corp 

Metal-clad cigarettes (Raleigh), machine wrapped 


BUILDING MATERIALS 


Copper in cartons; Revere Home Flashing System. . 


BUNDLING MACHINES 
Stretcher and sealer for bundling and tying units of 
small diameter; Acme Steel Co : 
Burnham & Morrill : 
Contemporary labels (19th and 20th centuries). 


Wm. Longyear 


C 


California Leverton Corp. (Grogan Olive Div.) 


Automatic filling machine, weight-controlled, for 


olives 
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Canaan Cooperative Assn 
Acetate over broccoli 
Candles in unit pack; Victorylite Candle Co 


CANDY AND CONFECTIONERY 
Aluminum foil wrappers; tests 
Box setter-up; candy-bar boxes from folding carton 
blanks; John Horne & Co 
Candy pops wrapping and 
Wrap-Ade Machine Co 
Candy trends in packaging 
Confectioners’ show; packaging ideas 
Design dynamics; The Gobelin Co Inc 
Egmont Arens 
Electronic metal detection of packaged goods 
Formed-aluminum candy pack; Charms Co 
Gift packages; re-use containers 
Heat-seal labeling of chocolate bars 
Labeled wraps for chocolates 
Overwrap of printed laminated waxed paper to retain 


heat-sealing machine; 


(candy) 


flavor; Reed Candy Co 
Package modernization of grocery-store chocolate 
items; Waiter Baker 


Picture pack candies; colorful designs under acetate 
covers; Howe Products, Ine 
Plastic (polystryene) candy box (Cameo); 
Johnston Co 
Polystyrene containers 
Protective packaging of bon-bons 
Samplers; set-up-boxes with covers of acetate sheet; 
Sperry Candy Co 
Selling in multiple units; candy package; 
Schutter Candy Div. of Universal Match Corp 
Slack-packaging committee 
Swedish packaging 
foy theatre with cut-out actors convertible fron 
candy box; Small Fry Candies, Ine 
“Wrapping paper’’ store front simulating 
Bonbonniere 
See also Chewing Gum 
Canned Food See Food Packaging 
Cans See Fibre Containers; Metal Containers 
Capping machines See Sealing Equipment 
Carbide & Carbon Chemicals Corp 
Vinyl re-usable shipping bag 


Robert A 


6-bar 


Barton's 


CARPETS AND RUGS 
Corrugated drum, steel strapped for shipment of rugs 
Bigelow-Sanford Carpet Co., Inc 


CARTONING MACHINES 
Automatic and semi-automatic 
booklet); A. H. Ross Co., Inc 
Automatic machine for making set-up acetate boxes; 
tumbler packaging; J. H. Cristil Co 
Automatic machine which sets up, fills and closes ice 
cream cartons; Anderson Bros 
Box setter-up; candy-bar boxes from folding carton 
blanks; John Horne & Co 
‘arton fabricating machine for rotary printing and 
die cutting of folding cartons; Champlain Co., Ine 
Carton set-up machine; Frank D. Palmer, Ine 
Cartoning and casing bottles of Bayer Aspirin tablets 
Forming lock-type trays and cartons; General Mills 
Inc 
Low cost, flexible 
Corp 
Mince meat at high speed; Borden Co 
Cartons See Folding } 1 


eartoning machines 


r 


eartoner; Container Equipment 


Poxes ane 
Celanese Corp. of America 
Acetate film; data on heat-sealing 


Display Cartons 


CELLOPHANE 









Anti-trust action ayst KE. I. du Pont de Nemours & 
Co 

Candy pops; automatic wrapping and sealing in cel 
lophane; Wrap-Ade Machine Co., Ine 

Candy tray wraps 

Design for impact; merchandising possibilities of 
printed transparent wraps and bags john M 


Cowan 

Films for packaging fresh cherries; test 

Grease resistance tests 

leat-sealed moistureproof c¢ 
P. Loritlard Co 

Heat sealer for packages hand wt 
Cell-O-Sealer Charles F. Hubbs & Co 

Meat wrapping; types of cellophane for fresh and 
processed meat 

MST and LST cellophanes; 
packages 

Outlook for ‘48 

Overwrap for pre-p ickaged meats 

Overwraps for fresh fruit 

Pre-packaged Lroecoli, brusse!s sprouts and cauli 
flower; test 

Pre-packaged produce wrap; test shipment of West 
ern Growers Assn 

Quick-selling nuts pre-pack 
cellophane bags; Suns 

Shipping wet cellophane 

Swedish use 

Unit packages of crackers I 
National Biscuit Co 


Nophane for tobacco; 


yped ine Noph ine 


overwrap for apple 


iin Ba] 1-lb 


: double 
*t Sternau Food Co 


restaurant servings; 


CELLOPHANE BAGS 


Zagged = = cranberries National Cranberry Assn 
Ocean Spray brand) 
Bags for ground coffee, Cuban use; La Flor de Tibes 


Printed cellophane bags standardized; The Dobeck 
mun Co 
Standardi 





ion cuts bag costs; Dobeckmun Co 
CELLULOSE 
101 Wavys-to Use Cel-O-Seal Celtutos 
of EK. 1. du Pont de Nemours & Co 


Bands; booklet 
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April 
February 
April 
January 


July 


March 
September 
August 
October 
May 

July 


March 
February 
February 
August 
October 
December 
November 
August 
April 
September 


February 


September 


May 


October 


February 


September 
December 
August 
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August 
February 
April 
April 
September 


October 


September 
June 


October 
September 


Page 


112 
1 


200 


170 
1038 


204 


Thermoplastic cellulose ester (Kodapak); 
Eastman Kodak Co 
Vision) 


booklet; 
Cellulose Products Sales Di 


CELLULOSE ACETATE 
Acetate over broceoli; Canaan Cooperative Assn 
Electronic box stayer for cellulose acetate boxes; J. T 

Murphy Co 
Heat sealer for; Wells Mfg. Co 
Heat sealing methods. W. F 
Laminated cover for candy box 
Overwraps for fresh fruit 
Paper coating uses 
Pinch-bottle blower for powders 
Rings in a ‘chapel box of white cellulose acetate 
Pransparent hemispheres for purse perfume atomizer; 
DeVilbiss Co 


CELLULOSE NITRATE 
Paper coating uses 
Centennial Flouring Mills Co 
Barnyard design for feed bags 


Cullom 








CERA MIC MATERIALS 





Ceramic Jor labeling; history; current industry 
method 
Sce a Gla Pottery 
Cereal Packaging S Food Packaging Dry Products 


CHAIN STORES 
»-cent bandages; Gotham Aseptic Laboratory 
Promotion through gift packaging in stock acetate 

boxes 

Champion Paper & Fibre Co., The 
Champion Kromekote (reference manual) 

Charles of the Ritz, Ine 
1047 Welch award of Toilet Goods Assn 

Charmel, Frank, Ine 
Ball-point lipstick, Magie Wand 

Charms Co 
Formed-aluminum candy pack 

Chase & Sanborn 
Code-date system for every package 

Cheese See Dairy Product 


CHEMICALS 

Automotive specialties line (Peak and Norway prod 
ucts); Commercial Solvents Corp 

Corrugated drum for shipment of sodium sulphite 
anhydrous; Agfa Ansco 

Humidor bag for ‘*De-Moist’’; G. N 

Insecticides See Disinfectants, ete 

Packaging of chemical product used for metal clean 


Coughlan Co 


ing 
Photo chemicals (package designs); FR Corp 


Polyethylene container (Saftepak) for hydrofluoric 


acid; General Chemical Co. (Baker & Adamson 
Div.) 
Polyethylene permeability; packaging of liquids 


tests J Parliman 

Squeeze bottle (of polyethylene) for acid; Whink 
Products Co. (rust remover) 

Unit-packed chemicals istman Kodak Co Pri 


Chem Pack) 





Vinyl re-usable shipping bag for wet butyral mix; 
ae Carbon Chemicals Corp 
See al Drug Trade 
Cheneys, Th 
Package personality; flavorin etc., in pottery jars 


CHEWING GUM 
Samples; distribution 
CHILDREN'S PACKAG 
Bright-striped cup; 
Beatrice Creamery 
Kolynos’ jolly closures ‘hall Pharmacal Co 
Picture pock candies roducts, Ine 
Toy theatre with cut-out actors convertible from 
candy box; Sma : 
See ul Poys nd Games 
Christmas packa See Gift Packxagin 


ice cream package; 





CIGARETTES 


Aluminum foil wrappers; tests 








EKeonoiny of selling packaged, rather than singly 
KE. A. Throckmorton 

Ivory polystyrene gift box; re-use value 

“Mademoiselle” (cover design) package; Raymond 
Loewy 


Metal-clad ec irettes, machine wrapped; 
Williamson Tobaceo Corp. (Raleigh) 


Sampling techniques 


Brown & 


CIGARS 


Cover package, “10 Downin cigar Frank Gian 


ninoteo 





quality story; 
roOods 


and cleansers 


thermoplas 
Cleaning fluids See Soaps 


CLOSURES 
Aluminum closut 
Taylor Wine Co 


Aluminum foil caps in 


for wine bottle roll-on ca 





pper; 


bottling of milk 


Applicator exp on collapsible tube for cream deod» 
rant G-L-K Produets, Tae 

Closure liners; basic requirements J}. M. Wheaton 
Owens-Ulinois Gla ) 


Covered hinge for tobacco box; P. Lorillard Co 


Month Page 
June 192 
November 112 
February 113 
March 156 
September 152 
October 96 
July 105 
July 195 
September 123 
July 102 
January 113 
July 195 
June 137 
May 120 
July 112 
May 99 
July 218 
June Peg 
November 142 
August 118 
September 110 
July O4 
October 119 
October 133 
April 194 
January 108 
November 110 
July 198 
August 106 
June 117 
May 200 
November 20 
June a8 
October 116 
November 106 
February 134 
February 136 
April 186 
December 156 
October O53 
May 105 
March Q5 

June 97 
December 101 

June 107 
April 155 
August 200 
April 132 

April 138 
February 147 
September 118 
April 184 

July 99 








Dispensing closure of two plastic parts for hand lotion 
private-mold bottle 

Foil package closures 

Glass rod brush applicator for nail polish, cement, 
paints, ete.; Calmar Co 

Kitchen Kap (re-seal) of polyethylene for coffee jars; 
Owens. Illinois Glass Co 

Kolynos’ jolly closures (Jolly Kap); 
macal Co 

Liners J. M. Wheaton 

Liners of aluminum foil 

Metal closures . L. Lauve 

Milk-bottle closures of aluminum foil 

101 Ways to Use Cel-O-Seal Cellulose Bands; 
let of EK. I. du Pont de Nemours & Co 

Otulook (production) for '48; metal and plastic clos 


Whitehall Phar 





book 


ures; crown caps; cork stoppers 

Plastic closures for cosmetic and toiletry bottles; 
Owens. Illinois Glass Co 

Polyethylene closures; types, ete 


Rip-cord 


closure for burlap bag 
valve; 


Atlantic Fertilizer Corp 


with paper-sleeve 





Sewing machine clinic ina bag plant; Bemis Bro. Bag 
Co 

Urea formaldehyde closure for non-spillable India ink 
bottle 


Wine bottle types 


Clothing See Hosiery; Textile Products 


COATINGS 
Block-resistant paper coatings 
Coatings on kraft paper to increase fungus and mois 
ture resistance L.. Teitell and S. Berk 
Curmyg oven for Vinosol (organosol) coatings; 
can Resinous Chemicals Corp. (and) 
Gehnrich, Ine 
Kthocel Hotmelts for 
Dow Chemical Co 
Low-cost plastic dipping compound for protecting 
metal products and parts; Eronel Industries 
Paper coating, “Pliphane’’; Watson Standard Co 
Plastics as paper coatings Wm. Hl. Aiken 
Polyamides; resins of Norelac type. A. G 
Proofing of paper; M. L. Downs 
Strippable Protective Spray Coatings; reports pub 





Ameri 
Gehnrich & 


Paper Coatings; booklet by 


Hovey 


by Office of Technical Services, U.S. Dept. of Com 
merece 

Syuthetie resin coatings for glassine 

Vinyl decorative coating (Ultrasol); Monsanto 


Chemical Co 
Codie Kay Co Ine 
High-accuracy weighing machine for nails 
COFFEE PACKAGING 
Changing to heat seals for coffee bags 
Code dating; Chase & Sanborn 


Cuban revolution; packaged ground coffee; La Flor 
de Pibes 
Kitchen Kap (polyethylene re-seal) for jars; Owens 


Illinois Glass Co 
Service suggestions on label 
Spice Mill Packaging Show; 
Colgate. Palmolive. Peet Co 
Magnetic cartons for Fab package 
Testing collapsible tubes Milton Sehor 


trends 


COLLAPSIBLE TUBES 
Alumivum tube for alkaline products 
Applicator cap on tube for cream deodorant; G-L-K 
Products, Ine 
Outlook (supply) for "48 
Swedish use 
esting by Colgate- Palmolive Peet Co_; 
rating performance of coatings 
Milton Schor 
Testing coating and ink formulations or 
lin-top tube; tin lined lead tube; 
Colonial Stores, Ine 
Colonial’s rooster; CS 
chandising value 


methods of 
inks and enamels 


metals 
Kuropean use 
rooster 


trademark; mer 


COLOR 
ACL (apphed color labeling to glass containers) 
Appetite appeal through full-color illustrations; 
Procter & Gamble (Crisco) 


Design for 
printed 
Cowan 

Differentiating color 


Impact; 
transparent 


merchandising 
bays and 


possibilities of 


John M 


wraps 


devices for Woodbury creams; 


Andrew Jergens Co 

Differentiating potencies of pharmaceuticals; Scher 
ing Corp 

Identification of product groups (abrasives); Behr 
Manning Corp 

Nuts and bolts; containers and labels; Russell 
Burdsall & Ward 

Product) mame suggests package colors; ‘‘Surf" 
soapless detergent in sea-blue and white; Lever 


Bros 
Standardization problem 
Swedish light-bulb cartons 
Symbols for oil; Cities Service Oil Co 


Lyons Tooth Paste 


Frade symbol tlexible in color handling; Colonial 
Stores, Ine 
White background of Sohio Premium Quality prod 


ucts, red for HQ motor oil 
White for candy boxes with color for variety designa 
tion; The Gobelin Co., Ine 
Commercial Solvents Corp 
CSC's two families 
ceuticals; redesigns 
Condiments See Food Packaging 


automotive specialties, pharma 


CONSUMER CONVENIENCE 
easy Pliotilm 
Lo 


to-use sausage wrap, Oscar Maver 
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March 


July 
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155 
190 
155 
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172 


160 


206 
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150 


111 
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158 


165 


156 
176 
164 
206 
193 
143 
128 


121 


140 
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$55 women criticize packaging; survey by Sales Man- 
agement Magazine ; 
Margarine squeeze; color-kneading ore a, 
Package copy planning; directions for consumer; 
General Foods Consumer Service 
Pre-packaged produce 
Consumer packaging clinic 


CONSUMERS 
Consumer help; your package is your public relations 
agent Wm. G. Werner 
Container Equipment Corp 
Low cost, flexible cartoner 


CONVEYORS 
All-aluminum conveyor; Market Forge Co 
Automatic equipment at wineries ; 
Bottling conveyor and accumulating table; 

D. Stevenson & Sons (Cliquot Ginger Ale)... 
Bottling plant; Carling’s brew; Brewing Corp. of 
America ‘ Se 
Conveyor belts and belt grades—Catalog explaining 
yardsticks employed; B. F. Goodrich Co 
Conveyor system in use with case-unloading 
chine; A-B-C Packaging Machine Corp. 
Conveyors solve space problem; Trend 
Purex Corp * 
Hopper feed conveyor; Frazier & Son 
Outlook (supply) for '48 
Portable conveyor; Standard Conveyor Co 
Portable power conveyor system; Food Machinery 
Corp 


COPPER 
Copper in cartons; 
Outlook for "48 


Thos. 


ma- 


plant of 


Revere Home Flashing System. 


CORD & TWINE 
Plastic (polyvinyl chloride) clothesline in folding 
paperboard basket: Industrial Synthetics Corp 
Swedish dispensing carton 


CORROSION PREVENTION 
Aluminum-foil wrappers for steel articles 
Glass rod brush applicator for nail polish, cement, 
paints, etc 
Resistance of aluminum to corrosion ae 
Steel balls in unit lots; SKF Industries, Inc 
Tin-Top tube for tooth pastes 


CORRUGATED BOARD 
Calculator and 
Paper Co ‘ 
Decorative corrugated for gift appeal 
Simplified pre-pack for Waring Blendor (elec. food 
and beverage mixer) 
See also Shipping Containers 


corrugated-box selector; Fairfield 


CORRUGATED WRAPPING 


Ford packing saves millions 


PAPER 


COSMETICS AND PERFUMERY 

Applied color labeling of glass containers 

Ball-point lipstick, Magic Wand; Frank Charmel, 
Inc 

Can Calvacade in the Corner Drugstore; 
Can Mfrs. Institute 

Carnival dress for each perfume name; 
Raymond 

Change-over; industry practices in 
stocks with newly designed packages 

Chicago perfumes; stock bottles with special stop 
pers, etce.; Maison F. Melikov 

Cosmetic cartons; Henry F 
Taylor) 

Cosmetic preview 

Export containers; 

Gift collections 

Glass containers, private molds, etc 

Hair oil, shampoos, ete. See Hair Preparations 

Improved unit package; Ivers-Lee Co 

It's a deal; combination package with bargain appeal 

Perfume bottle containers of molded pulp 

Plastic hearts; cases for perfume flacons; 
Arden 

Polyethylene closures for perfumes 

Polyethylene permeability; packaging of 
J). H. Parliman 

Polystyrene containers 

Private glass or stock? <A survey 

Rexall designs for Cara Nome, Silque, Gypsy Suntan 
Cream 

Shell-shaped bottles for cologne; Mary Dunhill 

Swedish packaging 

Trademark Record; 
Assn 

Transparent folding carton for perfume flacon; 
riet Hubbard Ayer 

Transparent hemispheres for purse perfume atomizer; 
DeVilbiss Co . 

Welch award (1947) to Richard Salomon of Charles of 
the Ritz, Ine 

Woodbury up-to-date; 
Jergens Co 

See also Toilet 

Cost of Packaging 


booklet of 
Parfumerie de 


replacing old 


Callahan (Lord & 


Lentheric, Ine 


Elizabeth 


liquids. 


published by ‘Toilet Goods 


Har 


redesign program of Andrew 


Access ries 
See Packaging Costs 


COTTONING MACHINES 
Bottles of Bayer's Aspirin tablets 
Coughlan, G. N. Co 
Humidor bag for ‘* De- Moist” 
COUNTER DISPLAYS 
Combination displays (featuring special offers) 
Cosmetics; Christmas merchandise 
Girdle hit; Formftlex’s Gyro girdles promoted by R. 
H. Macy & Co 
Kolynos’ jolly closures; 


display containers 
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120 
109 
110 


155 


128 


120 
100 


190 
158 
192 


162 


124 


98 
119 
105 


165 


102 


Luminous paint; displays of 7 different cos. . 
Lyons Tooth Paste : 
Paperboard folding counter 
Fountnbrush; “Silent 
Denison Mfg. Co.. 
Pluto’s effervescent crystals 
See also Dispensers. 


COUNTING MACHINES 
Counting and filling machines (Bayer Aspirin) 
Counting and weighing scales; National Scale Co... 
Tablet counting machine; PerfeKtum Products Co 
Cover package designs. See Package Designing: Cover 
Packages. 
Cristi, J. H. Co 
PermaHues (glass tumblers) in acetate-topped box. . 
Cry-O-Vac 
New Cry-O-Vac; protective shrink-wrap for frozen 
poultry, meats and other foods. 
Cudahy Packing Co., The 
Redesign program (Puritan meats and Sunlight ne 
ucts); “‘Curly”’ ; 
—— & Denison Mfg. Co 
Cado up front; Flomaster Fountnbrush in colored 
set-up box ; 


display for Flomaster 
Salesman”’ Cushman & 


D 


DAIRY EQUIPMENT 
Paperboard milk containers; 
ing by rotary letterpress; Kieckhefer Corp 
Pre-formed caps for dairy use (Dacro); The Crown 
Cork & Seal Co. 


DAIRY PRODUCTS 
Aluminum foil wrappers for 
closures 
Alumimum-foil wre uppers for cream cheese. . 
Automatic machine which sets up, fills and closes ice 
cream cartons; cee Bros... 
Bright-striped cup (‘‘Fillup’’ pz ick: age); 
Creamery Co.... 
Butter storage in refrigerated locker with packaged 
fish 
Camembert cheese in 
Foods Co ; : 
Cheese-curing film wre ip; ’ Kraft Foods Co.. 
Cheese dish of polystyrene; Golden State Co 
Cheese; hot-melt dipping 
Cheese packaging in Sweden 
Cheese pre- packaging; Macy’s fancy pantry 
Eye appeal for ice cream; Dean Milk Co 
Ice cream; automatic ice-cream packaging line (Pal 
mer developments); General Mills, Inc. 
Ice cream cartons (linerless); Containe: 
America Pe a ai j 
Ice cream; direct-fill, linerless carton with special end 
flaps and locks; Marathon Corp. 
Milk; aluminum foil caps 
Milk cartons, ete.; master motif for; Otto Milk Co 
Nitrogen pack for products with high butter-fat con 
tent; G. C. North 
Packaged Profits—New Trends in Ice Cream Produc 
tion and Merchandising (reviewed); Paraffined 
Carton Research Council 
Packaged vs. bulk ice cream 
Pre-packaging; self-service mz irket; 
& Baking Co. . ; ; 
Split packs for nine . cheeses; Zausner Foods, Inc. 
Sunlight line of Cudahy Packing Co 
Damerel-Allison Co. 
Doorstep orange juice 
daily by milkman 
Dan River Mills 
Color strategy for sheets 
Dealer (retail) ee Retail Trade 
Dean Milk Co 
Eye appeal for ice cream 
Decca records in box-album ; 
Dehydrated and Dried Food. See 


DENTAL MATERIALS 

Sixfold sales increase for Nufit Dental Plate Reline 
DeVilbiss Co. 

Transparent hemispheres for purse perfume atomizer 
Devoe & Reynolds 

Canned sales talk; 87 Spar Varnish 
Dewey & Almy Chemical Co 

Cry-O-Vac developments. See Cry-O-Vac 


DISINFECTANTS, 


cutting, creasing, print 


butter; milk-bottle 


Beatrice 


clear molded plastic; Kraft 


Corp. of 


Kroger Grocery 


(Cal-Grove brand) delivered 


Food Packaging 


INSECTICIDES, ETC. 


Bacteriology of food package materials Dr. Louis 
C. Barail.. 
we package for Mon Rose DDT packages; John 


Laird & Son, Ltd 
British plastic packaging; 
dispenser for ‘‘ Pouf"’ y 
Checkerboard family; Ralston Purina Co 
Coatings on kraft paper; incorporation of fungicide in 
lacquers 


cellulose acetate powder 


Insecticidal barriers; British data Bernard Verd 
court 
Low-pressure aerosols 
DISPENSERS 
Bellows-type dispenser for medicated foot powder, 
Specific Drug Products, Inc 
Blade time-saver; plastic dispenser for Gillette 


blades 
Cellulose acetate pinch-bottle for powders 
Dispenser for self-adhesive labels; Archer Label Co 
Dose dispenser for Mucotin; Harrower Laboratory, 
Inc 
Low-pressure aerosols (‘‘bug bombs’’) 
Mechanical taper; National Auto Fabrics Mfg. Co 
Packaged alloy wire; All-State Welding Alloy Co 
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140 


100 
105 
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198 


Plastic dispenser for 
Adhesive Label Corp. 
Snap-on metal dispensing cap for Dif hand cleaner 
See also Counter Displays 
Display Gallery. See Table of Contents, 
ern Packaging, each month 


DISPLAYS 
Cosmetic cartons scary ; 
Display bottles; half-section plastic replicas; use in 
brewing and distilling fields 
Display photography. George Greb 
Displays prove sales getters 
Food-O- Mat shelving (redesigned) 
Hinged carton for Vaculator (filter for coffee maker) ; 


self-adhesive labels; viceiel 


page 2 of Mod 


Hill-Saw Co 
Pin-up carton for solderless termin: als; Lynn Prod 
ucts Co 


Punch-out window permitting display of athletic 
balls in the package; W. J. Voit Rubber Corp... 
Samplers; candy, ties, jewelry in transparent pack 

ages 


Shelf display of ‘‘Sunnyfield”’ cereals; The Great At 
lantic & Pacific Tea Co. (A. & P.). 

“Visible stock’? drawer of polystyrene for jobbers’ 
stock shelves; E. Edelmann & Co. (automotive 
SR Peer atti many heen ae 


Wrap-around pric er; mass display 
Your Display Sales Builder; portfolio by Copeland 
Displays, Inc 
See also Counter, Window 
Dix’ E'‘lea Food Products, Inc 
Southern cooking, package 
Dobeckmun Co., The 
Brief Manual on Produce Pre 
Donaldson & Co. 
Re-use shippers 
Dow Chemical Co 


Display. 
appeal for mixes 


Packaging (reviewed) 


Ethocel Hotmelts for Paper Coatings; booklet 
DRUG TRADE 
All Rexall; re-packaging program. 
Applied color labeling of bottles 
Aspirin 
Australian manufacture : 
Cover design, ‘‘Eze."’ R. C. Neubauer 


Generic term... 
Trenton plant of Bayer Co 
Bellows-type dispenser for medicated foot 
Specific Drug Products, Ine 
Can Calvacade in the Corner Drugstore; 
Can Mfrs. Institute 
Control of tinished packages; 
Institute) aa 
Development and control of packaging 
discussion (Packaging Institute) 
Do pallets cut shipping costs? 
(Bristol-Myers) 
Dose dispenser for Mucotin; 
Ine 
Electronic inspection of | packaged cough drops; 
Chemical Co 
Ethical products; 
Solvents Corp. 
Export pack; ee ey of foreign port conditions; Eli 
Lilly & Co. Gordon E. Bouton 
Five-way problem; package for salt substitute in 
liquid form; Westwood Pharmaceuticals 
Glass bottle for pharmaceuticals; Gebauer Chemical 
Co.. 
Improv ed unit packages; 
In-plant training; 
(National 
ucts, Inc.) ‘ 
Machine for sifting, cleaning 
Winthrop Ball & Co. 
Moldproof wraps for drug product , 
Multiple hand filler for liquids; Strong Cobb & Co 
Packaging of drugs and pharmaceuticals for export; 
discussion (Packaging Institute) 
Peelable labels; Label-Rite Co 
Plastics for peroxide; Parke, Davis & Co 
Pluto's new look; revised trademark 
Polystyrene closures 
Private glass or stock? 
Rigid molded vials 
Sampling techniques; 
T ablet inspection unit; Lakso Co 
Unmistakable drugs; identification of 
specialties, ete.; Schering Corp 
Value and = preparation of adequate 
specifications. Harold F. Coleman 
See also Chemicals; Medical and Surgical Supplies 


DRUMS 
Corrugated, wire strapping 
Friendship Train drums 
Dugan Bros., Inc 


powder; 
booklet of 
‘discussion (Packaging 
materials; 
David M. Daly 
Harrower Laboratory, 
Vick 


redesigned packages; ¢ ‘ommercial 


Ivers-Lee Co 
labeling courses John C 
Adhesives Div., National Starch 


Clay 
Prod- 


and grading tablets; 


A survey 
trial size package 
prescription 


packaging 


Fresher cakes; cartons with inner lamination of 
greaseproof, waxed paper 
Dunhill, Mary 
Shell-sh:z iped bottles for cologne 
du Pont de Nemours, KE & Co 
Booklet, ‘‘ ‘Elvanol’ Polyvinyl Alcohols” 
Booklet; 101 Ways to Use Cel-O Seal Cellulose 


Bands 


Cellophane; monopoly charge 


E 


Eastman Kodak Co 
Kodapak (thermoplastic cellulose ester) ; booklet 
Unit-packed chemicals; ‘Tri-Chem Pack in s.nall 
amounts 
Edelmann, E. & Co 
Flame-sealed visibility for 
ethylene bags 


brass fittings in poly 


Month 


November 
June 


May 

April 
February 
June 

July 
November 
July 

April 
November 
February 
March 
April 


May 


June 

July 
September 
May 
November 
May 
December 
January 
December 
August 
August 
February 
December 
December 
January 
February 
September 
July 
December 
August 
November 
April 
June 

July 
February 
February 
December 
May 

July 
January 
March 
December 
June 

June 

April 
November 


June 


October 
January 
October 
May 
June 


August 
January 


June 


June 


March 


Page 
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97 
155 








Ekeo Products Co 





Gift appeal for kitchen tools 
Electric Auto Lite Co 
Spark-plug stockings (gift suggestions) 
Electric Bulb See Lamp Bulb 
Electric Eye See Photoelectric Cells 
ELECTRICAL APPARATUS & APPLIANCES 
Aid box; electric blanket; Landers, Frary & Clark 
Automatic electric iron, pre-pack carton (cover pack 
ane) 
Long-lived zipper bag of printed vinyl film for Ever 
hot automatic electric blanket; Swartzbaugh Mfg 
Co 
Pin-up carton for solder terminals Lynn Prod 
uct Co 
Side-door convenience in shipping carton for heaters 
hipped with Westinghouse linestarters 
Simplified pre pack for Waring Blendor (food and 
beverage mixer) 
Western Electric packaging for Bell System W.R 
Hummel 
ELECTRONICS 
electronic box sealer W. T. LaRose & Associates 
Electronic box stayer for cellulose acetate boxe Ae 
Murphy Co 
Electronic inspection of packaged product Paul A 
Greenmeyer 
Electronic timer and registration control Ripley 
Co 
\ Heat sealing by electronic heating 
See also Photoelectric Cell 


lite Creation Tic 
Dolly's high chair converted from folding carton (doll 


package) 
ENVELOPES AND PACKETS 


Envelope filling machine for 
let Engineering Co 

Foil pouches for Maxson’s individual portion package 
for pre cooked frozen foods 

Pocketed plastic CG. Felsenthal 

Polyethylene bags for automotive 
mann & Co 

Sample mating 


crews, nut ete; tart 


part D Kedel 


ETHYL-CELLULOSE 
Kthocel Data’ Handbook 


Recording Lacquers o 


Eethocel (booklets); Dow Chemical Co 
Paper coating use 
EXHIBITIONS 
Annual National Material Handling Conference 
See Materials Handling 
Packaging Exposition See Packaging Conference 


and Mxposition 
Seottish package enterprise Exhibition 
Western Conference on Packaging, ete See 
Packaging FF ition and Conference 


Western 


xX po 


EXPORT PACKAGING 
Cosmetics container Lentheric 
Drugs and pharmaceuticals 
Institute) 
Export pack 


Ine 


discussion 


Packaging, 


urvey of foreign port conditions, ete 


Keli Lilly & Co Gordon KE. Bouton 
Package changes mm irket lor old packages 
Packaging for export Walter Hl. Husted 
Pitch dipped meats; Swift Sealtite package 
VUS weatherproof box Alfred W. Hoffman 
EYE APPEAL 
High gloss coated and varnished labels 
Road map to design Penetone Co's automotive 
products 
F 
FR Corporation (The 
Photochemical packaye desigus 
scoop’s filler; volumetric nickel plated packing and 
ealing machine 
Fabrics Se Pextile Products 
Pact Finders, Ine 
Apple packages; survey 
Fairfield Paper Co 
Caleulator and corrugated: box selector 
Panties of Package See Package Families 


FANCY PAPERS 
Paper and box cover designs for gift-wrapping 
FEED 
Jarnvard design for feed bags; Centennial Flouring 
Mills Co 
Felsenthal, G. Sons 
Pocketed plastics compartmented envelope for 


molded acrylic ornament 


FERTILIZERS 


Burlap ba 


with paper sleeve valve Atlantic Fer 
tilizer Corp 
FIBERGLAS 
Fiberglas reinforeed waterproof paper Owens 


Corning Fiberglas Corp 


FIBRE CONTAINERS 
Doorstep orange juice delivered daily by milkman 
Damerel Allison Co 
Drums, cans, tubs outlook for “48 


Friendship ‘Train drum 
Frozen food container 
Mailing tubes 
Packaged tree 


containing samples 


Pacific Evergreens, Ine 





Month 


May 


November 


April 


November 


December 
July 
January 
June 


June 


February 
February 
September 


January 
October 


January 


February 


January 
January 


March 
June 


December 
July 


November 


\ugust 
December 
December 
February 
June 

May 
January 


July 


September 


January 


February 


April 


April 


May 


Janne 


January 


April 


October 


February 
lanuary 
Tanuary 
July 

June 
December 


P 


age 


205 


112 
102 


ISS 
105 


126 
9S 
148 
128 
SS 
166 


10S 


108 


124 


IG 


122 


150 


Side-seam opening of fibre metal-end cans used for 
frozen food; Birds Eye-Snider Div., General Foods 
See also Shipping Containers 


FILLING MACHINES 

Acid squeeze bottle 
Co. (rust remover) 

Automatic carton feeder, used with Fillmaster filling 
machines; Stuyvesant Engineering Co 

Automatic carton filler and sealer; Food Machinery 
Corp.’s Sprague-Sells Div 

Automatic filling machine, weight 
olives; California Leverton Corp 
Div.) 

Bag forming and filling machine for 
La Flor de Tibes (Cuba) 

Barrel and drum filler; T 

Bottling plant; Carling's 
America 

California wineries 

Counting and weighing machines; 
tablets) 

Envelope-filling machine for screws 
telt Engineering Co 

Gravity filler for liquids 


polyethylene); Whink Products 


controlled for 
(Grogan Olive 


ground coffee; 
R. Mantes Co 

brew; Brewing Corp. of 
Bayer Co. (aspirin 
Bar 


. MUS, CEC: ; 


Packer Machinery Corp 


Gravity filler for metal cans; Packer Machinery 
Corp 

High-speed vegetable filler, ‘‘Fill-Master’ Sprague 
Sells Div. of Food Machinery Corp 


Multiple hand filler for liquids; 
(pharmaceuticals) 

Nation-wide pretzels; Hygrade Bakery 

Net weighing and filling machine; Wright's 
matic Machinery Co 

Plastic machine parts cut 
Springs Bottling Co 

Plastics for peroxide; Parke, Davis & Co 

Potato chip weigher and filler; Norberg Tool & Mfg 
Co 

Powder filling 

Produce bagyger; 

Produce bagging 
Florida Div 

Rotary filler, handling viscous 
MRM Co., Ine 

Secoop’s filler; volumetric nickel plated packing and 
sealing machine; The FR Corporation 

Semi-automatic operations for oleomargarine bags 

Swedish machinery for filling flour bags 

Paper tumbler filling; Hope Machine Co 


Strong Cobb & Co 


Auto 


bottle breakage; Glacier 


vacuum principles Paul F. Fischer 
Citrus Bagging Machine Co 


machine; Food Machinery Corp., 






foamy or still liquids; 


Transparent machine for potato chips; The Wood 
man Co., Ine 
Pube- filling machines for Lyons Tooth Paste 


Versatile auger packer; Triangle Package Machinery 
Co 

Versatile filling machines with interchangeable parts; 
Stuyvesant Engineering Co 

Vibrated hoppers on volumetric fillers; 
Engineering Co 

Vibratory packer for small containers 
powder, coffee, ete.; Syntron Co 

Vibratory weigher and filler (Elec-Tri- Pak) ; 
Package Machinery Co 

Viscous filler; Karl Kiefer Machine Co 

Volumetric filler for cake and roll mixes; 
Food Products, Ine 

Whiz. Packer distributors 


Stuyvesant 


filled with 


Triangle 


Dix’ 'lea 


FILMS 
“Library sells films as well as viewer (Tru-Vue) 
Transparent films in demand for gift packaging 

Fin N’ Feather Farm 
Re-use package is a bird house 


case" 


FISH 
Carp with class; Lakefish canning Co 
Frozen fish packages 


Frozen fish packaging S. R. Pottinger (U.S. Fish 
and Wildlife Service) 
Flanger (high-speed) for square or rectangular cans 
Lima-Hamilton Corp 
Flash-heating process (canned food) 
FLEXIBLE CONTAINERS 
Possibilities of a flexible type container R. R 
Melson 
FLOWERS 
Air cargo test 
Blankets for flowers; United Wholesale Florists of 


California, Ine 
Insulated flower packs 


FOIL 
Aluminum = foil 
Strohm 
l Properties for packaging 


Junius D. Edwards and D. B 


2 Structure of foil packages; closures heat 
sealed joints; moisture-exclusion 
3 Its performance with packaged products 
Mluminum foil and paper lamination for humidot 
mag; G. N. Coughlan Co. (‘‘De-Moist"’) 


Aluminum foil for penicillin tablets and troches 

Candy wrap 

Formed aluminum candy 

Laminated Foil Manufacturers Assn organization 

Metal foils for gift packaging 

Metal foils; heat sealing with polyamides 

Wife savers; Maxson's individual-portion 
for pre-cooked frozen foods 


pack; Charms Co 


p ickage 


FOLDING BOXES AND DISPLAY CARTONS 


d box; electric blanket; Landers, Frary & Clark 
Best folding boxes; 1948 awards by Folding Paper 
Box Assn 
Bottle carrier; Pepsi Cola Co 
Box setter-up; telescoping folding boxes 


used as 
) 


counter containers; John Horne Co. (candy bars 


Month 
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June 


June 


March 


June 
July 


January 
July 


August 


February 
March 


August 
August 


February 
November 


October 


May 
July 


Tuly 
December 
April 
September 
April 
February 
April 
September 


August 


May 
October 


February 
October 

February 
February 


March 
April 


June 
November 
A pril 

May 
January 
June 

July 

July 


July 
July 


December 


May 


June 
June 


February 


March 
April 


October 
July 
lanuary 
August 
May 
May 
October 


January 


April 


April 
August 


February 


Page 


130 


120 


204 
167 


156 


140 
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Carry-home cartons for 
Corp. of America : 

Coated board (Gaircote) for folding cartons; Robert 
Gair Co 

Color strategy for sheets; 
River Mills ; 

Dose dispenser; carton with slip-off sleeve dispensing 
tablets sealed in cellophane; Harrower Laboratory, 
Inc 

Egg-type carton window for apples 


Carling’s brew; «Brewing 


decorative boxes; Dan 


Factory-sealed display cartons for Wagon Brand 
work gloves; Riegel Textile Co 
Festive-occasion cakes; window packages; Charles 


Freihofer Co 

Folding cartons for mailing samples 

Foot-shaped package for foot powder and ointment; 
Specific Drug Products, Inc 

Four-bulb sleeve pack; General Electric Co ; 

Fresher cakes; cartons with inner lining of grease- 
proof, waxed paper; Dugan Bros., Inc 

Gift appeal for kitchen tools; Ekeo Products Co 

Girdle hit; spiral-wound telescope tube for Form 
flex’s Gyro girdle 

‘‘Hermetet’’ carton (Swedish) 

Hinged carton for Vaculator (filter for drip coffee 
makers); Hill-Shaw Co 

Historie press on exhibit; Robert Gair Co 

Ice cream containers in self-service 
scheme for distinguishing flavors 

Laminated blanket box with die-cut 
permitting product visibility; St 
Mfg Co 

Linerless ice 
America 

Minimum specifications for 1-Ib 

Nuts and bolts; structural 
Russell, Burdsall & Ward 

One-piece laminated carton of snow-white cardboard 
for frozen food 

Outlook for ‘48 . 

Pin-up carton for solderless terminals; 
ucts Co 

Punch-out window permitting display of athletic 
balls in the package; W Voit Rubber Corp 

Simplified procedure; reduction of 
elimination of box-making dept 
Gasket Co 3 

Slack-suit book; A. Sagner’s Sons Co 

Southern cooking, package appeal for cake and hot 
roll mixes in lithographed boxes; Dix'E’lea Food 
Products, Ine 

Toy theatre with cut-out actors convertible from 2 
piece folding box; Small Fry Candies, Inc 

Transparent folding boxes See Transparent 
tainers 

Tuck-end folding boxes for automotive parts in poly 
ethylene bags; 2-part telescoping box for large 
fittings; EK. Edelmann & Co 

2-compartment cheese carton; Zausner Foods, Ine 

2-piece folding carton with display value for Master 
Phone sets; S. B. Mfg. Co 


stores; color 


trademark 
Mary's Woolen 


cream cartons; Container Corp. of 


rice carton 
quality of containers; 


Lynn Prod 


package sizes; 


Victor Mfg. & 


Con 


Folding Paper Box Assn 


1948 awards for best folding boxes 
Pre-packaging (of produce) report 


Food Machinery Corp 


Continuous food freezer zie 
Survey Produce packaging, how and 


where? 
Franklin Gindick 


FOOD PACKAGING 


Aluminum and Aluminum Alloys in the Food Indus 
try; British research cited ; 

Aluminum foil wrapping for refrigerator packages 

Approved materials; inquiry 

The Associates of the Food & Container Institute; 
research of food and container problems 

Bacteriology of food package materials Dr 
C. Barail 

Combination packages 

Consumer packaging clinic Sahl 

Container research; QMC Research Committee... 

Crisco adopts full-color illustrations; Procter & 
Gamble 

Easy-to-use sausage; 
Co . . 

Electronic inspection of pickaged products... 

Gift packaging in re-usable chest 

Graduate course in food packaginz; 
Massachusetts oe 

Grease resistance; report on modification of TAPPI 
test method C. G. Lavers. .® 

Hygroscopic tiblets (soft-drink tablets) 5 

Margarine squeeze-color pouch of Pliofilm Goodyear 
Tire & Rubber Co ; 

Mince meat at high speed A 

Moisture-set inks; 
George Welp 

Odor in packages of ready-to-eat food 

Oleom irgarine (Margarine squeeze) 

Paperboard containers, carrying contents of any 
temperature and consistency; Sealright Co., Inc 
(‘* Thermoking’’) ; 

Pitch-dipped meats; Swift Sealtite package 

Plastic meat casings; Visking Corp 

Polystyrene containers 

Potato chip weigher and filler; Norberg Tool & Mfg 
Co ; 

Pre-packaged (cured) meats; 

Pre-packaging; 
& Baking Co 

Private glass or stock containers? 

Sample techniques; demonstrations 

Seotch plaids for cake and cookie mix 
Thriftimix Corp parate ? 

Self-service merchandising; pre-packaging of meat 
and cheese; Macy's fancy pantry 

Service suggestions on pack ige 

Southern cooking, 
and hot roll mixes 


Louis 


Pliofilm wrap; Oscar Mayer 


University of 


F. Stevenson 
advantages in food packaging 


Hunter Packing Co 
self-service market; Kroger Grocery 


A survey 


packages; 


package appeal of Dix’E’lea cake 


Month 


January 
September 
December 
February 
April 
February 


April 


June 


August 
January 


October 
May 


February 
September 


November 
June 


February 


March 


August 
March 


August 


May 
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July 
April 
March 
May 
June 


February 


March 
September 


October 


April 
February 


March 


December 


May 
March 
December 


September 


November 
August 
June 
January 


June 


April 
September 
May 


May 


March 
October 


August 
May 


June 
April 
April 


March 
May 
June 
October 
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December 


November 
December 
June 


June 


January 
September 


June 
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Transparent machine for packaging potato chips 

What packaging has done for the tobacco, candy and 
food industry and might do in the future 
E. A. Throckmorton 

See also Dairy Products; 


Markets; 
Poultry 


Fish; Meat; 
Bakery Products 

Bakery package research; Laminated Bakery Pack 
age Research Council 

Bread wrapping in Sweden 

Cover package; waxed paper bread 
“Yoga” brand; Lucian Bernhard 

Equipping machine for tear-tape wrap on cellophane 
wrapped goods 

Festive-occasion cakes; 
Freihofer Baking Co 

Fresher cakes; cartons with inner lamination of 
greaseproof, waxed paper; Dugan Bros., Inc 

Gift packages for plum pudding and mise. products 

Heat-sealing devices “ 

High-gloss labels to tell a quality story; H. H. Claus 
sen’s Sons, Ine ; 

Machine wrapping without trays; Package Machin 
ery Co 

Nabisco’s Premium crackers in printed cellophane 
units for restaurant servings 

Nation-wide pretzels; Hygrade Bakery. 

Packaging conserves grain 
Packaging study sponsored by 
Package Research Council 
Polystyrene box for fruit cake; re-use value; 

Baking Co ; 
Pre-packaging; self-service; Kroger Grocery & Bak 
ing Co. 


wrapper for 


window packages; Charles 


Laminated Bakery 


Ward 


Canned Food 
Aluminum cans; Norway D 
Automatic filling machine, 
olives; Grogan Olive Div 
Corp.. 
Campaign for canned foods 
Canned goods; Western industry 
Canned in layers (5 vegetables); Larsen Food Co 
Carp with class; Lakefish Canning Co 
Consumer help through informative labels 
Contemporary labels (Burnham & Morrill) 
Longyear 
Cover design 


Nickelsen 
weight-controlled, for 
of California Leverton 


Wm 


Zorn Canning Co 

Cudahy’s Curly; redesign program for Puritan meats 
and Sunlight products 

Gearing the package to the siles foreeast; C. A 
Swanson Sons M. C. Pollock 

Labeling; ‘‘porthole’’ technique; 
Inc. : 

A lift for Luer Packing Co.; new trademark and re 
designed packages 

New labels for olives; shelf appeal, brand and product 
identity; Pacifie Olive Co 

*in polystyrene slip-top box containing nut 


Colonial Stores, 





Preventing deterioration of canned foods 
Re-use package is a bird house; Fin N’ Feather Farm 
Self-heating food container; Hotean Corp 
Simplified can sizes.... 
Condiments and Sauces 
New mustard package outsells old by 10°; J. W 
Beardsley & Sons 
Package personality; The Cheneys 
Spice Mill Packaging Show; trends 
Dehydrated and Dried Food 
Cover design; dried fruit packages, “Fiesta.” T. T. 
Jepson 
Dried fruits; West Coast products; 
tial 
Moisture locked in; all-paper package for prunes and 
other dried fruit; Richmond Chase Co 
Dry Products 
A & P cereals; Sunnyfield line redesigned packages 
The Great Atlantic & Pacific Tea Co 
Construction of paper flour bags. . 
Flour in square-bottom paper bags 
Flour (pancake and buckwheat) in restyled packay 
H. D. Lee Co 
Preventing product from caking 
Protective packaging for barley 
Rice; minimum specifications for 1-lb. carton 
Frosen Food 
Aluminum-foil wrappers and foil-lined cartons 
Ask the retailer for packaging suggestions (ed.) 
Cabinets with full-visibility display; 
Kroger Grocery & Baking Co , 
Colorful birds; designed frozen poultry packages; 
Birds Eye-Saider 
Consumer information on packages 
Continuous food freezer; Food Machinery Corp 
Continuous package freezer at PictSweet Foods plant; 
Food Machinery Corp 
Cover adhesion for frozen food packages 
Cry-O-Vae wrap for frozen poultry, meats and other 
foods 
Facts and Futures (booklet); 
‘**Flav-O-Tainer”’ 
M. Royal & Co 
Frozen eggs; metal containers and alternates 
Frozen fish packaging S. R. Pottinger (U.S. Fish & 
Wildlife Service) 
Frozen foods; packaging in the 
Coast) 
Home-use bag in cartons 
Literature Search on the Preservation of 
Freezing (reviewed); Spec. Rept. No 


packaging poten 





self-service; 





Rode & Brand 


bag with polyethylene liner; Thos 


Northwest 


Foods by 


Engineering Exper. Sta., Ga. School of Tech 
nology 

Meat and other products; F. W. Specht (Armour & 
Co.) 


National Assn. of Frozen Food Packers; annual meet 
ing; résumé of proceedings 

Packaging kit for locker use 

Polyethylene bag for lockers 


(Pacifie 


25 of State 
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June 
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197 








Self-service for frozen and refrigerated foods; 
fancy pantry 

Side-seam opening of fibre metal-end can; 
Snider Division, General Foods 

Weight loss and the law 

Wife savers; Maxson’s individual-portion package; 
pre-cooked frozen foods 

Insect Infestation 

DDT treatment of packaging materials 

Insecticidal barriers; British data Bernard Verd 
court 

Produce shippers’ test; pre-packaged items; 
cide-fungicide treatment 

Produce 

Acetate over broccoli; Canaan Cooperative Assn 

Air cargo 

Aluminum foil wrappers for fresh vegetables 


Macy’s 


Birds Kye 


germi 


Apple packaging; surveys by Washington State 
Apple Commission and Fact Finders, Ine 
Bagged cranberries; National Cranberry Assn 


(Ocean Spray) 

Bagged oranges 

Branded cantaloupes 

A Brief Manual on Produce Pre-Packaging (re 
viewed); The Dobeckmun Co 


Films for cherries Fisk Gerhardt and T. R. Wright 

Fruits of Arizona (citrus and dates); Dawn Gardens 

lodized fruit wraps; British study H. Manley 

New opportunity in packaged perishable foods 
Chas. W. Hauck 

Pre-packaging conclusions; study of U.S. Bureau of 
Agric. Economics and American Stores Co Don 
ald R. Stokes 

Pre-packaging pays; survey made by Food Field Re 
Porter 

Pre-packaging report of Folding Paper Box Assn. of 
America 

Pre-packaging; self-service; Kroger Grocery & Bak 
ing Co 


Pre- packaging Western fruits and vegetables 

Produce ba Citrus Bagging Machine Co 

Produce bagging machine; Food Machinery Corp., 
Florida Div 

Produce film comparisons; Government 
packaged produce J. Kaufman, B. A 
and H. W. Hruschka 

Produce packaging; how and 
Gindick a 

Produce shippers’ test; 
perimental Institute 

Produce;  13,000,000,000) pounds from 4 
states; packaging operations 

Produce waste; survey by Bureau of 
nomics and American Stores Co 
Stokes 

Quick-selling nuts; 

Seale for 
Seale Co 

School for training of retailers; 
Vevetable Assn 

Spartan boxes for peaches; 
search Laboratory : 

Static eliminator device for tomato wrapping ma 
chines; American Stores Co 

Tomato pre-packer; Walter Holm & Co 

Tree-ripened peaches; 38 types of test 
Joseph F. Hauck 

Visibility bag with cotton mesh window for pre- pack 
aging fruits and fresh vegetables (Vent Vu); Union 
Bag and Paper Corp 

Ford Motor Co 

Ford packing saves millions 

Pocketed = plastics; compartmented 
acrylic ornaments for 1947 car 





tests on 
Friedman 


where? Franklin 


Western Growers Assn. Ex 
Western 


Agric. Eco 
Donald R 


Sunset-Sternau Food Co 
pre-packaging produce; Exact Weight 
United Fresh Fruit & 


bulletins of Package Re 


packages 


envelope for 


FOREIGN PACKAGES 

Aluminum and Aluminum Alloys in the Food Indus 
try (British Dept. of Scientific and Industriul Re 
search) 

Men's toiletries from 
line; Frederick St 
Drug, Ine 

Package and Display Kneyclopaedia 
by E. Molloy 

Publicité et Arts Graphique (reviewed) 

Seottish packages; Enterprise Exhibition 

Swedish packaging 

Forest Products Laboratory 

Unsheathed wooden crates 

Formitlex 
Gyro girdles in new package and display united pro 
moted by R. H. Macy & Co 
Frankfort Distilleries 
Gift package for Four Roses whiskey 
Frethofer, Charles Baking Co 
Festive oceasion cakes window packages 
Frozen Food See Food Packaging 


FURNITURE 
Cushioning applications 
Furniture Packaging 
Protective padding 
version Co 


Australia; 
‘arns & Co 


“Country 
Division of Sterling 


(British) edited 


for shipment 
(reviewed) 


material (Pulllex); Wood Con 


G 


G-L-K Products, Ine 
Applicator cap on collapsible tube for cream deodor 
ant (U-2 


GARDEN SUPPLIES 
. onsumet help; informative labeling 
See also F ertilizers 
General Electric Co 
Four bulb sleeve pack 
General Foods Corp 
Birds Eye-Snider Div See Birds Eye Snider 


Club’ ' 
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156 


147 
106 


128 


210 


192 


176 


119 
176 
150 
138 
100 


104 


1638 


1538 
220 


Package copy planning; Consumer Service. 
General Mills, Inc. 
Versatile unit packager (Uni-Pak). 
Georgia School of Technology 
State Engineering Exper. Sta. Spec. Rept. No. 25: 
Literature Search on the Preservation of Foods by 
Freezing 
Gerber Products Co. 
Cooperative marketing with Armour; 
for babies 


GIFT PACKAGING 
Colorful carton for Four Roses whiskey 
Distilleries 
Cosmetic preview; gift sets 
Fresh dates; Arizona Dawn Gardens us 
Gift appeal for kitchen tools; Ekco Products Co. 
Gift packaging; merchandising objectives, ete. H. 
C. Minnich 
Miniature chests and vanities in ingenious shipper; 
Kobro Products, Ine 
More gift ideas; special occasion pz icks 
Mortarboards; for keeps; graduation gift pack ages. 
1948 gift lines : Seas eae 
PermaHues (glass tumblers) in acetate topped box; 
y. HH. -Cristil Co mre 
Plastic hearts; containers for 
Valentine's Day gifts: 
Swedish Christmas, 
Travel gift boxes 
West Coast fruit. 
Gillette Safety Razor Co 
Blade time-saver; Speed-Pak for Blue Blades 
Gimbel Bros 
Sale of old stock of soap powder (Trend) when change 
was made to new package 
Glacier Springs Bottling Co 
Plastic machine parts cut bottle breakage 


GLASS CONTAINERS 

Ceramic color labeling : 

Color on glass—private molds 

Decanters for Kentucky 17 

Filling tapered tumblers 
Hope Machine Co 

Outlook for '48 Bits aor, 

PermaHues (glass tumblers) in acetate-topped box; 

H. Cristil Co 

Private-mold jars for Woodbury cosmetics; 
Jergens Co 

Private or stock molds? A survey 

Unloader and unscrambler for glass-container-filled 
cases; A-B-C Packaging Corp 

See also Bottles 


meat products 


Frankfort 


perfume  flacons; 
Elizabeth Arden......... 

Easter and birthday packages. 
Martex towels 


gift packaging 
‘avern whiskey. 
(automatic mechanism) ; 


Andrew 


GLASSINE 
Bag liner for tea 
Grease resistance tests 
Heat sealing of gli issine envelopes 
Laminated glassine bags for cake and hot roll mixes 
Dix’E'lea Food Products, Inc. 
Properties and uses P. S. Barnhart 
Synthetic resin coatings to improve glassine paper 
Triple-laminated glassine bag for ‘‘ Moisture-Lock’d” 
prunes package; Richmond-Chase Co 
Glue. See Adhesives 
Gobelin Co., Inc. (The) 
Design dyni mics; 
Golden State Co 
Cheese dish of polystyrene 
Goodman, IL Mfg. Co 
Simplified toy packs 
Goodyear Tire & Rubber Co 
Sound movie illustrating program for converting 
packaging machinery to the use of Pliofilm 
Gotham Aseptic Laboratory 
5-cent bandages 
Great Atlantic and Pacific Tea Co. (The) 
A & P cereals; ‘‘Sunnyfield”’ line re-designed pack 
ages 
Gummed Industries Assn. 
Better package-sealing program 
Gummed P roducts Co., The 
Booklet, “The Story of GP 


candy packages Egmont Arens 


Adhesive”’ 


H 


HQZ Distributors, Inc 
Cosmetic foresight; 
gram 


HAIR PREPARATIONS 
Beauty shop specialty for teen-ager 
wave; Halliwell, Inc 
Cosmetic foresight; HQZ merchandising-packaging 
program 
Halliwell, Ine 
Beauty shop specialty for the teen-ager; 
wave 
Hand, Peter Brewery Co 
Meister Brau labels 


HARDWARE 

Automotive fittings See Automobile Supplies 

Dealer's choice of package for garden hose equip- 
ment; Scovill Mfg. Co 

Envelope-filling machine for screws, nuts, etc Bar 
telt Engineering Co 

Gift appeal for kitchen tools 

High-accuracy weighing 
Kay Co., Ine . 

Nuts and bolts; repackaging program (redesign and 
box construction); Russell, Burdsall & Ward 

Packaged alloy wire; All-State Welding Alloy Co 

Pin-up carton for solderless terminals; Lynn Prod 
ucts Co 


merchandising-packaging  pro- 


cream cold 


cream cold 


Ekeo Products Co 
machine for nails; Codie 


Month 
April 


April 


March 


March 


December 
September 


August 
May 


December 


June 
October 


March 


September 


August 
July 


November 


June 
May 
May 
May 
October 


August 
January 


May 


July 


December 


April 


July 
March 
January 


June 


December 


May 


March 


March 


January 


September 


March 


July 


February 
April 


April 


February 


September 


February 


September 


July 


July 


February 
May 


July 


August 


December 


July 


121 
100 
93 


162 
80 
89 
95 


153 


108 


118 


108 


118 
103 





Razors, razor-blades 
Steel balls in unit lots; 
cision balls) 
Strapping tools (stretcher and sealer) for bundling and 
tying units of small diameter; Acme Steel Co 
Harrower Laboratory, Inc 
Dose dispenser for Mucotin 
Heat Sealing. See Sealing Equipment ‘and ‘Supplies 
Heat Seal-It Co 
Polyethylene bag maker 


HEATING EQUIPMENT 
Stoker in a carton; 
Mfg. Co 
Hickok Co. 
Jewelery boxes for men 
Hill-Shaw Co. 
Hinged carton for Vaculator (filter for drip coffee 
makers).... 
Holm, Walter & Co 
Tomato pre-packer. 
Horne, John & Co. 
Box setter-up; forming of 
folding carton blanks 


HOSIERY 
Polystyrene containers 
Pre-sealed hosiery; B 
Vendor package 
dries 
Hotean Corp. 
Self-heating cans for food products 


HOUSE FURNISHINGS 
Coffee maker, ‘“‘KAF-X" in molded pulp container 
Decorative corrugated containers with gift appeal 
Gift appeal for kitchen tools; Ekco Products Co. 
Hinged carton for Vaculator (filter for coffee maker) ; 
Hill-Shaw Co. 
Howe Products, Inc 
Picture pack candies; 
covers 
Hunter Packing Co. 
Pre-packaged meats 
Hygrade Bakery 
Nation-wide pretzels 


Toilet Accessories. 


SKF Industries, Inc. (pre 


Coal Flow series of Iron Fireman 


ecandy-bar boxes from 


Altman WE nn: 


‘Miracle’? nylons; Lehigh Foun- 


colorful designs under acetate 


Ice Cream. See Dairy Products 

Industrial Packaging Engineers Assn. of America 
Officers and directorate; exposition plans 

Industrial Packaging Institute; Wayne Univ. 
Business Adm 

Industrial Synthetics Corp 
Plastic (polyvinyl chloride) 

paperboard basket 


School of 


clothesline in folding 


INK 
Color matching kit; International Printing Ink. 
Family group (Swedish) : 
Moisture-set inks. George Welp (International 

Printing Ink Div, Interchemical Corp.) 
Non-spillable India ink bottle; British pl: istic pack 
aging 
Outlook for '48 
Stencil ink (improved); 
tries, Inc 
Vinyl printing 
Corp 

Insect Infestation of Food 

Insecticides. See 

Inserts. See 


Diagraph-Bradley Indus 
inks; American Resinous Chemical 
ee Food Packaging 
Disinfectants, Insecticides, etc 
Advertising 


INSULATING MATERIALS 
Automatic machine for weighing and filling fluffy 
products in paper bags; Union Bag & Paper Corp. 
Kimsul’s dealer's kit 
International Printing Ink 
Color matching kit 
International Silver Co. 
Acrylic silver chest for display or home use... . 
Iron Fireman Mfg. Co 
Stoker in a carton; 
stokers 
Ivers-Lee Co. 
Improved unit packages for drug and toiletry powders 
and tablets 


shipment of Coal Flow domestic 


Jergens, Andrew Co 
Woodbury up-to-date 


; redesign program 
Jewel Food Stores 


Pre-packaged delicatessen items (salads and des 
serts) 
JEWELRY 

Gift boxes of vinyl sheet material; Rapp’s Jewelry 
store 


Mortarboards for ‘keeps; graduation gift packages 
Pearls in a shell; stylized shell box covered with gray 
velvet; Trifari, Krussman & Fishel 
Plastic jewelry boxes; gift packaging 
Pocketed plastics; compartmented 
molded acrylic ornaments; G 
Ring box of poly styrene 


envelope fo- 
Felsenthal Sons 


Rings in a chapel box of white cellulose acetate; 
Melmar, Inc 
Smart boxes for men; Hickok 
See also Watches and Clocks 
Johansen Bros. and subsidiaries 
Bigger feet—bigger shoes; larger shoe box for 
women’s shoes 
Johnston, Robert A. Co 


Plastic candy box, “Cameo” 


Month 


April 
July 


February 


April 


April 


July 


November 
March 
February 
October 
December 
January 


November 


June 


November 


February 
December 


November 


January 


September 


March 


August 
September 


June 


September 
January 


May 


July 


July 
October 


August 


February 


April 


April 


July 


December 


November 
May 


January 
lay 


January 
October 


July 
July 


September 


August 


Page 


160 
204 


140 


156 


143 
102 


119 


108 


120 


103 
103 
110 


119 


134 
113 


210 


152 
206 
120 
158 


106 


123 
79 
158 


208 


143 


164 


K 


Kaleen Chemical Co 
“Kal” household bleach in unit packs 
Kellogg Co 
Design surprises on stationery boxes 
Ketchpel Engineering Co. 
Unit packager 
Kiefer, Karl Machine Co. 
Viscous Filler (Cadet 
machine) 
Kimberly-Clark Corp 
Fact-sheet file 
Kimsul insulation; dealers’ kit 
Kobro Products, Inc 
Ingenious shipper from single piece of corrugated 
Kraft Foods Co 
Camembert cheese in clear molded plastic 
Cheese-curing film wre ip (Kay brand) 
Kroger Grocery & B: iking Co., The 
Kroger pre-packaging 
Kryptar Corp 
Selective 


Model of Vari-Visco filling 


design of photo film carton. 


L 


LABELING MACHINES 

Automatic labeling machine (Thermo- Print) ; 
age Machinery Co... 

Full-color motion pictures ‘with synchronized narra- 
tion on Pony Labelite labeling machine 

Heat-sealing machinery for bakery products, bottled 
goods, etc 
Labeling and overwrapping mac chine; 
Co 

Roll feed on thermoplastic labeler; 
chine Corp ’ 

Roll-type labeler; double sealing full telescope boxes; 
Oliver Machinery Co 


Pack- 


Hayssen Mfg 


New Jersey Ma 


LABELS 
Abrasion of printed labels in transit to tropical 
countries 


Adaptable labels; Sillers Paint & Varnish Co 
Beer bottle label elegance; Peter Hand Brewery Co 
Canned food; West Coast 
Code-dating; Chase & Sanborn 
Combined label of Gerber and 
ucts for babies 
Consumer information; 
sumer Service 
Contemporary labels; 
Wm. Longyear 
Dealer suggestions (ed.) 
Descriptive labeling; ‘‘porthole’’ 
Stores, Inc 
Dispenser for self-adhesive labels; 
Fabrice or paper label printer; Markem M: be Co 
High-gloss labels to tell a quality story; H. H 
Claussen's Sons, Inc. (baked goods) 
Informative labeling; consumer help 


Armour; meat prod 


recipes; General Foods Con 


Burnham & Morrill specimens 


pict ures; Colonial 


Archer Label Co 


In-plant training; labeling courses; National Ad 
hesives Div., National Starch Products, Ine 
John C. Clay 


Laminated canned goods labels 
Peelable labels; Label-Rite Co 
Price marking space (frozen food pack: ages) 
Trademarked and private-brand selling; distinction 
through color differences and label copy; Lasting 
Products Co. (paints) 
Waterproof can labels for 
Paramount Canning Co 
Waterproof paste for varnished 
Almy Chemical Co 
Wine label design 
Wrap-around labels with recipes on back; 
Lakefish Canning Co 
La vies de Tibes 
Cuban revolution; 
Laird, John & Son, Ltd. 
Bellows package for Mon Rose 
Lakso Co. 
lrablet inspection unit 
Laminated Bake “ry Package Research C ouncil 
Bakery packaging study 
Laminating process ve Packaging Materials—I 
tion 


“Shorty’’ beverages; 


labels; Dewey & 


sales value; 


packaged ground coffee 


DDT package 


samina- 


LAMP BULBS 

Four-bulb sleeve pack; 

Swedish cartons 
Landers, Frary & Clark 

Ad box; electric blanket 
Larsen Food Co 

Canned in layers (5 vegetables) 
Lasting Products Co 

Labels for trademarked 

(paints) 


General Electric Co 


and private-brand_ selling 


LAW AND LEGISLATION 

Fair warning as to action of Food and Drug Adminis 
tration (ed.) 

Food, Drug & Cosmetic Act; 
place (ed.) 

Slack- pack: aging 

Trademarks; Lanham Act's effect on 
packaged merchandise. Victor E 

Weight loss and the law; frozen foods 


LEAD 
Outlook for '48 


LEATHER 
Cosmetic gift packages 
Lee, H. D. Co 
Restyled carton for pancake and buckwheat flour 


authority in the right 


labeling of 
Hillman 


Month 
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November 
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April 


June 
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June 


September 
July 


November 


September 


May 
March 
October 
June 
June 


April 
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June 
October 
July 

April 

April 
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June 
June 
May 
July 
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June 


January 
July 


June 
June 
October 
April 


September 
January 


January 
September 


April 


October 


February 


March 


August 
April 


December 
November 


January 


September 


May 


Page 


134 
134 
103 
166 
110 


107 
109 


118 


116 


155 
184 
184 











Lehigh Foundric 


Vending machine for “ Miracle’ nylon 
Lentheric, Ine 
Iexport container 
Lever Bro 
soapless detergent surf package in i-blue with 
white 
Lilly, Kli& Co 
Export pack urvey of foreign port condition 
Gordon EK. Bouton 
Lima-Hamilton Corp 
end seamer for can 
Liquor See Aleoholic Beverages 
LITHOGRAPHY 
Box covering ift package ete 
Display photography direct-color shot) for litho 
graphic reproduction George Greb 
Research organization 
outhern cooking > color lithography on Dix’ E'le 
package 


Lorillard, P. Co 

getter tobacce tin 
Lubricant See Oil 
Luer Packing Co 


New trademark and redesigned package 


LUMARITH 
Films for packaging fresh cherri test 
Overwrap for apple package 

Lynn Products Co 


Pin-up carton for solder terminal 


M 


MRM Co., Ine 
Rotary tiller 
Machine part .) Hardware 


MACHINERY AND TOOLS 


New machinery, pictorial review 
Western machinery iller bottlin equip mei 
weighing, ete.) 
See also Bay makin Cartonin Conveyo 
toning Counting Pilling Hardware; Labelin 
Marking Packaging Machinery Plant Installa 
tion; Printin yeulin tampin ‘taplin stitch 
in Vendin Weighing; Wrappin 
Macy, R. H. & Co 
Faney pantry elf-service merchandising pre 
packaging 
Girdle hit Formtlex’s Gyro girdles in new packa 
and display unit 
Maison Fo Melikoy 
Chicago perfumes tock bottles with special stop 
per ete 
Mante rR 
Barrel and drum filler 
Markem Machine Co 
Fabric or paper label printer 
MARKETS 
Meat packagers report elf service market 
Pre-packaging conclusion produce in If serviec 
stores; American Stores Co Donald R. Stok 
Self-serviee; Kroger pre-packayin 
velf-service Macy fancy pantry 
Self service; Mileram’s meats 
Sellin in multiple unit in supermarket Ob 
candy package chutter Div. of Universal Mateh 
Corp 
MARKING MACHINES AND DEVIC 
Automatic self inking rubber stamp Mann & ¢ 





Branded cantalotpe Food Machinery 
Branding tron; New Method Steel Stam 


Cado up front Flomaster Fountuobrush ty Nore 
set-up box; Cushman & Denison Mf ( 

Carton marking machine ( toneoda \dolph 
Gottseho, Ine 

Code dating machin Acro Tool & Die Wort 

Fabrice or paper Label printer Markem MM Wi 

Jar coder; Chase & inborn 

Label coding unit fa H. Matthews & Co 

Machine for mall container Rolacod 
Adolph Gottseho, Ine 

Portable label perforator Cummins Busit I 
chines Corp 

S Stamping Machine 


Martex towels in gift: boxe 


MATERIALS HANDLING 


Annual Matertals Handling Conferen ind Kx 
tion 

Automatic box sevregato Food NM h rv Corp 

Automatic pallet loader: Production Atd Tic 

Booklet on pallet system application ete Phe 
Vale & ‘Towne Mf Ce 

Do pallet eut shippin cost David M Da 
Bristol Mivers 

Navy prepared cour 

Pallet rack for heavy industrial use Palmer-Shil 
Co 

Pallet stacker unit; Elizabeth I iW k 

Palletization of air carge ted Air Lin ( 
John 

Palleti 1 shipment of aluminum ft Brown 
Williamson Pobac Cory 

Palletized shippin to industrial tr k and ic 
customer Donaldson Co 

Palletized tomato packa 

Palletizin export packaging 

Palletizing for warehouse eanned food 

Reeording device (impact, acceleration and gravi 
hocks Analysis Sales Co 


rt 


Month 


January 


December 


\pril 


May 


February 


June 


June 


June 


\pril 


July 


April 


July 


January 


February 


eptember 


July 


July 


November 
January 
October 


Augu 








142 


14 
LOO 


104 


110 
ISS 


a4 
14 


Melmar, Ine 


Chicago's 8$1.200,099,000 Food Mar 


\Ietal parts S 


Simplified Practice Recommendation R228-27, Pal 


lets for the Handling of Groceries and Packaged 
Merchandise 


Unloader and unscrambler for glass-container-filled 


cases; A-B-C Packaging Machine Corp 


See also Conveyors 
Maxson Food Systems, Inc 


Wife saver 


individual-portion package for pre 
cooked frozen foods 


Mayer, Oscar Co 
Easy-to-use sausage; Pliofilm wrap 
Packer's packages; pre-packing in packing plant 
MEAT 
Cellophane; type 
Cooperative marketing of meat products for babies; 





for fresh and processed meat 


Gerber Products Co. and Armour & Co 


Discoloration of packaged red meat; C. G. Lavers 
Easy-to-use 


Plioflm wrap; Oscar Mayer 


sausage 


Co 





Frozen; aluminum foil wrapper 


A lift for Luer Packing Co.; new trademark and re 
designed packa Fes 

Meat packagers report; self-service merchandising 

Milgram’s meats; pre-packaging; self service 

Mil-O-Seal casing, transparent wrap for cooked 
meats 

Packers for packaging 
Specht) 

Packer's packages; pre-packaging (luncheon meats 
ete.) at packing plant; Oscar Mayer & Co 

Pitch-dipped meats; Sealtite package of Swift & Co 

Plastic meat casings; Visking Corp 

Pliofilm casings for fresh and cooked sausage; Mil 
print, Ine 

Pre-packaging; Hunter Packing Co 

f Kroger Grocery & Bak 


Armour & Co F. W 


Pre-packaging; self service 
ing Co 


MEDICAL AND SURGICAL SUPPLIES 


Ethical products, penicillin preparations; Commer 
cial Solvents Corp 

ent bandages; Gotham Aseptic Laboratory 

caging medical supplies for tropies 





Chape box for rings 


MERCHANDISING 
\ 


ado up front; specialty writing and marking pens; 


promotional program; Cushman & Denison Mfg 





Co., ; 

Carry-home cartons for Carling’s brew; Brewing 
Corp. of America 

Change-over; industry practices in replacing old 


stocks with newly designed pack 






et Bob White 
Organization 


Consumer help; service through package 
Cx 


smetic foresight merchandising-packaging pro 
gram of HOZ Distributors, Ine 


Design for impact; merchandising possibilities of 
printed transparent bags and wraps John M 
Cowan 

Frozen fishery products 

Goodb:, sellers’ market (in boxboard and container 
bo urd); ed 

Inserts. Merle ID. Penney 

It's a deal; combination package with bargain appeal 





Let's prove it; study comparing bulk with packaged 
merchandise (ed.) 

Pin-up carton; sales stimulation; Lynn Products Co 
solderless terminals) 





Planning the Product (reviewed) I). M. Phelps 

Sales methods for pre-packaged meats and conven 
tional purchases; Oscar Mayer & Co 

Samplers (cindy, ties, jewelry) in transparent boxes 

Selling in multiple units 6-bar candy packages; 


Sehutter Candy Div. of Universal Match Corp 


METAL CONTAINERS 


Aluminum cans, S Aluminum 

Automatic can tester; E. W. Bliss Co ¢ 

Beer-can types for low-pressure aerosols “bug 
bombs 


Better tobacco tin; P. Lorillard Co 
Boxes for jewelry trade 
Can Cavaleade in the Corner Drugstore; booklet of 


Can Mfrs. Institute 

Candy boxes 

I h-speed thinger for square or rectangular cans; 
Lima-Hamilton Corp 

Outlook ipply) for "48 A 

Pocket tins of Bayer Aspirin tablets; packaging 


process 

self-heating food container; Hotean Corp 

Sunplitied can sizes 

Steel containers study by Battelle Memorial I 
stitut 


Waterproof labels for beverage containers;  Para- 
mount Canning Co 
Hardware 


METALS 
Nicheloid metal 


brochure of American Nicheloid Co 
Outlook for “48 


S ! Aluminum, Copper, Steel 
Igram’s meats; pre-packaging; self service 
Milprint, Ine 
Mil-O-Seal casin transparent wrap for cooked 
meats 
lature Packayes S Samplin Packages Unit 
Packaging 
Minnesota Mining & Mfg. Co 
Booklet, “SM Adhesives in Industry’ 
Pla Magazine 


Data book “The Plastics Industry”’ 
Seventh annual competition 


reviewed) 


Month 


December 
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January 
April 
November 
October 


March 
January 


April 
April 


August 
July 
October 
September 
October 
November 
May 


June 


February 
December 


November 


July 
July 
May 
June 


July 


December 
January 
February 


March 
September 


February 
April 

July 
October 
September 
August 
November 


July 
February 


November 
November 


August 


January 
November 
July 

May 


February 
January 


July 
January 


Aucust 
November 
August 


January 


June 


May 
January 


October 


September 


April 


January 
March 


Page 


tow 
ho 


106 








176 


104 


200 





MOISTURE 

Alumimum (Ply-Seal) package for cigarettes; 
& Williamson ; ; 

Moisture content of certain commodities correlated 
with humidity (table) 

Moisture-exclusion in aluminum-foil packages 

Moisture locked in; all-paper package for 
and other dried fruit; Richmond:Chase Co 

Moisture-resistant packaging 


Brown 


prunes 


MOLDED PULP CONTAINERS 
Coffee maker package 
Scottish packages 
Murphy, J. T. Co 
Electronic box stayer for cellulose acetate boxes con 
taining stationery 


N 


Nashua Gummed & Coated Paper Co 
Heat-seal papers H. W. Taylor 
National Adhesives Div. (Natl. Starch Products) 
Booklet, ‘How to Use and Prepare Glues.” 
In-plant training John C. Clay 
National Assn. of Purchasing Agents 
Report on supply and demand (of packaging ma 
terials) for 1948 ; 
National Auto Fabrics Mfg. Co 
Mechanical taper for auto seat covers 
National Biscuit Co 
Nabisco’s Premium crackers in 
units for restaurant servings 
National Canners Association 
fist convention ; 
National Frozen Foods Exposition 
New Jersey Machine Corp 
Full-color motion pictures with synchronized 
tion on Pony Labelite labeling machine 
Norberg Tool & Mfg. Co 
Potato chip weigher and filler. 
Norelac See Polyamides 
Norwegian Canning Industry 
Aluminum cans for food packaging 


NOVELTY PACKAGES 
Molded pulp containers; Santa Claus 
ete.; Animal Trap Co. of America 
Mortarboards for keeps; graduation gift p ickages 
White acetate cellulose ‘chapel’ box for rings; Mel 
mar, Ine , 
Nufit Sales Co 
Sixfold sales increase for Nufit 


printed cellophane 


Narra 


boot, rabbit 


Dental Plate Reline.. 


O 


Office Supplies See Stationery; Stationery Accessories 
OIL 
Sohio (Standard Oil Co. of Ohio) redesigns packaging 
of motorists’ and household items 
Symbols for oil; Cities Service Oil Co 
Oliver Machinery Co 
Roll-type labeler 
Oito Milk Co 
Master motif for milk cartons 
Owens-Illinois Glass Co 
Closure liners; 
Wheaton 
Kitchen kap (polyethylene re-seal) for coffee jars 
One-way beer bottle (Duraglas) campaign 


basic requirements; research JIM 


Pp 


Pacific Evergreen, Ine 
“Giftree,’’ pre-packaged Christmas Tree 
Pacific Olive Co 
New labels for olives; shelf appeal, brand, product 
identity ‘ 
PACKAGE CONTESTS 


“5 and 10” packaging awards; Syndicate St Ve 
chandtser, sponsor 
Spice Mill Packaging Show; award winners; trends 


in coffee, tea, spice and flavor packaging 


PACKAGE DESIGNING 


American Business and Industrial Design (reviewed); 





Amer. Management Assn 
Basic design elements for Kryptar Corp. photo film 
carton 
British design center 
Candy trends 
Change-over; replacing old stocks with newly de 
signed packages . 
Christmas suggestions See Gift Packagin 
Companions in use; related packages with indi 
viduality wet-strength towels and holder; 3 
W. Products Co., Inc 
Consumer recognition, creation of James H. Nash 
Cooperative marketing of meat products for babies 
Gerber and Armour combined label 
Cover packages 
2 Waxed paper bread wrapper Yoga 
10 Wrist watch containet 
11 Automatic electric iron re-pack carton 
“10 Downing” cigar 
13 Aspirin tablets, “Eze brand 
14 Household wax 
15 Hand lotion (Handay) 
16 Paper goods (facial tissues, towels, napkins) 
17 Cigarette package for women 


18 Coffee maker package 
19 Dried fruits (‘‘Fiesta’’) 


20. Canned products (Zorn Canning Co.). 
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June 


March 


March 
July 


June 


November 
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A pril 
June 
March 


May 
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January 
March 


July 
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September 
May 


July 


May 
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June 


April 


November 


April 
December 
June 


December 


March 


March 


November 


June 


September 
April 
January 


February 


September 
June 


March 


September 
October 
November 
December 
January 
February 
March 
April 

May 

lune 

July 
August 


Page 


100 


160 
151 


126 
202 


149 
226 
108 
200 


109 


on 
136 


107 
158 
112 


184 
214 
D 








105 


121 


192 


141 


138 
204 
118 


Qg 
97 
99 
101 


GY 
101 
35 
105 
103 

93 


ay 


Cover packages (as reference information); ed 


Decorative design; sales copy and illustration of 
product (Coets package) 
Design for Business (reviewed) J}. Gordon Lippin 


cott 


Design for impact merchandising possibilities of 


printed transparent wraps and bags John M 
Cowan 
Design histories (brief) S Fable of Contents, page 


2 of Modern Packaging, each month 





Dispenser types S Disper rs 

Family relationships See Package Families 

Five-way problem; package for salt substitute in 
1 


higuid form; Westwood Pharmaceuticals 

>| to the forecast M. C 
Swanson Sons) 

trends ‘ 


sales 





Pollock (C. A 


Holiday 


Gilt Packagi 








Magnetic cartons for Fab package; Colgate-Palm 
olive-Peet Co 

Novelty designs See Novelty Packages 

Paper and box-cover designs for yift-wrapping 


Picture pack candies; colorful designs under acetate 
eovers; Howe Products, Ine 
Pin-up carton; merchandising value; 
Co. (solderless terminals) 
Plastic containers See 
Redesigns 
Baker, Walter (choco! 
Beardsley, J. W. Sons 
Behr-Manning Corp. (abrasives) 
Birds Eye Snider Div. of General Foods Corp 
Centennial Flouring Mills Co. (feed bags) 
Cities Service Oil Co 
Commercial Solvents Corp 
and pharmaceuticals) 
Cudahy Packing Co 
Ekeo Products Co 
FR Corp. (photo chemicals) 


Lynn Products 
Plastics 


ite) 


meats, condiments) 


automotive specialties 


Gobelin Co., Inc. (candy) 
Gotham Aseptic Laboratory (5-cent bandages) 
Great Atlantic & Pacific Tea Co. (A & P) “Sunny 


field’’ cereals 
Hand, Peter Brewery Co 
HQOZ Distributors, Ine 
Jergens, Andrew Co 
Lakefish Canning Co 
Lee, H. D. Co yroceric flour, ete 
Luer Packing Co 
Nufit Sales Co. (Dental 
Procter & Gamble 
Rexall Drug Co 
Russell, Burdsall & Ward (nuts and bolt: 
S. B. Mfg. Corp. (Master Phones) 
Schering Corp. (pharmaceuticals) 
Seovill Mfe. Co rarden hose equipment) 
Sillers Paint & Varnish Co 
Standard Oil Co. of Ohio (Sohio) 
Swanson, C. A. Sons 
Thriftimix Corp 


(Meister Brau labels) 
Haic preparations) 


Woodbury 


puckayes) 


Plate Reline) 
Crisco Package) 


Victor Mfg. & Gasket Co 
Zausner Foods, Ine 
Re-use packages S Re-use Containers 


\ roadmap to design; 
Sample package 
Seottish trends 


Penetone Co 


Southern cooking, package appeal for cake and hot 
roll mixes; Dix’E'lea Food Products, Ine 

Swedish technique; British Packaging Revi inalysis 

Vendor package; ‘Miracle’ nylou hosiery Lehigh 


Foundries 


PACKAGE ENGINEERING 
Designing and Packaging the Product (chapter in 
Marketing by Manufacturers); comment 
Educational opportunity AMA Conference & Ex 
position (ed.) 
Returned goods a \ 





iluable index of package perform 


ance Charles A. Southwick, Jr 

Simplified procedure; packaging program of Victor 
Mig. & Gasket Co 

PACKAGE FAMILIES 

A & P cereals (Sunnylield line); The Great Atlantic 
& Pacilic Tea Co 

Adaptable labels, trademark desij,n, ete.;  Sillers 
Paint & Varnish Co 


All Rexall; re-packaging program 
All throwaways; Carling’s brew 
America 
Automotive products 
Barnyard 


; Brewing Corp. of 

Penetone Co 

design for cotton and burlap feed bags 
Centennial Flouring Mills Co 

CSC's two familie vutomotive 
and pharmaceuticals 
redesign program 

Cado up front Flomaster Fountubrush 
and industrial marking sets, ink 
Denison Mig. Co 

Candy trends 

Carnival dress for each perfume name 
Raymond 


specialties product 
Commercial Solvents Corp 
consumer 


ete.; Cushman & 


Parfumerie de 


Checkerboard family; Ralston Purina Co 

Colonial’s rooster (trademark) flexibility in color 
handling; Colonial Stores, Lue 

Color strategy for sheets; decorative boxes Dan 
River Mills 

Contemporary labels; Burnham & Morrill specimen 
19th and 20th centuries Wm. Longyear 

Cosmetics (Swedish) color for product name and 
vertical band around middle of each box 

Design dynainic Gobelin Co. candy package 


Egmont Arens 

Gift appeal for kitchen tools 

Hunter's meats; distinctive 
colorful overwrap 

Ice cream cartons in self-service stores; Dean Milk 
Co ? 


Ekeo Products Co 
trademark; printed 
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Inks (Swedish) 

Lageo toy products; L. A 

Lyons Tooth Paste and Tooth Powder... 

Men's toiletries from Australia; ‘‘Country Club” 
line; Frederick Stearns & Co. Division of Sterling 
Drug Co 

Modernized 


Goodman Mfg. Co 


packages for grocery-store chocolate 


items; Walter Baker 
Mustard, codfish, dried beef, ete.; J. W. Beardsley 
Sons . : 
New trademark leading to redesign project; Luer 


Packing Co 


Nuts and bolts; Russell, ‘Burdsall & Ward 

Photo chemicals; FR Corp 

Pluto’s new look . 
Puritan meats and Sunlight products of Cudahy 


Packing Co 

plaids for 
Thriftimix Corp 

Service packaging of abrasives; 
Behr-Manning Corp 

Sohio trademark on redesigned packaging ‘of motor. 


cake and cookie mix packages; 


color identification; 


ists’ and household items; Standard Oil Co. of 
Ohio 
Southern cooking; cake and hot roll mixes in litho 


graphed packages; Dix’E'lea 
Split packs for nine cheeses; Zausner Foods, Inc 
Symbols for oil; Cities Service Oil Co 
Waterproof can labels for ‘“‘Shorty’’ beverages; 
mount Canning Co 
Woodbury up-to-date; 
Jergens Co 
Package merchandising See 


Food Products, Inc 


Para 
redesign program of Andrew 
Merchandising. 


PACKAGE PLANNING 
All Rexall; redesign program 
Cosmetic preview 
Lyons tooth paste-—a new product , 
Package copy pk inning; directions for 
General Foods Consumer Service 
Selective design; Kryptar Corp. photo film carton 
Woodbury up-to-date; redesign program of Andrew 
Jergens Co 
Packaging Conference and Exposition 
Educational opportunity (ed.) 
Plans for 1948 Lexposition 


consumer ; 


Résumé of proceedings 
Summary of results; synopsis of papers 





PACKAGING COSTS 

Ford packing saves millions 

Formed-aluminum candy pack at 2!'/2 ets 
age for material; Charms Co 

Pre- packaged fruits and vegetables (Table); 
can Stores Co 

Speed Packing 
Corp 

Standard operating costs 


per pack- 
Ameri 


Manual; Sherman Paper Products 


PACKAGING INDUSTRY 
Conditions in Puerto Rico, Australia, Switzerland, 
France, England, ete Francis Chilson 
Incentive to action; shift to buyer's market (ed.) 
International Industry Yearbook (reviewed); packag 
ing features 
Perspective on packaging C. W 
West Coast boom; 
Packaging Institute 
Annual meeting (9th) 
Summaries of speeches 
Questionnaire; suggested projects 


Browne 
fastest-growing packaging market 


PACKAGING MACHINERY 

Automatic wrapping and 
Switzerland 

5-cent bandages 

one operation, 


eartoning machinery in 

making, wrapping and packaging in 

Gotham Aseptic Laboratory 

Forming and closing machine; formed-aluminum 
eandy pack; Charms Co 

Machinery performance; “production” 
A. F. Stevenson 

Outlook for '48 

Unit packager; Ketchpel Engineering Co 

Unit packaging machine; Stroop Associates 


point of view 


Unloader and unscrambler for glass-container-filled 
eases; A-B-C Packaging Machine Corp 

Versatile unit packager (Uni-Pak); General Mills, 
Ine 


What the machinery user needs 
Packaging Machinery Mfrs. Institute 
Annual meeting (15th) 


Francis Chilson 


PACKAGING MATERIALS 

Approved materials for food packaging 

Bacteriology of food package materials Dr 
Barail 

Canadian import embargo 

Development and control of; 
Institute) 

Developments; 

Grease 


Louis C 


discussion (Packaging 


Gar W. Reese 
report on modification of TAPPI 


research program 
resistance; 


testing method C.G. Lavers 

Insecticidal barriers; British data Bernard Verd 
court 

lodized fruit wraps; British study Hl. Manley 


Lamination 

Aluminum foil and paper for humidor bag; G. N 
Coughlan Co. (' De-Moist"’) 

Aluminum foil laminates 

Heat-sealing acetate-paper laminations 

Soilproof laminated paper and cellulose 
Dobeckmun Co 

lriple-laminated glassine 
Lock'd"” prunes package; Richmond-Chase Co 

Use of polyvinyl acetate copolymers; Technical 
Data Sheet of American Polymer Corp 


acetate; 


bag for ‘Moisture 
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Mechanical porosity. 


Mold control: coatings on | kraft paper. L. Teitell 
and S. Berk 
New challenge; internz ations al situation: 


exports, etc. (ed. ) 
Odor permeability 
Outlook for ’48. : ; a eee 
Overwraps for apples; laboratory and market tests 
Package smashers (Post Office) counter action 

through use of best materials (ed ) mods 
Penetration test; equipment of Dr. Julius Bekk. H. 


shortages, 


Manley ; : as Ldereh fal hott eae intetercas 
Purchasing agents’ report on 1948 supply and de- 
mand : 
Short ee outlook for essential packaging ‘materials. 
Lee Forker 


Suede ia board; ‘Crown-Mark Paper Corp. ; 
Synthetic lace for glamour packages; Minnesota 
Mining & Mfg. Co ava aprite ais 
See also Aluminum; Glass; Paper; etc. 
Packaging Pageant. See Table of Contents, 
MODERN PACKAGING, each month. 


page 2 of 


PACKAGING: STUDY AND TEACHING 
CCNY packaging course eee 
Industrial Packaging Institute; Wayne 

_ School of Business Administration 

Y. University course in ‘‘The Anatomy ‘of ‘Eye 
Appeal in Product Design, Packaging and Advertis- 
ing’’; Egmont Arens. 

Packets. See Envelopes 

Packing for shipment. 


University 


See Shipping Problems. 


PAINT AND VARNISH 
Adaptable labels; Sillers Paint & Varnish Co. 
Canned sales talk for 87 Spar Varnish; Devoe & 
eee eee 
Labels for trademarked and private ‘brand selling; 
Lasting Products Co 
Seven competitors; pack: wing ‘and display ‘method 
for introducing luminous paints 
Palletizing. See Materials Handling. 


PAPER 
Block-resistance test for roll materials 
Champion Kromekote 
Fiberglas-reinforced waterproof paper; 
ing Fiberglas Corp. 


Owens-Corn- 


Grease resistance tests (kraft, sulphites, vegetable 
parchments, ‘‘greaseproof"’ papers, glassines, etc.) . 
Heat-seal papers; what the ee should kow 


about thermoplastic labels. H. W. Taylor 
Kraft paper coatings to increase fungus and moisture 
resistance L. Teitell and S. Berk. 
Outlook for '48; unbleached kraft, waxed, 
parchment, —: book, apart 
Proofing of paper M. L. Downs 
Shipment of carbon wie in roll form in fibreboard 
containers 
Special heat-seal papers; 
See also Fancy Papers; 
Containers. 


PAPER BAGS 
Changing to heat seals for glassine-lined coffee bags 
Construction of paper flour bags. . 

Easy-stecking flour bag; Arkell & Smiths 
Home-use bag in cartons of frozen food 
How to Get Best Performance from 
Bags; booklet; Bemis Bro. Bag Co.... : 
Mattress bag with self-seal closure; Bemis Bro. 


vegetable 


Minerva Wax Paper Ca... 
Glassine; Paper Bags; Paper 


Bemis Paper 

Bag 
eee ct ns : x or 

Visibility bag with cotton mesh window for pre- 
packaging bulk fruits and fresh vegetables (Vent- 
Vu); Union Bag and Paper Corp 

Waterproof papers and bags 


PAPER CONTAINERS 


Bellows package for Mon Rose DDT neni John 
Laird & Son, Ltd see 
Bright-striped cup; ‘‘Fillup’’ ice cream tela 


Beatrice Creamery Co... se 
Liquid-tight containers; outlook for ‘48 
Mailing samples in boxes, die-cut folders, ete ‘ 
Master motif for milk cartons, ete.; Otto Milk Co.. 
Paperboard containers (‘‘Thermoking"’), carrying 

contents of any wenesenl and consistency; 

Sealright Co., Inc 
Swedish canisters and cups. , ‘ 
Waxed paper containers with window lids for pre 

packaged delicatessen items; Jewel Food Stores 
See also Folding Boxes and Display Cartons; Paper 

Bags; Set-up Boxes 


PAPER PRODUCTS 
Companions in use; 
A. P. W 


wet-strength towels and holder; 
Products Co., Inc 


Cover package design; ‘‘Iris’’ towels, napkins, facial 
tissues : 
Paper shredder; The Shredmaster Corp 
Paraflined Carton Research Council 
Packaged Profits—-New Trends in Ice Cream Pro 


duction and Merchandising (reviewed) 
Paramount Canning Co 
Waterproof can label for beverages 
Parfumerie de Raymond 
Carnival-dress treatment for each perfume name 
Parke, Davis & Co. 
Plastics for peroxide 


PATENTS 
U.S. Patents Digest See Table of Contents, page 2 
of Modern Packaging, each month. 
Penetone Co 
Road map to design; automotive products; eye ap- 


peal 
Pens and pencils. See 
Pepsi Cola Co 
Sturdy bottle carrier 


Stationery Accessories 
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Perfumery. See Cosmetics and Perfumery. 
Petroleum ose aggge _ Oil. 
Pharmaceuticals. > Drug Trade. 


PHONOGRAPH RECORDS 
Box-album. 


PHOTOELECTRIC CELLS 
Automatic package of 
Aseptic Laboratory sy iar sbetie Gio inser Sele tet arose so ave ielad aie 
Electric eye (phototube); use for inspection of liquid 
in transparent contz liners. 


5-cent bandages; Gotham 


Registration control for pz ickaging mk ichines using 
web-fed wrappers; Ripley Co i 
Seanner for control of registration in printing, pack- 


aging, 


PHOTOGRAPHIC SUPPLIES 
Photo chemicals (package designs); FR Corp. 
Selective design of photo film carton; Kryptar Corp. 
Standard pre-packed units cut Ansco’s shipping cost 


wrapping or cutting; Langevin Mfg. Corp.. 


Unit-packed chemicals; Eastman Kodak Co. (Tri 
AMI Gopi gric a soe ane bree bere ERIN OUT erR 
PHOTOGRAPHY 
Display photography; direct-color shot for litho 


graphic reproduction. 
Pilferage. See Theft. 
Pioneer Scientific Corp. 
Guide-line package for Polaroid filter for home tele- 
vision sets. . 


PLANT INSTALLATION 
Cake and hot roll mixes; mechanical onan 
Dix’E’lea Food Products, Inc. 
California winery (Ellena Bros.)......... 
Trenton plant of Bayer (aspirin) Co. 
Plastic coatings. See Coatings. 


George Greb. 


PLASTICS 

British plastic packaging; nen-spillable India ink 
bottle; pinch-bottle blower for powders 

Closures. See Closures, Plastic 

Dispenser for Gillette razor blades. 

Display bottles; half-section plastic replic: is : 

Drawing, embossing and aeaiiains press; Taber 
Instrument Corp 

Jewelry boxes; gift containers. : 

Jewelry cases for men; re-use value; Hicko 


Kolynos’ jolly closures; Whitehall Pharmacal Co 


Low-cost plastic dipping compound; Eronel Indus 
tries Pe ee ene 

Meat cz isings; Visking Corp 

Modern Plastics Competition (7th). So ace Mebtars 

Molded pulp containers; novelties (Santa Claus, 
pumpkin, rabbit, etc.); Animal Trap Co 


Outlook for '48. 

Plastic candy box (‘ 
Co 

Plastic cylinder be ader; 


‘Cameo"); Robert A. Johnston 


“Taber Instrument Corp. 


Plastic machine parts cut bottle breakage; Glacier 
Springs Bottling Co. vol ; , ae 

Plastic ware (Irwin-Ware) for packaging; Irwin 
Corp. 


Plastics Engineers. See Society ‘of P I: astics EE ngineers. 

Plastics Industry Society. See Society of Plastics 
Industry. 

The Plastics Industry—-What It Buys and How to 
Sell It (reviewed); Modern Plastics magazine 

Plastics as paper coatings. Wm. H. Aiken.. 

Plastics for peroxide; Parke, Davis 

‘Plastics Salesfront’’; monthly bulletin of American 
Cyanamid Co : ; 

Pocketed plastics; comp: irtmented 
molded acrylic ornaments; G 

Rigid molded vials. . 

Spring clip steel hinge for ‘pl: istic box: 
tric Plastics Division 

Transparent machine for pe icka aging potato chips 

Transparent Plastic Containers—The Modern Way of 
Packaging; Weinman Bros., Inc 

Vials for ethical drug samples 

See also Acetate; Acrylics; 
Ethyl Cellulose; Lumarith; 
styrene; Polyv inyl acetate, 


envelope for 
Felsenthal Sons 


General Elec- 


Cellulose Acetate; 
Polyethylene; Poly 
copolymers, alcohols, 


butyral, c hloride; Resins; Saran; Tr: ansparent 
Containers; Urea; Vinyl. 
Plax Corp 
Polyethylene permeability study. J. H. Parliman 


PLIOFILM 
Apple packages. iivotien calcamate 
Casings for fresh and cooked sausage; Milprint, Inc. 
Citrus fruit wrap; Arizona Dawn G ardens 
Dried fruit pac kaging 
Films for packaging fresh cherries; tests. 
Liners for cartons containing food on 
Train for European Relief 
Pliofilm and acetate combination for unit pack: ages 
Pouch for margarine; Goodyear Tire & Rubber Co 
Pre-packaged broccoli, brussels sprouts and cauli 
flower; tests 
Pre-packaged produce wrap; 
ern Growers Assn 
Sausage wrap; Oscar Mayer Co Seatac 
Sound movie illustrating program for converting 
packaging machinery to the use of Pliofilm; Good 
year Tire & Rubber Co. 
Pluto Corporation 
New look (revised trademark character) ; 
ucts.. P 
Point of Pure hase Advertising Institute 
Annual symposium; summary of proceedings. . 


YAMIDES 
Polyamides resins of Norelac type. A. G 
POL YETH YLENE 


Bag-in-carton for locker plants 


Friendship 


test shipment of West 


new prod 


POLY 


Hovey 
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Bag maker; bags made from polyethylene-film tub- 
ing; Heat Seal-It Co 
Candy bag package ; 
F ilms for packaging fresh cherries 
Flame-sealed visibility for brass 
mann & Co : 
Flavor transmission 1 through polyethylene bottles 
Gift packaging of oven-ready frozen poultry 
Grease resistance test 
Paper coating properties 
Polethylene closures , 
Polyethylene permeability. J. H. 
Corp.) wt 
Re-seal (kitchen k: ip) for coffee jars; 
Glass Co. 
Squeeze bottle for 
Products Co ate - ; 
Squeezable bottles; characteristics and uses 
Tubing in gusseted form; Plax Corp.. 


tests 


fittings: E. Edel- 


Parliman (Plax 


Owens-Illinois 


acid (rust remover): Whink 


Polyisobutylene in waxes. Wm. L Abramowitz 
POLYSTYRENE 
Applicator cap on collapsible tube for cream de 


odorant; G-L-K Products, Inc 
Boxes for pearls; re-use value; L Heller & Son 
Boxes (rigid transparent containers). T.C. W illson, 
Jr. and E. S. Marsh 
Camembert uae container; 
Candy chest; re-use value 
aan dish; Golden State Co 
Cigarette box; re-use value 
Gift box for Tip bebe fruit cake; 
Baking Co.... 
India ink bottle, non-spillable. 
Mortarboards for keeps; graduation gift p: ickages... 
Oil seepage in polystyrene slip-top box containing nut 
butter : 
Paper coating uses 
Plastic candy box (Cameo); 
Rigid molded vials 
Ring box (crown). 


Kraft Foods Co 


Ward 


re-use value; 


Robert A. Johnston Co 


POLYVINYL ACETATE COPOLYMERS 
Use in laminating compositions; Technical 
Sheet P-7 of American Polymer Corp.. 


Data 


POLYVINYL ALCOHOLS 
‘Elvanol’ Poly vinyl Alcohols; 
Pont de Nemours & Co 


Reynolon film; Reynolds Met: als. Co 


booklet; KE. I. du 


POLYVINYL BUTYRAL 


Paper coating properties 


POLYVINYL CHLORIDE 
Clothesline in folding paperboard basket 
Industrial Synthetics Corp. 
Paper coating properties 


package; 


POTTERY CONTAINERS 
Durable seal; suggestions 
Dutch crock for plum pudding 


Package personality; flavorings, ete., in jars: The 
Cheneys : : 

Stoneware jug for Glenmore bourbon 

Uses: cheeses, syrups, honeys, tobacco jars, ete 

See also Ceramic Materials 


POULTRY 
Colorful birds; redesigned frozen poultry packages of 
Birds Eye-Snider ; ‘ 
Cry-O-Lae wrap for frozen ‘poultry 
Frozen; aluminum foil wrapper 
Frozen food reports; eviscerated poultry ; ey 
Gearing the package to the sales forecast; C. A. 
Swanson Sons M. C. Pollock 
Re-use package is a bird house; Fin N’ 
products 
Sunlight line of Cudahy Products Co 
Pouring spout-inserting machine; Seal Spout Corp 


Feather Farm 


PRE-PACKAGING 

A Brief Manual on 
viewed); The 

Carling’s brew; 

Christmas trees; 

Color strategy 
River Mills 

Delicatessen items (salads and desse rts); 
Stores 

Discoloration of pack: iged red meat. C.G. Li 


Produce Pre-Packaging (re- 
Dobeckmun Co 

Brewing Corp. of America 

Pacific Evergreens, Inc 
for sheets; decorative 


boxes; Dan 


J e wel Foc rd 


ivers 
— pantry; self-service merchandising; Macy's, 
New York 


F ruits and vegetables (fresh) See Food Packaging 
Produce 

Kroger pre-packaging and self-service 

Meats; Hunter Packing Co 

Milgram’s meats 

Packers for packaging; 
Specht) 

Packer's packages 
— ayer & Co 

Pre-p: ack: ging conclusions: 


Armour & Co. (F. W. 


(luncheon meats, ete.); Oscar 


study of U.S. Bureau of 


hash Economics and American Stores Co Don 
ald R. Stokes 
Pre-packaging pays; survey made by Food Field Re 


porter... 
Pre-sealed hosiery; B. Altman & Co 
Proceed with cantion (ed.) 
Quick-selling nuts; Sunset-Sternau Food Co 
Self-service merchandising of meat 
Simplified pre-pack for Waring Blendor (elec 
and beverage mixer). . . 
Standard pre-packed units cut Ansco's shipping cost 
Waste and spoilage on non-packaged oo Don 
ald R. Stokes At ; 


food 
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What packaging has done for the tobacco, candy and 
food industry and might do in the future kK. A 
Phrockmorton 


PRINTING MACHINERY AND EQUIPMENT 
Carton pre Champlain Co 
Device for separating colors; Dayton Rubber Co 
Fabric or paper label printer; Markem Machine Co 
Hard punch pre Leslie Welding Co 
Hydraulic roll-to-roll aniline pre Wolverine Paper 


Converting Machinery Corp 
Multicolor rotogravure press; H. H. Heinrich, Inc 
Multipre for use in packager’s plant; B. Verner 


& Co 
Narrow web roll printer 
An objective 

Kk. H 


Frostad Engineering Co 
crutiny of package printing processes 
galkema olgate-Palmolive Peet Co.) 


Olfset presses of Harris-Seybold Co 
Press unit removes ink solvent Crawford [Engineer 
ny Co 


tamping oF 
in one operation; Peer 


Roll-leaf attachment making possible 
embossing 3 different color 
le Roll Leaf Co., Ine 

Rotary letterpre new features; 

Rotogravure package printer; Champlain Co., Ine 

sheet fed gravure prt ec Champlain Co., Ine 

pray eliminates offset in printing Payne & Craig 
Corp 


Sperry Corp 


ttatic eliminator; The Simeo Co 
2 color printer for roll tubing; 
Lo 
Procter & Gamble 
Consumer service through package Wim. G. Werner 
Crisco packaye with full-color illustrations 
Produces See Food Packayin Produce 


Frostad E 


nyeinecriny 





PRODUCTION 
Food Machinery continuou 
Sweet Foods plant 
Methods of recordin peed; possible need of 
LL. V. Burton 
Private mold jat 
packages) 
Production Aid Tine 
\utomatic pallet loader 
Purex Corp., Ltd 
Redesigned Prend 
through Gimbel 


package freezer at Pict 
tudy 


Andrew Jergens Co. (Woodbury 


package; disposal of old stock 


Prend plant pace problem solved by conveyor 


R 


Ralston Purina Ce 
Checkerboard family, farm sanitation products 
Redesigning Yeo Packave Desiyning Redesigus 
Reed Candy Co 
Overwrap of printed laminated waxed paper to retain 
tlhaver 


REFRIGERATING EQUIPMENT 
Corrugated drum (square) for shipment of low-tem 
perature food storage unit General Electric Co 
Revistration (phototube S Photoelectric Cell 


RESEARCH 
Laminated Bakery 

erin 
Western canning industry 


Package Research Council; pro 


RESINS 
, New resins (phenolic modified pentaerythrital ester of 
rosin, sodium carboxymethyl cellulose Hercules 


Powder Co Ie. to du Pont de Nemoutr 
olyamiuide resin General Mills, Ine 
olyvinyl carbazole resin 

esins for the Paper Converter 

nical Asso. of Paper 
Svuthetie re 


& Co 
P 

P 
Ik monograph of Tech 


ind Pulp Industry 
in coutings for glassine 


RETAIL TRADE 
Ask the retailer for packayving supe 
Pre packaging of fresh veyetable 
Behr Manning 
helf containers 
MeViekat 


tions (ed.) 


yvervice pack irre 
of thread 
Co, Mateolm 


Corp. (abrasives) 
Phe Spool Cotton 


| 
ypc 


RE-USE CONTAINERS 


Veryvilte contammer for wrist watch 

Cellulo icetate stationery box; J.T. Murphy Co 

Cheese dish of polvstvren Golden State Co 

Clothesline basket maperboard with polyvinyl chlo 
ride handle Industrial Syntheties Corp 

Cosmetic ift set boxe Rexall Drug Co Cara 
Nom 

Dolly high chair converted from folding carton (doll 
packiage elite Creations, Ine 

Export) contatmer customer ervice program of 
\GGWEH Line 

Merchandisin value of staple items in) re-uasble 
chest 

Packa versomalitty flavorings, ete., in pottery jars; 


Phe Cheney 
Plastic Hickok jewelry cases 
Plastic pewelry boxe 
Polystyrene box for fruit cake; Ward Baking Co 
Polystyrene container for Camembert cheese Kraft 
bounds Co 


Re use ft len thbrary box S. K. Smith Co 
Reuse packa t bird hou Fin N°’ Feather Farm 
Vinvl packa is re ou knitting bag; Wool Novelty 
Co. (Baby Kit-O> Wool 

Whiskey, citparette, candy, ete., containers 

Revere Copper & Bra nit 

Copper in carton Revere Home Flashing Svstem 

Rexall Drug Co 

All Rexall; 1 mackaying program 





Month 


December 


August 
December 
April 
August 


July 
November 


December 
October 


June 
May 


January 
November 
April 
December 


October 


January 


April 
July 


September 
June 


July 
December 
July 
July 


June 
\pril 


October 


March 


October 


September 
July 


January 
September 
January 


June 
May 


June 
December 
October 
September 
October 
February 
January 


March 


September 


January 
August 
May 


Novembet 
July 
May 
December 


September 
\pril 


January 


June 
October 


May 


Novembet 


Page 


156 


130 


120 


119 


IS4 


167 


140 
160 
134 


194 
1o4 


7 
aye 


91 


120 


120 
102 

ag 
116 


140 
2O4 


3 


Reynolds Metals Co 
Color motion picture (Pigs and Progress) showing pro 
duction of aluminum 


RIBBON AND TAPE 
Decorative embellishments for gift packaging 
Richmond-Chase Co 
Moisture locked in; development of all-paper pack 
age for prunes and other dried fruit 
Riegel Textile Corp 
Factory-sealed gloves; 





Wagon Brand work gloves 
Rigid container; possibilities of the use of. C. Olin Ball 
Rigid transparent containers. See Transparent con- 
tainers 
Rollers; Compar rollers for bag and envelope machinery; 
Resistoflex Corp 


RUBBER 
Cyclized rubber as paper coating 
Filling machine (for acid) parts : 
Natural and synthetic supply; outlook for ‘48 


RUBBER PRODUCTS 

Sponge rubber box liner 

Swim caps in transparent cylinders 
Rugs See Carpets and Rugs. 
Russell, Burdsall & Ward 

Nuts and bolts; repackaging program 


S 


S. B. Mfg. Corp 
Carton for Master Phone sets 
SKF Industries, Ine 
Steel balls in unit lots 
Sagner’s, A. Sons Co 
Slack-suit (Northcool) 
carton) 
St. Mary's Woolen Manufacturing Co 
Laminated blanket box with die-cut trade-mark per 
mitting product visibility , 
Sale Vanagement Magazine; survey (through National 
Analysts) 155 women criticize packaging 


book 


(transparent- window 


SAMPLING PACKAGES 
it’s a deal; combination package; 
campaign 
Penicillin troches 
Sampling techniques; 


use in sampling 


study of trial-size packaging 


SARAN 
Filling equipment for corrosive liquid (hydrogen per 
oxide); Parke, Davis & Co 
Generic term; trademark rights released by 
Chemical Co 
Meat casing; Visking Corp ‘ 
Saran-coated paper for Lorate (Marey Laboratories) 
Schering Corp 
Unmistakable drugs; 
specialties 
Schutter Candy Division of Universal Match Corp Sell 
ing in multiple units; 6-bar candy package 


Dow 


identification of prescription 


SCIENTIFIC APPARATUS 
Molded pulp containers 
Seovill Mfg. Co 
Dealer's choice for garden hose package 
Seull, Wm. 5S. Co 
Vacuum tester 
Seal Spout Corp 
Pouring spout-inserting machine 


Joseph Razek 


SEALING EQUIPMENT AND SUPPLIES 
Automatic filler and sealer; Food Machinery Corp.'s 
Sprague-Sells Div 
Automatic straight-line serew capper; 
chine Works 


Pomona Ma 





Bagged cranberries. .. 

Bag-sealing attachment for hot plates; A.C. Hills & 
Co 

Better package-sealing program; Gummed Industries 
Assn 


Bottling plant; 
America 

Box and bag sealer; Minnesota Mining & Mfg. Co 

Candy pops automatic wrapping and heat-sealing ma 
chine; Wrap-Ade Machine Co. Ine 

Carton bottom-sealing machine; Battle Creek Bread 
Wrapping Machine Co 

Carton gluer (aluminum case sealer); M. Kassel 

Carton sealing machine for cake and hot roll mixes; 
Dix’ E'lea Food Products, Ine 

Carton sealing and tucking simultaneously; 
tainer Equipment Corp 

Carton top-sealer; Battle Creek 
Machine Co 

Case sealing H. Lyle Greene 

Cellophane heat sealer; Food Packaging Division of 
Charles F. Hubbs & Co 

Cellulose tape dispenser; Industrial Tape Corp 

Changing to heat seals for coffee bags 

Cottoning and capping Bayer Aspirin bottles 

Cry-O- Vac film; sealing method 

Dual rotary heat sealer; A. C. Hills & Co 

Durable seal for pottery containers 

Electronic box sealer; W. T. LaRose & Associates 

Electronic box stayer for cellulose acetate box con 
taining stationery; J. T. Murphy Co 

KEend-sealing machines for fibre and corrugated cases 

End seamer for cans; Lima-Hamilton Corp 

Flame-sealed visibility; automotive fittings in poly 
ethylene envelopes; E. Edelmann & Co 

Gummed tape sealer; Lipton Mfg. Co 

**Packomatie’™’); J. L 


Carling’s brew; Brewing Corp. of 


Con 


Bread Wrapping 


Hand ygluer-compression sealer 
Ferguson 
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March 
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July 
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August 
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April 


May 


March 
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July 
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February 
June 

April 
November 


August 


November 
July 
April 


April 


June 


November 
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May 
April 


January 
February 


April 


November 
November 
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April 
October 
August 
March 
August 
January 
February 


February 
March 
April 


March 
February 


March 


Page 


160 


196 
107 
78 


158 
118 


126 


114 
197 
170 
164 


139 
111 
181 


158 





Heat-seal papers; what the packager should know 
about thermoplastic labels. H.W. Taylor (Nashua 
Gummed & Coated Paper Co.) 

Heat-sealed joints; foil packages 

Heat sealer for cellulose acetate; 

Heat-sealer coverings; Teflon or silicone rubber. 

Heat sealer for a wide variety of package 
Waage Electric, Inc 

Heat sealing acetate W. F. Cullom 

Heat sealing; development; methods of application; 
use of polyamide resins 

Heat sealing of glassine envelopes 

Heat sealing of paper coatings 

Heat-sealing to prevent product from caking 

Mechanical taper; National Auto Fabrics Mfg. Co 

‘*Moisture-Lock'd”’ package for prunes; Richmond 
Chase Co wa 

Packaging sealing hotplate; A. C. Hills Co 

Polyethylene bag maker; heat sealing process; 
Seal-It Co 

Roll-on capper; 3-head machine for applying alumi 
num closures; Taylor Wine Ce 

Roll-type labeler; double sealing full telescope boxes; 
Oliver Machinery Co 

Rotary heat sealer for dried fruit; 
Corp 

Rotary 
chines 

Seal for opening cellulose bands and caps from bottle 
tops; Stoffel Sales Corp..... te 

Sealing of Corrugated and Solid Fibre Containers; 


Wells Mfg. Co 


sizes, 





Heat 


California Packing 


heat sealer (Speed-sealer); Pack Rite Ma- 


booklet J. D. Maleolmson (Robert Gair Co., 
Inc.) ; ee ‘ : 

Semi-automatic case sealer (Sealrite); E. M. Noel 
Co 


Thermoplastic material (Teflon) aids heat sealing 
“Tractor Sealers’’ for cigarette packages: Brown & 
Williamson Tobacco Corp 
Vinyl pressure-sensitive tape; 
Mfg. Co 
See also Adhesives; 
Sealright Co., Inc 
Survey (by A.S 
bulk ice cream 
Segerstrom, Henry C 
Furniture Packaging (reviewed) 
Self-service stores See Markets 


Minnesota Mining & 


Stitching Machines 


Bennett Associates) of packaged vs 


SET-UP BOXES 
Pearls in a shell; stylized shell box covered with gray 
velvet; Trifari, Krussman & Fishel 
Samplers; boxes with transparent covers for candy 
ties, jewelry 





See also Set-up Boxes: Paper; Wooden Containers 
SET-UP BOX PAPER 
Bigger feet--bigger boxes; larger shoe box for 


women’s shoes; Johansen Bros 
Cado up front; Flomaster Fountnbrush in colored 
telescope box; Cushman & Denison Mfg. Co 
Guide-liae package for Polaroid filter for home televi 
sion sets; Pioneer Scientifie Corp 
Outlook for "48 
Spools of thread; shelf boxes for retail trade; 
Spool Cotton Co Maleolm MeVickar 
Toy container; L. A. Goodman Mfg. Co 
Two-piece telescope set-up box for mailing samples 
Types for candy; The Gobelin Co., Inc 
Sharp & Dohme, Inc 
Polyethylene closures; uses 
Shaving sets See Toilet Accessories 
Sheets See Textile Products 


The 


SHIPPING CONTAINERS 
Clinic at AMA Conference & Exposition 
Corrugated drum with wire strapping 


Cushioned container in roll form; Sherman Paper 
Products Corp 

Decorative corrugated 

Export containers; AGWI Lines customer service 
program 

Export shipments of pharmaceuticals in fibre. or 


wooden cases; survey 
‘ibre shipping boxes; outlook for "48 
‘ibreboard tubes for carbon paper in roll form 
‘rozen food containers 
ngenious shipper from single 
Kobro Products, Inc 
Laminated channel boxes and angles; 
ucts Div., Criterion Paper Corp 
Multi-wall shipping sack; outlook for "48 
Pliofilm-wrapped citrus fruits in compartmented cor 
rugated carton 
Re-usable shipping bag of vinyl plastic; 
Carbon Chemicals Corp 
Re-use shippers; Donaldson Co 
Shipping container clinic; Western Electric packag 
ing for Bell System W. R. Hummel 
Shipping Container Committee report to 
Society for Testing Materials; comment 
Shipping container study; Shipping Container In 
stitute 
Progress report W.B 
Shipping and storage test; Army 
and Navy Packaging Board 
Side-door convenience in carton for heaters shipped 
with Westinghouse linestarters 
Standard pre-packed units cut Ansco’s shipping cost 
Stoker in a carton; Iron Fireman Mfg. Co 
Tree-ripened peaches; 38 types of test 
Joseph F. Hauck 
Types needed for aluminum cans 
VUS weatherproof box Alfred W. Hoffman 
Welded-steel shipping containers; Dravo Corp 
Wirebound crates for bagged oranges 
Wooden containers for West Coast 
tables 


piece of corrugated; 


Laminite Prod 


Carbide & 


\merican 


Lincoln 
Board 


Packaging 


packages 


fruit and vege 
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August 
May 
September 
June 
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156 
154 


204 
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208 


97 


208 


246 


22) 


92 


126 


128 

SO 
154 
190 
140 


160 
80 


110 


200 
141 


218 
168 


240 


SHIPPING PROBLEMS 

Blankets for flowers; 
California, Inc. Ba 

Determination and use of cushioning materials S 

Swenson 

Export shipments See Export Packaging 

Fact-sheet file; Kimpak creped wadding 

Ford packing saves millions 

“Handy Helper’’ (booklet); 
dustries, Ine ; 

Package smashers; U.S. postal service (ed.) 

Palletizing See Materials Handling 

Produce (pre-packed); survey Franklin Gindick 

Protective padding material (ruMex) for packing of 
furniture 

Reduction of transportation damage claims a 7 
Green 

Value and preparation of adequate packaging specifi 
cations Harold F. Coleman 


United Wholesale Florists of 


Diagraph- Bradley In 


SHOE FINDINGS 
Corrugated drum for shipment of box-toe material; 
United Shoe Machinery Corp 


SHOES 
Bigger feet bigger shoes; larger 
women's shoes; Johansen Bros 
Signode Steel Strapping Co 
Booklet on strapping methods 


shoe box for 


SILK SCREEN 
Application to polystyrene : ; 
Use in applied color labeling of glass 
Sillers Paint & Varnish Co 
eg SEPT TTET ELECT CTT CT Te 
SILVERWARE 
Acrylic silver chest for display or home use 
national Silver Co 
Aluminum-foil wrappers for sterling silver articles 
Small Fry Candies, Ine 
Toy theatre with 
eandy box 


Inter 


cut-out actors convertible from 


SMOKERS’ ACCESSORIES 
Mortarboards for keeps; cigarette lighters in ‘mortar 
board” containers 


SOAPS AND CLEANSERS 

Consumer help; service suggestions 

Corrugated drum with dispenser top; 
kali Works, Ine 

Magnetic cartons for 
olive-Peet Co 

Packaging of chemical product used for metal clean 
ing 





Mathieson Al 


Fab package; Colgate- Palm 


Powdered household bleach in unit) packs Kaleen 
Chemical Co 
Product name suggests package colors;  “‘Surf,”’ 


soapless detergent; Lever Bros 


Seoop’s filler; volumetric nickel plated packing and 
sealing machine; The FR Corporation 
Snap-on metal dispensing cap for Dif hand cleaner; 


new label design 
Sohio (Standard Oil Co. of 
tainer 
Society of Plastics Engineers 
National packaging committee 
Society of Plastics Industry 
Officers and directors 
Specifie Drug Products, Ine 
Bellows-type dispenser for medicated foot powder 
Sperry Corp 
Rotary letterpress 
Spice Mill Packaging Show See 
Spool Cotton Co. (The) 
Spools of thread 


Ohio) dry cleaner con 


Packayve Contests 


Maleolm MeVickar 
SPORTING GOODS 
Gift packaging in re-usable chest 


Punch-out) window permitting 
balls in the package; W. J 


display of athletic 
Voit Rubber Corp 


STAMPING MACHINES 
Gold leaf stamping machine 
Equipment, Ine 
Roll leaf stamping press; Peerless Roll Leaf Co., Ine 
Standard Oil Co. of Ohio (SOHIO) 
Sohio redesigns packaging of motorists’ and house 
hold items 


Printing Industries 


STANDARDIZATION 
Frozen food packages 
Simplified can sizes 


STAPLING MACHINES 
Stationery stapling machine; 
Machine Co 


International Staple & 


STATIONERY 
Cellulose acetate containers 
method; J. T. Murphy Co : 
Design surprises on stationery boxe 


sealed by electronic 


STATIONERY ACCESSORIES 
Cado up front; specialty writing and marking pens; 
Cushman & Denison Mfg. Co 


Tape (gummed or pressure-sensitive) Sec Tape 
Stearns, Frederick & Co. Div. of Sterling Drug Co 
Men's toiletries from Australia; ‘‘Country Club” 
line 
STEEL 


Aluminum-foil wrappers for steel articles 
Marshall Plan and national stock- pile 
Shortage (prospective); ed 

Steel containers See Metal Containers, 


Month 
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November 
June 
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February 
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196 
192 
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1 
106 
158 


150 


119 


206 


136 


14 
100 


140 











STEEL STRAPPING 
Booklet on strapping methods; Signode Steel Strap- 
ping Co 
STENCILING 
Electric stencil machine; 
Sterling Drug, Ine 
Lyons tooth paste; 
x. % 


Marsh Stencil Machine Co. 


package planning and promotion; 
Watkins Co. Div 
Stevenson, Thomas D. & Sons 
Bottling conveyor and accumulating table; Cliquot 
Ginger Ale bottlers 
STITCHING MACHINES 
Steel stitcher for carton bottoms; 
Wire stitcher; A. F 


The Heller Co 
Fischer & Sons 


STORAGE 
Warehousing for profit John D. Sheahan 
Strip-stamp machine for affixing revenue stamps to liquor 
bottles; Wright's Automatic Machinery Co 
Strong Cobb & Co 
Multiple hand filler for liquids 
Sunset-Sternau Food Co 
Quick-selling nuts; Sunset brand of Calif. almonds 
and mixed nuts in double-thick cellophane bag 
Supermarket Institute 
Panel discussion on self-service merchandising of meat 
Supermarkets. See Markets 


SURVEYS 


Canned foods; Nutrition Laboratory of Yale Uni 
versity 

Change-over; industry practices in replacing old 
stocks with newly designed packages 

Dealer's choice of hardware package and display 


aids; Seovill Mfg. Co 
Export pack; Eli Lilly & Co. Gordon E 
155 women criticize packaging; National 
survey for Sales Management Magazine 


Bouton 
Analyst 


Industrial design; Amer. Management Assn 

Multiple-packaging of candy bars marketing test; 
Schutter Div. of Universal Mateh Corp 

Packaged vs. bulk ice cream; A. S. Bennett Associ 


ates for Sealright Co., Ine 


Pre-packaging; | S. Bureau of Agric. Kconomics 
and American Stores Co Donald R. Stokes 

Private glass or stock? 

Outlook (packaging supplies) for "48 

Pre packaging of perishable foods; Food Field Re 
porte) 

Produce packaging; how and = where? Franklin 


Gindick (for Food Machinery Corp.) 


Produce waste (Bureau of Agric. Economics and 
American Stores Co.) 
Swartzbaugh Mfg. Co 
Zipper bag of printed vinyl film for KEverhot auto 


matic electric blanket 
Swift & Co 
Pitch dipped meats; Sealtite package 
Syndicate Store Merchandiser 


and Orr ‘‘sonata’’ blanket 


Packaging Contest; “5 and 10” packaging awards 
Taber Instrument Corp 

Plastic cylinder beader 
Pablet inspection unit; Lakso Co 
TAPE 

Gummed Tape User's Book (reviewed) Mills W 


Wagoner 

Vinyl-plastic, pressure-sensitive 

Mining & Mfg. Co 

See also Ribbon and 
Taylor Wine Co 

Rollon capper 


tape; Minnesota 


Pape 
aluminum closures 


TEA 
Pre testing of soluble tea 
Protective packaging in sizes to hold 50, 
200 erams 
Fechnical Assn. of Paper & Pulp Industry (TAPPI) 
Grease resistance test; modification of C.G 
Resins for the Paper Converter (monograph) 
FAPPIL test methods; water-vapor permeability, at 
zero, odor permeability, mechanical porosity 
Pelecoin Corp 
Canned juice vendor 


100, 200 and 


Lavers 


“Tele Juice” 
TELEVISION 
Guide line package for 
tifie Corp 


Polaroid filer Pioneer Scien 


TESTS AND TESTING 
Air cargo; palletized and non palletized loads 
Aluminum foil; its performance with packaged prod 
ucts 
Apple package wraps 
Atmospheric pressure, air cargoes 
Automatic can tester; EK. W. Bliss Co 
Block resistance test for roll materials 
Collapsible tubes 


Flash heating process (food canning) 


Grease resistance; report on modilication of TAPPI 
test method C.G. Lavers 
Penetration test equipment of Dr. Julius Bekk. H 
Manley 
Produce film comparisons Government tests on 
packaged produce }. Kaufman, B. A. Friedman 
and H. W. Hruschka 


Sampling, food, cosmeties, ete 
Shipping Container Institute, test program, data 
VAPPL test methods; water-vapor permeability at 


zero, odor permeability 
Pesting collapsible 
Co Milton Sehor 


mechanical porosity 


tubes, Colgate Palmolive- Peet 
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Vacuum tester at plant of Wm. S. Scull Co. 
Razek... , ors 
VUS weatherproof box 


TEXTILE PRODUCTS 

Ad box; electric blanket; 

Bags; outlook for '48 Sisee . 

Bags (waterproof laminated); booklet by Bemis Bro. 
Bag Co., ““A Book You Can Bank On to Save You 
Money” -~ eis : me 

Bags with address tag attached for mailing samples 

Barnyard design for cotton and burlap feed bags; 
Centennial Flouring Mills Co 

Burlap bag with paper-sleeve valve; 
tilizer Corp ; ; F 

Color strategy for sheets; Dan River Mills 

Factory-sealed gloves; pilferage prevention; 
Textile Co ; : . 

Girdle hit; Formflex'’s Gyro girdle in new package 
and display unit promoted by R. H. Macy & Co.. 

Laminated blanket box with die-cut trademark pro 
viding product visibility: St. Mary’s 

Mechanical taper for auto seat covers; 
Auto Fabries Mfg. Co : PRM Swe ee ; 

Non-woven textile ‘‘Rayonese’’ for decorative pack- 
ages; Crown-Mark Paper Corp ee 

Open-mesh bags for citrus fruits 

Polystyrene containers : : 

Slack-suit book; A. Sagner’s Sons Co.. 

Spools of thread. Maleolm MeVickar 

Swedish packaging iar 

Towels and wash cloths; gift packaging 

Travel gift boxes; Martex towels : ee 

Vinyl package is re-use knitting bag; Wool Novelty 
Co. (Baby Kit-O-Wool) 

Women choose feed-bag prints; 

Wright’s ruffling 
acetate cover 

See also Hosiery 


Landers, Frary & Clark 


Atlantic Fer 


Riegel 


National 


Bemis Bro. Bag Co. 
in folding papaerboard box with 


THEFT 
export containers; Lentheric, Inc.. 
Factory-sealed gloves; pilferage prevention; 
Textile Co , ; 
Pilferage in foreign ports 


Riegel 


THERMOPLASTICS 
Coatings for hermetic closures (aluminum-foil pack 
ages) ‘ mS ‘ - E 
Draw forms thermoplastic sheeting; Hulbert Engi- 
neering Corp i 
Grease resistance tests . 
Heat-seal papers; what the packager should know 
about thermoplastic labels. H. W. Taylor ; 
High-gloss thermoplastic-coated roll stock labels to 
tell a quality story; H. H. Claussen's Sons, Inc. 
(baked goods)... ; sans 
Thermoplastic material aids heat sealing; U. M. A., 
Ine 
“Visqueen” thermoplastic film with low MVT rates; 
Visking Corp ; 
Vhriftimix Corp 
Scotch plaids for cake and cookie mix packages 


TIN 
Conservation order 
Outlook for ’48 
Tin Cans See Metal Containers 


TOBACCO 
Better tobacco tin; P. Lorillard Co 
See also Cigarettes; Cigars 


TOILET ACCESSORIES 

Applicator cap on collapsible 
odorant (U-2); G-L-K Products, Ine 

Blade time-saver; plastic dispenser (Speed-Pak) for 
Gillette Blue Blades 

Coets (cotton squares) package 

Combination packages: shaving soap, lotions, razor 
blades, ete... 

Cosmetic and toiletry bottles; 
Co 

Deodorant in polyethylene bottles; 


tube for cream de 


Foster-Forbes Glass 
Jules Montenier, 


ne 
Hand lotion (Handay), cover package 
Kolynos’ jolly closures (Jolly Kap); Whitehall Phar- 
macal Co avy ard 
Lyons tooth paste; package planning and promotion; 
Sterling Drug, Inc. (R. I Natkins Div.) 
Men's line of Woodbury beauty products; 
Jergens Co 
Men's toiletries from Australia; 
line; Frederick Stearns & Co., 
Drug, Ine 
Men's toiletries; gift packaging, Yardley and others 
Men's toiletries in squeezable (polyethylene) bottles; 
A. H. Mekelvy Co. (Seaforth “Royal Scot" and 
*Traveler’’) 
Men's toiletries; gift sets eae 
Nail polish business; change-over to newly designed 
packages 
Nail preparations; La Cross, ete 
Polyethylene bottle-neck inserts for shaving lotion 
Polyethylene closures for nail polish 
Shampoo bottles; type for consumer convenience 
Stock bottles for toiletries; Duraglas line of Owens 
Illinois Glass Co ; ‘ 
Tin-top tube (tin-lined lead tube) for tooth paste, 
shaving creams, etc 
See also Cosmetics and Perfumery 
Toilet Goods Assn 
Annual convention; summary of proceedings 
‘Trademark Record” 
Tools. See Hardware 
Toothpaste. See Toilet 
Towels 


Andrew 


“Country Club” 
Division of Sterling 


Access« ries 


See Paper Products; Textile Products 


Month 


April 
January 


April 
January 


April 
June 
June 


April 
December 


February 
February 
March 
May 


December 
July 


October 
May 
September 
September 
October 
August 


June 
May 


December 


August 


February 
December 


March 


April 
March 


May 


April 
April 
May 


June 


February 
January 


July 


September 


November 
July 


August 
October 


November 
March 


November 
October 
July 


February 
September 


November 
October 


February 
September 
March 
March 
September 


February 
August 


June 
May 


Page 
181 
88 


118 
166 


151 


204 
149 


149 


99 


164 


109 
101 


106 


98 


to 
“ito 


me 





TOYS AND GAMES 
Decorative corrugated containers............ 
Dolly’s high chair converted from. folding 
Elite Creations, Inc.. 
Simplified toy packs; I ‘A. Goodman Mfg Co.. 
Toy salesman for play gaonion: S. B. Mfg. Corp. 


TRADEMARKS AND BRANDS 

Brand name citations by Brand Names Foundation 

Combined label of Gerber and Armour for meat prod 
ucts for bz abies. 

Development of ‘ ’ trademark for Kryptar EC orp 
Die-cut trade seal permitting product visibility; 
St. Mary's blanket box. 
A lift for Luer Packing seta 

design project ‘ 

The New Trade Mark Manual (rev iewed). 
Robert. 

Pluto’s new look. reer sy ‘ . ; 

Product identification; FR Corp. (photo chemicals) . 

Product identification; Pluto Corp 

Trade name simplification; Rexall tradem< irk : 

Trademark Bureau of The United States Printing and 
Lithograph Co.; services. . 

Trademark Record (perfume, cosmetics, etc is 
Goods Assn. 

Trademarked and private br: ind selling; distinction 
through color differences and label copy; Lasting 
Products Co. (paints) 

Trademarks; Lanham Act's s effect on labeling of pz ick 
aged merchandise. Victor E. Hillman 

Unique trademark (CS rooster); mere handising 
value; Colonial Stores, Inc. 


TRANSPARENT CONTAINERS 
Rigid transparent container’s rank in gift packaging. 


carton; 


new trademark and re 


Daphne 


Toilet 


Transparent folding carton for perfume flacon; Har 
riet Hubbard Ayer : : 

Transparent folding carton ( Plastafol }: Troth- 
Bright- Page ‘ : : - . 

See also Acrylics; Cellulose Acetate; Cellophane; 


Polystyrene; etc 
Trifari, Krussman & Fishel 
Pearls in a shell; stylized shell box 


TUBES AND TUBING 
Polyethylene tubing in gusseted form; 
Swim caps in transparent cylinders 
See also Collapsible Tubes 

Twine ee Cord and Twine. 


Plax Corp.. 


U 


Union Bag & Paper Corp 

Vent-Vu (wet-strength paper bag with cotton mesh 

window) for pre-packaging fruits and fresh 
tables nde 


UNIT PACKAGING 
Candles in unit pack; Victorylite Candle Co 
Consumer-unit ueiaies of fresh fruits and vege 
tables : 
Improved unit pack: ige “for drug, 
specialties; Ivers-Lee Co 
Meat products; Louer Packing Co. 
Powdered household bleach in unit packs; 
Chemical Co 
Samples. See Sampling Packages 
Solderless terminals (Dollar- Pak); 
Co 
Steel balls in unit lots; 
Swedish trend 
Unit crackers for rest vurant servings; 
cuit Co 
Unit pack iger for powdered ae 
ete.; Ketchpel Engineering Co 
Unit packed chemicals; Eastman 
Chem Pack) 
Versatile unit pack: ser; 
United Air Lines 
Air cargo angles; 
United States 
Armed forces; 
study 
Fish & Wildlife Service 
Frozen fish packaging Ss. R 
Food & Drug Administration 
Fair warning as to packaging violations (ed.) 
U.S. Navy 
Preparedness courses in packaging and materials 
handling 
U.S. Patents Digest 
See Table of Contents, 
each month 
United Wholesale Florists of California, 
Blankets for flower 


UREA 
Plastic hearts; 
Arden 


vege- 


cosmetic and food 


Kaleen 


Lynn Products 


SKF Industries, Inc 
National Bis 
small articles, 

Kodak Co. (Tri. 

‘General Mills, Inc 

tests and research Glyn Johns 

QMC research committee; container 

U.S 

Pottinger 

U.S 


page 2 of Modern Packaging, 


Ine 


cases for perfume flacons; Elizabeth 


V 


Vacuum tester at 


plant of Wm. S. Scull Co. Joseph 
Razek ‘ 
Vegetables See Food Packaging—-Canned Food; Pro 
duce 


VENDING MACHINES 
Canned juice vender; 
Vendor package for “ 

dries 


VIALS 


Plastic vials for ethical drug samples 


Telecoin Corp 


Miracle’ nylons; Lehigh Foun 
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133 
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I I a8 he. 6 ate 19 cs oh bb srigeiol ara paw eit avare 
Victor Mfg. & Gasket Co. 
*@ Simplified procedure; 
Victorylite Candle Co. 

Candles in unit pack 


VINYL 

Film modified with nitrile rubber for oleomargarine 
packaging ; arp heivats 

Opaque colored boxes for je welry, ties, etc , 

Processors of Vinyl Film & Sheeting Div. sponsored 
by The Society of the Plastics Industry, Inc... .. 

Re-usable shipping bag; Carbide & Carbon Chemi 
cals Corp... 

Vinyl decorative 
Chemical Co. 

Vinyl film knitting be ig as p icka ge with re-use v: alue; 
Wool Novelty Co. (Baby Kit-O-Wool) 

Vinyl-plastic, pressure-sensitive tape; 
Mining & Mfg. Co...... 

Zipper bag for Everhot automatic electric 
Swartzbaugh Mfg. Co 


packaging program 


coating (Ultrasol) Monsanto 


M innesota 


blanket; 


VINYL CHLORIDE COPOLYMERS 


Paper coating properties 


VINYLIDENE CHLORIDE POLYMERS 


Paper coating properties... 


VINYL PLASTIC SHEETING 
“Plasti-Cast’’; Vintex Corp. of America 


VIN YLITE 
Booklet: Vinylite Resins and Plastics; 
Visibility. See Acrylics; Cellophane; 
Pliofilm; Polyethylene; 
Containers 
Voit, W. J. Rubber Corp 


Bakelite Co 
Cellulose Acetate; 
Polystyrene; Transparent 


Punch-out window permitting display of athletic 
belie in the package.............6.... 
Vulcanizing patches; aluminum-foil wrappers 
WwW 
Ward Baking Co 
Polystyrene box for Tip-Top fruit cake; re-use value 
Washington review. See Table of Contents, page 2 of 


Modern Packaging, each month 
Washington State Apple Commission 
Apple packages; survey................ 
WATCHES AND CLOCKS 
Plastic boxes for watches 
Wrist watch container (< acrylic) | with re 


WATER VAPOR 
Effect of polyisobutylene on WVP of waxes 
Frozen fish packaging 
Moisture loss from aluminum-tfoil pack: uses 


use value 


WVT of aluminum foil 
WAXES 
The Chemistry and Technology of Waxes (reviewed) 
Albin H. Warth (Crow n Cork & Seal Co.) 


Cover package, ‘*Waxt"’ for wood and linoleum 


Polyisobutylene in waxes. Wm. L. Abramowitz 
WEIGHING MACHINES 
Automatic check weigher; The Exact Weight Scale 
Co. ; ; 
Automatic machine for weighing and filling fluffy 
products (rock wool insulation, beet sugar pulp, 


etc.) in paper bags; Union Bag & Paper Co 
Bagged oranges; automatic weighing : 
Counting and weighing scales; National Sez ale Co 
Heavy duty aluminum scale (Detecto Gram); De 
tecto Seale, Ince 


High-accuracy weighing machine for nails; Codie 
Kay Co., Ine ; 

Net weigher for non “flowing products; Eagle Ma 
chinery Co., Ltd. 

Net weighing and filling machine; Wright's Auto 
matic Machinery Co 


Potato chip — and filler; Norberg Tool & Mfg 
Cc 
Sez a ‘for pre-packaging produce; 
Co 
Transpare nt machine for packaging potato chips 
Vibratory weigher and filler (Elec-Tri-Pak); Triangle 
Package Machinery Co 
Western Electric Co. 
Packaging Bell System equipment. W. R 
Western Growers Assn. 
Pre-packaging experiments (fresh vegetables) at Ex 
perimental Institute 
Produce shippers’ test 
Western Packaging If xposition and C onfe rence 


Exact Weight Scale 


Hummel 


Western States 
Test Coast boom; fastest growing packaging market 
Westinghouse Electric & Mfg. Co 
Side-door convenience in shipping carton for heater 
shipped with linestarters 
Westwood Pharmaceuticals 
Five-way problem; package 
liquid form 


WET STRENGTH 
Companions in use 
Products Co., Inc 
Visibility bag of wet-strength paper with cotton mesh 
window for pre-packaging fruits and fresh vege 
tables; Union Bag & Paper Corp. 


for salt substitute in 


paper towels and holder, 


A.P.W 
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Whink Products Co 


queeze bottle for acid (rust remo 


White job Organization 
Chicaro 
Whitehall Pha 


| 1 
hol 








WHOLESALERS 


Pre-packaging of fresh retable 


WINDOW DISPLAYS 
Lyons Tooth Pa 
Publicite et Arts Graphiqu revit 


urvey of Pornt of Purcha \dver 
Vine See Alcoholic Bevera 
Wirebound Box Mf Assn 

\nnual meetin director in 


manubactur 


Booklet Your Product in Wirebo 


Wirebound Institut: 
Pechnical training of personnel of 


WOODEN CONTAINERS 
$0X ind ¢ te vircbound boxe 
Crates for pre-packaved produc 
Unsheathed wooden crat bore 
tory 
Wirebound wood box for bakery 
See al Plywood hipping Cont 
Woodman Co., In Th 


Pransparent machine for packaging 


Vinyl package is re-use knitting 


Candy pops wrapping and heat 


Wrap-earton for bacon and pork link 


WRAPPING MACHINES 


Baked yvood wrapped without tray 
chinery Co 
Candy MOP rappin incl tie 


Wrap Ade Machine Co. Ine 
elloph 


( " overwrapper for cure 
Packing Ce 

Cellophane wrapping machine 
Co 

Cheese curing film wray machin 
Foods ( 


ABRAMOWLTZ WILLIAM I 


Witt 
AIKEN, WILLIAM Il Plastics and pap 
ARIEENS, EGMONT 1 nm dynanniic 


Tine candy 


BALKEMA, 1 Il An objective 


priontiiag proc 

BALL, C. OLIN 1 thilities of the 
tainet 

BARATII LOUT ( Bacteriol ‘ 
terial 

BARNHIAR I ig Propert inal 
paper 

BERK y Peitell, | t. a0 

BOUTON, GORDON I I ort ' 


BROWNE, CHRISTOPHER W I’ 


' it 
BURTON, LAURENCE \ 1 ct 
Tustitu 
CHLLSON KFRANCI mmiment 
Puert I \u lta vit 
land 
What th nachinery t i 1 
CLAY, JOHN ¢ In plant train 
1) itional Starch Produ 
COLEMAN HAROLD 1} Valu 
rch rat ymickagin pe i 
COWAN OLUN AI 1) i for 
)) yilith of printed transpar 


DALY, DAVII 
Bristol M 


DOWN ME. | Prooiimg of pap 


E 


KDWARDS JUNI 1) \ND 
\l 


1,200,000,000 Food Mark 
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Cigarette packaging machine; Brown & Williamson 
Tobacco Corp ; . 

Equipping machine for tear-tape wrap on cellophane 
wrapped baked goods e 

High-speed candy-wrapping machine; American 
Machine & Foundry Co . 

High speed machine (Hayssen) for banding or over 
wrapping metal-end fibreboard cans for frozen food 

Lab and overwrapping machine; Hayssen Mfg. 
Co ; 

Mince meat at high speed; Borden Co 

Semi-automatic wrapper for citrus fruits; Arizona 
Dawn Gardens 

Semi-automatic wrapping machine (Mato-Wrap); 
Knapp Mfg. Co 

Static eliminator device (tomato wrapping) American 
Stores Co E 

Swedish bread wrappers 

Unit for wrapping paper sheets; Lynch Corp 





WRAPPING MATERIALS 


Cheese-curing film wrap; Kraft Foods Co 


Wright, William Kk. & Sons Co 


Ruling in folding paperboard box with rigid trans 
parent acetate cover 


X 


X-RAY 


Fluoroseopic inspection; deseription 


Y 


Yale & Towne Mfg. Co., The 


Booklet on pallet-system applications 


Yale University 


Canned foods survey by Nutrition Laboratory 


Z 


Zausner Food Ine 


Split packs for nine cheeses 


ZEIN 


Paper coating properties 


INDEX 


2 Structure of foil packages 
3 Its performance with packaged products 
Rr 
FISCHER, PAUL E Powder filling; vacuum principles 
FISK, T. R See Gerhardt, Fisk, jt. au 
FORKER, LEE R Short term outlook for essential 


packaying materials 
‘RIEDMAN, B. A See Kaufman, J., jt. au 


G 


GERHARDT, FISK AND WRIGHT, T. R Films for 
l i 


cherries 
GINDICK, FRANKLIN Produce packaging; how and 


where? 

GREB, GEORGE Display photography 

GREEN \ I Reduction of transportation damage 
claim 

GREENE, H. LYLE Case sealing 

GREENMEYER, PAUI \ Electronic inspection of 
package 


H 


HAUCK, CHARLES W New opportunity in packaged 
perishable foods 


HAUCK, JOSEPH F Free-ripened peaches; types of 
test packages 
HILL MAN, VICTOR E frademarks; Lanham Act's 


provision 

HOPFAIAN, ALFRED W VUS weatherproof box 

HOVEY, A. G Polyamides resins of Norelac type 

HRUSCHRKA, H.W S Kaufman, J., jt. au 

HUMMEL, W. R Packaging Western Electric equip 
ment for Bell System 


HUSTED, WALTER H Packaging for export 


t 
j 
JONES, GLYN Air cargo angles United Air Lines 
research 
7 
mw 


KAUFMAN, J FRIEDMAN, B. A AND HRUS 
CHRKA, H. W Produce -tilm comparisons; Gov 
ernment tests on packaged produce 
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LAUVE, L. L Metal closures......... 

LAVERS, C. G Discoloration of pack: iged red meat 
LINCOLN, W. B. JR. Shipping container study. 
LIPPINCOTT, J. GORDON Design for Business (re- 


IR shes Sas 20° Sis igo ial a alia nc tas Halong) ones 
LONGYEAR, WILLIAM. Contempor: iry labels; Burn- 
ham & Morrill specimens Rrereis 


McVICKAR, MALCOLM. 
Cotton Co aie re culate pay 

MANLEY, H.  Iodized fruit wraps; British study 

Penetration (of wrapping _ iterials) test 

MARSH, E. S. See Willson, Carroll, Jr., au 

MELSON, R. R Possibilities of a flexible type container 

MINNICH, H. C Gift packaging. . 

MOLLOY, E. (Editor) Packaging and Disp: Ly E sneyclo- 
paedia : piahs : 


Spools of thread; The Spool 


N 


Consumer recognition of a package. 

NICKELSEN, D. Aluminum cans; use in Norway..... 

NORTH, G. C Nitrogen pack for preservation of a 
product with high butter-fat content 


NASH, JAMES H. 


P 


PARLIMAN, J. H Polyethylene permeability. . 

PENNEY, MERLE D. Inserts. 

PHILLIPS, CHARLES F M: arketing by Manufacturers 
(reviewed)... 

POLLOCE.,, M..¢€ 


cast Kevecntecs 
POTTINGER, S. R Frozen fish pe ick: iging 


R 


RAZEK, JOSEPH. Vacuum tester at none of Wm. 5S. 
Scull Co. Sirois iecio ce careatimniei arabe tarierephater dia atime abil te 
REESE, GAR W. New developments in machine ry and 


supplies. 


Pp 
ROBERT, DAPHNE. 


The New Trade Mark Manu: al. 
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SCHOR, MILTON. Testing collapsible tubes 
SHEAHAN, JOHN D Warehousing for profit 
SMITH, ED Control Charts (reviewed).... 
SOUTHWICK, CHARLES A. JR. Returned 
index of ms ickage performance 
STEVENSON, F Machinery perform: ince; 
tion” outer of view 
Mince meat at high speed. ae 
STOKES, DONALD R Pre packaging 
study of U. S. Bureau of Agric 
American Stores Co.. 
Produce wastage 
STROHM, D. B. See Edwards, 
SWENSON, S. I 
materials 


goods; 


“produc 


cone lusions; 
Economics and 


Junius D., jt. au 
Determination and use of cushioning 


T 


TAYLOR, H. W Heat-seal papers; what the packager 
should know about ee istic labels 

TEITELL, L. AND BERK, Coatings on kraft paper 

THROCKMORTON, E. A. What packaging has done 
for the tobacco, candy and food industry ... and 
might do in the future : 


V 

VERDCOURT Insecticidal 
British data ‘ 

VICTOR, WILLIAM F. Simplified procedure; 

ing program of Victor Mfg. & Gasket Co 


BERNARD. barriers; 


 packag- 


W 
WAGGONER, MILLS W. Gummed Tape User's 
book (reviewed) ; Kier eal Sieteneia 
WARTH, ALBIN H. The Chemistry and 
of Waxes (reviewed) 
WELP, GEORGE Moisture-set inks; 
Printing Ink Div., Interche mical Corp 
WERNER, WILLIAM G. Consumer — : 
is your public relations agent : 
WHEATON, J. M Closure liners 


>; Hand 


Technology 


Intern: ation: il 


. package 


WILLSON, T. CARROLL, JR. 


AND MARSH, 
Polystyrene boxes......... 


E. S. 
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